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Hand Wrought Alms Basin of Silver Gilt Recently Presented by King George of England 
to the Cathedral of St. John the Divine in the City of New York. 
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TWO PAGES FROM THE 
RING CAMPAIGN 
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EVERYONE | 
~APPLAUDED 


a the appearance of the first new Master 
Craftsmen page in March, we have had con- 
gratulations from all sides on this new series. 


Everyone feels that this is the logical 





development of a good idea. Everyone is 
enthusiastic. 


We knew that we had struck the soundest 
of keynotes. But it is very reassuring to have 
our friends in the trade so solidly behind us in 
our decision. 





The pages opposite set the style for the bal- 
ance of the series. They—with others to follow 
at frequent intervals — will appear in The Satur- 
day Evening Post and a carefully selected list 
of quality circulation magazines. 


If you have any comment or any suggestions 
we would be glad to hear from you. 


THE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I, KERR DIVISION, Newark, N. J. 
DURGIN DIVISION, Concord, N. H. 
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EW designs for Pocket Watches in great variety, 
including beautiful Etched work, Full Engraved 

and Straight Line, are offered for graduating presents. 
A complete line of Ladies’and Gentlemen’s Wrist Cases. 


STAR WATCH Case Company . LUDINGTON, MICHIGAN 


NEW YORK OFFICE, 20 WEST 47TH STREET + + += © © © © SAN FRANCISCO OFFICE, MUTUAL BANK BUILDING 
CHICAGO OFFICE, JEWELERS BUILDING *©+ + © © © © &© © «© CINCINNATI OFFICE, 31 EAST FOURTH STREET 
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No. A-EN2W No. A-728EN 
18K White Gold. 14K Green Gold. 


If it’s New 
it’s from Woods 


J. R WOOD & SONS 


NEW YORK CHICAGO 















Presenting a New Quality Line of 


MIDDLETOWN 
SILVERWARE 


to retail at the ever- 
popular price of 











Number 9032 Casserole Pyrex-lined Number 1590 Basket 


These new pieces—all heavily silver-plated on nickel silver and designed in graceful panel 
patterns—are finding a ready sale everywhere at the popular $5.00 price. The complete line 
includes casseroles, pie-plates, trivets, centerpieces, roll trays and baskets in several styles. 
Available either through direct factory representative or from authorized distributors. 


Write for Complete Details 


MIDDLETOWN SILVER COMPANY of MippLetown, Conn., U. S. A. 
World’s Largest Producers of Pyrex-Lined Silverware 
New York Office—366 Fifth Avenue Los Angeles: c/o The Roy Livermore Co., 643 So. Olive St. 
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The Value of 


Coompromise 


O matter whether we read of the diplomatic controversies 
of the present day or of the political clashes of opinion in 
the current news, we must be impressed with the fact that 

the settlement of most questions is by compromise. In the commer- 
cial world in general and in the jewelry field in particular, com- 
promise often becomes vitally important. A prospective purchaser 
will not take this article, because it is too expensive and does not 
care for that one, because something better is wanted—a compro- 
mise; something in-between—is needed here. 


The jewelry industry is fortunate in having just such an in-between 
metal available, palladium. Many a sale will be made which 
would be lost without it and the amount of many another will be 
doubled and trebled, when the jeweler offers this third choice to 
the customer who is hard to please. 


Certainly, when so much is being done to “teach the nation the way 
back to the jewelry store,” the value of a new jewelry metal must 
not be overlooked. Novelty always has proven a great factor in| 
stimulating business 

and palladium offers a “> 
startling novelty, for 
surely nothing happens | 
so rarely as the finding | . 
of a new precious Comparison of 





_ Every requirement for 
a perfect jewelry metal 
is present in palladium. 
It is white, it cannot 
tarnish, it holds gems 





metal and we must Game. firmly and it wears 


remember that to the || Prammum.... $12.25 well. No one can ad- 
great majority. palla- | Po™-. 421 vance a single good 
dium is “new.” No cY argument against it. 

















BAKER & CO., INC. 


54 Austin St., Newark, N. J. 
30 Church St., New York 5 So. Wabash Ave., Chicago 
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CReaar —~are Glgin American One-piece Compacts —K_ 3 








every one a thrill of delight for Milady. f 
BEAUTY okey fie eon QUALI ry wid yay 
PRACTIBILITY. m4 


— Ss 
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“They are lovely to look upon~each one a triumph 
of the designers Art. A dozen shapes from which to 
choose, and hundreds of designs to fascinate the eye~ 
delicate enamellings~ exquisite engravings —~ And 
practical/ They are designed and built to satisfy the 

most fastidious. As_for Quality ~ are they not ONE~ 
PIECE VANITIES? ‘The surface of each is entirely 
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covered with a uniform sheet of Solid Golds —~> y 
NO SEAMS~- M cl 

NO SOLDER> ey 
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Remember that it’s 
A whole lot 
Easier 

To sell your 
Customers 

What they want 
To buy 

Than it is 

What you 

Want to sell! 
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For instance — 


Belais* White Gold! 


DAVID BELAIS, INc. 


105 CHESTNUT ST., NEWARK, N. J. 


10K-14K-18K Sheet and Wire 
18K Wedding Ring Blanks 








*Simply say 
Belais. Your 
customers will 
know it means 
the White Gold 
that stays WHITE. 
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A. WITTNAUER CO. = New York, Chicago, Montreal, Geneva 
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re New (K Line of 


AMETHYST-PEARL BROOCHES 


GyITH amethysts now the vogue—we are featuring 
a new line of amethyst brooches in combination 
with genuine round pearls that we feel the trade can 
accept with our fullest confidence. 


Back of every C.K. line there is a style assurance that 
means sales insurance to the dealer; a smooth flowing 
turnover, and a permanent profitable clientele. 


CHAS. KELLER & Co 
20 West 47th St.,New York 
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The U. R. Optima movement is built in Switzerland under the most advantageous 
conditions that modern ingenuity can provide. Only a movement produced in 
its every phase under one roof can assure the perfect interchangeability and pre- 
cision which has made the U. R. Optima the preferred movement it is today. 


The moderate price range of this latest U. R. Optima line of diamond mounted wrist watches is 
made possible through the unequaled buying prestige and production facilities of the U, R. 
organization. It assures you a more generous profit basis, and that added impetus to your diamond 
mounted line you have long sought for. The present buying trend proves that there is more 
demand for dependable diamond mounted wrist watches than ever before~ ~ ~ ~ ™ & 


ARE YOU GETTING YOUR SHARE ? 


UNTERMEYER, ROBBINS & CO./e 
20 WEST 47th STREET, NEW YORK 


hi 
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The Genuine Material Cabinet 
that you have been waiting for! 






Over a year of patient study and 


research—plus over thirty years’ 
$ experience in building only high- 
grade watches—is back of this 
new cabinet of genuine Hamilton 
Watch material. 
One hundred and sixty completely 


indexed bottles hold the materials 
most frequently needed in Hamil- 
' : ton Watch repair work. There is 

; ) material and jewel also a complete assortment of main 
[LARK pin gauge springs for the various Hamilton: 
grades. 











Complete with 



















You can effect an immediate sav- 
ing on genuine Hamilton material 
by ordering one of these cabinets 
from your material wholesaler at 
once. The cabinet contains $63 
worth of material. 













Your material wholesaler is now 
ready to supply you with your 
cabinet and once you have it in- 
stalled you will find it-the most 
convenient’ means of keeping a 
complete stock of Hamilton mate- 
rial on hand that could be devised. 
We have instituted a refill service 
so that your refill orders will re- 
ceive immediate attention from 
your wholesaler. 

















A folder giving further details of 
the Hamilton Genuine Material , 
Cabinet is yours for the asking. 


Familton Wate 


GENUINE MATERIAL 
CABINET 


MATERIAL SALES DIVISION 


HAMILTON WATCH COMPANY 
LANCASTER, PENNA.., U. S. A. 
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This New Type 
of Small Brooch | 


is meeting with a most remarkable sale. 
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Observe the wonderfully.- delicate piercings 

i which give such dainty effects. 5 
They are particularly suitable for misses and 5 
F small women who will appreciate these small ; 
types. All are made with a heavy platinum E 
: facing on white gold backs, and set with : 
: diamonds or semi-precious stones, singly or in : 
i combinations. ; 
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i Very moderate in price. 
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o* PRESENTING Ng 


S. BRUNER STONE SET RINGS 


That are a compliment to the wearer..... that pays tribute to the 
hand’s serviceability ..... having been wrought with the S. Bruner 
craftsman’s individual care. 


CIRCLE OF Sep, 





* 904 





908 909 


Made of 14 Kt. Solid Green and White Gold, perfectly 
set with Ruby, Onyx, Sardonyx, Bloodstone, Sapphire, 
Topaz or Amethyst. 





Write for Our Sales Representative to call with a Complete Line of S. Bruner Rings. 


S. BRUNER, Inc. 


Manufacturers of BRUNVIL Watches 


154 West 14th St. 
New York, N. Y. 


——— 




















1927 
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Made in Smart Combinations of 


e CARNELIAN, ONYX 


CHINESE JADE 
CHINESE CRYSTALS 
RUSSIAN LAPIS, Etc. 


WALTER LAMPL 


Manufacturer of 


PLATINUM AND GOLD CHAINS 
GOLD AND SILVER NOVELTIES 


E. E. HARWOOD RAILSBACK & DABLE 
1110 Heyworth Bldg. 20 West 47th Street 49 Geary Street 


CHICAGO, ILL. New York City SAN FRANCISCO, CAL. 
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The Kind of Diamond Mountings 
That Gentlemen Prefer 


When you come face to face with the necessity of making 
more Sales of Men’s Diamond Rings, a Suderov mounting 
will help you materially in overcoming the closest scrutiny 








oS MUM Se= HINES. * . . 
— i 
SS eu=-= it 


A 
5 : . 3 . oS ISHS UES eS Sez NS 
== WME S-S MNS -= 


Hithi=-s al 








= without fear or trembling. = 
ni ; , i 
2 Keeping abreast with modern ideas, our authentic mounting zi 
i" designs are the natural result of craftsmen’s skill whose work i 
= has become highly individualized through long years of = 


== 
= 


<- 
<* = 


specialization. This is the skill that insures profitable sales 


2 : 
i for you. i 
: The modern man cannot fe served with something that is just 5 
‘le good enough or a little better than pretty good. Serving him h 


with the quality he wants is worth more than cash. The 
wanted mountings in your possession represent cash plus a 
profit. 


7 
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In choosing mountings that win more sales with men, keen 
dealers select Suderov quality, because they are convinced 
that these are mountings that sell and sell at a profit. And 
that. is a matter of first importance in your—and our own— 
business progress. 
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1 See Your Jobber and look at mountings bearing the | 


symbol depicted in the corners of this advertisement. 
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A. SUDEROV 


“Mountings That Mount to Greater Achievement” 


MANUFACTURING JEWELER 
IMPORTER OF DIAMONDS 


71 Nassau Street | NEW YORK 
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Copyright, 1927, by A. Suderov, New York City 
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Four years before the law! 


On March 22nd, 1927, Governor Smith signed 
the new New York State Platinum Stamping 
Law, to take effect January Ist, 1928. This law 


conforms with the anticipated Federal Law. 


On April 12th, 1923, four years ago, Katz 
and Ogush, dissatisfied with the law and the 
prevailing conditions of unfair competition in 


the merchandising of platinum jewelry intro- 


duced Certified Platinum. 


- Four years before the new law was signed, and 


4 
é 
§ 
| 
/ 
. 
; 
§ 
os 


almost five years before it takes effect, Katz and 










Ogush developed, stamped and trademarked a 
platinum for jewelry manufacture which more 
than meets the most stringent provisions of the 6 


new law. 


CERTIFIED PLAT- 
INUM 4s a product of 
Katz & Ogush, Inc., 
Platinumsmiths. It 4s 
free from Palladium. 
It is the accepted Plat- 
ee for fine jouer. 
ry in * If it isn’t stamped it 
ago. Wholesalers who sell Certified Platinum isn’t, CERTIFIED. 


As manufacturers we need no time to adjust 


ourselves to the new law. We did it four years 


need not be concerned with the new law. And 


Retail Jewelers who carry Certified Platinum are 
free from the eventual necessity of disposing of 
Stlomaeleterinemssilacelsrielelkrometane Micra utile om ati 


—, 


KATZ & OGUSH 


INCORPORATED 


Manufacturing Jewelers to the Wholesaler & Manufacturer Exclusively 





New York Chicago 


33 WeEsT 60TH STREET 31 No. STaTE STREET 
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if “Slips easily over the hand” 


NO DETACHING 
NO UNFASTENING 


TO REMOVE FROM 
WRIST 











ALL CAN BE HAD WITH 
SNAP AND SAFETY LOCK 





No. 452/7s 
Patented July 27, 1926, 
and Patent Pending. 


Patented July 27, 1926, 
and Patent Pending. 


Every Link Expansible and Removable 


EXTREME FLEXIBILITY—smooth working action—these are 
special features found only in ‘'X-Ls-All’’ Bracelets, both 
shown above, supplied with any number of stones, or without 
stones. Made in 1/10th. 12K. white, green or yellow gold-filled, 
¥%” and 5/16” width. In all desirable styles of hooks. 


ASK FOR OUR MEN’S BRACELET 
GLIDOVA 


Your Wholesaler Can Supply You—Order Now 


PROVIDENCE STOCK CO. 


100 STEWART STREET, PROVIDENCE, R. I. 
New York City: Room 125, 12 John Street. 
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The Most Successful 


Building in the 
Jewelry Center 





ts 
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1. Because ““North” daylight and abundant 
windows assure highly adaptable units. 


2. Because No. ‘‘64 West 48th Street” has un- 
paralled safety with a Perfected Jewelers’ 
Burglar Alarm System. 

3. Because there are 4 High Speed Otis 
Elevators. 

4. Because there is 24 hour service. 

5. Because the National Jewelry Board of 
Trade is on 48th Street. 


6. Because the rentals are low. 


Write for booklet explaining Moderate Rental 
arrangements of available units ranging 
from 500 to 6000 sq. ft. 


SAMUEL BARKIN & SONS 


Builders & Owners 


cAgent on Premises 























Re lolelelelelsicisicisliterlreeeheehheeebeLebeeeeeeeers 


JEWELER’S 
ALARM 
SYSTEM 
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Points of 
GOOD SOLDER 


are | 
embodied in 


PRECISION 
SOLDER 
PLATINUM 


PRECISION SOLDER IS MADE IN 7 GRADES 


SIGMUND COHN 


PLATINUM Ay 
44 GOLD STREET-~ NEW YORK, AvD 
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FUIMER GIBBONS 


















































Double Duty Watch 
WARNING 


EVY-WANDER, Inc., are the originators and patentees of this type of watch which 
has already become highly popular in the trade and are the only authorized manu- 


facturers of this type of time-piece. 

The trade is warned that a number of infringing watches, many of very inferior quality 
and workmanship which are attempting upon the popularity created by the genuine Levy- 
Wander, Inc.,. DUO-STYL watch, have appeared upon the market. 

Retailers and wholesalers are equally responsible with the manufacturer in making or 
selling infringing articles and we hereby give notice that we intend to vigorously proceed 
against any hoot of U. S. Patent No. 1.578,607 in the courts. 


1600 BROADWAY, NEW YORK 


Chickering 4962-2860 























MANUFACTURING 


WS JEWELERS 
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KORONES BROS. 


1898 </wentyNine Years of Continuous Service ~1927 


Telephone 
Bryant 2600 
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JULES JURGENSEN 
PAUL. VALLETTE 





18 Karat, 14 Karat and Filled, Split Seconds, Chronographs and Repeaters 
_ SOLE AGENTS 


HENRY FREUND & BRO. 


20 WEST 47th STREET, NEW YORK 
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THE OTHER THIRD 


Once Platinum and Gold represented the entire potential sales of jewelry, now they represent 
but two thirds. Now you have another jewelry metal, Palladium without which the jeweler 
misses the other third, those who from choice or necessity do not buy the other metals in jewelry. 


To get more people to buy jewelry requires having jewelry to suit every class of buyers. 
Palladium jewelry added to your existing lines gives you a complete coverage of all classes, par- 
ticularly that great class who cannot afford Platinum but who want something better than white 


gold. 

These will find it worth their while to pay more for Palladium than for White Gold. Palladium 
jewelry never varies in color no matter who makes it, or where it is bought. Palladium has its 
own natural and absolutely permanent white lustre, a native white not an artificial one by adding 
base metals. Stones match perfectly and are held securely in Palladium. Its newness in the 
jewelry field is an attraction to many. Not to mention its moderate cost. 


These same qualities make it easy to obtain remounting orders as well as new jewelry sales. 


The comparative metal @ Palladium offers you increased sales and added profit. 
value of a watch case 


We supply it to you in plate, wire and useful findings. 


Ask for Palladium No. 95 


American Platinum Works 











sell oa "cass N. J. R.R. AVE. at Oliver Street, Newark, N. J. 
PALLADIUM ... 7 19.50 S New York Office—Charles Engelhard—30 Church Street 


Let us send you booklet “Palladium,” it is Buief but profitable reading. 
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BK “SOLIDARITY” 


“THE CASE THAT COURTS COMPARISON” 
Solidarity Cases are hard to get—always have been—but they are worth getting 
(Patents Pending) 


MR. RETAILER: “f 
“THE LAST WORD” Fy 
Gentlemen’s 
Strap Watches 








SOLIDARITY 
ENTIRELY NEW FEATURES: 


1—Construction with non-rustable springs—makes 
case opening simple and safe. ‘ 


SOLIDARITY 








4—All Pins and Joint Plugs are solid 14K Gold. 
These cases are made in three pieces—white or green 
gold—taking 10 ligne Waltham—10/0 size Elgin or 93% 


1A—Press Button to open. ligne Swiss movements. 
FLEXIBLY JOINTED LOOPS— NEW STRAP BUCKLE FEATURE! 
2—Make case and strap hug the wrist The tongue and the buckle frame are each made of one 
piece of gold. 
SAFETY SLOTTED LOOP TUBES— No Solder—No Open Joints—Non-Breakable. 
3—Make impossible the loss of watch through detach- Look for the name “SOLIDARITY” on your buckles. 
ment of strap from case. THROUGH WHOLESALE WATCH HOUSES 


Solidarity Watch Case Co. 


(Established Over Forty Years) 


15 Maiden Lane, New York 


JOHN W. SHERWOOD, President 
JEREMIAH McGREVY, Vice-President 


LOUIS J. MONTAGNON, Treasurer 
CLARENCE R. COMFORT, Secretary 


FRANK W. KETCHAM, Asst. Secy. and Asst. Treas. 
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AST week, you saw the pic- Our New 72-Page Supplemental 
tures of three of our nine Catalogue 


—] ew location. , 
a ai will be off the press in about two 
We are now equipped to take care 





weeks. It features the very latest 





of your RUSH orders—to give 


. ; in wedding, anniversary and grad- 
them the same painstaking care 9; ; g 

















| that has characterized our service uation gifts; it shows many quick- 
4 for many years.. You are now selling items that you will want; it é 
assured of Jess than 24-hour simplifies your ordering problems. 
4 
Service. Write for your copy TODAY. F 
‘ 
% 
& 
4 
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MiWE RICHTER & PHILLIPS CO. 


Temple Bar Bldg.~ Gurt & Main. CINCINNATI, OHIO 
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-ETERNA Quality Tine Pieces 














ETERNA WATCH FACTORIES 


SCHILD FRERES & CO.—Grenchen, Switzerland 


New York Office—489 Fifth Avenue | 




















KEED THE POT 
POT BOILING | it Will Help to Make 


Business Hum 


Old Jewelry, scraps and filings are 
the “dead timber” of the jewelry 
industry. The only thing they are 
good for is to “Keep the Pot 
Boiling.” 





We solicit your shipment irrespec- 
tive of its size. 





Smelters and refiners of precious metals 


for over 31 years 




















KASTENHUBER & LEHRFELD, 24 John Street, New York 
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CUPID MOUNTING 
Wallace-Monroe Co. 


Detroit, Mich. 








33 John R Street 
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EAR-RINGS 


are in strong demand 








Our assortment is extensive: real 
crystal, topaz, rose quartz, etc., as well 
as fine imitations. 


Necklaces and Pendants to match. 


LEWY & CO. 


321 Fifth Ave. NEW YORK 


Specialists in 


Semi-precious Stone Jewelry and Fine Imitations 
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3730 Tea and Toast, 9% in. long. 


UST the touch of exquisite beauty to delight 

the guest and glorify the hostess—and inci- 
dentally, enrich all who are fortunate enough to 
be able to supply the demand for these supremely- 
beautiful creations. 





ae : 


CGee eee or 








Design, craftsmanship, 24K. gold surface, varied useful- 
ness, feminine appeal, popular vogue and nominal prices 


make “Brocade” the outstanding achievement of the 
year, and its tremendous sales are typical of all Weidlich 
lines :— 


Baby Ware—Hollow Ware—Salts and Peppers—Trophies 


WRITE FOR ILLUSTRATIONS AND PRICES 


Salesmen in all territories ' Sold by all leading jobbers 
Complete Lines on Display in Our New York Salesroom 


Weidlich leading designs are protected by U. S. patents. 


THREE SIZES:—3723, 6% in.; 3724, 8% in.; 3725, 9% in., 
Tinted Glass 
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ngs that a” different 


in “White Gold 
with or without diamonds 
mS 
PRODUCED BY 


HAMILBURG, SHAW 


CORPORATION 


8 to14 West 30 “Street 
New York, 
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R & H Quality Products 


R & H Seamless Wedding Ring Blanks meet your requirements. They are 
supplied in Platinum, Platinum-Iridium, and White Gold, in all desirable 
shapes and sizes. Aan illustrated booklet gladly sent on request. 
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Users of R & H Platinum welded on gold are assured of Platinum contents 
running 991% in purity. R & H Platinum is never alloyed with palladium. 
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Allow us to quote on Platinum in all Forms and Hardness, Seamless Tubing, 
Welded Platinum on Gold Sheet, Wire and Tubing. They are R & H 


specialties. 





wh 


An expert plating service is at your disposal, without charge. 


R & H PLATINUM WORKS, Inc. 
Refiners and Workers of Platinum, Gold, and Silver 
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BIRTHDAY AND WEDDING CAKE SETS 


; IN GOLD AND SILVER 
New York 
13 Maiden Lane 


.Chicago San Francisco 


49 Geary Street31 N. State Street 








“x Paris Fair 
Do Not Fail to See the 
“Hall du Bijou’ 
Where You Will Find ~ 


The Latest Novelties 


and Artistic Creations 
Of the Largest 


Decorative and Art 


JEWELERS 
OF 


Paris 


From the 14th to the 29th May, 1927 
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ESTABLISHED 1839 


Simons Bros. Company 


Philadelphia 
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Lady Sterling 
The LATEST in Solid Silver 


x > 
Vii j 
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be / Spontaneously acclaimed by the trade and 
/ public, “Lady Sterling”. was assured - sales 
: leadership from the very first. 


HETHER this gorgeous, new flat service or water set, a 

set or individual piece of Baby ware for the new born 

or birthday, a dainty little Salt and Pepper Set or Bon 
—_ from the complete Hollow Ware line: for the occasional 
gift— 


Z 
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Weidlich Sterling offers a merchandising opportunity which is 
unusual—unsurpassed beauty, wide range of pieces and sub- 
stantial weights at nominal prices. 


WRITE FOR ILLUSTRATIONS AND PRICES 


Salesmen now showing all ‘lines Sold by all leading jobbers 
Campblete Display in Our New York Salesrooms: . 
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7858/3 Water Set 
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~ WEIDLICH STERLING SPOON Co. : 


NEW YORK SALESROOMS 200 FIFTH AVENUE FACTORY BRIDGEPORT. CONN 
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Inspired by the Romance of Far-away Japan 


GEISHA RINGS 


Only twelve of our many stunning designs shown here. Made 
up in iridium platinum set with diamonds, combined with 
precious and semi-precious stones—such as emeralds, 
sapphires, rubies, etc. An absolutely new idea, that makes 
an instant appeal to feminine fancy! The novel lines of 
the ring are not only lovely in themselves, but give a new 
rraceful line to the hand... a dainty, slenderizing effect 
that women love. Write for prices and detailed descrip- 


tions. send for ILLUSTRATED COUNTER CARDS 


LOUIS LEVINE & BRESSLER Patented Dee. th, 1098 


Manufacturers of High Grade Jewelry 


254 GRAND STREET NEW YORK 


Patented Dec. 7th, 1926 











JAMES K. THOMPSON & SON CO. 


WHOLESALE JEWELERS 
560-62-64 Bramson Bldg. BUFFALO, N. Y. 


Waltham—Hamilton—Howard Watches—Helbros Swiss Watches 
| Star—Keystone—Wadsworth and Fahys Cases—Westclox 


Ladies’ Fancy Stone Set Rings, 10 and 14K Gents’ Stone Set and Emblem Rings, 10 and 14K 


Ladies’ and Gents’ Platinum and White Gold Ring Mountings Complete Line of Up-to-Date Novelty Jewelry 
W. & D Mesh Bags—Compacts—Bracelets, etc. 


All Goods in Popular Demand Selection Sent Responsible Jewelers 
POSITIVELY NO GOODS SOLD AT RETAIL 
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REPAIRING REPAIRING REPAIRING 
JEWELRY-SILVERWARE-SPECIAL ORDERS 


EXCELLENT WORK AND WE ONLY AIM 
PLEASING SERVICE TO SATISFY YOU 


Combs, Brushes, mirrors, files, etc. in silver toilet articles. 











EVERYTHING REPAIRED FOR 
THE JEWELRY STORE 











Jewelry repairing and special order work. 

Silverware. All kinds straightened, repaired and plated. Mirrors in vanities and powder boxes. 

Cigarette cases, new springs. Fine engraving and enameling on jewelry and silverware. 
Estimates furnished for seal cutting on gold or stone rings. 


New blades and steel polished in pocket knives. 


EA. SOLE Y'S SONS 142 FULTON er 


ESTABLISHED 27 YEARS New York City 
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Manufacturers of 
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SINNOCK & SHERRILL 


15 Maiden Lane New York 
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Wholesale jewelers Chicago 
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1926-1927 Edition 





: ILVERCRAFT, well and-favorably~-- [7 
The Jewelers’ Circular y ) 
known to the jewelry trade, 


B * Di Pcie for highest quality of 
plated ware. 
uyers rectory ‘ It is extra heavy silver plate on 18% 
nickel silver base. 

The Etching (usually applied only 
to the most costly articles) is of the 
highest character possible and would 
grace the most exclusive jewelry 
store. 

These two qualities are strengthened 
by the modest prices. 


Send for illustrated price lst. 





Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 





Price One Dollar 





FARBER BROTHERS 
The Jewelers’ Circular Publishing Co. 13-15-17 CROSBY STREET - NEW YORK 
11 John Street New York, N. Y. ‘ 
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Meyer & Gross 
MG Exclusive Ring Makers 
Trade Mark 401-407 Mulberry Stree: 










STERN MFG. CO. 


401-407 Mulberry Street 
Solitaire LADIES’ RINGS Exclusively 
at a price that will surprise you. To Jobbers Only. 












W.L. Robertson Co. 
Assayers and Refiners 
88 Liberty St. 
Why Waste Anything Now? 











RING S—a cpeciaity with 
Louis Bleiberg 


336 Mulberry Street 













What Is the 
Jabel Ring Mfg. Co. 


putting out now? That is the question 
the ring trade is asking. 401 Mulberry St. 










Engine-Turning Engraving Designing 


Newark Engraving & Etching Co., Inc. 
SasenATORS 


Brecading—Carving Est. 94 Years 














White Gold Solders—Platinum Solders 
White Gold 


Clinton Refining Co. 


01-83 East Kinney St. Newark, N. J. 





DIAMONDS 


FROM THE CUTTERS 
ALFRED MEYEROWITZ 
Newark Phone New York Office 


Market 1208 15 Malden Lane 
Cort 1557, 4634 























WINTER & COQ. 


Manufacturers 
Jeweiry-Novelities 
Buckles our Speciality 


38 Crawford Street 








THE NEWARK JEWELRY FINDING CO. 
JEWELERS’ FINDINGS 
Catalog Sent on Request 


Telephone Market 8489 22 Green Street 


THE JEWELERS’ 





MADE IN 


NEWARK 


MEANS 


QUALITY and RELIABILITY 


Jewelry of Highest Grade 
and Latest Styles 








BRACELETS 


Burstow, Kollmar & Co. 
18 Columbia Street 


CIRCULAR 








“L. L. & 8S. GOLD ALLOYS” 
Yellow, Green, White and Red 


L. LEBER & SON 


149 N. J. R. R. Avenue 


|G 





HENDRY RUFEISEN-INC 


MANUFACTURERS OF 


RINGS OFANQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State &t. 





Sterling Fireless Silver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON & CO. 
All Sterling and Fine Silvers Relling fer the Trade 


MARTIN H. WEIDMANN 
Cluster Rings 


23 Longworth St. Newark, N. J. 








(Bstablished 1911) 


Stumpf & Binder 


Mfrs. of Fine Gold and Platinum Ohains, Swivel, 
Spring Rings, in Gold and Platinum. 


36-40 Crawford St. 
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Tetaz & Co. 


Designers, Engravers, Engine Terners and Exameier 


Greece and Columbia Sts., Richardson Bidg. 





The Eleder-Hickok Co 
23 Prospect St. 


(Formerly Lebknecher & Co.) 
VERSMITHS—Creators of Origina) 
Designs in Sterling Silver Hollowware & Novelties 





Crescent Ring Co., Inc. 
109 Oliver St. 
weadin 


Vanufacturers of ONYX RINCS 


For Fraternal and Scholastic 
EMBLEM HOUSES 
Also 


oe RINGS 
Bad 


Exclusiveiy 
For Jobbers 





BARRASSO & BLAS! 


THE CAMEO HOUSE 
10 and 14 Kt. Oameo and Onyx Rings, Gcarf 
Pins and Barrings. 
CAMEO BROOCHES 
Sold through the jobbers only 
31-883 Governor St. Newark, N. J. 





PAUL BREEN 


HIGH CLASS ENAMELING fer the MANUFACTURERS ef 
WATCH CASES and JEWELRY. 


98 Green St. Telephone Market 482* 





THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 








BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





J. J. FISCHER 


Exclusive Ring Findings 
to Manufacturers Only 


412 So. 14th Street 
Phone Mulberry 2927 


Boider for 
18 Kt. White Gold 





M. ALEXANDER 


Manufacturer of 


GOLD RINGS 


Tel. Mitchell 1458 50 Columbia 8t. 





Cc. B. W., INC. 


10, 14 and 18K Rings—Jobbers Only 
391 Mulberry Street Tel. Market 8320 
New York Office, 93 Nassau 8&t. 





L. FRITZSCHE & CO., Inc. 


Manofacturers of 
Platinum and 14Kt. Gold Jewelry 
Flexible Bracelets 
480 Washington Street 


and 





Jewelers’ Settings and Solders 
Befiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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A Betrothal Gift for a Man Which Reflects His Personality 




















yJ;REOUTH, the Roman custom of pledging oneself to 
| marriage, has come down to us as the English word 
Troth. The traditional ceremonies attached to the 
act have gradually been simplified but the symbolic 
engagement ring has persisted through the centuries. 


As originally practiced, the ritual included troth rings for both 
maid and man, and this double ring custom is still observed by 
most of the European peoples where the influences of industrial 
efficiency have not destroyed time-honored traditions. 


The Troth Ring custom is being revived in America, enriching the ceremonial aspect 
of engagement and marriage. It is particularly fitting that the intended groom should 
receive from his affianced a ring appropriate to the occasion. It may be a signet ring or 
a stone-set ring, the stone symbolizing either the month of his birth or the month of their 
betrothal. The intimate individuality of such a present endows it with a more enduring 
value than many a mere personal trinket could win. 










Thoughtful jewelers, who sympathize with the tender emotions of lovers, can assist them 
in the subtle expressions of their regard by suggesting this revival of the beautiful old 
custom of the Troth Ring. 
Larter Mcn’s Rings are particularly appropriate for betrothal gifts. Their designs are drawn 
from sources of unquestioned authenticity and time will only increase the value that is theirs 
today. Exquisite workmanship and fine finishing have translated the mental pictures of the 
designers into imperishable jewelry for discriminating wearers. 


LARTER & SONS 


15 Maiden Lane sii ie New York. N. ba 
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WODISKA & CO.. INC. 


Manufacturers of 


IRIDIO—PLATINUM 
Mountings and Diamond Mounted Jewelry 
10 West 47th Street, New York City 











« A rways INTRODUCING 


(jew DEsIGNs 


Everyone different—individual—beautiful designs—incomparable— 
gathered from the studios of the most famous designers of New York 
and Europe, selected by our expert designer who has recently visited 
the main European centers of platinum jewelry. 

If you appreciate the distinction of handling platinum mountings 
unlike any others and the opportunity of obtaining them at a low 
price and liberal terms—see our line of rings, brooches and bracelets. 


Mountings with Marquises, Baguettes and Emeralds 


D & I JEWELRY MFG. CO., Inc. 


74 Lafayette St. Makers of High Grade Platinum Jewelry NEW YORK 























DIAMONDS 
DIAMON D 2 EKWELRY 


ALL PLATINUM PLATINUM TOP WHITE GOLD 
gO >) 


HOWARD 8. KENNEDY, INc. 


DIAMOND MERCHANTS 
170 BROADWAY Send for selection NEW YORK 
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F 39 birds 
with one stone! 


We manufacture and import 39 complete lines of 
jewelry, watches and diamonds. From our lines 
a you are certain of finding practically everything 
él in gold, platinum top, and platinum jewelry that 








you can use. 


Concentrating your purchasing to an organization 





such as ours works out to your material advantage. 
You save time. You get the full benefit of the 
services we can offer. And you place yourself in 
a position to take complete advantage of the 59 
_ years’ merchandising experience which we have 


had. 


Next time the Goldsmith Stern man calls on you 
make sure he shows you all his important offerings. 
Spare as much time for him as you can. We 
assure you, you'll be profitably rewarded! 


LISTED ARE THE 39 LINES WHICH WE 
MANUFACTURE AND IMPORT 





Baby Pins Emblem Jewelry Sautoir Chains 
Bar Pins Flexible Bracelets Scarf Pins 

Belt Buckles “Hold-Fast” Lingerie Studs 

Bracelets = =§ * Clasps Tie Clasps 
Brooches Knives Thimbles 

Chains Lapel Buttons Vest Buttons 
Charms Lingerie Clasps Waldemar Chains 
Cigar Cutters Lockets Diamond Rings 

_ Cigarette Holders Match Boxes Platinum Diamond 
Crosses Neck Chains Jewelry 

Collar Buttons Onyx Rings Diamonds 
“Kut-Rite” Cigar Cutters Onyx Pendants Wrist Watches 
Cuff Buttons Rings ; “La Supreme” Pearl 
Dress Sets Ring Mountings Necklaces 


If you are not regularly called upon by one of our travelers, but would like 
to see our merchandise, please notify us to that effect. 





ESTABLISHED 1868 © 


GOLDSMITH, STERN & CO. 


World’s Largest Manufacturers of Gold Jewelry 
136 West 52nd Street, New York, N. Y. 


CHICAGO ~ LONDON — PARIS —AMSTERDAM — CHAUX-DE-FONDS 
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6 West 48h St. 
Precious Stones, except diamonds 
ae te ; 

ig 


Bags, Vanities & Cig. Cases in Gold & Plat. Importers of Diamonds 


i. Co. ik iis at A Charles Gold & Bros. 7-11 W. 45th St. | Knox & Bernheim, Inc. 10 W. 47th St. 


+f 


H Goldblu 10 West 47th St. 
Baumgold Bros., Inc. 62 West 47th St. | °"" “Ditonds of all descriptions - a ows Watches 2 West “7th St. 


Murry Masin 65 Nassau St. 


Belgard & Frank, Inc., se a St. American & Swiss Watches 


Importers of Precious 


New York 


Morse Bros. 11 ’ 
Diamonds and Diamond Jewelry _— 





David Belais & Co. 10 W. 47th St. 
Importers of Diamonds. 


leads the world with its 


Boyajian’s Sons Co., Inc. 128 E. 23rd St. competitive markets, the 


Seed Pearls and Art Jewelry Manufacturers. same as it does with its ab sence S b an . 15 William St 
skyscrapers, hotels, thea- | 
tres, etc. Atrnpto New | 


R. A. Breidenbach, Inc. 5 Maiden Lane i 
Watches and Precious Stones York at least once a year en Feaee, 


is not only a delightful 


er aT itn vacation, but it is also a 
Watches: Waltham, Eigin, Howard, Hamilton i O. Schapir 
™ source of profit and educa Manufecturer of Gold and Platinum Chaies” 


tion to the careful buyer. 

















Dattelbaum & Friedman 1 W. #th S&. 
Manufacturers of Gold Rings and Mountings . 
Stai &S 
Plan to Spend | Iridio Plat. Mtge, & Diamond jig Easlosivls 
Silver Co.’ 10 Maiden La ; 
er — ne a Week in 
New York R. Wallace & Sons Mfg. Co. 
. Silversmiths 411-413 Fifth Ave. 
Dieges & Clust 15 John St. Medals, ’ 
Salers, Chase Binns, ttl Gate Wee” | 8 = 
eS Con. ine. 12 Jokn St. 
C. V. Dougherty Co., Inc. 7 W. 46th St. dmunts Bro : ee eed 
Plat. Dia. Ring Mtgs. Seed Pearl Jeweiry Sa Cunsere, Diamends; Factory 62 Wi? 
Eterna Watch Factories 499 Fifth Ave. | T. G. Hawkes & Co. 542 Fifth Ave. gy Boye pe 30 W. 36th St. 
Actual makers of watches and clecks. Decorated Crystal and Silver Mounted Crystal 
Jules Franklin, Inc. 452 Fifth A Leon Hirsch C ti y i _ | J. R. Wood & So 15 Maiden La 
Pearls and Precious Stones es Watches ond ieetnaen, Takes = eides Le Beale y ‘Cuttore—WFelling Ring oe 4 
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Chis i 1s what jewelers 
have said about Minuet 
in unsolicited letters 


i pe is meeting with great approval and I have several 
sets started. Kindly ship the following order.” 
i ss A Massachusetts Jeweler. 


“We hand you herewith order. Pattern has been the talk o 


passers-by more than any we have ever had.” 
2A Carolina Jeweler. 


“We certainly congratulate the creators of the Minuet design 
on their vision and foresight.” A New York Jeweler. 


“You will be glad to know we put the Minuet in stock last 


Saturday and sold a nice order the same day.” 
A Southern Jeweler. 


“Four Brides have selected this pattern.” —this appeared on the 
bottom of a dealer’s 17th reorder in two months, and incidently 
his initial order was over $400 net. A Louisiana Jeweler. 


“We have tried to get by without putting this design in stock 


but it seems we have no choice in the matter.” 
A Georgia Jeweler. 


“Ghese are a few of the high 
spots in 
Minuet SUCCESS 


In an Eastern city, population 450,000, 10 jewelers reordered 
195 times for an average turnover of 888%. 
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A Louisiana jeweler reordered 60 times for a turnover of 821%. MINUET 
International 


In a Southern city, population 120,000, 3 jewelers reordered 77 
times for an average turnover of 609%. 
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A Tennessee jeweler reordered 16 times for a turnover of 2932%. 





A Boston jeweler reordered 48 times for a turnover of 627%. 


And this is to remind you that today 
1s a good time to write 
for the —NGnuet brochure and prices 


WROUGHT FROM SOLID SILVER by the FINE ARTS DIVISION 





Successor to Simpson, Hall, Miller & Co., Wallingford, Conn. 
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“|. « the handsome 
sheen of the water 


” 


From the architect’s first blue-prints to 
‘the arrangement of the flowers on the 
living-room table—how much time and 
thought and money are expended in making 
houses pleasant places to live in! Yet in 
every room you plan, in every table you 
arrange, there must be this thoughtfulness 
if yours is to be a home that expresses you. 

Have you discovered silverplate? Have 
you found what scintillating charm it has, 
how the eye delights in the shining sur- 
faces, the beautifully. modulated contours 
of a fine piece of silverplate? . . . Imagine 
the handsome sheen of the water pitcher 
on your serving table. Picture dinner with 
candles gleaming softly in silver candle- 
sticks, flowers in a silver centerpiece. 

Have you discovered the International 
‘Silverplate that best suits your taste, that 
most belongs in your home? This fine 
modern silverplate in the tradition of 
the best American, English and Con- 
tinental schools has been fashioned for 
you by the master workers. 

Service pieces have a dignity of de- 
sign in harmony with their integrity of 


In a booklet called ‘‘The Rediscovery of Silver- 

plate” you will find ideas for giving personality 

to your home, illustrations that suggest the keynote 

of effective decoration. This is free. Write for 

booklet \.P., Dept. €, International Silver 
Company, Meriden, Conn. 


2 INTERNATIONAI 


how 


INTERNATIO 


TRADE 


THE JEWELERS’ CIRCULAR 


AN 


t ‘ = 


~ tae 





“, « « candles gleaming softly in silvér candlesticks, flowers in a silver centerpiece’ 


material and workmanship. You can ob- 
tain platters, vegetable dishes, bread 
trays, pitchers that will never go out of 
style; fine things are always appropriate. 
Lovely flower baskets, graceful compotes 
for cakes or bonbons, a handsome after- 
dinner coffee service, candlesticks for table 
or mantel. 


There is a wealth of design at truly” 


modest prices. Every piece is guaranteed 
by a maker whose name has stood for 
quality and permanence through the years. 


Ask for it by name in the better shops. 





















in the beautifully modulated 
contours of this fine silverplate 
in the new Warwick design.” 
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[LVERPLATE 


INTERNATIONAL 5.co] MARK 


The above advertisement appears in the May issue of House and Garden and the June issues of Good Housekeeping, 
Delineator and Vogue. Other International Silverplate advertisements will be found in Vanity Fair, House Beautiful, 
Atlantic Monthly, Harper’s Magazine, Scribner’s, World’s Work and Review of Reviews. 
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The removable velvet pad holds 50 pieces of The Romance, The Century or 


one of our other popular patterns. The same racks will hold 74 pieces. 


Embodies Every Sales Argument 


HIS distinctive Dream Tray has every- 

thing in its favor to make sales quickly 
and profitably. Artistic charm makes it an 
exceptionally attractive display unit. Exten- 
sive national advertising makes it known to 
your customers. Holmes & Edwards patterns 
are noted for their artistry. 


Scientific experiments prove that Super Plate- 





Inlaid resists wear at a ratio impossible in 
ordinary plate—having a resistance of solid 
silver at the two points of wear impossible 
to obtain by plating. 

Holmes & Edwards—the fastest growing 
line of silverplate in America—will move 
fast and pay well in your. silverplate 
department. 













est. 
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Shows Solid 


Silver Inlays 
at two points 
under heavy 
platingwhere 
wear is hard- 
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Write Sales Service Department 


~HOLMES§EDWARDS 


BRIDGEPORT, CONNECTICUT 


New York 
9-11 Maiden Lane 


Chicago 
5 N. Wabash Avenue 


San Francisco 
150 Post Street 


Standard Silver Company, International Silver Company of Canada, Limited, Successor, Toronto, Canada 


SUCCEEDED BY 








40: THE 


JEWELERS’ 





CIRCULAR. April 27, 1927 





HINTS*TO-THE*WEDDING:GUEST-: 


15 maids... anc 
Yo! Ho!..and 





Kiss the bride, envy the groom, but pity 
the poor wedding-guest, the fellow who 
racks his brain to find the pat and proper 
gift for Honeymoon Lane. . . . But re- 
lief for him is at hand. 

In the stores of 25,000 silverware mer- 
chants next week, the six business days 
will be devoted to delightfully hinting 
to the wedding-guest the proper ‘“‘What’s 
Whats” in wedding gifts . . ; offering a 
silver lining to the baffling gift problem. 
For example, there will be a gorgeous 
showing of 1847 Rocers Bros. Silver- 
plate . . . including the new Pieces or 
8 set of table-silver at $43.50. Covers for 
eight in knives, forks and spoons instead 
of the usual shorthanded “‘sixes.” . . . 
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a gorgeous chest 


a Lovely Bride 


With the handsome Spanish Treasure 
Chest of green and gold . . . $49.50. 


Or, if you want to remember magnifi- 

cently ... there are delightful tea and 
dinner services to match the knives, 
forks and spoons in the Pieces or 8 
Chest. That is another important reason 
for selecting 1847 Rocers Bros. Silver- 
plate as a bridal gift. Throughout the 
years the happy couple can add to your 
silver gift .. . each added piece or ser- 
vice matching in pattern, the original set. 


MAY WE OUR NEW BOOK? 


A most charming little brochure . . . beautifully illus- 
trated . . . and containing a gold mine of suggestions for 
the hostess on both formal and informal entertaining. A 
copy is yours for the asking. Write for Booklet D-go to 
International Silver Company, Dept. E, Meriden, Conn. 


SEND YOU 





1847 ROGERS 


SILVEA PLAT 


SALESROOMS: —— _— WYSE: 
INTERNATIONAL SILVER 


New York, CHi-aGo, SAN FRANCISCO 





BROS: 


CANADA: INTERNATIONAL SILVER COMPANY 
OF CANADA, LIMITED, HAMILTON, ONTARIO 


E 
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Tus ADVERTISEMENT, in color, appears in The Saturday Evening Post, April 30, 1927 and The Ladies’ Home Journal, May, 1927 
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Books the Jeweler Should Read 


A Few of the Many Works on Gems, Silverware, Watches and Clocks That Should Be in the 


Business Libraries of Our Merchants 


NUMEROUS are the uses of good books. 

They inspire, instruct, entertain! Of 
course, like humans, they cannot always 
please, but books, fitly chosen and rightly 
read, help weave into the fabric of human 
thought, the bright, shining threads of ac- 
complishment. For all world thought, they 
furnish the food, and as that great literary 
genius—Francis Bacon—so aptly put it, 
“Some books are to be tasted, others to be 
swallowed, and some few to be chewed and 
digested.” 

As much as plants need air and sunshine, 
so much do men need good books, and of 
great help to them are the works prepared 
for their benefit by men who have found as 
fascinating as a romance the particular busi- 
ness or profession in which they might have 
been engaged. 

In this particular regard, the jeweler is in- 
deed fortunate, for there are, in the realm of 
good books, an amazing number written— 
just for him! Some are intended only to be 
tasted—books on technical subjects; some 
others are to be swallowed—books on 
precious and semi-precious stones; while 
others—books on sales methods and plans— 
should be chewed and digested. 

If on the sea of Commerce the jeweler 
sets his sail with the wind of Knowledge, 
his craft, though small and light, will find 
its voyage smooth and pleasant, unharmed 
by the wrathful, cruel rocks of financial dis- 
aster. 

After he blows away the dust from the 
precious pebble in his hand, and lays away 
for another day the tools of his art, the gem 
dealer will read with understanding and 
keen appreciation the books prepared for him 
by the great writer—George Frederick Kunz. 
Volume upon volume, he will find, some 
dealing with the technical side of the sub- 
ject, and then the heavy cloud of technicality 
will break, and upon his head will fall such 
an interesting lot of information concerning 
the stones with which he daily works pro- 
ducing designs, that he will, as his reading 
goes on, fresh courage take, and his work 
will take on mew aspects and delights, and 
each stone which he sells will bear indelibly 
the deep impress of a happy, cheerful 
thought. 





By MINERVA JOHNS 


Folk-lore, sentimentalism, superstitions, 
symbolism, mysticism, attach themselves to 
the history of precious stones. In the field 
of medicine, as well as in the realm of orna- 
mentation, they have their place, and the 
plot of many a novel has been built around 
the discovery or possession of a gem. 

For the jeweler who wishes a book of 
ready reference, there is a splendid volume 
offered him by Wallis Richard Cattelle, 
“Precious Stones.” Some jewelers may 
find of great help and interest the practical 
work of George Frederick Herbert Smith, 
“Gem Stones,” very informative and pleas- 
ing, while others may find just the volume 
they are looking for in Frank Bertram 
Wade’s “A Text-book of Precious Stones,” 
which is prepared by Mr. Wade not only 
for the jeweler, but for the gem-loving pub- 
lic as well. 

The precious yield of the great mineral 
kingdom is again capably dealt with by 
Drs. Kraus and Holden, in their book, “Gems 
and Gem Materials.” 

This contribution, the product of the pen 
of Edward Henry Kraus, professor of 
Chrystallography and Mineralogy and Di- 
rector of the Mineralogical Laboratory of 
the University of Michigan, in collaboration 
with Edward Fuller Holden, late instructor 
in Mineralogy at the University of Michi- 
gan, who was recently drowned, contains in 
its 213 pages the various steps in the process 
of gem-making from the crystal forms to the 
finished product. For the jeweler and gem 
merchant, this should prove a real treat, as 
it is a book that may be read by the jeweler 
in his lighter moments, and yet give him 
information that will prove a great profit. 

For a complete work that has to do with 
the product of the mineral kingdom—the 
cutting and carving of precious and semi- 
precious stones from the time this great art 
was practiced in Babylonia, centuries before 
the birth of Christ, to the methods of times 
more recent; the qualifications, durability, 
rarity, gravity, and fashions of gems; stones 
noted for their splendor, brilliancy, or beauty 
as a means of personal adornment, there is 
the great, authoritative book by Dr. Max 
Bauer, Privy Councillor, professor in the 
University of Marburg, translated from the 


German by L. J. Spencer. Beautifully il- 
lustrated, this volume is so explicit and so 
exquisite that its text, though decidedly tech- 
nical, may be read and understood with 
amazing ease. The title of his book is 
“Precious Stones.” This book has an ap- 
pendix on pearls and corals—products of the 
animal and not the mineral kingdom, so these 
chapters were appended and not made part 
of the main text. 

For those interested in the stones that are 
to be found in the countries of the Far East, 
a little volume by Henry Savage Landor, 
“Gems of the East,” will prove of interest. 

For the gem collector; there is a book, 
“Catalogue of the Collection of Antique 
Gems Formed by James, Ninth Earl of 
Southesk,” by James Carnegie Southesk, 
which will be found helpful. 

While on the subject of stones, there is a 
book that is gotten up in such a way that it 
serves not only as a guide to the professional 
jeweler, but may be used as a book of refer- 
ence by the amateur, and yet hold the interest 
of any and every reader who wishes to in- 
crease his knowledge of gems, mineralogy, 
or crystallography. 

In this book, which is written by Julius 
Wodiska, there is contained a delightful 
chapter on a stone called “Chrysoprase,” the 
favorite stone of Frederick the Great, and 
which in his time was extremely fashionable. 
Still worn by Europeans, this stone is a fine, 
very compact variety of quartz, the ap- 
proved tints of which are leek and apple- 
green, although it is sometimes seen in blue, 
golden green and other yellowish tints, and 
it is a stone highly esteemed and resembles 
somewhat the jade of the East. 

Julius Wodiska dealt with every variety 
of stone that is known and his accounts are 
entertaining, and as a general reference 
book, this is useful. 

A matter of common knowledge is that 
pebbles are rounded stones, but it is the 
lapidary who cuts and polishes, engraves and 
smooths, that can tell us the possibilities 
concealed beneath the rough exterior of the 
purple crystal—the amethyst, and the time- 
worn crust of the diamond. 

But precious and semi-precious stones 
form only a part of the great industry with 
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which the jeweler is associated. So many 
arts and crafts enter into his field that it 
would take volumes to cover satisfactorily 
the milk and cream of this industry, so we 
must content ourselves with the cream of 
literature that rises to the top of this bot- 
tle, and perhaps its richness may in a meas- 
ure make up for its lack of quantity. 

Prepared by W. W. Watts, formerly 
keeper of the department of Metalwork, 
Victoria and Albert Museum, and by per- 
mission dedicated to Her Most Gracious 
Majesty, the Queen, there is a large volume 
called “Old English Silver.” 

Beautifully illustrated, its plates showing 
excellent examples of the silversmith’s art 
of the Anglo-Saxon period, the Medizval 
period, the 16th Century, Tudor period, 17th 
Century, to the end of the Commonwealth 
period, it goes on through the Restoration 
until the year 1700. 

Then it goes on through the reign of 
George the II, George the III, and George 
the IV. Marvelous examples of ecclesiasti- 
cal plate are contained in its pages, and ex- 
amples of work done in the Post-Reforma- 
tion and Commonwealth period. 

To the collector as well as the profes- 
sional jeweler, this volume should prove of 
interest, and certainly every silversmith 
might be well repaid were he to take a trip 
to his nearest library, just to look over its 
pages and view in all their beauty and glory 
its splendid plates. Much material is con- 
tained between these covers for the student 
“of design, and the heart of the engraver will 
‘leap up as he beholds the figures and lines 
of the sunken patterns so beautifully and 
faultlessly portrayed. 

: A thorough study of this book will equal 
.a trip to the museum, for surely its plates 
‘are most revealing and its descriptions ample. 
It surely must awaken a desire for more 
knowledge of the wondrous art it so beauti- 
fully features—the art of the silversmith, 
who works in his metal, molding and shaping 
it much as does the sculptor with his clay. 

The goldsmiths and silversmiths of Eng- 
land, Ireland, Scotland and their marks are 
capably dealt with by that great author, 
Charles James Jackson, in his book, “Eng- 
lish Goldsmiths and Their Marks.” By 
their marks ye shall know them, the great 
“hammermen” of these countries. Mr. Jack- 
son’s book is replete. 

And for a study of the product of another 
country, Wilfred J. Cripps contributes a vol- 
ume, “Old French Plate—Its Makers— 
Marks” as well as “Old (English) Plate.” 

In the age of Michelangelo there lived and 
worked and dissipated in the lovely, glorious 
city of Florence, in Italy, a worker in gold 
and silver, whose chief delight was in the 
chasing and modeling of smooth surfaces. 
‘Although of a decidedly rough, boisterous 
nature, his works endured, and some of them 
today are the most treasured objects of art 
contained in our foremost museums. His 
name was Benvenuto Cellini, and he firmly 
and steadfastly believed, to use his own 
words, “All men of whatsoever quality they 
be, who have done anything of excellence, 
or which may properly resemble excellence, 
ought, if they are persons of truth and hon- 
esty, to describe their life with their own 
hand.” -: * 

And this is just what Benvenuto Cellini 
did, and his autobiography, while a little 
crude in spots, furnishes excellent reading, 
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and should be of particular interest to those 
who work and deal in this great and glorious 
craft. His was a busy life and an useful 
one, and he gave to the world of art such 
designs as have never been surpassed. 

And now, for the student of Horology, 
Frederick James Britten gives “Old Clocks 
and Watches and Their Makers.” In his 
effort to avoid the use of horological phrases, 
so difficult for the average reader to grasp, 
he has succeeded in giving the jeweler and 
to the person interested in the historical de- 
velopment of clocks and watches in England 
and abroad, nine chapters of excellent in- 
formation. Embracing primitive as well as 
modern methods of time-keeping, his book, 
which is beautifully illustrated, is decidedly 
informative. In his chapters on watches, 
several styles of the pocket watch are shown, 
and their history given, and it is amazing 
to note the march of progress as emphasized 
in the interesting story of the pocket watch. 

And now, dealing with the selling end of 
the jewelry business, here are the books to 
be chewed and digested. 

First a book on jewelry advertising, giv- 
ing splendid selling phrases and helps to 
facilitate the use of ideas, and aids in the 
preparation of advertising that has the “pull- 
ing” power so necessary to successful results, 
written by William Borsodi. It is full of 
fresh, practical ideas, and a volume to be 
welcomed by any person interested in new 
ways for old ideas. The idea of getting busi- 


_ ness is as old as Time, but there are always 


new angles and ways to make one’s bid for 
it. Sometimes, a clever selling phrase is 
just the little push that is needed to make 
big sales, and a jeweler makes no mistake 
in having at his finger-tips just such a vol- 
ume as Mr. Borsodi has with great care and 
thought prepared for him. To experiment 
with new ideas is interesting, but it is more 
fascinating to watch the results obtained, and 
sometimes the least promising of them all 
will bring the biggest, richest rewards, and 
the ball of big business is kept rolling. 
During the World War a book was writ- 
ten which was destined to delight and enter- 
tain as well as instruct. For a salesman, 
traveling or floor, this book will prove just 
the one he has been looking for, and once he 
picks it up he will loathe to lay it down 
until he has absorbed its entire contents. 
Written by Harry C. Brearley, this book, 
“Time Telling Through the Ages,” is full 
of merriment and little anecdotes that make 
good “after-dinner” stories for the business 
man who is called to make these little 
speeches at the banquet table, or for the 
sales manager ‘when he gathers his little 
flock under his wing at the round-table 
luncheon over at the hotel. Particularly 
humorous are the stories told concerning the 
sales ability and experiences of Eli Terry. 
Inspiring and decidedly clever are the means 
this great man used to sell the clocks he car- 
ried strapped to the side of his horse. 
Usually, the sales manager finds that a 
hint to the salesman is quite sufficient, and 
a sugar-coated pill in the form of a clever 
anecdote has its results. Catching flies with 
sugar is not a new method, and a little of 
the sugar of humor sprinkled on the tongues 
of the sales force will bring astounding re- 
sults, for it is bound to be carried over into 
the clover-scented field of the customer, and 
it. is pleasant, indeed, to have new names 
added to the mailing-list, and new faces 
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peering into the showcases at the store. 

And so, a few hours, now and then, spent 
in the realm of good books is not to be con- 
sidered in the light of a pastime or diversion, 
but it is really the most important thing in 
the business life of a jeweler, and he will 
some day, in the heights of commercial 
fame and success, rise up and call blessed 
the men who have contributed so bountifully 
to the literature of his profession the books 
which have proved the stepping-stones in his 
career. 

And the above are only a few of the 
many works on these subjects. 


Jewels in the Dutch East 
Indies 


(THERE lurks an appealing lesson in re- 
cent fairs in the Dutch East Indies, 
where jewelry of foreign make was dis- 
played to the delight and edification of the 
more prosperous native element of that 
colorful section of the world. Attention to 
this fair where foreign goods from all parts 
of the world were asked to compete was 
not neglected, for instance, by German 
jewelry manufacturers and German jewelry 
tradesmen, anxious to get their products be- 
fore the assembled view of all. 

Of the 27 products of German manufac- 
ture exhibited, the United States Depart- 
ment of Commerce reports there were jewel- 
ry items among those articles which had 
a real appeal and which are coming “more: 
and more into use among the prosperous 
native element.” It indicated that the 
smaller, more pertinent field, was by no 
means neglected by these manufacturers and 
representatives of the jewelry industry of 
that country. 

These fairs of the Dutch East Indies, 
characterized as the Passar Gambir, held at 
Batavia and the Jaarmarkt at Soerabaya, are 
held by competent observers to be important 
advertising media for goods that may have 
a real appeal for the natives, and their 
necessarily limited financial resources. 

It was pointed out ,by American official 
observers, however, that while American 
displays were conspicuous and excellently 
arranged, they consisted at the Batavia fair 
of 50 per cent, office equipment and supplies, 
and the comment of the American observer 
was that this half of the American exhibits 
at least “obviously could have possessed but 
little interest for that proportion of Java’s 
35,000,000 native population which attended 
the fair.” 

Similar mistakes were indicated in the 
large expensive American exhibits at the 
Jaarmarkt, as the Department emphatically 
pointed out: 

“Doubtless ‘it is with a pardonable pride 
that many American houses go after only 
the “big things” in export trade, but it is 
a question whether some exporters do not, 
too often, aim for the big things in small 
volume rather than for the small ° things 
in infinite volume.” , 

Perhaps too much attention is devoted at 
these fairs, by some, to articles beyond the 
reach of foreigners, rather than such articles 
as inexpensive jewelry which makes a strik- 
ing and colorful display that appeals to the 
native, and which advertises and expands 
the use of such products of the exhibiting 
country.—C."M. L. 
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A Word on English Silver of 
the Eighteenth Century 


HE 18th century, with regard to silver- 

smiths’ work, has been divided by au- 
thorities into five periods. During the first, 
or Queen Anne period, massive simplicity 
held its own—plain gadrooning, or chased 
strap-work, being the principal, if not the 
only kind of ornament in vogue. This period 
is represented by gadrooned punchbowls, 
called Monteiths, by great wine-fountains and 
wine-cisterns, by helmet-shaped ewers and 
strap-worked double-handled cups. The 
coffee-pots and chocolate pots of the Queen 
Anne period are tall and tapering vessels; 
the coffee pots being often octagonal, and 
the chocolate pots circular, with cup-shaped 
tops, octagonal or circular to match. How- 
ever, what is popularly called Queen Anne's 
plate is not always that made and _hall- 
marked between 1702 and 1714; the name 
appears to be applied to the plate of nearly 
half of the 18th century, and comprises 
some of the finest work that English silver- 
smiths ever produced. 


To the Queen Anne fashion, pure and 
simple, succeeded a style that corresponds to 
the style de la Regence, which prevailed in 
France from 1715 to 1735. Simple forms 
are covered with low reliefs, the surfaces 
being chased out into shallow panels, which 
may contain medallions with heads or busts 
in somewhat higher relief, guilloche or plait 
ornaments and the like. This style was in 
vogue during the reign of George I, and 
the first 10 years of George II, and com- 
prises the candlesticks with plain angular 
mouldings and square bases, often with the 
corners cut out or set back and rounded; 
two-handled covered cups and plain melon- 
shaped tea-kettles. 

When, under Louis XV, the French were 
completely carried away by the rococco 
fashions, the English silversmith applied this 
kind of ornament to the forms which he had 
ready to his hand, though he sometimes also 
twisted stems and handles in approach to 
rococco work. Later in George II’s time, 
diagonal flutings or gadroons, intermingled 
with fruit and flowers of chased and beaten 
work—the flowers chased in very sharp re- 
lief, or sometimes applied in full relief as 
detached sprays to the surfaces to be 
decorated. Tea caddies in sets of two, fitted 
into shagreen cases, and ornamented with 
remarkable and sharply executed festoons of 
flowers, were not uncommon in the reign of 
George II and his successor. In the reign 
of George III the classical models of Roman 
metal work, found at Pompeii, superseded all 
the previous fashions in silver plate. Until 
the French Revolution, English and French 
plate is characterized by the very graceful 
hanging wreath, medallions containing heads 
or subjects, knots of ribbon and deer’s foot 
stems. The oval-pointed and fluted vases 
that found such favor with contemporary 
cabinet-makers-and_ potters of George III’s 
reign were soon reproduced in the oval tea- 
urns, standing cups, and other objects for 
table use and sideboard decoration. 

The type of decoration which marks this 
Period in’ the’ last 10 years of the century 
gave way in England to decoration similar 
in style, but effected by engraving only 
Engraved wreaths of flowers, tied up with 
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knots of ribbons in bows that trail round 
the edges and form shield-shaped ornaments 
in the centre, are typical of the period. The 
oval shape prevailed everywhere for the re- 
mainder of the decade—in salvers, teapots, 
coffee pots, etc. There were three or four 


principal fashions of candlesticks in the 
18th century. First the plain ones, with the 
set back corners; then those of the 


gadrooned type, which occur until 1745 or 
1750; then the Corinthian column candle- 
sticks, which were produced in the early 
years of George III, and ultimately the 
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Laboratory for Testing Gems 
Established at Berlin, 
Germany 





MAXY jewelers of this country are look- 

ing forward to the time when each of 
the large jewelry centers will have estab- 
lished either through its public-spirited 
merchants or some local association, a 
laboratory in which synthetic gems, cultured 
pearls and other articles may be tested for 
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VIEW OF THE LABORATORY AT BERLIN ESTABLISHED FOR TESTING THE QUALITY OF GEMS 
AND JEWELRY 


candlesticks with vase-shaped .nozzles and 
hanging wreath decoration, that were made 
in large quantities at Sheffield onwards from 


1773.—S. R. 








The jewelry store of M. M. Dailey, Rio 
Vista, Cal., was ‘robbed early one morning 
recently by two or three men, and Mr. 
Dailey so severely beaten that his skull was 
fractured in two places. No one saw the 
robbery or assault. The loss is expected 
to run to the sum of thousands of dollars. 


the benefit of the public as -well as the 
retailer. The fact that this has been done 
in Europe ahd such laboratories established 
in Vienna, Berlin, and other large cities may 
give an impetus to such a movement here. 
The illustration herewith shows the in- 
terior of a laboratory established under the 
auspices of the German Guild of Gold and 
Silversmiths for the purpose’ of testing 
jewels and jewelry: of -all- kinds. In the 
illustration may be seen the machine for 
testing pearls and other getns by submitting 
them to ultra-violet rays.“ ~~ is 
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“Her Heart's Desire” 
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What the Woman 
Will Wear—In Pearls 





Every Conceivable Style 
Our Correspondent Says— 
Ropes the Leader 


a 
ue 





Written Exclusively for ‘““Jewelers’ News’ 


It. is many years since pearls have 


been worn in such profusion as oume 


the present season... - 

Among New York’s fachionables, one 
makes many interesting observations. 
At the theatre, among. the night club 
habitues, or at the Metropolitan whose 
season has just closed, any necklace 
would. do so long as it was pearls. The 
ever-present Opera strand of graduated 
pearls, now worn in a little smaller size 
and finer, more tapering graduation, 
still leads. for evening wear. In daytime, 
for. the occasion where a little swank 
adds the sporty touch, the rope of large 
matched pearls looped around the neck 
is the prevalent made. In fact, one’s 
wardrobe is not, complete without this 
newest pearl vogue. 

Not to be outdone,. the ever lovely 
three strand necklace and the more bril- 
liant pearl pendant with Jeweled drop— 
sometimes of real diamonds and precious 
stones and sometimes of reproductions 
—is frequently worn. 

Observers here predict an exceptional. 


sale for finer pearl necklaces of all styles . é 
during the coming season. wash i 





Personal But Not C. onfidential — 





James J. Burke Company, fosiinark i 


Brooks Jewelry and Optical Company 
are now installed in their new quarters 
at the Paul Brown Building, St. Louis, 
Missouri. They have one of the most 
attractive offices in the country. We 
wish them the best of luck in their new 
home. 


* * * * 


Wayne Decker of Salt Lake City paid 
our Los Angeles office a visit. Thank 


you for this courtesy. 
* a = e 


Ross Rainsburgh of C. A. Kiger Co. 
is the busiest man in town these days. 
He is buying fall merchandise and even 
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PEARLS 


An exceptional proposition with 
beautiful satin. window display. 
Contains three handsome Deltah 
necklaces and gift boxes to de- 
liver them in. 

Price guarantees, display cards, 
etc., included. 

The Deauville (left panel) 18” 
necklace with solid gold clasp, re- 
tails for ani , The Riviera (cen- 





“Heart’s Desire” 
Assortment 


For Bride and Graduate Gifts 


L. HELLER & SON, Inc. 
“15 West*47th St., New York 





ter panel) large pearl rope with 
special cut crystal rondels, retails 
for $16.50. 

The Ritz (right. panel) pendant 
necklace with beautiful -imitation 
crystal and rhinestone plaque, re- 
tails- for $13.50. 

An exceptional oppectunity for . 


Bride and Graduate Gifts. 


Complete 
$19.25 


Subject. to 
* Cash 


Discount 








kept the renowned Deltah representative 
waiting for a considerable time before 
he could look at his line. You can tell 
a live wire concern by the number of 
salesmen who call on them. 

* * * & 


Rube Saygol, M. H. Goodman, Max 
Goodman and Sam Kaufman, all whole- 
salers of St. Paul, Minnesota, paid our 
Chicago office a visit. Several of them 
engaged in a friendly game and did not 
do so well. Evidently, they were out 
of practice. 


Al. P. Wolff, Champion 


Sign Deal Salesman 


First place among the wholesalers’ 
salesmen in the competition for having 
sold the largest number of Deltah Elec- 
tric Sign Deals goes to Mr. Al. P. Wolff, 
Eisenstadt Manufacturing Company, Se. 
Louis, Missouri. 

In addition to other honors which be- 
come his, Mr. Wolff i is also the recipient. 
of a special. prize award by Deltah’s mid- 
Western representative, Jake Levin. 

We wish Mr. Wolff an equal success 
in’ every undertaking he goes into. 
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Paris Jewelry Fashions 





Handles of Tiny Umbrellas Set with Single Semi-Precious Stone 
—New Styles in Beauty Boxes and Powder Puffs—Pearls 
Used with Silver Braid in New Bridal Gowns—Cut Glass 
Scent Bottles in Unique. Shapes—Oblong “Shield” 
Rings Now Fashionable—Handbags Must 


Match 


NREAT attention is being paid to the 

tiny Tom Pouce umbrella, that is made 
of the same silk as the ‘gown-or costume 
when possible, or to harmonize with the 
trimming of the dress. ~The handle is 
jeweled, cr finished with a single pebble or 
semi-precious stone. For the~seaside, sun- 
sHades in .straw, finely plaited to make a 
véry supple tissue, are seen and great flow- 
ers are embroidered on the tissue, in floss 
silk. The bamboo handles are sometimes 
plain, sometimes finished with: a huge 
pebble. 

x * x 

The plain black or white gown, recalling 
the habit of a sister of charity, is held in 
place with a steel chain, with immense 
coarse rings, and that must be very plain, 
only a large hook being used te fasten. 
Silver and old gold are also used for these 
chains that are quite a novelty. Belts made 
of serpent skin—the great fashion—are 
threaded through tortoise shell or mother 
of pearl buckles, that are either rounded 
or oval. 

* * * 

One of the novelties, that is likely to 
catch on, is a tube-shaped beauty box, very 
narrow, which contains powder at the bot- 
tom, and a puff in down, which, small in- 
side the box, fluffs out when withdrawn. 
The difficult question of powder puffs that 
take up too much room in vanity cases is 
thus resolved. These cases are in all kinds 
of enamel, with dainty painted designs. 
Sometimes the small cylindrical case is 
jeweled and it is occasionally seen in 
wrought silver, oftener however in ivory 
or tortoise shell. In the latter patterns, 
delicate traceries in gold or silver go to’ 
enhance the beauty and daintiness of the 
model. : 

x * * 

Powder puffs, to fit into ordinary boxes, 
are seen with jeweled figures to make the 
top of the lid, by which the powder puff 
is lifted. As a rule this figure is in gilt,- 
studded with imitation gems, but some 
models are in genuine gold with real stones. 
Sometimes a dancing girl is seen with 
breastplates of jewels, and necklaces, brace- 
lets and anklets all inlet, to prevent 
rattling. Some exquisite porcelain figures 
ars also seen for these tops of toilette boxes. 

*x* *k * 

The introduction of silver braid into 
brides toilettes this year is very marked 
and intrdduces a new era in that type of 
gown. Formerly nothing but pure virgin 
white and pearls—or ivory for the older 
bride—were allowed. Now that liberties 


are being taken with all kinds of traditions, 
the introduction of this silver braid is not 
regarded as remarkable. The braid is in a 
metallic tissue, like that used on uniforms, 


OG tae AE ee 


but is of very delicate, web-like appearance. 
This innovation has brought in its train 


_diadems in ‘silver filigree work, for dia- 


dems for brides are the great fashion this 


year. Orange blossonis, or rather the tiny. 
* buds are.mounted on silver wiring to make 


diadems, while pearls are used to look like 
the buds of orange blossoms to make costly 
diadems. If a girl is very young and child- 
like, the Juliette net sewn with pearls is 
preferred to the diadem. 

*x* * * 

Toilettes, designed for various epochs, 
for the stage, show very high, openwork, 
red enamel Spanish combs, that are worn 
with an immense flower. Wide sashes, 
very long, are sewn with diamonds. Tur- 
qoises are much used for oriental stage 
costumes, while three strings of pearls, or 
a necklace strung round the throat three 
times is worn. 

* * x 

Cut-glass scent bottles, usually very min- 
ute, have silver tops, often in filagree work. 
Scent bottles are made fan-shape, like a 
pack of cards held in one hand, the cards 
overlapping. These bottles in cut-glass are 
usually set in silver and sometimes jeweled. 
Others are decorated in domino pattern, in 
various colors but chiefly black and white 
enamels. The dainty leather case is orna- 
mented with stray. cards, or with dominos, 
to match. Another very favorite pattern 
for scent bottles is round, like a bullet in 
opalescent material, in pale greys and grey- 
blues. The cork is surmounted by a single 
“pearl,” the bottle itself looking like a 
giant pearl, as well. .The whole—perhaps 
an inch and a half in height—is kept in 
a leather case. A crown, modelled on the 
Russian crown, or other existing models— 
is used as a scent bottle. This model is 
very: costly, the two-inch-wide crown being 
studded with jewels, like the original, but 
in miniature. The same thing is seen with 
Fleur de Lys,. which emblem of French 
Royalty is becoming increasingly popular 
for ornamentation as time goes on. This 
would almost seem to indicate the Boule- 
vard Saint Germain set—the old Royalists 
—were beginning to buy again, after the 
privations of the war that hit them very 
hard indeed. A dog in opalescent glass, 
green or yellow for preference, very thick, 
is modelled on grotesque lines, the figure 
being made up of flat surfaces, for the 
most part, serving as a scent bottle. The 
dog has a medal round his neck, with a 
suitable inscription, such as “Faithful to 
Thee.” The whole is in a leather case. 

* * x 

Scent bottles, for spraying, about an inch 
to an inch and a half in height, are made 
in glass, in quaint shapes to resemble the 
bottles used to make soda water at home, 
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Italian ring-neck wine bottles, etc. The 
top of these bottles is in beautifully 
moulded silver, while the tube for spraying, 
naturally very minute, is also in silver. 
Sometimes the bottle has lines of red and 
lue, or blue and green paint running 
around it diagonally. Sometimes it is cov- 
ered with a network of fine silver netting 
as if to prevent breaking. These small 
spraying bottles are made for economy, as 
very little scent is required to fill them, 
and the sprays are extremely small. | 
ok ok * 


Silver jewel boxes, to hold trinkets of 
one kind and another, but very smaill,! cir- 
cular in- shape and heavily embo§sed,! are 
selling well. Shutting with a spring,’ they 


_are useful :for holding the collection of 


bdrettes and safety pins, that°are so néces- 
sary for thé toilette of the fashionable 
woman today. 

* Br * ; 

Bracelets and sautoirs of strings of 
pearls, used in the crosswise pattern, have 
tiny colored tubes, running from upper to 
lower strand, in semi-precious stoné or 
glass, in blue, green or yellow. A large 
semi-precious stone or sét of stones, to 
match the tubes, finish each end of: the 
bracelet or sautoir. In the bracelet the 
ends hang loose, the pearl band only clos- 
ing. Both ends of the sautoir of this pat- 
tern hang loose, the sautoir being held in 
place by a loop of tiny pearls, 

* * * 

Sautoir and bracelets are being made of 
one large pearl, perhaps grey or pink, and 
too large to be genuine, with a bead made 
up of white seed pearls, used alternately. 
The “bead” is much larger than the single 
pearl. The same idea is carried out in 
brilliant jet, a large piece of cut jet being 
alternated with a bead made of small jet 
beads. 

* * * 

The oblong “shield” ring is very fashion- 
able. In platinum, it is set with diamonds, 
with lines of emeralds, or of sapphires, 
running from side to side diagonally. 
Sometimes the “shield” is set in sapphires, 
the lines running across the diamond 
studded plaque three times. 

x ok x 

Handbags must now match the shoes. If 
serpent is used for the handbag a band 
should be introduced on the delicate foot- 
wear to match. Both handbags and shoes 
are made of patches of various kinds of 
leather. No doubt this fashion is intro- 
duced to use up bits of leather, there being 
a considerable shortage. These bags have 
handsome metal mounts. Felt hats are 
made of felt, with bands of serpent or liz- 
ard skin inlet. These hats are- untrimmed. 
The plain felt or velvet hat is simply orna- 
mented with a jeweled pin, often in marcas- 
site, in brilliant, or brilliants and black 
onyx, that secures’ the turned-up brim at 
the side of the hat. It is the right thing 
to place a small shield made in marcassite 
or in brilliants in front of a felt hat. 

* * * 


This Spring, a single heavy ring, or a 
signet ring, is worn on the little finger ‘with 
a walking costume, for women. It jis in 
gold or in platinum, somewhat coarsely 
moulded, the plaque being in black onyx, 
if there is no crest or initials. 
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ANSEN & COMPANY, INC. 


CUTTERS AND IMPORTERS OF FANCY 
SHAPED DIAMONDS EXCLUSIVELY 
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The News from England 





Diamond Market Quiet but Prices Are Firm—Easter Jewelry 
in London Shops—Gold Anklets and Indian Bangles in 
Demand—Three Safe Burglars Captured in Hattan Garden 
Establishment—Jewelry for the Girl Baby—Tango 
Bracelets—Exeter Jeweler Wins Suit Against Lloyd's 
—“Crestalline” Used in Jewelry and Utility Articles 











pon, April 14.—Despite the quietness 
Wiminess there is no pressure to sell pol- 
fiamonds and except for the very low 
,of stones whichandicate a little weak- 
tone prices continue very steady. 
g to the continental cutters some 
have entertained the idea that because 

er depressed market they ajight be 
ick up usable parcels at lower rates. 
mtly they have been disappointed in 
e raw materials is not being placed 
market in quantities greater than can 
Commenting on the present 
situation, Backes & Strauss, diamond mer- 
chants of Kimberley House, Holborn Via- 
duct, said that diamond prices continue as 
firm as ever with no prospects of reduced 
rates. “Business,” said the firm, “certainly 
is not as good as it ought to be at this time 
of the year, but it is by no means bad. 
There is a steady demand for current goods 
in mélees, smalls and sizes up to three and 
four grainers, but there is nothing big doing 
and only the strictly necessary is being 
bought. The policy of the Rough Diamond 
Syndicate in maintaining a strong control 
over the world production of the raw mate- 
rial and not placing on the market quantities 
in excess of what can be absorbed, has kept 
polished prices very steady and there has 
been no pressure to sell. The only classes 
of goods which at present show a certain 
weakness are those of a very low grade, 
either in color or quality, but the demand 
for these has been very slow for some time. 
The position of the diamond trade as a 
whole continues very sound, and those mer- 
chants and speculators who lately visited 
the cutting centers with the idea of taking 
advantage of the depressed state of business 
found that prices were very well maintained, 
and that they were not able to buy at re- 
duced rates. There is no reason at all why 
the cutters should buy at reduced rates. 
There is no reason at all why the cutters 
should sacrifice their stocks as owing to the 
firmness of the rough market goods cannot 
be replaced any cheaper. 

*x * * 

The Easter spirit now is making itself felt 
and the jewelry shops are dressing their 
windows to conform to it. There is much 
to choose from and purchasers of gift 
jewelry will find a price range in gold, silver 
and gemmed goods that will fit most any 
purse. The exclusive jewelers will have the 
usual supply of Easter egg jewelry. These 
in soft kids and leathers of various kinds 
have a “yolk” of apricot velvet in which is 
set a diamond dress ring, a tiny wristlet 
watch, or a pair of pearl and crystal ear- 
rings. Some of these eggs will cost the 
purchaser $500 or more. A new type of egg 
this year is the small and beautifully made 
enamel egg decorated with thin lines of 


gold and containing small articles of high 

quality jewelry. There are utility jewelry 

eggs, too. One has a silver mounted shingle 

set tiny. brush, comb and mirror. Anotheg, 

has a jeweled garter.. And so on. 
* * * 


Birmingham must have been pretty busy 
of late/turning out the handsome jeweled 
bracelets which now sell even better than 
those emanating from the French craftsmen, 
There is a fine display of the inch-wide 
bracelets to be seen on Bond St. these days. 
They are composed mostly of diamonds, 
with a sprinkling of the colored gems. De- 
spite their price large numbers of them are 
sold. 


ft 


* * * 


Finely chased gold anklets in various col- 
ors obtained by mixing certain alloys with 
the gold now are selling well this side, the 
jewelers say. These anklets are in yellow 
gold and a series of tinted gold in which 
greens, whites and reds predominate. The 
anklet is becoming popular in Britain. It 
may even rival the Indian bangle craze 
which is a sort of revival of the thin silver 
bracelet vogue of 12 years ago. The Indian 
bangle is inexpensive, but since fashion dic- 
tates at least a dozen of them must be worn 
together, the jewelers find them worth 
stocking. In fact, they appear to be such a 
good selling line, either in silver or brass, 
that the department stores are stocking them 
by the hundred thousand. The Indian brace- 
let is extremely narrow and some women 
wear as many as 25 of them strung on one 
arm like a curtain pole. 


* * * 


Early the other morning a patrolman no- 
ticed that the door of the premises of Kir- 
wan & Co., manufacturing jewelers of Hat- 
ton Garden, had been tampered with. He 
was thus able to enter and heard distant 
thumping. Instead of blowing his whistle 
he tiptoed out and brought along several 
more constables. Creeping up the stairs the 
posse of police suprised three cracksmen at 
work on the jewelers’ safe which contained 
jewelry worth many hundred thousand dol- 
lars. The trio was rushed and overpowered 
and conveyed to jail. 

* * * 

According to a writer in the Weekly Dis- 
patch every girl baby should be started in 
life with her little jewel case where gifts 
may be neatly stored and the correct care of 
precious stones early learned. This is such 
a sensible suggestion that it might almost 
have been written by a jeweler. Nothing 
would suit the trade better than to know 
that every girl baby born is going to be 
properly trained in the recognition and care 
of good jewelry, and so become a profitable 
asset to the jeweler as she grows up. 
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Jewelry on children is today still regarded 
with suspicion in some quarters, but the 
prejudice is being overcome, slowly. Pro- 
vided extreme restraint is observed and suit- 
able gems chosen, the Weekly Dispatch cor- 
respondent considers that both precious and 
semi-precious stones can be worn by babies 
and toddlers. The pearl necklace is the 
best christening present, but a jeweled clasp 
is in bad taste, a plain gold one being best 
until the girl reaches debutante age. The 
collection of a single pearl on each birthday- 
is popular still and by the 21st birthday a 
really good piece of jewelry is at hand. 
There are numerous jeweled ‘@jediums suited 
to baby from the coral an¢ beads 
strung on fine gold chains #§ the initial 
bracelet of seed pearls and the gold pearl 
and colored gem brooch pins uséd for fasten- 
ing the bib. Bracelets on children turned six 
years of age are not considered good form 
here, while the anklets of silver bells are 
considered a trifle too barbaric by some 
adoring mothers. 
* * * 


Tango bracelets which are being worn in 
half dozens on one arm are in good demand.. 
Some of these bracelets have hollow metal 
links so that when worn en masse they are 
not so heavy on the arm. The inch wide 
paste bangles and bangles of crystal and 
paste are worn in the evening a lot. A 
huge demand for the elaborate paste bangle 
is anticipated this Summer when coats are 
dispensed with and sleeveless frocks are 
worn. Large stocks are being accumulated 
by the retailers. 

* * * 


A case concerning stolen jewelry that has 
gone from the lower court to the Court of 
Appeal and from that tribunal to the final 
arbiters—the ‘House of Lords—has just been 
settled in favor of the jeweler concerned. 
The whole structure of the suit appeared to 
rest on the point “What is a customer?” 
Legal authorities were inclined to differ. 
The Exeter jeweler who brought suit 
against a Lloyd’s underwriter to recover 
$7,000 under a policy of insurance was vic- 
timized by a woman who was subsequently 
sent to prison for theft. The underwriter 
pleaded a clause of exception with respect 
to dishonesty on the part of customers. The 
woman “customer” gained the jeweler’s con- 
fidence by purchasing small articles of 
jewelry and then, on pretense of showing 
her husband two pearl necklets, obtained 
possession of them from the jeweler. The 
necklets were insured. The lower court 
held that the exception clause advanced by 
the insurance underwriter did not hold un- 
less it was shown the woman was “the” 
customer, and the jeweler got his judgment. 
The Court of Appeal, contending it suffi- 
cient if the woman was “a” customer re- 
versed the decision. Then the case was 
taken by the jeweler to the House of Lords. 
This tribunal now holds that the jeweler 
was not dealing with the woman as a cus- 
tomer. He let her have possession of the 
necklets in her alleged capacity of the wife 
of the husband who was to inspect. Noth- 
ing short of a belief in her identity as a wife 
who was transacting for her husband as the 
real customer would (their lordships said) 
have induced the jeweler to act as he did. 


** * 
An attempt to rob the jewelry store of 
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Artificial Pearl Necklaces _ 


FN superior reptodsction 


direct from France 


Made and Sold in Europe for 15 Years 





Worthy of a place among gems 





ALSO 


Earrings, Sautoirs, Scarf Pins and Bracelets 
Hand Made 18 K White Gold Mountings with our artificial pearls 





GATTLE & HUNTER 


576 Fifth Avenue, New York 
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B. W. Fase & Co., Oxford St., the other 
afternoon, failed after the window had been 
smashed by a wrapped brick. A $20,000 
tray of rings was just below the hole made 
by the brick, but a passerby grappled with 
the would-be thief—a young man—and pre- 
yented him from grabbing the tray. When 
the manager reached the sidewalk he found 
the pedestrian holding down the crook, who 
was turned over to the police. 
* oe Ok 

} “Crestalline” is the new British product 
that is being introduced here in the form of 
semi-decorative and ‘utility jewelry. Cas- 
‘kets, cigarette cases, match holders, boudoir 
clocks, toilet sets, pendants, necklets, and the 
Jike, are being displayed in the new medium 
iby which, it is claimed, actual reproductions 


of the semi-precious stones can be obtained.” 


At relatively small cost ornaments imitating 
ithe lure of jade, jasper, lapis, amethyst and 
‘other materials, now are being marketed. 
‘\ London house is handling trade and tech- 
nical enquiries in connection with the new 
industry which, it is predicted, has an at- 
tractive future. 








Neuchatel Astronomical Observatory, 
Chronometer Trial 1926 


THE results of the annual timing contest, 

held in 1926 at the Neuchatel Astro- 
nomical Observatory, have been communi- 
cated by the Government in an official and 
public meeting : 

Thirteen firms participated in the trial. 
The General Prize, for their six best deck 
and pocket chronometers first class, was 
awarded to the following firms: Ulysse Nar- 
din S.-A., Le Locle; Fabriques des Montres 
Zenith, Le Locle; Paul Ditisheim S.-A., La 
Chaux-de-Fonds; Fabriques Movado, La 
Chaux-de-Fonds; S.-A. Louis Brandt & 
Frere, Bienne; H. Barbezat-Bole S.-A. Le 
Locle; Ditisheim & Co., Fabrique Vulcain, 
La Chaux-de-Fonds; Technicum, La Chaux- 
de-Fonds. 

Two hundred and twenty-six chronometers 
received prizes. The following is a list of 
the successful firms and number of prizes: 

103, Ulysse Nardin. 

47, Paul Ditisheim. 

20, Louis Brandt & Frere. 

15, Zenith Watch Co. 

9, Movado. 

32 of different makes. 

Three hundred and fifty-one certificates of 
rating have been delivered, out of which 158 
went to the firm Ulysse Nardin S.-A. 

In the class “Marine Chronometers,” a 
Ulysse Nardin’s chronometer obtained an ex- 
traordinary good result, the mean difference 
of the daily rate having been 0.038 sec. 

The Director of the Observatory said in 
his report concerning this result : 

“The firm, Ulysse Nardin, which we most 
sincerely congratulate, obtained in 1926 a suc- 
cess, which till today was not recorded at 
the Neuchatel Observatory. His marine 
chronometer No. 2237 came out with a mean 
difference of the daily rate of 0.038 sec.” 








Young’s Jewelry Store has opened for 
business on Main St., Aiken, S. C. Fritz 
Young, for seven years engaged in the 
jewelry line in Orangeburg, is in charge of 
the new firm. 
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Importer Must Pay Penalty 





United States Court of Customs Appeals Sustains Assessment 
of Ten Per Cent Additional Duty for Undervaluation 
of Diamonds 


WasuHincton, D. C., April 16.—The 
United States Court of Customs appeal to- 
day sustained the judgment: of the United 
States Customs Court at New York, over- 
ruling the protest of A. W. Fenton Co., 
Inc., of Cleveland, against the assessment 
of 10 per cent additional duty, for under- 
valuation, on a shipment of diamonds, en- 
tered at a value of $1,316.30 but appraised 


,at $2,104.20. The court held that: while the 


importer may not have been fully con- 
versant with the law, his broker, a person 
skilled in the business of entering goods, 
cannot be said to have been so. Having 
disregarded the letter of the law and the 
advice of responsible customs officials, and 
in doing so, having grossly undervalued his 
goods, the importer, the court concluded, is 
in no position to complain against the im- 
position of the additional duties. 


This is a petition for remission of additional 
duties, under Section 489 of the Tariff Act of 
1922. The facts are substantially as follows: 
Louis Harris was engaged in the business of im- 
porting diamonds from Vienna, Austria. It was 
the custom of the importer to send a certain sum 
of money to his brother in Austria, who would 
thereupon purchase diamonds for him to that amount 
and then export the same to him, with an invoice 
showing their value as established by the purchase 
price. In making these invoices it was the custom 
of the brother to invoice the diamonds in bulk 
at a certain price per carat, not indicating in the 
invoice how many or what kind or size of diamonds 
constituted the shipment. Five such importa- 
tions had been received by the importer prior to 
the one in question, all of which had been entered 
as invoiced and passed as correct. On the last 
preceding importation, however, the appraiser at 
the port of Cleveland, where such goods were en- 
tered, called the importer and his broker to her 
office and explained to them that such method of 
invoicing was improper, that in future shipments 
the dismonds must be separately invoiced and 
that he should write his brother to that effect. The 
importer did so, but it is claimed by him that his 
brother had invoiced and exported the shipment 
in question before receipt of such letter. This 
particular importation was by mail and accompany- 
ing the package was an invoice which described the 
goods as 13.88 carats of: cut diamonds of a value 
of $1,316.30, excluding non-dutiable charges. The 
importer then delivered the invoice to the broker 
who had been present upon the occasion of his 
previous talk with the appraise above referred 
to, and told him to enter the goods as invoiced, 


which was done. Thereupon the package was 
opened and examined by the appraiser and the 
diamonds separately appraised. As a result of 


the appraisement the diamonds were found to be 
of the value of $2,104.20, or an increase of approxi- 
mately 37 per centum. The importer appealed to 
reappraisement, but abandoned this appeal. He 


thereupon brought this proceeding upon said Sec-: 


tion 489. The court below denied the prayer of 
the petition and from the resulting judgment the 
importer has appealed. 

The importer was bound to exercise the utmost 
good faith, to make a full and candid disclosure 
of all the facts within his knowledge and to 
do nothing which. would cause a prudent and 
careful person to question the correctness of the 
values given by him. Especially if, before the 
time of entry he had been warned that he must 
not make further entries in this manner as the 
record shows he was, it is hard to understand 
upon what theory he may absolve himself from 
the implication that what he did was, in effect, a 
fraud upon the customs. Not only was he 
cognizant of the impropriety of such an entry, but 
his broker, also, is shown to have had full knowl- 
edge of the same facts. 

But the importer insists that he could not know 


the contents of the package imported because no 
provision is made by law by which the importer 
can open and examine a small importation; that, 
not having knewledge of the contents of the 
package, he could do nothing but enter it as in- 
voiced. Knowing, as he did, that the invoice re- 
ceived by him was not in compliance with the 
requirement of the law, it devolved upon the ims 
porter and his broker to delay such entry, if 
possible, until complete information might be pro- . 
cured by which such goods might be properly ' 
entered. The statutes and Customs Regulations 
secured to him ample opportunity so to do. Section 
490 of said tariff act provides that “‘whenever the ' 
collector..believes that any merchandise is not cor- 
rectly and legaliy invoiced,’ the goods shall be 
sent to general order until proper entry may be 
made. No reason is apparent why such a course 
might not have been pursued and it is quite 
obvious such would have been the procedure had 
the importer acquainted the collector with the 
exact situation at the time of entry. Again, Sec- 
tion’ 498 of'said act provides that the Secretary 
of he Treasury many prescribe rules and regula- 
tions for the entry of: (10) Merchandise when 
in the opinion of the Secretary of the Treasury 
the value thereof can not be declared.” Under 
this provision of the law the said Secretary 
promulgated Art. 315, Customs Regulations of 1923, 
as follows: 

“Art. 315. Procedure.—The following classes of 
merchandise may be entered, by appraisement on 
Customs Form 7,500 without requiring a consular 
invoice cr a bond for its production: 

“Other merchandise may be entered by appraise- 
ment only upon application to the Secretary of 
the Treasury based upon the fact that the consignee 
is unable.to declare a value for the purpose of 
making formal entry. The consignee shall furnish 
any bills or statements of cost in his possession and 
declare under oath that he has no other informa- 
tion as to the value of the merchandise. 

“The entry will be forwarded to the appraiser 
and the packages sent to the appraiser’s stores. 
The appraiser will report the result of his ap- 
praisement on the entry and duties will be assessed 
in accordance therewith, but the importer may 
substitute an entry for warehouse at any time 
within one year from the date of importation. 

“The cartage, storage, and labor incident to the 
entry by appraisement of articles or merchandise 
will be borne by the importer.” 

Under these provisions of law, the importer 
might have made application for the entry in his 
goods by appraisement, but this was not done. 
While the importer may have been not fully 
conversant with the law, his broker, a person skilled 
at the business of entering imported goods, cannot 
be said to have been so. Having disregarded the 


‘letter of the law and the advice of responsible 


customs officials, and in doing so, having grossly 
undervalued his goods, the importer is in no posi- 
tion to complain against the impositicn of the 
additional duties imposed upon him. 

The judgment of the court below is affirmed. 








Following the holdup and robbery at the. 
plant of the Illinois Watch Case Co., Elgin, 
Ill., on April 9, when 15 or more gangsters, 
fully equipped to meet any emergency and 
carrying two acetylene torches, entered the. 
factory, overpowered the watchmen, and 
leisurely helped themselves to a lot of solid 
gold in bullion form, high grade gold filled 
stock in coils, gold filled wire, scrap bars 
ready for the refiners and other articles, the 
company has sent out a letter to refiners. 
and firms engaged in the purchase of gold 
filled, silver and scrap metals asking them 
to be on the lookout should any of the loot 
be offered for sale. The refiners and dealers. 
are asked to notify the company if any sus- - 
picious materials of the kind are offered. 
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Better Prepared to Fill Your Wants for 


“EVERYTHING IN THE STONE LINE” 


Whether it is a Single Stone or a Thousand, large or small, a 
fine gem or an imitation, it can be furnished with amazing 
promptness—andat the lowest market price consistent with quality. 


S. NATHAN & Co. 


Importers and Cutters of 


DIAMONDS, PEARLS, PRECIOUS, 
SYNTHETIC and IMITATION STONES 


have purchased from the committee of creditors the entire stock of Pearls, 
Precious, Semi-Precious, Synthetic and Imitation Stones of the well-known 


house of 


Sr a SE 


R. A. BREIDENBACH, Inc. 


5 Maiden Lane, New York 


With this acquisition, S$. Nathan & Co. now have 


One of the Largest Stocks of Stones 


Ever offered to the Jewelry Trade 


It includes a rare variety of the finest stones in all the popular colors, 
shapes and sizes together with a large assortment of unusual stones. 





Our Mr. Leopold Nathan who is now visiting the various stone centers of 
Europe is sending to us daily large shipments of desirable, 
and up-to-date merchandise 
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S. NATHAN & CO. 


INCORPORATED 


71-73 Nassau Street NEW YORK 
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Bead Necklaces Are Dutiable as Jewelry 


Customs Court of Appeals by a Majority Decision Holds Glass Beads Permanently Strung Are 
Not Dutiable as Beads in Imitation of Precious Stones—Customs Court Is Reversed 


WasHINGTON, April 20.—The U. S. 
Court of Customs Appeals has held by a 
three to two decision that glass bead neck- 
laces, permanently strung, are dutiable as 
“jewelry” at 80 per cent at valorem under 
Par. 1428 of the 1922 Tariff Act and not 
as “beads in imitation of precious or semi- 
precious stones” at 45 per cent ad valorem, 
under Par. 1403. Presiding Judge Graham 
rendered the court’s decision on the Gov- 
ernment’s appeal from the U. S: “Customs 
Court at New York which had sustained a 
protest of May Department Stores Co., of 
St. Louis, from the collector’s classification 
of a shipment of rose-colored glass bead 
necklaces under Par. 1428. Judge Barber 
presented a lengthy opinion dissenting from 
the majority opinion of the appeals court 
reversing judgment of the lower court. He 
contended that in Par. 1403, so far as beads 
in imitation of precious or semi-precious 
stones are concerned, Congress intended to 
provide for the classification of all such 
beads, and to exclude them from Par. 1428. 
Judge Smith concurred in Judge Barber’s 
dissenting opinion. 

The court’s decision is significant as it 
will govern classification in the future of the 
large importations of bead necklaces. The 
decision reads: 

“The May Department Stores imported 
at St. Louis a quantity of bead necklaces, 
which were classified by the collector as 
jewelry under Par. 1428 of the Tariff Act 
of 1922, at 80 per centum ad valorem. The 
importer protested, claiming the goods to be 
dutiable at 45 per centum ad valorem under 
Par. 1403 of said act, as beads in imita- 
tion of precious or semi-precious stones.” 
An alternative claim is made in the protest 
under said paragraph as articles composed 
wholly or in chief value of beads, but this 
claim is waived by the argument and will not 
be here considered. The respective para- 
graphs in so far as they are material are 
as follows: 


“Par. 1428. Jewelry, commonly or commercially 
so known, finished or unfinished, of whatever 
material composed, valued above 20 cents per dozen 
pieces, 80 per centum ad valorem;** stampings, 
galleries, mesh, and other materials of metal, 
whether or not set with glass or paste, finished 
or partly finished, separate or in strips or sheets, 
suitable for use in the manufacture of any of the 
foregoing articles in this paragraph, 75 per centum 
ad valorem.” 

“Par. 1403. ***all other beads in imitation 
of precious or semi-precious stones, of all kinds 
and shapes, of whatever material composed, strung 
or loose, mounted or unmounted, 45 per centum 
ad valorem.” 


“The collector overruled the protest and, 
on appeal, the protest was sustained, the 
court below holding the imported articles 
to be beads in imitation of precious or 
semi-precious stones, and therefore entitled 
to a rate of 45 per centum ad valorem as 
claimed. From the resulting judgment the 
government has appealed. 

“The official sample discloses that the 
imported articles are rose colored glass 


. 





by This Government Victory 


beads, cut, faceted, and perforated, care- 
fully graduated in size from one-half to 
three-sixteenths of an inch in diameter and 
as thus graduated permanently strung on a 
substantial ‘string which is knotted between 
each bead, the entire string of beads, or 
necklace, being 31 inches in length and not 
capable of being unfastened or opened. = 

“The classification of the collector raised 
the presumption that the articles imported 
were jewelry valued above 20 cents per 
dozen pieces. To meet this the importer 
called one witness who testified, in substance, 
that the beads used in the imported articles 
were imitations of precious stones, namely, 
rubies. 

“The importer now contends that, having 
established that the imported articles are 
beads in imitation of precious stones, even 
if they be also considered as jewelry, the 
designation of beads in imitation of precious 
stones under said paragraph 1403 is more 
specific than the designation jewelry in said 
paragraph 1428 and that, therefore, the 
goods should be classified under the former 
paragraph. This was the view taken by the 
court below. 

“In American Bead Co. v. United States, 
7 Ct. Cust. Appls. 18, certain beaded chains 
and necklaces were involved, made of vari- 
ous base materials, such as wood, glass, 
etc. They were assessed with duty as 
jewelry under paragraph 356 of the Tariff 
Act of October 3, 1913, and were claimed 
to be dutiable as articles composed in chief 
value of beads under paragraph 333 of said 
act. This court, in the case cited, called 
attention to the long continued legislative 
practice of treating jewelry and beads as 
separate tariff entities. In this connection, 
the court says, citing many authorities in 
support thereof: 


“Frequently, also, this court has 
held or assumed that necklaces and 
chains in imitation of precious 
stones and the precious metals were 
classificable as jewelry. * * * There 
are concededly beaded necklaces 
commonly regarded as jewelry (imi- 
tation of real), such as pearl or 
gold beaded necklaces, or imitations 
thereof and silver necklaces set with 
pearls, or white metal set with pre- 
cious stones, which are commonly 
regarded as jewelry.” 


The court then defined jewelry as com- 
posed of “the precious metals or imitations 
thereof; or, of precious or semi-precious 
stones, pearls, or imitations thereof, or 
cameos, coral, or amber, including artificial, 
synthetic, or reconstructed pearls, rubies or 
other precious stones, strung or set, basing 
this definition upon the legislative practice 
and the particular language employed in 
said paragraph 356. It is a fair inference, 
however, from what is said in the opinion 
in that case, that the court was of opinion 
that if the bead necklaces in question had 


been composed of the materials named by 
the court in its definition above quoted, 
they would have been more specifically enu- 
merated if said paragraph 356 and should 
have been (¢lassified as jewelry. 

In United States v. Woolworth, 10 Ct. 
Cust. Appls. 194, the imitation pearl beads 
made of glass, permanently strung as neck- 
laces, were classified as jewelry under para- 
graph 356, supra, and were claimed to be 
beads strung, under paragraph 333 of the 
same act, which provided for “beads, includ- 
ing imitation pearl beads.” The court held 
that they were properly classified. In this 
case, as distinguished from the American 
Bead Co. case, supra, it will be observed 
that the material of which the beads were 
composed was specifically enumerated in 
said paragraph 356. Hence the court could 
and did, find the designation of jewelry to 
be more specific than “imitation pearl beads.” 

“In United States v. Doragon, 13 Ct. Cust. 
Appls. 182, this court had again before it, 
among other things, the question of the 
proper classification of bead necklaces, in this 
instance under the Tariff Act of 1922. Cer- 
tain necklaces made of bone and ivory beads 
were classified as jewelry under paragraph 
1428, and were claimed to be dutiable as 
beads under paragraph 1403 of said act. We 
there called attention to the fact that the 
Congress had inserted in said paragraph 356 
of said tariff act of 1913, after the words: 
“Jewelry, commonly or commercially so 
known,” the language “finished or unfinished, 
of whatever material composed,” and that 
such change of language must be construed 
as evincing a legislative intent to draw 
within the scope of the paragraph everything 
that was known as jewelry, commonly or 
commercially. We therefore hold that the 
imported articles were properly classified as 
jewelry and not as beads. 

In United States v. International For. Co. 
13 Ct. Cust. Appls. 190, we had before us 
the classification of mother of pearl neck- 
laces, claimed to be articles composed wholly 
or in chief value of beads, under said para- 
graph 1403. The court held the articles to 
be properly classifiable as jewelry under 
said paragraph 1428. 

“The particular relevancy of the cases cited 
to the facts in the case at bar is summed 
up in the following statement found in the 
opinion in the Doragon case, supra: 


“‘But, irrespective of the Congres- 
sional purpose, the language used is: 
“of whatever material composed.” This 
is tantamount to a statement that if the 
article in question is such that it would 
be known as jewelry if it were not for 
the material of which it is composed, 
then the matter of the material is unim- 
portant, and the article is properly 
classified as jewelry.’ 


“Applying this principle to the case at 
bar, once cenceding that the articles before 
us are jewelry, it cannot be important 
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whether the beadS of which they are com- 
posed are made in imitation of precious 
stones or not, any more than it is important 
as to what materials they are composed of. 
The important question is: Are they 
jewelry? If so, paragraph 1428, with its 
all-embracing language includes them. 

“Attention is called by appellee to United 
States v. European Watch Co., 13 Ct. Cust. 
Appls., as justifying its contention herein. 
In the case cited the competing provisions 
were materials of metal * * * for use 
in the manufacture of * * * jewelry, 
under said paragraph 1428, and ‘snap fast- 
eners’ in paragraph 348 of the same act. 
The materials imported were snap fasteners 
and the court held that designation to be 
more specific than ‘materials of metals.’ To 
a like effect are United States v. Clarke, 13 
Ct. Cust. Appls. 462 and United States v. 
Murphy, 13 Ct. Cust. Appls. 456, also cited. 
There is a wide difference between the con- 
struction to be placed upon a broad term 
such as ‘materials’ and that to be given to 
the term ‘jewelry.’ We find nothing in the 
cases cited to interfere with the conclusions 
herein stated. 

“The judgment 
therefore reversed.” 


of the court below is 


DISSENTING OPINIONS 


In his dissenting opinion Judge Barber 
finds, after an extensive review of the tariff 
treatment accorded to beads in previous tar- 
iff laws, that none of the jewelry para- 
graphs, or others evidently providing for 
jewelry materials, 
glass beads or for beads in imitation of 
precious’ or semi-precious stones, and that 
the provision in the jewelry paragraph (448) 
of the Tariff Act of 1909, extending the 
same to articles “whether or not denomi- 
natively or otherwise provided for,” are 
omitted from the present law. 

“None of the paragraphs providing for 
beads has contained the words ‘not specially 
provided for,’ as referring thereto,” Judge 
Barber continued. “None of the jewelry 
paragraphs .has- included: as jewelry, beads 
eo nomine. Par. 1403 omits the language of 
previous bead provisions limiting them to 
beads not strung or only strung loosely, for 
facility of transportation, but extends, as 
to beads in imitation of precious or semi- 
precious stones, the provision to cover all 
such beads, loose or strung, of all kinds and 
shapes, and of whatever material composed. 

“Par. 1403 indicates a most careful re- 
vision of the. previous paragraphs relating to 
beads. Various classes therein are definitely 
mentioned, articles composed of the same 
are specifically provided for, from all of 
which, beads in imitation of precious or 
semi-precious stones are definitely excluded 
and, finally, all such last mentioned beads, 
of all kinds and shapes, strung or unstrung, 
without limitation as to the manner or pur- 
pose of stringing, mounted or unmounted, of 
whatever material composed, are provided 
for, and no n. s. p. f. provision is attached 
thereto. 

“I'am of opinion that all these matters 
leave no room for doubt, that in Para 1403, 
so far as beads in imitation of precious or 
semi-precious stones are concerned, Con- 
gress intended to provide for the classifica- 


tion of all such beads, and to exclude them. _ 


from paragraph 1428. An intention on the 
part of Congress to establish a class of arti- 


eo nomine, provide for . 
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clés for tariff purposes has often been recog- 
nized by this and other courts, and, when 
found to be present, has been unhesitatingly 
enforced. 

“Assuming, however, but not admitting, 
that a competition arises in this case be- 
tween the provisions of paragraphs 1403 and 
of 1428 under consideration, I am still of 
opinion that from every standpoint the 
former is more specific. The word ‘jewelry’ 
is a much broader term than the words ‘all 
beads,’ and if the word ‘necklaces’ were sub- 
stituted for jewelry in paragraph 1428, ‘all 
beads’ would still be the more specific, in 
view of the fact that it is followed by the 
words ‘strung or unstrung’ because these 
necklaces, after all, are nothing but beads 
strung.” 








An Educational Campaign 





How -St. Louis Better Business Bureau 
Warned Public Against Dishonest 
Auction Methods 


From time to time, we have had occasion. 
to call attention to the good work of the 
Better Business Bureau of St. Louis in the 
educational campaign it has conducted to the 
public, telling the truth about the quality of 
merchandise and warning the buyer against 
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being misled by the use of improper terms 
and names. These ads have been of benefit 
to the honest merchant in many industries 
and the jeweler has been equally benefited. 

Attention was recently called to an ad- 
vertisement which the association published 
in the St. Louis Globe-Democrat some time 
ago, that should be of benefit to both the 
honest auctioneer and the jeweler. It was 
headed “Beware of the Auctioneer Who 
Offers !”—and then goes on to tell some of 
the tricks of the dishonest jewelery auc- 
tioneer. 

A reproduction of this ad appears here- 
with for the benefit of a number of jewelers, 
who asked about it, and who are anxious 
that their local Better Business Bureaus, 
merchants’ associations and general trade 
bodies in other centers conduct propaganda 
upon similar lines. 








The Du Pont Viscoloid Co. announces the 
appointment of Donald E. Lawes as its 
representative in New England. Mr. Lawes’ 
headquarters will be at the company’s office 
at 330 Fifth Ave., New York, but he will 
have a display of Pyralin toiletware at. the 
Du Pont office, 52 Chauncey St., Boston. 
Prior to this apponitment, Mr. Lawes has 
been connected with the main sales office of 
the company in New York. 














Beware of the Auctioneer 


—who offers: 


—‘Just to see if there’s ten dollars in the crowd, I am going to drop my 
own ring into the lot and see who's fot nerve enough to bid ten dollars 
—mind you, I don’t say I will sell it.” ( 


The ring looks like a di 


d. A i 


argues as to whether he 





will sell, offers a bid but is refused because he only wants to make a de- 
posit. If you bid you'll get the lot and probably get stung no matter how 
attractive it may look. This trick is worked many times daily 


-—Fountain Pens bearing price tags of $7.00 or $7.50—You can buy the same 
thing elsewhere for $1.00 or $1.50 


—Watches—with much stress on the number of jewels. The jewels may be 
only cap jewels, or of glass. Watches are made for auction sales which 
are practically worthless but which look like more expensive onee. 

-—Watohes of standard makes. Ten chances to one they will be old used 
movements in new cases. Look in the back for the number on the 
works. We know of watches sold in auctions, the works of which left 
the factory over twenty years ago Present day numbers on various 
makes of new watches are as follows: Elgin, above 28 million; Weltham, 
above 22 million; Hamilton, above 2 million. 


—Perfect-cut Di d 


It’s a leading description to make you think 











The appearance of this ad- 
vertisement in these col- 
umns is evidence that this 
newspaper subscribes 
whole-heartedly to the prin- 
ciples of The Better Busi- 
ness Bureau, and co-oper- 
ates with The Bureau in 
protecting you. ..even te 
the extent of refusing to ac- 
cept the copy of -firms 


Bureau to be centrary to 
the public interest. 


City Club Building 


On 
@ offered without cher, 











the diamond is perfect. 
—Sterling Silver. Look on the back for the “sterling” .mark and see how 
quick the auctioneer makes an explanation. 
—I4 Karat or 18 Karat Gold. Ask the auctioneer if he is talking about 
solid gold or merely gold plate. : 
—Silverware. Make sure it is not just nickel-plated. ' 
—Antiques. Every year hundreds of thousands of dollars are taken from =“. 
the public in fancy prices obtgi Y 
pieces of furniture and art work. If the article is over 100 years old, it 
enters this country duty free. If it is not over one hundred years old = 
has been passed without duty, Uncle Sam is interested If in doubt, let 
us help you to trace the history of the article. 


one auinas are Alled wit 
lo entice yor 


Ne adding 
whose advertising and sales Fy papa m you are Sansa alt & 
policies are proved by The aces, by whom yon can BreresS that gee howe vem dete 


©he BETTER BUSINESS BUREAU 
of SAINT LOUIS, Inc. . .* 


Affiliated with the Advertising Club of St. Louis 


TAts organisation ts supported by reputable business institutions, including thie newspaper, and 
opera: hout promote fair dealing and im the written ond nem, sword. 
pgs TiC Ferme rae in(Srmation Teesrong Mvestosnt oftrtnge "our earvice 


ined for modern day imitations of ancient 


with “cappers” who work for the 
™ to bid or rawe your bid, by competing 


Central 2835 or 2836 








ADVERTISING TO DISCLOSE TRICKS OF THE DISHONEST AUCTIONEER 
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Hold Enjoyable Beefsteak Party 





Members of Jewelers’ 24 Karat Club of New York Turn Out 


in Numbers for Annual Spring Function of the Association 


Oh! the beefsteak, the beefsteak 
They eat such things and they 
At the beefsteak, the beefsteak 
The 24 Karat Club feed. 
Jeweler’s Version of “The Bowery.” 


see such things 


THs being the silver anniversary of the 
24-Karat Club of New York, effort has 
been made to make the various affairs dur- 
ing the silver anniversary year of unusual 
excellence as was attested by the wonderful 
banquet of the organization held in January, 
with the superb entertainment and magnifi- 
cent decorations and elaborate souvenirs and 





PRESIDENT 


MELVILLE UNTERMEYER, 


the next event of the club. The Spring 
beefsteak which was held Thursday night 
at Jansen’s, Broadway and 30th St., New 
York, fully kept up to the policy started at 
the beginning of the year, and Charley Marx 
and his able committee put over an enter- 
tainment that will long be remembered by 
the hundred members of the organization 
who had the good fortune to attend. 

Long before the event was scheduled to 
take place, the members began arriving and 
for half an hour or more there was a social 
gathering outside the dining hall while the 
jewelers enjoyed themselves to the utmost 
and also took the edge off their appetites 
by participating in the hors d’oeuvres and 
liquid refreshments served. 

When all had assembled in the banquet 
room, the real joy of the evening began. At 
one side of the room was a long table con- 
taining the officers, directors and past presi- 
dents of the association, with President Mel- 
ville Untermeyer at the center, presiding, 
and seated at either side of him being Secre- 
tary Ward and Vice-President Willson. 
The members sat at small tables around the 
room. At the table also were former 
Presidents William I. Rosenfeld, H. C. Lar- 
fer. Will H. Joers, Frank Sloan, A. L. 


Brown, John W. Sherwood, G. H. Nie- 
meyer, Leo Wormser, Lee Reichman and 
Herbert Reichman, H. P. Dickinson and 
also Assistant Secretary Loch, Morris 
Ernst, and Charley Marx, chairman of the 
beefsteak committee. 

While the menu, consisting of®crab meat, 
steak, asparagus, lamb chops, frozen egg 
nogg, cakes and coffee, was being served, 
W. C. Thomas’ Dixie Serenaders led 
songs, old and new, in which the members 
heartily joined. President Untermeyer dur- 
ing the evening announced that this was the 
time when the president made no address, 
but he read a-telegram from ex-President 
David Kaiser, who is recuperating at Lake- 
wood, wishing the club well and a rising 
toast was drunk to the sick man, to the tune, 
“For He’s a Jolly Good Fellow.” President 
Untermeyer also called attention to the fact 
that Charles Marx, who acted as master of 
ceremonies, was the man responsible for the 
entertainment and imparted the good news 
that there was no charge for the affair as 
the members were the guests of the club, a 
statement that was greeted with vociferous 
cheers. 

After “Al” Brown had been served with 
his usual special plate of waffles and waited 
on by Chairman Marx and Gus Niemeyer, 
Charley announced the first number of the 
program, the Wood Sisters, two tall and 
charming dancers. It might be mentioned 
that the tables surrounded a quadrangle 
which acted as a stage for the performers, 
a calcium light being thrown on them from 
above. 

Then followed in rapid succession, a per- 
formance such as has seldom been equalled 
in any of the finest vaudeville houses of 
the country. “Rubber-faced” Gallagher, a 
clever comedian, convulsed the members 
with his facial expressions as he rendered 
comic songs. He was followed, in turn, by 
Helen Brennan, a singer and dancer, who 
made a special appeal to the individual mem- 
bers as she sang around the quadrangle. 
Then came the Wood Sisters again in 


classic dances even more pleasing than their _ 


former number. The fifth number,  an- 
nounced as the “24-Karat Sisters,” consisted 
of songs, dances and musical selections by 
two young girls who played the violin. and 
accordeon. Then followed: Miss Gladys 
Reed in a most artistic dance. 

The next performer, Larry Grey, the 
“Dizzy © Wizard,” proyed most entertaining 
and seldom has a magician. ever. held. an 
audience as he did with his card: tricks, in 
which he enlisted the assistance of Will 
Lehrfeld. Startling indeed was the next 
number when: Miss “La Genevieve,” a beau- 
tiful and graceful dancer, performed the 
dance of the seven (colored) veils, and she, 
in turn, was followed by the famous pair, 
“The Radio Franks,” whose vocal harmony 
captivated this audience as they have the 
radio audiences’ throughout the country. 
Miss Madga Bries, a star of the Earl -Car- 
roll Vanities, famous for her castahette and 
Black Bottom dances, danced Spanish. iypees 
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and “she was followed in turn by a pleasirig 
soprano, Miss Vera McIntyre. Miss Gladys 
Reed then appeared a second time in the 
“Diamond Cane” dance followed in turn by 
Fred Mulloy in a tramp act and imitation$. 
Miss De Bries then appeared again and 
danced Spanish “Black Bottom” and 
“Charleston.” Helen Brennan followed this 
time, singing novelty songs, and Miss “La 
Genevieve” closed the program in artistic 
dances that will long be remembered. 

The program was one of unusual. length 
for an entertainment of its kind, but was en- 
joyed every minute from the opening to the 
close and the banquet committee were heart- 
ily congratulated on the general success of 
the affair. 


Radiograms 


A. Buecke was greeted by his many friends. 
* * * 


“Billy” Lehrfeld as a magician’s helper was all 





CHARLES MARKS, CHAIRMAN BEEFSTEAK 
COM MITTEE 
right. He said he would do the performance him- 


self next time. 
* * * 


Fred Croselmire talked golf. 
* * * 


Dickinson did not miss a thing. 
* . * 


“*Horse-Power” 


The broadcasting was done by Station MARX. 


7 * * 


President Untermeyer lent the proper dignity to 
the head table. 


* * * 
Morris Ernest, counsel for the jewelry trade was 
put at the head table. 
* * - 
Milton Rosenback got in from Europe just in 
time to attend the affair. 
+. * . ~ ajo 
Everybody greeted the Reichman brothers, ex- 
qresiieate Lee and Herbert. 
* * * 
Cleveland Dunn came late but enjoyed the per- 
formance from the head: table. 
* * * 
“Waffles” Brown showed that-he had not yet lost 
his appetite for his favorite fruit. 
* i * 
Leo Wormser said the show and the feed were 
all right, and Leo — to know. ; 
* * 2 
P. J. Coffey, oe. of the National Jewelers 
Board of ~Trade and ¢hairman of the National 


(Continued on page 59) 
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JEWELERS’. CIRCULAR 


Trade’s June Advertising 





National Jewelers. Publicity 
_ Stresses Wedding Day Gifts from the Jewelry Store 


{ 
ACK at the first feeble beginnings of the 
human race on this whirling earth, when 

hells and claws of wild animals were sought 

ith eagerness by the dawn-men to deck 

Heir loves, it began. Ever since that dis- 

t day, June, month of roses and brides 

love ‘and happiness, has spelt jewels. 

By instinet, man has felt that only jewels, 

uring, unchanging, always beautiful, could 

htly tell. the tale of his gleaming, glowing 
passion and fixed devotion to the chosen of 

His heart. 

‘In this advertisement, appearing in the 

June 4 issue of the Saturday Evening Post, 

appeal is made to all these age-old associa- 

tions, the first emotions of the race—love, 
happiness, joy, pride of possession, the 
sparkling sun-glint of romance over all, the 
up-welling of all that makes life most dear 

—to tell the story of Gifts That Last. 

Shrewdly, subtly the thought of the en- 
during power of these jeweled gifts of the 








Association’s Announcement 


wedding day is made to hint the quality of 
the love and happiness that is the bride’s, 
the pride of possession now come to the 
groom. 

“This advertisement ties up the Gifts That 
Last. Campaign with the oldest emotions of 
the human race, emotions that are, too, eter- 
nally new,” says the National Jewelers Pub- 
licity Association, under whose direction the 
four-year national advertisng campaign is 
being carried on to teach the nation the way 
back to the jewelry store. 

“It brings into play the first institutions of 
the race—marriage, home. It links all this, 
all that lies most permanently fixed for good 
deep down at the foundation of society, with 
our campaign. 

“And it’s one telling phrase, ‘More pre- 
cious and endearing with each passing year,’ 
it leaps forward from this month of bridal 
days down through the years that form the 
thought most tenderly cherished in the heart 





THE SATURDAY EVENING POST 


Alss appearing in The Literary Digest 














Fj Js Good Taste 
{ “9 at Weddings 


























a Of. fore precious ‘aad carla ing 
4 with each Passing year 


Lee's skip a handful of years, 
and ask the young matron to 
list her wedding gifts. First to 
mind comesthe tokens thought- 


ok : fully selected at the jewelry 


GIFTS. LAT LAST 


store. So frequently used! So 
pridefully displayed. No one 


could possibly overlook them. 
Other and perhaps more costly 
gifts are forgotten or dimly 
remembered 3. but jeweled pos- 
sessions, enriched with con- 
stant association become more 
precious witheach passing year. 


ie onsult your Tew ler 








‘ JUNE ADVERTISING OF THE NATIONAL JEWELERS’ PUBLICITY ASSOCIATION 
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of bride and groom. as they launch out on 
their life together. What more natural than 
that, building for the years, they should seek 
on their day of days for things that will last 
with love and call back constantly to mem- 
ory, endeared by happy associations, the 
sweet moments of the wedding day and all 
the joys of loving preparation, fond antici- 
pation that preceded it and found their cul- 
mination there?” 

A reprint of this advertisement will be 
furnished to each subscriber to the cam- 
paign. In window display, it will tie up the 
local. dealer effectively and profitably with 
the national cathpaign of the industry and 
will identify him in the mind of his local 
buying public actively with this aggressive 
forward movement. 








Radiograms 





(Continued from page 57) 





Jewelers Publicity Association was kept away at 


the last minute. 
* * * 
Charley Marx is some chairman, some master 
of ceremonies and some announcer. 
* * + 
“Colonel’’ John W. Sherwood helped see to it 
that Al Brown did not eat too much, 
* * * 
Some of the committee will make good bartenders 
if they get out of the jewelry business, 
— * * 
Naturally, the genial secretary, Billy Ward, 
knew everybody and everybody knew him. 
* * * 


Walter Tarlton stopped collecting for the Crime 
Committee long enough to attend the banquet. 
* * * 


Of course. ‘Mayor’ Larter was there and he 
had his whole political organization to back him. 
* * * 
as usual, accumulated a large 
stories which he proceeded to 


Otto Wormser, 
number of good 
retail at once. 

* * * 

There was a mystery about one corner of the 
room that greatly disturbed Zach Oppenheimer, 
Walter Kahn and others in the vicinity: 

* * — 


Of course, ‘‘Go-Getter Gus’ was in evidence. 
He always is much to his own enjoyment and that 
of the members, but why did he carry that’ big 
pail? 4 








Bandits Rob Paris Jewelry Shop 
Window 


Parts, April 14—The Rue d’Amsterdam, 
Paris, is perhaps the busiest and most fre- 
quented thoroughfare in the city.. Running 
parallel to the Gare Saint Lazare, it is 
thronged at all hours,.the late trains to the 
suburbs leaving all ‘the evening, antil after 
midnight. In spite of this, at 8 o’clock the 
other evening, .a jeweler, whose shop was 
still open—trade is’ still brisk’ at’ 8 o'clock 
in the evening’ in this quarter—was in his 
shop with his. wife” when the plate glass 
was broken by.a hammer anid two thieves 
took 150,000 franes worth of jewelry out 
of the show window. ' 

The jeweler seized his revolver and shot 
several shots at the retreating, figures, Al- 
though he was unable to stop either thief 
he evidently hit one, for a man entered an 
apartment. house in an adjacent street and 
asked whether the porter could give him a 
room for the night. He refused, ‘but some 
minutes later empty jewél cases, spotted 
with blood, were found on the staircase and 
two bracelets were found in the street. 
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New Emblem Rings of Striking Beauty! : Zi | 


A new, exquisite series by the famous House 
of Dorst—Men’s black onyx set in white gold 
—with gold emblem and small diamond em- 
bellishment! Available with Masonic Blue 
Lodge, Shrine, Knights of Pythias, Knights of 
Columbus, Elks or Odd Fellows emblem. 
How they’II sell! 


Send for them on memo account. 
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Death of William F. Hofmann 





Prominent Pittsburgh, Pa. Jeweler Passes 
On at the Age of Seventy-five 
Years 


PittsBuRGH, Pa., April 24.—William F. 
Hofmann, the last of the “old guard” of the 
Heeren Bros. Co.—a man who espoused the 
highest ideals in business ethics and who 
had hosts of friends—entered eternal rest 
last Tuesday and was buried Thursday after- 
noon. 

Mr.-Hefman, who was the retired presi- 
dent ofthe company, was stricken recently 
while in Philadelphia by an attack of paraly- 
sis. He never recovered from that illness. 
Prior 6 that time he had been acting in an 
advisamy capacity to the younger partners of 








THE LATE WILLIAM F. HOFFMAN 


the firm. Wheti he suffered a stroke, his son, 
W. H. Hofmatin, went to Philadelphia and 
brought him home. It was believed he was 
getting better, for as late as last Saturday he 
was able to walk about his home. However, 
he went to bed that day and that was the last 
time he was able to get up. 

That the deceased. had countless friends 
was attested to by the large number of floral 
emblems which surrounded his bier. He was 
a man who always wore a smile, who for- 
gave those who perhaps did not do what he 
always thought was right, and who was held 
in highest esteem. A large number of jewel- 
ers in Pittsburgh and from out of town at- 
tended the funeral, his body being laid to 
rest in the Allegheny Cemetery. 

Mr. Hofmann was born in Pittsburgh 75 
years ago, within a few hundred feet of the 
establishment over which he had presided 
for a number of years. In his early days 
he engaged in the insurance business with 
the old firm of Swearingen & McCandless. 
This was prior td 1871, or before he started 
in the jewelry business with William and 
Otto Heeren, who have also passed to their 
reward. 

For 55 years Mr. Hofmann, who started 
at the bottom of the ladder with the Heeren 
house, then known as Heeren Bros., worked 
his way to the top because of his zeal and 
untiring energy. Three years ago Mr. Hof- 
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mann felt that younger shoulders should take -meeting of their own and will elect officers 
up the business cares of the firm and enable for the coming year. 
him to take it easier. This was done. At the State convention final plans will 
The deceased was a son of the late Dr. be made for the American National Retail 
Herman Hofmann, the first homeopathic Jewelers’ Association convention to be held 
physician to practice medicine in Pittsburgh. in Milwaukee, Sept. 27-30. It is reported 
and one of the founders of the Homeopathic that requests for space reservation at the 
Hospital of Pittsburgh. He spent his en- Milwaukee Auditorium by exhibitors are al- 
tire life in Pittsburgh, attending the public ready beginning to come in. 
schools and graduating from the old Western John P. Hess and Henry F. Scherzinger 
University, now the University of Pitts- . of .Fond du Lac have been appointed ser- 
burgh. He was.a member of Lodge No. 45, © geants-at-arms for the State convention. 
Free and Accepted Masons;.Masonic Vet- Committees appointed are as follows: 
rans’ Association, Ternickeg*Verein Society Resotutieaiigjohn H. one chair- 
and the Grace Reformed Church. He also .man, Milwéeiltee; F. J. AnsorgepGreen Bay ; 
Was a director of the National Wholesale % John M. Regner, Kenosha; C. Wy Andersen, 
Jewelers’ Association, heing-‘a consistent at- # Madison; Ed J. Jensen, Milwaukee. 
tender of its conventions. Legislation—Len M. Nelson, chairman, 
He leaves his widow, who was Olga Moe- Madison; Anton Kuckuk, Shawano; A. C. 
ser before her marriage, and two sons, Her- Hentschel, Milwaukee; A. E. Harte, Evans- 
man H. ahd William H. Hofmann, both con- ville; George Wilkie, Wausau. 
nected with the Heeren Bros. Co. in the Grievances—E.. H. Hahn, chairman, 
management of its affairs; one sister, Mrs. Reedsburg; Tom Bruhy, West Bend; Anton 
Otto Heeren, who was the wife of one of Molle, Antigo; Alfred W. Fuchs, Milwau- 
the founders of the business, and one brother, kee; Trace Christenson, Stoughton. 
Dr. Charles Hofmann, of Hollywood, Cal. Finance—Arthur J. Bachmann, chairman, 
The pallbearers were six nephews of Mr. Milwaukee; E. C. Hindman, Mondovi; Har- 
Hofmann. Had the deceased lived until next old H. Camps, Appleton; R. Hille, Menomo- 
year, he would have observed his golden nee Falls; A. A. Longcroft, Berlin. 
wedding anniversary. He was looking for- Question Box—Glenn.Kramer, La Crosse; 
ward to that occasion with considerable H. J. Stollberg, Two Rivers; E. J. Metzke, 
eagerness. Milwaukee; Sam Dalin, West Allis; Louis 
The entire Heeren Bros. Co. establishment F. Stark, Chilton. 
was closed for business until after the Fond du Lac jewelers who will comprise 
funeral. the reception committee include: John P. 
Hess, J. E. Hess, M. K. Raidy, C. W. Offen- 
beck, Harold Icks, H. F. Schirzinger, H. B. 
Schirzinger, German Schirzinger, G. H. 
Ross, Irving Krail, W. D. Jones, H. J. Loh- 
miller, A. L. Recht, Robert Glassow, Al 
Lightman, F. J. Leitenberger and W. Quee- 








Wisconsin Convention 





Plans Well Under Way for Meeting of State 
Retail Jewelers at Fond du Lac, ia 


May é 11 and 12 On the morning of the first day of the con- 
MitwavkeE, Wis., April 22—Committees yention .at the meeting of the ‘policy- 
have been appointed and arrangements are holders of the National Jewelers’ Mu- 
well under way to make the Wisconsin retail yal Fire Insurance Co. William H. Up- 
jewelers’ convention, to be held-at Fond du meyer, president, will give his annual ad- 
Lac, May 11-12, one of the most successful dress, which willbe followed by the secre- 
meetings of its kind ever held in this State. tary and treasurer’s’ report, respectively. 
Speakers who will ably present a number Three directors will then be elécted to suc- 
of interesting topics have been secured, and ceed J. R. Chapman, L.:M: Nelsori and T. J. 
the business program has been arranged so Dale, who have been directors_of this or- 
that the most vital and interesting problems ganization for the past three years. 
of the industry may be presented concisely, On Wednesday, May 11, at 1:30 P. m., 
together with recommendations for the solu- the meeting of-the-Wisconsin Retail. Jewel- 
tion of those problems. ers’ Association will be called to order by 
A. W. Anderson, secretary of the Wiscon- President H. F. Vanderbie. The Mayor of 
sin Retail Jewelers’ Association, and Henry ond du Lac will then give the welcoming 
F. Stecher, treasurer, went to Fond du Lac address, which will be responded to by A. C. 
this week and made final arrangements with Hentschel, vice-president of the Wisconsin 
the managers of the Hotel Retlawe, where Retail Jewelers’ Association. President Van- 
the meeting is to be held. Advance book-  derbie will then make the welcoming address, 
ings, according to Mr. Stecher, would lead which will be followed by the secretary’s re- 
one to believe that there will be an excep- port and by the treasurer’s report. The first 
tionally large attendance at the meeting. speaker on ‘the’ program for the afternoon 
Milwaukee wholesalers are backing the session will be B. Christensen, who will talk 
State convention to the limit. Individual on “The Value of a. Salesmanship Course 
exhibits will be featured by various whole- and Window Trimming,” The talk will be 
salers, and it is believed that there will be a followed by the announcement of committees 
big turn-out. ; and Round-Table- discussion. The regular 
The policyholders of the National Jéwel- program will be followed for the afternoon 
ers’ Mutual Fire Insurance Co. will meet and Thursday with the banquet. Thursday 
on the morning of the 'first day of the con- night. 
vention and conduct a business meeting, as 
well as elect directors for the next term of , 
three years. The Ladies’ Auxiliary of the Shoor Bros, have opened a jewelry depart- 
Wisconsin Retail Jewelers’ Association will ment on the main floor of the Trumbull St. 
also be present to add to the enjoyment of building, Hartford, Conn. George Meyerson 
the occasion. They will hold a business will be its manager. 
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ESTABLISHED 1888 | 


Jacobson Bros. 


CUTTERS OF DIAMONDS 














Announce the Removal of their Offices to 


51 Fifth Avenue : | 


FRENCH BUILDING 
CORNER 45th STREET 


CUTTING WORKS: NEW YORK CITY 


155-157 Summit Street 
Newark, N. J. 
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Held Up and Robbed 


Salesman for New York Jeweler Tells How 
Young Bandits Obtained Gems and 
Escaped 


BurFFao, April 23.—Max Levin, salesman, 
employed by A. Sirvant, manufacturing 
jeweler, 49 Maiden Lane, New York, was 
robbed of diamonds said to be valued at 
between $15,000 and $20,000 by two bandits, 
Thursday noon, as he stepped from his home 
at 319 E. Eagle St., according to a report 
he made to local police. 

License plates used on the automobile 
which the hold-up men used to make their 
escape were stolen from a car under repair 
at a local garage the previous night, police 
learned. From the numbers on_ license 
plates which Levin managed to note as the 














MAX LEVIN, HELD UP AT BUFFALO 


bandits sped away in a touring car after the 
robbery, detectives traced them- down as 
having been stolen from the automobile 
owned by Frank Fernandez, 469 S. Park 
Ave. 

“I had just stepped into my small run- 
about, parked in front of my residence,” said 
Levin, “when a young fellow of slight build, 
about 20 years old, stepped upon the run- 
ning board and pointed a blue-steel revolver 
at me. 

““Stick ’em up,” he warned me, and 
grabbed the wallet containing the diamonds 
from my pocket. He also pulled open a 
handbag I had and snatched from it a dia- 
mond scale. The bag contained no stones. 

“Now, be careful and keep your mouth 
shut,’ he commanded, still pointing the gun 
at me. He then jumped into the touring car, 
parked just in the rear of mine. There 
was another fellow at the wheel and the 
engine was running. I did not get a good 
look at the driver and could not describe 
him. 

“The machine was driven west into Eagle 
St., and my last glimpse of it was as it 
turned into Pine St. I went into the house 
and told my wife, then hastened to police 
headquarters.” 

Levin is a cousin of A. Sirvant, president 
of the firm by whom he is employed. 
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GhiepeRoene fias wired New York fit am 


effort to learn whether the diamonds were 
insured and their exact value as well as a 
description of the stolen gems. 





Max Levin came to New York last week 
to report to his cousin and employer, A. 
Sirvant, maker of diamond mountings, 49 
Maiden Lane, that he had been robbed last 
Thursday just after leaving his home on E. 
Eagle St., Buffalo, N. Y. The salesman 
has since returned to Buffalo, where he also 
makes his office in the Brisbane building. 

According to Mr. Sirvant, his loss is not 


insured. The jeweler would give no estimate . 


of his loss, but made no comment when 
shown the figures in the first paragraph of 
the story coming from Buffalo placing the 
value of the loot at between $15,000 and 
$20,000. He also told a JEWELERS’ CIRCULAR 
reporter that Mr. Levin has been in his em- 
ploy for about four and a half years and that 
this is the first position his cousin has had 
in the jewelry business. 








Wholesalers’ Convention 
Plans for Annual Meeting of National 
Association at Providence Aug. 6, 7 
and 8 


PHILADELPHIA, April 26.—Arrangements 
for the annual convention of the National 
Wholesale Jewelers’ Association at Provi- 
dence, Aug. 6, 7 and 8, are being rounded 
into shape as the result of conferences in the 
offices of Secretary George A. Fernley here 
with officials of the association and with 
those of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association, who 
are working in co-operation with the whole- 
salers to make the convention the most suc- 
cessful ever held. This year will mark the 
20th birthday of the New England associa- 
tion, and it will hold its annual gathering in 
conjunction with the national wholesale body 
in Providence. The result is expected to be 
more than usually profitable to both or- 
ganizations. 

The keynote of the wholesalers’ conven- 
tion this year will be, “How Can the Jewelry 
Business Be Made More Profitable?” and 
with this in mind, arrangements are under 
way to make the gathering a business one 
from beginning to end. As one means of 
adding to the interest as well as attendance, 
it is announced that the great majority of 
the speakers at the sessions will not be 
jewelers, but men who are recognized as ex- 
perts and leaders in other lines of business, 
the idea being to have them tell the assem- 
bled jewelers how they made successes in 
their lines and how their methods can be 
applied to the jewelry business. 

Word from Providence is that the jewelers 
of that city are arranging an elaborate pro- 
gram of entertainment for the visitors, this, 
of course, including one of the famous Rhode 
Island clambakes and a shore dinner with 
excursion trips down the bay. 








M. Braverman, formerly of Oakland, Cal., 
has gone to Richmond, Cal., to take charge 
of the store of the Gensler-Lee Jewelry Co., 
709 Macdonald Ave. He succeeds W. Poin- 
dexter, who was in charge of the store for 
the past year. 
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President of A. N. R. J. A. Will Address 
Retail Jewelers’ Two-Day Convention to 
Be Held at New Nicollet Hotel 


MINNEAPOLIS, Minn., April 20.—J. E. 
Stiles, president of the Minnesota Retail 
Jewelers’ Association, has announced the pro- 
gram for the 23rd annual convention of that 
organization, to be held here April 27 and 
28 at the New Nicollet Hotel. The program 
is as follows: 

WEDNESDAY, APRIL 27 


Registration and payment of dues. 

9.30—Convention called to order by President 
Stiles. 

Singing, ‘‘America.” 

Address of Welcome, by George E, Leach, Mayor 
of Minneapolis. 

Response, by Alfred Beinhorn, of Winona. 

President’s address. 

Report of secretary and treasurer. 

Reading of official communications. 
Election of new members. 
Appointment of committees. 

Address, R. E. Mason, Superintendent, Pinker- 
ton Detective Agency, St. Paul. 

Address, A. B. Jackson, St. Paul Fire and 
Marine Insurance Co., ‘The Retail Jeweler and the 
Jewelers’ Block Policy.” 

Report of Delegate to the American National 
Retail Jewelers’ Association Convention, Phila- 
delphia, President J. E. Stiles. 

Adjournment for lunch. 


WEDNESDAY AFTERNOON SESSION 
Convention called to order. 


Address, Herman Roe, Northfield, Minn., presi- 
dent, National Editorial Association, on ‘Country 
Newspaper Advertising.” 

Address, T. K. Kelly, president, T. K. Kelly 
Sales System, Minneapolis, ‘“‘Both Sides of the 
Freferred Payment Plan,” a present day problem. 

Address, Conrad J. Brotherly, president, Ameri- 
can National Retail Jewelers’ Association. 

Question Box, in the charge of S. H. Lind- 
quist, Minneapolis. 

Adjournment, 


WEDNESDAY EVENING 


Conference of North Dakota, South Dakota and 
Minnesota jewelers. Theater parties. 


THURSDAY, APRIL 28 


Address, A. C. Hayes, 
future of the jewelry business, 
Jewelry or Variety Stores?” 

Address, A. A. Hanson, 
“Watch Repairing.” 

Address, W. R. Cooper, former president, 
National Wholesale Jewelers’ Association, ‘“‘Whole- 
sale Service to Retail Jewelers.” 

Address, Felix Berner, J. B. Hudson & Son, 
Minneapolis, ‘‘Will White Gold Continue?” 

Address, Max Rabinovich, president, North 
Dakota Retail Jewelers’ Association, Grand Forks, 
N. D 


vice-president on the 
“Will We Be 


Dawson, Minn., 


Address J. J. Levinson, president, South Dakota 
Retail Jewelers’ Association, Rapid City, S. D. 

Question Box, in the charge of S. H. Lindquist, 
Minneapolis. 

Adjournment for lunch. 


- THURSDAY AFTERNOON SESSION 


Address, Mr. Bayer, Dennison Mfg. Co., . “‘Pack- 
and display of 
jewelry merchandise. 

Memorial service in honor of the late Walter 
F. Renich, Kirchner & Renich, Minneapolis. 

Address, Rev. Chas, Fox Davis, Minneapolis. 

Open Forum. Questions and discussions by 
members and non-members. Report of committees 
on audit, resolutions and nominations. New or 
unfinished business. Selection of next meeting 
place. Election of officers. Final adjournment. 


THURSDAY EVENING 


Annual Banquet, Ball Room, New Nicollet hotel. 
Toastmaster, J. E. Stiles. Speakers, Thomas B. 
Wilson, Minneapolis; Conrad J. Brotherly, Newark, 
N. J. 

Musical Program. 
9:30—Dancing to 1:00 o’clock. 
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Chicago Jewelry Show 





All Signs Indicate Second Annual Event, 
Aug. 1 to 5, will be Huge Success, and 
Double the Size of Show Held Last 
September 

Cuicaco, April 23.—The response to the 


announcements of the second annual Jewelry. 


and Allied Trades Show, to be held in this 
city at the Hotel Sherman during the first 
week of August, has exceeded all expecta- 
tions. It has been almost a rush... During 
the first three weeks following the announce- 
ment about 60 manufacturers and whole- 
salers contracted for space, some of them re- 
quiring several booths. Many others are ne- 
gotiating and at this time it can be safely 
announced that the show this year will be 
approximately twice as large as the one held 
last September. Local wholesalers also re- 
port that unusual interest is being shown by 
retailers in all sections of the country. 

— of the show yesterday, A. C. 
Becken, vite-chairman of the Show Com- 
mittee, said that he felt sure the retailers 
of the country would set aside the week of 
Aug. 1 to 5 to spend in Chicago, where they 
will have the opportunity to see displayed to 
the greatest advantage every article sold in a 
jewelry store and see all the new items pro- 
duced by the manufacturers for the Fall and 
holiday business. He said it would be the 
aim of the committee to make the visit of 
the retailer during that week one of pleasure, 
education and profit. 

In addition to the great array of jewelry 
and allied merchandise on display, the manu- 
facturing processes of many of the articles 
will be show. There will also be talks by 
experienced men on subjects of interest to 
dealers and on one evening there will be a 
banquet and entertainment. 

The show offers the manufacturer an un- 
usual opportunity, said Mr. Becken. His 
merchandise will be brought in its entirety 
before 2,000 or more dealers and he will have 
the advantage of a personal contact with 
these dealers getting their direct reaction on 
his products. 

All the wholesalers interested are sending 
special announcements and invitations to 
their customers and special page advertise- 
ments will appear in the trade papers each 
month. 

The first week in August will be Jewelry 
Week in Chicago. 








Market for Jewelers’ Sweepings in 
England 


Toronto, Ont., April 22—Harry A. Scott, 
Canadian Trade Commissioner, reports as 
follows concerning the market for jewelers’ 
sweepings in England: 

“There is a regular importation to this 
country of jewelers’ sweepings and scrap 
precious metals from all over the world. 
During the course of a year the quantities 
imported from the United States run into 
considerable figures, and very much smaller 
amounts have also come from Canada. This 
importation of sweepings is carried on chiefly 
by old-established smelters and refiners, and 
one such important firm located in the north 
of England who carry on a business of smelt- 
ing and refining of all kinds of material and 
waste products containing precious metals 
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have expressed an interest in getting in touch 
with Canadian manufacturers who from time 
to time have sweepings to offer. 

“The precious metals required in sweep- 
ings are gold, silver, platinum, palladium, 
iridium, ruthenium and rhodium. Certain 
metals such as antimony, tin, copper, nickel 
and bismuth are not wanted, and waste ma- 
terials containing higher than 5 per cent. to 
6 per cent. of such metals are of no interest. 
It is reported, however, that these materials 
are seldom present to a prohibitive extent. 
Shipments are usually made, in strong 
wooden casks. A fair sample shipment 
would reach a total.of about 10 hundred- 
weight. 

“The usual method of settlement is to pay 
for the material one month after” delivery, 
but other arrangements might be made if 
necessary. Qwing to the.nature of this trade, 
it is not possible to give an idea of what 
prices may be expected ; this depends entirely 
on the precious metal content, and the nature 
of the waste material. When purchasing 
sweepings containing precious metals, the 
usual practice is to weigh and sample the 
material at the buyer’s works, in the presence 
of the seller’s representative, if desired. As- 
says are then made from a portion of a 
sample taken in order to arrive at the value 
of the bulk. In connection with assaying, 
several methods may be adopted, according to 
the varied requirements of overseas shippers. 
One method is to purchase on the assay of 
the buyer. In another case the assays may 
be jointly made by the buyers and the sellers 
or their representative, from the official sam- 
ples taken at the time of sampling, and results 
exchanged on an arranged date, so as to 
cross in the post. Another method is for the 
sellers to give their assays at the time of 
advising the buyer of shipment, and if buy- 
ers’ results approximate their figures, pay- 
ment is made on the buyers’ assay. Lastly, 
buyers’ assays are sometimes cabled for sell- 
ers’ acceptance. When the assay is agreed 
upon, the values of the various metals are 
calculated at approximately the market 
prices, and payment is then made on this 
basis, less a smelting charge. It is difficult 
to quote charges, as there is so much varia- 
tion in the character of the materials received. 
Some lots, it is reported, require special 
burning and/or grinding to get them into a 
sufficiently fine condition to enable them to 
be thoroughly mixed in order to obtain a 
truly representative sample for assay and 
correct valuation. The practice is, however, 
to make whatever charge is necessary to 
cover the above and the assaying, then to 
make a small deduction from each metal for 
refining, and a general charge (which is 
called a smelting or returning charge) for 
smelting the material and getting it into a 
condition which will allow each constituent 
metal to be refined separately. 

“In some cases overseas firms request the 
refiners to pay for the gold and silver con- 
tent, and return to them the platinum and 
iridium metal; This is done in accordance 
with the assay, and a refining charge is made 


- per ounce of metal returned. 


“Any interested Canadian manufacturers 
who from time to time have sweepings or 
other waste products containing precious 
metals are invited to communicate with the 
Canadian Trade Commissioner at Liver- 


pool.” 
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Letter to the Editor 





Good Work of the National Jewelers 
Publicity Association 


Newark, N. J., April 20. 
Editor THe JeweLers’ CIRCULAR: 

Supplementing the statement sent you un- 
der date of April 16, re American Weekly, 
Inc., syndicated article, “Accidental Dis- 
covery that Will Make Platinum Cheaper 
Than Gold,”,!which appeared in various 
newspapers on April 10, we would say: 

A conference was arranged on Tuesday 
morning, April 19, with Mr. Merritt, man-: 
ager of the American Weekly, and a rep- 
resentative Of the National Jewelers Pub- 
licity Association, which resulted in ; the 
statement by Mr. Merritt that the article 
in question ‘had been received from their 
Washington correspondent who has been in 
the employ: of the American Weekly : for 
many years ahd considered thoroughly; re- 
liable, and he was at loss to understand why 
an article should be sent out quoting. the 
Bureau of Mines and Mr. Hess without 
authority. In the presence of the associa- 
tion representative a letter was . dictated 
calling for an explanation from the corre- 
spondent and instructing that future in‘for- 
mation sent be carefully checked and 
authorized, thus avoiding incorrect state- 
ments appearing in their paper. ; 

Mr. Merritt also stated that it was their 
practice to very carefully check each ar- 
ticle where a question might arise, but 
owing to the source from which this article 
originated, did not check it as carefully as 
they might have done. Sincere regret was 
expressed that same had been published and 
such amends as would be satisfactory to 
the jewelry trade were offered. 

We feel that this will be the end of ar- 
ticles of this character in so far as the 
American Weekly is concerned, and that 
when articles pertinent to our business are 
sent in by correspondents, opportunity will 
be afforded the association to advise as to 
their correctness and whether such articles 
may result in the harm to our industry. 

The association will continue in its ef- 
forts to cffset the unfavorable publicity 
arising from this article. 

Very truly yours, 
NATIONAL JEWELERS PUBLICITY 
ASSOCIATION. 








Annual Meeting of the Horological 
Institute 


The annual meeting of the Horological 
Institute of America will be held at the 
headquarters of the National Research 
Council, 21st and B Sts., Washington, D. C., 
on May 11 and 12. A definite program 
has not been completed. 

It is planned to allow ample time for 
the discussion of problems in the trade. 
Kindly notify the secretary, Paul Moore, 
that you will be there. 








Henry C. Lederer died at the Longview ~ 
Memorial Hospital, Longview, Wash., re- 
cently. He had been a resident of Longview 
for about six months and was employed by 
Chester R. Hammond. 
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Latest Tariff Rulings 





Numerous Imported Articles, of Interest to the Jewelry Trades, 
Classified for Tariff Purposes by Customs Court 


PEARL BEADS ON SILVER CHAINS 


In sustaining protests of the Dress Well 
Accessory Co., Chicago, the United States 
Customs Court finds that certain imitation 
pearl beads, mounted on silver chains, were 
incorrectly taxed for duty as jewelry at the 
rate of 80 per cent ad valorem under the 
provisions of Par. 1428, Act of 1922. In find- 
ing the beads to be more properly classifiable 
under Par. 1403, at but 60 per cent ad va- 
lorem, Judge Sullivan writes: 

“The testimony indicates that this mer- 
chandise is imitation pearl beads mounted. 
Such are specifically mentioned in Par. 1403. 
The description ‘imitation pearl beads mount- 
ed’ is more applicable to-this merchandise 
than the more general designation ‘jewelry.’ 
We therefore hold it dutiable at 60 per cent 
ad valorem under Par. 1403.” 


WRIST WATCHES 


Granting a customs claim of the Wm. 
Hengerer Co., of Buffalo, Judge Fischer 
rules that certain wrist watches were im- 
properly assessed for duty at the rate of $4 
each and 45 per cent ad valorem under Par. 
368, Act of 1922, as “time indicators over 
4 jewels.” It is pointed out in the decision 
just handed down that the appraiser de- 
scribed the articles in question as “wrist 
watches, the movements of which are 16- 
jeweled and not specially provided for in 
Par. 367.” The importer claimed that duty 
should have been levied at only 45 per cent 
ad valorem under said Par. 367, and in fixing 
duty at this rate, Judge Fischer finds as fol- 
lows: 

“Par, 368 is confined to clocks and clock- 
work mechanisms. The present articles are 
concededly watches. Since there is no spe- 
cific provision for watch movements con- 
taining 16 jewels adjusted, we hold the pres- 
ent movements to be properly dutiable at the 
rate of 45 per cent ad valorem under Par. 
367 of said act as parts of watches, and the 
cases properly dutiable at the same rate un- 
der the specific provision in said Par. 367 
for watchcases. The protest is therefore 
sustained and judgment order will issue ac- 
cordingly.” 

SILVER-PLATED TRAYS 

Certain small antimony trays, entered at 
Seattle by Frank P. Dow & Co., Inc., are 
held by the Customs Court to have been 
properly assessed with duty at 60 per cent 
ad valorem under Par. 399, Act of 1922, as 
metal articles plated with silver. Claim was 
made in the importer’s protest for duty at 
only 40 per cent under the same paragraph, 
as metal articles not silver plated. The re- 
port of the government analyst having shown 
the trays to be in fact silver plated, the col- 
lector’s classification at the 60 per cent rate 
is upheld in an opinion by Judge Fischer. 

BEAD NECKLACES 

A protest filed by Morris Mann & Reilly, 
Inc., of Chicago, against the collector’s as- 
sessment of duty at the rate of 80 per cent 
ad valorem under Par. 1428, Act of 1922, as 
jewelry, on certain necklaces of beads in imi- 


tation of precious stones with clasps, is sus- 
tained in a ruling by the Customs Court. 
Judge Sullivan, in finding in favor of the 
importers, now fixes duty at but 45 per cent 
ad valorem under Par. 1403, as “beads in 
imitation of precious or semi-precious stones, 

strung or loose, mounted or un- 
mounted.” 


ROCK CRYSTAL NECKLACES 


Overruling a protest of the McCourtney 
D. G. Co., of Chicago, the Customs .Court 
holds that certain complete necklaces of 
rock crystal beads were correctly returned 
for duty at 80 per cent ad valorem under 
the provisions of Par. 1428, Act of 1922. In 
denying the protestant’s contention for duty 
under Par. 1429 at only 20 per cent ad va- 
lorem, Judge Sullivan writes as follows: 

“The beads are graduated, the largest be- 
ing in the middle and the smallest at each 
end of the string. The ends of the string 
are knotted together without a clasp. The 
string is of strong silk, and there is a knot 
between each bead. Each bead is faceted. 
Rock crystal is a semi-precious stone. : 

“There are several claims in the protest, 
among them one that this merchandise is 
dutiable under Par. 1429, ‘as precious stones 
or semi-precious stones, cut but not set, suit- 
able for use in the manufacture of jewelry, 
at the rate of 20 per centum ad valorem.’ 
On this record we hold that the collector 
classified this merchandie correctly and over- 
rule the protest.” 

TEMPORARILY STRUNG CRYSTAL 


In another decision involving certain genu- 
ine crystal beads in necklace length on a 
temporary string without claps, the court 
sustains protests of Morris Mann & Reilly, 
Chicago. In this case Judge Sullivan holds 
that duty should have been imposed, as 
claimed, at 20 per cent ad valorem under 
Par. 1429, rather than at 80 per cent under 
Par. 1428, as classified by the collector. 

STERLING SILVER CLASPS 

Sterling silver clasps, not plated, imported 
by Carson, Pirie, Scott & Co., of Chicago, 
are held by the Customs Court to be prop- 
erly dutiable, as claimed in the protest, under 
Par. 348, Act of 1922, at 55 per cent ad 
valorem. The action of the collector in tak- 
ing duty at 80 per cent ad valorem under the 
provisions of Par. 1428, is therefore re- 
versed by Judge Sullivan. 

BRACELET MOUNTINGS ; 


The Customs Court has just rendered a 
decision partly sustaining protests of Lebolt 
& Co., Chicago, involving the correct tariff 
classification of certain platinum bracelet 
mountings, brooches, etc. On entry, all of 
the articles involved were returned for duty 
as jewelry, at 80 per cent ad valorem under 
Par. 1428. Claims were made for duty at 
75 per cent ad valorem under the last part 
of said Par. 1428, or at 60 per cent under 
Par. 399. In addition, a claim was made 
for duty at 45 per cent ad valorem under 
Par. 367 as to certain of the merchandise 
imported. 


BROOCHES 


67 


In fixing duty at the 75 per cent rate on 
the platinum bracelet mountings, and in over- 
ruling the protests as to the balance of the 
articles involved, the court writes, in part, as 
follows: 

“Mr. Lebolt, the president of the import- 
ing corporation, testified that the merchan- 
dise is described in protest 79347-G as one 
bracelet mounting, and in protest 79348-G as 
one platinum bracelet mounting; that they 
‘were pieces of platinum used to set stones 
in for bracelets’ and were used as materials 
in the manufacture of what he finally calls 
as jewelry; that in protest 85752-G the mer- 
chandise described as an enameled and plati- 
num brooch for watch movement ‘is all one 
watch, and it should be described on there 


. as a watch, and the brooch is a part of, the 


case. It is attached to it permanently and 
sold as a watch.’ 
“He further testified that in protest 


85830-G the merchandise is described on the 
invoice as one lapis and platinum brooch for 
watch, and the same as the other, ‘a chate- 
lain watch that is attached by a pin to the 
dress.’ 

“In the last protest, 92067-G, he testified 
the merchandise is one enameled and plati- 
num case for watch, also one enameled and 
platinum brooch for watch; that ‘it is sold 
as a platinum watch, and used as an en- 
ameled platinum watch.’ He described it as 
a long platinum watch about four inches 
long ‘and the bottom part contains the move- 
ment. Then there is a fancy ornament, a 
connecting link between that and the part 
that attaches to the dress.’ He further 
testified, ‘It is all mounted on gold enameled, 
and decorated with a stone’ after importa- 
tion; that the article is ready to attach the 
stones, which are put on in this country. .. . 

“As to the platinum bracelet mountings 
covered by protests 79347-G, and protest 
79348-G, in view of the testimony that they 
are ‘pieces of platinum used to set stones in 
for bracelets’ used in the manufacture of 
jewelry, and following our decision in Car- 
tier v. U. S., T. D. 41938, we hold the same 
dutiable as claimed at 75 per cent under 
Par. 1428. 

“As to the merchandise covered by the 
other three protests described by the ap- 
praiser in protests 85752-G and 85830-G as 
platinum brooches, and in 92067-G as a plati- 
num brooch and pendant, the appraiser states 
they are brooches. This is at variance with 
the witness, who indicates that there was a 
watch attached to each of these articles, and 
that stones are set in them after importa- 
tion. We are at a loss from this contradic- 
tory record to determine whether this mer- 
chandise is dutiable as jewelry or not. We 
therefore overrule these three protests for 
the reason we are of opinion the presump- 
tion of correctness attaching to the collector’s 
action has not been overcome.” 


IMPORTED CHATONS 


Upholding a customs claim of A. F. 
Stauff, Judge Sullivan rules that certain 
merchandise, described as black colored 
chatons, was incorrectly assessed with duty 
at 55 per cent ad valorem under Par. 218, 
Act of 1922. The chatons in question, being 
in fact imitation semi-precious stones, cut 
and faceted, the court holds that duty should 
have been imposed, as claimed in the im- 
porter’s protest, at only 20 per cent ad va- 


(Continued on page 69) 
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(Continued from page 67) 
lorem under the provisions of Par. 1429 
BUCKLES NOT JEWELRY 
Certain buckles or clasps were erroneously 


‘returned for duty as jewelry, under Par. 


1428, at 80 per cent ad valorem, the Customs 
Court holds in decisions sustaining protests 
of Sam’l Floersheimer Bros., Joseph G. 
Brenner Co., Thurn, and Wasserman. The 
articles in question are held by Judge Sul- 
livan to be more correctly classifiable as snap 
fasteners or clasps, not plated with gold, sil- 
yer or platinum and not mounted on tape, at 
but 55 per cent ad valorem under Par. 348 
of the said act. 
PASTE-BACK JEWELS 


- According to a decision by the Customs 
Court, sustaining protests of J. J. Gavin & 
Co., the Morris Hollander Co., Theo. L. 
Stern & Co., and Pulver Kirschner, certain 
rhinestones in metal settings, or paste-back 
jewels and rhinestones in metal settings, 
known as roses montees, should have been 
taxed with duty as imitation precious stones, 
cut, at 20 per cent ad valorem under Par. 
1429, Act of 1922, rather than at 55 per cent 
under Par. 218, as assessed by the collector. 


FANCY MILLINERY ORNAMENTS 


Denying relief to A. N. Adelson, the Cus- 
toms Court rules that certain metal millinery 
ornaments set with imitation precious stones, 
valued above 20 cents per dozen pieces, and 
designed to be worn on apparel, or carried 
on or about or attached to the person, were 
correctly classified under the specific pro- 
vision for such articles in Par. 1428, Tariff 
Act of 1922, at the rate of 80 per cent ad 
valorem. Numerous claims were made for 
duty at various lower rates, the claims re- 
lied upon, however, being for duty at 55 per 
cent ad valorem under Par. 218, or at 50 per 
cent under Par. 230. In finding that the 
ornaments were correctly classified by the 
collector, Judge Sullivan concludes his opin- 
ion as follows: 

“Counsel for the plaintiff has not proven 
the component material of chief value in 
these articles. It will be noted, however, 
that this merchandise consists of millinery 
ornaments composed of metal set with imi- 
tation precious stones or semi-precious 
stones; that it is ‘designed to be worn on 
apparel or carried on or about or attached 
to the person,’ and is valued above 20 cents 
per dozen pieces. It therefore falls within 
the exact wording of Par. 1428. Nothing is 
said in the paragraph to warrant a holding 
that the metal in the articles specified must 
be the component material of chief value 
thereon, or that if the stones with which 
such metal is set are chief value they are 
thereby taken out of Par. 1428. The mer- 
chandise being eo nomine, provided for in 
Par. 1428, we hold that the collector was 
correct in his classification, and overrule the 
protest.” 


BALL CHAINS NOT JEWELRY 


Relief is granted to Bernard Judae & Co., 
of Chicago, in a ruling by the Customs Court 
holding certain brass ball chains to have been 
incorrectly assessed at 75 per cent ad va- 
lorem under Par. 1428, Act of 1922, as “ma- 
terials of metal, finished or partly 
finished, suitable for use in the 
manufacture of any of the foregoing articles 
in this paragraph” (jewelry, chains, etc.). 
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In fixing duty on this merchandise at only 
40 per cent ad valorem under Par. 399, 
Judge Sullivan writes, in part, as follows: 

“This chain is not covered by Par. 329, as 
it is made of brass, nor is it an anchor or 
stud link chain, but a brass ball chain, as 
shown by the report of the appraiser. Being 
a brass ball chain it is not within the pro- 
vision of Par. 1428 for rope, curb and cable 
chains, and an inspection of the samples indi- 
cates it is not a fancy pattern of chain. It 
is difficult to figure from the invoice whether 
or not it is worth more than 30 cents per 
yard, but judging from the cheap nature of 
the samples it would seem far below this 
value. 

“The testimony shows it is not designed 
to be worn on apparel or carried on or about 
or attached to the person. It is not dutiable 
under Par. 1428. Not being dutiable under 
Par. 329 or 1428, we are of the opinion it 
should fall under the provision in Par. 399 
for ‘Articles or wares not specially provided 
for, if composed wholly or in chief value of 
: brass, not plated with plati- 
num, gold or silver, or colored with gold 
lacquer, whether partly or wholly manufac- 
tured, 40 per cent ad valorem.’ We so 
hold.” 








Death of Joseph Schmid 


Veteran Jeweler of Buffalo, N. Y., Succumbs 
to Long Illness in His 78th Year 


Burrato, N. Y., April 23.—Joseph 
Schmid, one of Buffalo’s pioneer jewelers 
who retired from business two years ago, 
died at his home, 117 E. Parade Ave., on 
April 15, after a long illness. He was in 
his 78th year. 

Mr. Schmid was engaged in the retail 
jewelry business in this city for more than 
half a century. He was born in Germany, 
and after completing his apprenticeship as a 
watchmaker, he came to this country and 
established his home here, where he has re- 
sided continuously since. He opened his first 
store in 1874, in Broadway, near Emslie St. 
Later he removed to 575 Broadway, and in 
1894 he moved into his own building at 607 
Broadway, continuing there until his retire- 
ment in favor of his son, John C. Schmid, in 
1925. 

Deceased is survived by five other sons, 
Charles F. and Michael A., of Denver, 
Colo,; Frederick, Syracuse; William, Bata- 
via, and Joseph, Jr., Buffalo. With the ex- 
ception of William and Michael, all are en- 
gaged in the jewelry business. 

Funeral services were held.Wednesday at 
St. Ann’s Roman Catholic Church, with in- 
terment in the Pine Hill Cemetery. 











Tyler & Feinberg, auctioneers, Chicago, 
have finished closing out the stock in the 
store of Deuble & Co., at Fort Wayne, Ind. 
This store was bought out by Olsen & 
Ebann, Chicago, who conduct chain stores 
in many cities in the central States. The 
firm of Olsen & Ebann have had a store for 
a number of years in the city of Fort Wayne, 
but bought this stock so as to get the lease 
and one of the best locations in Fort Wayne. 
The room is to be remodeled and the front 
changed, making it one of the show places 
cn one of the best corners in that city. 
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Class in Applied Design 


Medals Presented at Closing Exercises— 
Work Under Auspices of Jewelry 
Crafts Association 


The success and popularity of the class in 
Applied Design for Jewelers established last 
Fall by the General Society of Mechanics 
and Tradesmen of New York city, was 
testified to last Thursday night at the clas- 
ing exercises of the school department held 
in the Town Hall, 113 W. 43rd St. New 
York. Previous to the exercises, the stu- 
dents held an exhibition at which their work 
was displayed to the visitors. 

This class was started under the auspices 
of the Jewelry Crafts Association and had 
a full enrollment of 35 pupils during the 
term. When the class was opened there 
were 70 applications for membership in this 
class but at the time they were only able to 
accommodate half of this number. The 
class convenes once each week and the 
students take a keen interest in their work 
despite the fact that they are compelled to 
attend after working hours. 

At the exercises, two special prizes were 
awarded in the class in jewelry design, one 
coming from Walter P. McTeigue, presi- 
dent of the Jewelry Crafts Association, and 
the other from Albert M. Kohn of Theo. A. 
Kohn & Son, and a’graduate of the school. 
The McTeigue medal was awarded to 
George W. Mueller with Lambert Bros., 
and bore the following inscription: “The 
Walter P. McTeigue, Inc., medal of the 
Jewelry Crafts Association Presented to 
George W. Mueller, For Excellency in 
Jewelry Design. Mechanics Institute, New 
York, 1927.” The presentation of this was 
made by Mr. McTeigue personally. Mr. 
Kohn also made an interesting presentation 
speech in awarding his medal to Christopher 
C. Staiger, Jr., of Staiger & Sons. This 
medal was inscribed: “The Albert M. 
Kohn Medal of the Jewelry Crafts Asso- 
ciation Presented to Chris. C. Staiger, Jr., 
For Proficiency in Jewelry Design, Me- 
chanics Institute, New York, 1927.” 

The exercises were’ most inspiring and 
demonstrated the fact that the spirit of the 
school is excellent. The instructor of the 
class is Paul Lienar, who several months 
ago succeeded Paul Duparque after the 
latter went abroad. Mr. Lienard is in 
business at 7 W. 45th St., and has had many 
years of experience gained in European 
jewelry centers as the designer of exclusive 
jewelry, as well as a faculty of being able 
to impart his knowledge to his students. 
Both the exhibition and the exercises were 
attended by a large number of members in 
the jewelry trade. 

It is possible that before the next term 
opens a class in elementary drawing will be 
organized. This will allow those with some 
ability but not necessarily actual experience 
to attend and receive instructions. 








From a small blaze of undetermined ori- 
gin in the basement of Orr Bros.’ depart- 
ment store on High St., Morgantown, 
W. Va., early one morning recently, grew 
one of the most disastrous conflagrations in 


‘the history of Morgantown. Among the 


establishments that suffered from the flames 
was that of the R. M. Brown jewelry store. 
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We announce the removal of our Chicago offices to 
larger and more adequate quarters 


New Address 
15th Floor No. 35 East Wacker Drive 
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American Watches at Wholesale 


LOUIS G. BUSS, Pres. 
R. C. LINTHICUM, Vice-Pres. 
J. WM. THORSON, Sec’y. 


New York Address 
20 West 47th St. 














Small Stock or 
Parts Cabinet 


The handiest thing 
you ever saw for 
conveniently keep- 
ing 

Stones, Crys- 
tals, Watch 
Parts, Bolts, 
Nuts, Drills, 

Screws 

and a thou- 


sand other such 
small parts! 


Made in three 
styles, illustrated 
with 56. small 
drawers and 20 
large drawers. Di- 
mensions of draw- 
ers are indicated 
in the illustration. 

Also furnished 
with 96 small 
drawers only or 48 
large drawers. 


PRICES: 


Combination (56 
small and 20 large 
drawers) as shown 
in illustration. 

75. 


96 small drawers 
only, $49.75. 

48 large drawers 
only, $39.75. 
F.0.B. New York. 





New York Machinery Company 
200 Fifth Avenue, Dept. JW, New York City 








Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 


factured stones. 
Kraus and Holden’s 


Gems and Gem Materials 


By Epwarp Henry Kraus, Professor of Crystallography and 

Mineralogy and Director ‘of the Mineralogical laa boratory, 

University of Michigan, and Epwarp F. Hoxpen, Late In- 
structor in Mineralogy, University of Michigan. 


222 pages, -6 x 9, 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


Valuable statistics on production and occurrence. 

Full discussion of cutting and polishing of gems. 

Full treatment of manufactured stones, including detailed dis- 
cussions of artificial rubies and sapphires, glass imitations, 
bakelite, etc. 

4. Numerous tables of gems arranged according to various 

properties. 

Map showing world occurrence of gem minerals. 

Summary Table for ready reference. 


Order your copy to-day from 
The Jewelers’ Circular Pub. Co. 
11 John Street, New York City 
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Sent to Prison 





Leroy Present, Head of New York Concern, 
Sentenced to Federal Penitentiary at 
Atlanta, Ga., on a Charge of 
Concealing Assets 


On the recommendation of Assistant U. 
S. District Attorney George W. Mintzer, 
a sentence of one year and a day was im- 
posed last Monday on Leroy Present, head 
of the Leroy Present Co., 62 W. 47th St., 
New York. Judge Thacher in passing 
judgment, continued the prisoners bail of 
$12,500 until today (Wednesday) at which 
time Present will leave in custody of a 
marshal for the Federal Penitentiary at 
Atlanta. 

In making his recommendation to the 
court, Assistant District Attorney Mintzer 
pointed out that Present, while indicted on 
a charge of concealing assets worth about 
$100,000, actually concealed assets worth 
between $50,000 and $70,000. He told the 
court that when Present failed, his liabili- 
ties were placed at $700,000 while the as- 
sets amounted to about $5,000. In show- 
ing the book shortage of $70,000, Mr. Mint- 
zer claimed that Present made entries in 
his books with a view of leading creditors 
to believe that he had more assets than he 
actually possessed. 

Joseph H. Frier, representing Mr. Pres- 
ent, cited a brief history of the case, tell- 
ing Judge Thacher that his client in 1925 
owed about $2,500,000. At that time, he 
notified his creditors of his condition and 
was ready to liquidate his business but they 
advised him to continue. He did continue 
with the result, according to Mr. Frier, 
that at the time of his failure he had liqui- 
dated all of his liabilities with the excep- 
tion of about $500,000. In view of these 
circumstances and also because Mr. Present 
is in delicate health and at the present time 
in the care of a doctor, Mr. Frier recom- 
mended that the court be lenient. 

After taking all these arguments into con- 
sideration, Judge Thacher accepted the 
recommendation of Assistant District At- 
torney Mintzer and Edward S. Greenbaum 
of Greenbaum, Wolff & Ernst, represent- 
ing the National Jewelers’ Board of Trade 
and imposed a sentence of one year and a 
day in Atlanta. 

Early this month Present was indicted on 
a charge of concealing assets, the papers 
approximating the concealment at $100,000. 
Present was subsequently brought into 
court and pleaded not guilty to the charge 
and was released on $12,500 bail. Later he 
withdrew this plea and entered one of 
guilty. 

Present was petitioned into bankruptcy 
last December. Examinations were held 
at the office of Referee Stephenson, several 
witnesses testifying. The latter part of 
January Present left a sanitarium in Con- 
necticut and came to New York. He was 
also brought before the referee and was 
being examined under Section 21A of the 
Bankruptcy Act when the hearing came to 
a sudden and dramatic close, and Present 
was placed under arrest by a United States 
Marshal. The warrant on which he was 


arrested charged violation of Section 29B 
of the Bankruptcy Act. Mr. Present was 
arraigned the same day in the Federal 
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Court, and was released in $12,500 bail. 
Later he was indicted and since pleading 
to this indictment had been out on bail. 








Beware of These Stolen Travelers’ 
Checks 


Richard C. Murphy, counsel for the 
Jewelers National Crime Committee was in- 
formed last week by the American Express 
Co., that a number of travelers’ checks had 
been stolen in blank from the Tuxedo State 
Bank of Indianapolis, Ind. Believing that 
these checks might be presented to jewelers, 
a warning is being issued to the trade to be 
on the lookout and to report any attempt 
made to dispose of them. The checks bear 
the following numbers: F-5855920 to 
5856019; B-8982667 to 669; B-9668175 to 
249; C-3310655 to 659; C-3310661 to 669; 
D-1219230 to 249; D-1219252 to 269; 
D-1219271 to 279. 

According to information received by 
Mr. Murphy at his office, 535 Fifth Ave., 
New York, the crooks operating and nego- 
tiating the above numbered checks are using 
the following names: “George Gallagher,” 
“John Martin,” “Clyde Davis” and “Thomas 
Bender.” The American Express Co. will 
pay a reward of $200 for the apprehension 
of persons passing these checks. 








Death of Martin W. Hall 


WatTerRBuRY, Conn., April 20.—Martin W. 
Hall, well known jeweler at 135 Bank St., 
died suddenly at his home, 208 Buckingham 
St., last Wednesday, at the age of 65 years. 

Mr. Hall was born in Homer, N. Y., 
March 17, 1862. As a boy he entered the 
employ of the late George E. Wilkins of 
Syracuse, N. Y., from whom he learned his 
trade. He was later in business in that 
city, going from there in 1895 to Atlanta, 
Ga., with the J. P. Stevens Co. A few 
months later, his wife died and with his two 
children he came to Waterbury where in 
1898, he married Addie M. Upson. In 1900 
he opened a business of his own with his 
wife as a helper. Together, for 27 years, 
they worked, building up a_ successful 
business. 

Mr. Hall was especially fond of outdoor 
life and took great pleasure in hunting and 
fishing. He was also devoted to his home 
life. He was a member of the First Con- 
gregational Church. 

Deceased is survived by his widow, two 
daughters and three grandchildren. 








John C. Compton, Cleveland Watch- 
maker, Found Murdered in a Cot- 
tage Near Chagrin Falls 


CLEVELAND, O., April 22—John C. Comp- 
ton, aged 31 years, and an expert watch- 
maker, was found murdered in a cottage at 
Franklin and Woodland Roads, near Cha- 
grin Falls, late Monday night. Robbery is 
believed to be one of the principal motives 
for the crime. 

The man suspected of the crime has not 
yet been found, but his wife and son were, 
and when placed under arrest the police say 
they admitted that the two men had quar- 
reled, and that Compton had been beaten to 
death. The cottage in which the body was 
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found gave indication of there having been 
a terrific struggle. 

Compton was a small man. His body was 
covered with carpets in the kitchen. The 
woman and boy and brother-in-law were 
arrested when they returned to the cottage 
on Tuesday. 

Compton was employed as a watchmaker 
by the Webb C. Ball Co. at the time of his 
death, and was a first-class workman. He 
had worked for other prominent concerns in 
the city also. He served in the World War 
with the 332nd Infantry in Italy. He was 
unmarried and is survived by his parents and 
one brother. 








Tennessee Convention 





Thirteenth Annual Meeting to Be Held as 
Nashville, April 27 and 28 


NASHVILLE, Tenn., April 23.—All arrange- 
ments have been completed for the 13th an- 
nual convention of the Tennessee Retail 
Jewelers’ Association which is to be held 
at the Hermitage Hotel, here, on April 27 
and 28. 

On Wednesday the meeting will be called 
to order at 10:30 a. m. by President S. H. 
Cayce, Chattanooga. The address of wel- 
come will be delivered by J. P. W. Brown, 
president of the Chamber of Commerce. 

The response will be by T. H. McClure, 
Chattanooga. Then will follow the address 
of President Cayce and the report of Secre- 
tary-treasurer Hugh Murray, Pulaski. 

Wednesday afternoon, an address on “Co- 
operative Christmas Publicity” will be de- 
livered by Fred Goldner, Nashville, to be 
followed by an address by Wm. Frasier, 
regional vice-president of the American 
National Retail Jewelers Association, of 
Durham, N. C., on “What the National 
Retail Jewelers Association is Doing For 
the Retail Jewelers.” This will be followed 
by an address “Insurance for the Jeweler” 
by Walter Finley, Nashville. Following 
this will be the appointment of committees. 

The annual banquet will be held on Wed- 
nesday evening, at the Woodmont Country 
Club. 

On Thursday morning, Jacques Bask, 
Nashville, will talk on “Truthful Advertis- 
ing” and will be followed by an address by 
Sadie Hartman, secretary of the Associated 
Retailers of Nashville, on “Trade Abuses 
and How to Correct Them.” The film 
“The Making of a Watch” will be shown 
through the courtesy of the Elgin National 
Watch Co., Elgin, Ill., and then will follow 
the report of the committee on election of 
officers, election of representatives to the 
national convention and the selection of the 
time and place of the next state convention. 
The afternoon session will close with a 
question box and informal discussion. 

On Thursday afternoon, the delegates will 
meet on Capitol Boulevard for an auto- 
mobile trip through the city or golf tourna- 
ment at the Woodmont Country Club. 

On Wednesday, a bridge party has been 
planned at the Hotel Hermitage. 








The Lee F. Dresser jewelry store, one 
of the leading jewelry establishments in 
Michigan City, Ind., has been sold to Ollie 
L. Blackmond and his. brother, F. B. 
Blackmond, of Dawagiac, Mich. 
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HE removals in the trade since Jan. 1 
have not been as numerous this year as 
they were in the past few years, but despite 
this fact the number of firms deserting the 
Maiden Lane District for the new uptown 
jewelry center is proportionately the same 


as it was in 1926. In New York, approxi- 
mately 118 concerns will have changed their 
addresses by May 1, and of this number, 
about 45 will either be located in buildings 
on W. 47th St. or W. 48th St., moving 
from downtown to the heart of the new up- 
town jewelry district. There were a few 
removals among concerns in Brooklyn, 
bringing the total number of changes in the 
metropolitan district up to about 129. The 
tearing down of the old Benedict building 
at the corner of Cortland St. and Broad- 
way, which for years housed many jewelry 
firms made it necessary for these tenants 
to find new quarters. A number of these 
stayed in the vicinity of Maiden Lane, while 
others migrated to the newer buildings up- 
town. The following concerns have changed 
their addresses or will be located in new 
quarters on and after May 1: 


A 
Altman, Morris B., dealer in diamonds, from 65 
Nassau St. to 10 W. 47th St. ; 
American Novelty & Notion Co., dealer in 


novelties and jewelry, from 677 Broadway to 628 
Broadway. 

Anco Silver Co., maker of sterling silver wares, 
from 29 E. 22nd St., to 16 W. 36th St. 

Arista Watch Case Co. (formerly S. Weintraub), 
manufacturer of watch cases, from 125 Canal St. 
to 137 Grand St. 

Arnow, Morris D., manufacturing jeweler, from 
16 W. 46th St. to 15 W. 47th St. 

Arrow Supply & Importing Co., dealers in tools 
and materials, from 122 William St. to 107 
Lafayette St. 

Art Novelty Co., from 29 E. 22nd St. to 16 
W. 36th St. 


B 


Barmache-Dubrowin, Inc., jewelry manufacturers, 
from 7 W. 45th St. to 36 W. 47th St. 


Barnett Bros., diamond importers, from 71 
Nassau St. to 65 Nassau St. 
Baskin & Lang, wholesale jewelers, from 45 


Forsyth St. to 9 Maiden Lane. 

Benedict & Sons, H. R., dealers in precious stones, 
from 15 Maiden Lane to 62 W. 47th St. 

Benedict Mfg. Co., from Bush Terminal building, 
42nd St. to 225 Fifth Ave. 

Benrus Watch Co., manufacturer of watches, 
from 1 Beekman St. to 62 W. 47th St. 

Berger, Edward, dealer in diamonds, jewelry and 
antiques, from 747 Sixth Ave. to 527 Fifth Ave. 

Berland & Schanfein, manufacturing jewelers, 
from 36 John St. to 64 W. 48th St. 

Bernstein & Co., Charles, importers of watches, 
from 110 Nassau St. to 15 Maiden Lane. 

Better Jewelry Novelties Co., manufacturers, 
from 55 W. 16th St. to 24 W. 25th St. 

Billings, Henry Baremore, diamond dealer, from 
452 Fifth Ave. to 535 Fifth Ave. 

Bond Jewelry Co., retailer, from 125 E. 14th St. 
to 132 E. 14th St. 

Braunstein & Co., J., manufacturers of diamond 
jewelry, from 36 John St. to 71 Nassau St. 

Briedenbach, Rudolph A., precious stone dealer, 
from 5 Maiden Lane to 45 W. 48th St. 

Brod & Co., manufacturers of diamond mounted 
specialties, from 9 Maiden Lane to 10 W. 47th St. 

Bronstein, Jacob, plater, from 82 Nassau St. to 
66 Nassau St. 





Cahn, George, dealer in diamonds and jewelry, 
from 15 John St. to 36 W. 29th St. 

Capitol Clock Corp., dealers in clocks, from 33 
Union Sq. to 50 Union Sq. 

Clark & Co. Inc., W. G., manufacturing 
jewelers, from 9 Maiden Lane to 1 W. 47th St. 

Cohen & Bro., Ben, manufacturing jewelers, from 
71 Nassau St. to 15 W. 47th St. 

Concord Watch Co., wholesale dealers in watches, 
from 15 Maiden Lane to 10 W. 47th St. 

Crouch & Fitzgerald, leather goods, from 414 
Madison Ave. to the French building, 45th St. and 
Fifth Ave. 

D 


DeNatale Jewelry Co., dealers in jewelry, from 
82 Nassau St. to 65 Nassau St. 


Dratman & Son, M. J., wholesale jewelers, from 
60 Nassau St. to 40 John St. 
E 
Eisenstein, Morris, manufacturer of rings, from 
114 Fulton St. to 106 Fulton St. 
Eliasoff, Abraham, manufacturing jeweler, from 


80 Nassau St. to 67 Cortlandt St. 

Ellman & Blau, jewelry manufacturers, from &2 
Nassau St. to 106 Fulton St. 

Englander, Simeon, dealer in dtamonds, from 65 
Nassau St. to 48 W. 48th St. 

Epstein & Rothenberg Corp., importers and dealers 
in diamonds and jewelry, from 170 Broadway to 
64 W. 48th St. 

F 


Feldstein & Reiman, manufacturers of platinum 
and gold mountings and rings, from 171 Broadway 
to 64 W. 48th St. 

Fine Bros., wholesalers in jewelry materials, etc., 
from 90 Canal St. to 33 Forsyth St. 

Fishel & Bolle, Inc., manufacturers of rhinestone 
jewelry, from 327 E. 29th St. to 2 W. 47th St. 

Fisher, S. L., retailer, from 2682 Broadway to 
668 E. 179th St. 

Franklin & Sperling, manufacturers of platinum 
and diamond jewelry, from 64 Fulton St. to 15 
W. 47th St. 

Friedman & Co., R., manufacturing jewelers, 
from 68 Nassau St. to 48 W. 48th St. 


G 


Goebel & Co., J., crucibles for jewelers. from 67 
Cortlandt St. to 95 Bedford St. 

Goldberg, M., dealer in diamonds and mounted 
jewelry, from 68 Nassau St. to 198 Broadway. 

Goldberg & Klusner, manufacturing jewelers, 
from 171 Broadway to 71 Nassau St. 

Goldenberg, Jacob L., dealer in jewelry, from 37 
Maiden Lane to 64 W. 48th St. 

Goldstein, Edward, importer of diamonds, from 
93 Nassau St. to 170 Broadway. 

Green & Co., Inc., W., tools and materials, from 
81 Nassau St. to 2 John St. 


H 

Hammond & Co., Samuel, retailers, from 48 Wall 
St. to 7 Hanover St. 

Herschede Hall Clock Co., 
to 37 W. 47th St. 

Hess & Wiener, Inc., manufacturers of hair 
ornaments and jewelry, from 209 W. 26th St. to 
6 W. 32nd St. 

Hilpert & Trabinger, wholesale dealers in precious 
stones, from 37 Maiden Lane to 15 Maiden Lane. 

Holland, L. G., dealer in watches, clocks, etc., 
from 122 Fifth Ave. to 1228 U Ave., Brooklyn, 
. ie 


I 
Indestructible Pearl Bead Makers, Inc., office and 
showroom, from 64 Fulton St. to 15 W. 47th St. 


J 


Jacobson Bros., cutters of diamonds, from 170 
Broadway to 551 Fifth Ave. 

Jewelers’ Co-operative Bureau, from 15 Maiden 
Lane to 535 Fifth Ave. 

Jewelers’ National Crime Committee, from 285 
Madison Ave. to 535 Fifth Ave. 


from 586 Fifth Ave. 
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Jewelry Crafts’ Association, from 45 V.. 45th St. 
to 48 W. 48th St. 
K 


Kanigel, Norbert, dealer 
Eighth Ave. to 93 Nassau St. 

Katz, Maurice, retailer, from 400 Grand St. to 
354 Grand St. 

Kaufer Bros., manufacturing jewelers, from 7] 
Nassau St. to 64 W. 48th St. 

Kaufer, Sidney, & Co., importers of diamonds, 
from 170 Broadway to 48 W. 48th St. 

Keller, George H., wholesale diamond dealer, from 
452 Fifth Ave. to 535 Fifth Ave. 

Kleinman, Isidore, retailer, from 1482 Second 
Ave. to 29 E. Kingsbridge Road. 

Klipper & Klipper, Inc., wholesale dealers in 
jewelry and diamonds, from 35 Maiden Lane to 
48 W. 48th St. é 

Klitz, Robert H. (formerly of Jung & Klitz) 
manufacturing jeweler, from 1 Maiden Lane to 535 
Fifth Ave. 

Korones Bros., importers of diamonds, jewelry 
manufacturers and watch dealers, from 37 Maiden 
Lane to 20 W. 47th St. 

Kritzer, Irving, dealer in diamonds and jewelry, 
from 170 Broadway to 10 W. 47th St. 

Krakower & Co., jewelers, from 105 Fulton St, 
to 35 Maiden Lane. 

Kroll & Sons, Inc., L., dealers in watches and 
diamonds, from 15 Maiden Lane to 10 W. 47th St. 


L 


Laks, Saul, importer of watches, from 9 Maiden 
Lane to 50 W. 47th St. 

Lassner & Bamberger, Inc., dealers in pearls and 
semi-precious stones, from 21 Maiden Lane to 10 
W. 47th St. 

LeBlang, David, dealer in diamonds and diamond 
setter, from 36 John St. to 48 W. 48th St. 

Lebolt & Co., retailers, from 534 Fifth Ave. to 
656 Fifth Ave. 

Levine & Bro., I., manufacturers of diamond 
mountings and jewelry, from 171 Broadway, to 64 
W. 48th St. 

Liberty Watch Case Co., manufacturers, 
45 Lispenard St. to 251 W. 19th St. 

Loeb Bros. Co., wholesale dealer in diamonds and 
jewelry, from 65 Nassau St. to 22 W. 48th St. 

Lorentz, Inc., M. L., dealer in diamonds, from 
65 Nassau St. to 48 W. 48th St. 


M 


Maiden Lane Diamond Jewelry Co., wholesale 
dealer in diamond mountings, from 99 Nassau 
St. to 170 Broadway. 

Mamluck & Co., Julius, importers of diamonds, 
from 68 Nassau St. to 15 W. 47th St. 

Marx, Louis N., dealer in precious stones, from 
36 W. 47th St. to 551 Fifth Ave. 

Mayer & Mulligan, Inc., cutters and importers 
of pearls and precious stones, from 90 Nassau St. 
to 15 Maiden Lane. 

Mikimoto, K., dealer in Japanese c ‘tured pearls, 
from Philadelphia, Pa., to 535 Fifth Ave. 

Miller Jewelry Co., N., retailer, from 2200 
3roadway, to 551 Fifth Ave. 

Moss & Bro., Julius H., dealers in mountiage and 
diamond jewelry, from 10 John §.. to 48 W. 
48th St. 

N 


National Ring Co., manufacturers of rings, from 
51 Maiden Lane to 10 W. 47th St. 

Newburg, Harry, importer of diamonds and whole- 
sale jeweler, from 68 Nassau St. to 15 Maiden 
Lane. 

Newmark & Co., Ralph, importers of precious 
stones and pearls, from 51 Maiden Lane to 48 W. 
48th St. 

Pp 


Paramount Jewelry Co., manufacturers of rhine- 
stone novelties, from 256 W. 23rd St., to 29 W. 
35th St. 

Peiser & Furze, jewelry enamelers, 
Nassau St. to 7 W. 45th St. 

Pioneer Watch Case Co., manufacturer of watch 
cases, from 15 Maiden Lane to 48 W. 48th St. 

Polak, David, importer and cutter of diamonds, 
from 170 Broadway to 64 W. 48th St. 

Purper, August, importer of pearls and precious 
stones, from 71 Nassau St. to 180 Broadway. 


R 


Rodman, S., wholesale dealer in jewelry, from 
11 Rivington St. to 64 W. 48th St. 

Rosenman Bros., diamond setters, engravers, etc., 
from 40 Forsyth St. to 111 Canal St. 

Rosenthal, A., manufacturer of gold and silver 
novelties, from 29 E. 22nd St. to 16 W. 36th St. 

Rothblum & Mire, cutters and importers of 
diamonds, from 87 Nassau St. to 48 W. 48th St. 
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Rubin, Morris, manufacturing jev ‘er, from 47 
Chrystie St. to 83 Canal St. 


S 


Salzman, Murray, wholesale jeweler, from 60 
Nassau St. to 36 John St. 

Schenck, E. J., manufacturing jeweler, from 5 
Cortlandt St. to 37 Maiden Lane. 

Schneider & Friedman, wholesale dealers in 
jewelry and diamonds from 19 Eldridge St. to 
92 Canal] St. 

Silberblatt, S., manufacturing jeweler, from 60 
Nassau St. to 40 John St. 

Silberstein’s Sons, D., pawnbrokers, from 8 Sixth 
Ave. to 137 W. 14th St. 

Sills, Inc., Clarence G., diamond and calibre 
setter, from 2 W. 47th St. to 15 W. 47th St. 

Silverman, L. R. & P., manufacturers, from 121 
Canal St. to 83 Canal St. 

Slotnik & Gurewitz, manufacturers of platinum 
wedding rings, from 15 John St. to 71 Nassau St. 

Sokol, Montag & Co., wholesalers in watches and 
clocks, from 94 Canal St. to 245 Fifth Ave. 

Star Jewelry Co., manufacturers and importers 
of jewelry novelties, from 165 Broadway to 37 W. 
47th St. 

Stein & Koslow, manufacturers of platinum 
jewelry, from 141 Canal St. to 64 W. 48th St. 

Sussman Bros., Inc., diamond setters, from 116 
Nassau St. to 71 Nassau St. 

S. & W. Manufacturing Co., diamonds, rings 
and mountings, from 87 Nassau St. to 65 Nassau St. 


T 


Toledano Exporting Co., commission export, from 
35 S. William St. to 2 Stone St. 


U 


Uttal, David K., optician, from 120 Lenox Ave. 
to 2482 Broadway. 
¥ 


Vanderbilt, Clarence A., silversmith, from 132 
W. 14th St. to 116 E. 27th St. 

Vogel, William, manufacturing jeweler, from 
116 Nassau St. to 48 W. 48th St. 

Vollman & Co., Felix B., dealers in diamonds 
and diamond mounted jewelry, from 110 W. 40th 
St. to 15 W. 47th St. 


W 


Weinstrum Watch Co., wholesale dealers in 
watches, from 12 John St. to 93 Nassau St. 

Wernick, Joseph, manufacturer of Japanese signet 
rings, from 29 Eldridge St. to 83 Canal St. 

Woodhul, Gilbert T., diamond firm, 452 Fifth 
Ave. to 542 Fifth Ave. 


Brooklyn, N. Y. 


Boleschka, Charles F., manufacturing jeweler, 
from 368 Adams St. to 154 Lawrence St. 

Brower, Alexander E., retailer, from 1017 Beach 
20th St. to 1338 Central Ave., Far Rockaway. 

Horowitz, Julius, wholesaler and retailer, from 
245 Washington St. to 141 Washington St. 

Machlis, Moses, retailer, from 126 Havemeyer 
St. to 160 Havemeyer St. 

Remes, Boris, retailer, from 7 Greene Ave. to 
793 Fulton St. 

Roy Watch Case Co., manufacturers, from 79 
Washington St. to 81 Prospect St. 

Rubin, Jacob, retailer, from 1835 Douglass St. 
to 1848 Douglass St. 

Schiff & Co., Abbott L., retailers, from 514 
Fulton St. to 444 Fulton St. 

Senter, Bernard, retailer, from 5306 Third Ave. 
to 447-86th St. 

Siegelson, Louis, retailer, from 622 Sutter Ave. 
to 615 Sutter Ave. 








Pearl and imitation pearl sautoirs are be- 
ing worn very long, when they are not very 
Short, the clasp being often more valuable 
and ornate than the sautoir itself. In dia- 
monds, or in emeralds and diamonds, the 
clasp is worn in front under the chin, fit- 
ting close to the throat. The slack of the 
long sautoir is thrown over the arm or 
Shoulder, the sautoir being held in place 
behind by a ribbon, sewn to the gown, at 
the back of the decollette. As a rule, the 
length of the sautoir is worn on one side 
of the body only, it being tight on the other 
side. 
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Removals and Changes 


Cuicaco, April 27.—Removals in the Chi- 
cago trade since Jan. 1 include the fol- 
lowing: 


Barbarski, Frank, manufacturers, from 736 to 1036 
Stewart building. 

Bolotin & Sheinin, manufacturers, from 814 to 910 
Capitol building. 

Bonner Mfg. Co., manufacturers, from 1511 to 1311 
Heyworth building. 

Brown, Joe Co., wholesalers, from 180 N. Wabash 
Ave., to 520 Mallers building. 

Buffalo Jewelry Case Co., manufacturers, from 1511 
to 1311 Heyworth building. 

Bulle Clock Corp., clocks, assembling plant from 
S. Dearborn St., to 6349 N. Clark St. 

Burg, Sig, wholesalers, from 509 to 909 Heyworth 
building. 

Buss-Linthicum-Thorson, watch jobbers, from 31 N. 
State St., to 35 E. Wacker Drive. 

Buxton, Inc., leather goods, from 22 W. Quincy 
St., to 1700 Heyworth building. 


Cc 


Cc. & N. Sales Co., silverware distributors, from 
618 to 515 Mallers building. 

Cain, Ed. & Co., wholesalers, from 1215 to 500 
Heyworth building. 

California Jewelry & Novelty Co., manufacturers, 
from 1317 to 1422 Capitol building. 

Cohn, A. H., Inc., wholesalers, from 500 to 705 
Heyworth building. 

Crane, E. A. & Co., engravers, from 600 to 910 
Kesner building. 


E 
Elias-Levy Co., importers, from 32 N. State St., 
to 159 N. State St. 
Esterly Engraving Co., engravers, from 503 to 
501 Heyworth building. 
Ezgur, Wm., manufacturers, from 1263 Milwaukee 
Ave., to 1313 Capitol building. 


F 

Faermark, J. Engraver & Setter, from 1420 to 
1313 Capitol building. 

Feinstein Bros., repairers, from 604 to 600 
Mallers building. 

Frank, L. M., manufacturers’ representative, from 
1511 to 1311 Heyworth building. 

Friedman Bros., manufacturers, from 29 E. Madison 
St., to 35 E. Wacker Drive. 

Fry, Ed. & Co., wholesalers, from 31 N. State St., 
to 35 E. Wacker Drive. 


G 
Ginsburg, G., diamonds from 1215 to 500 Hey- 
worth building. 
Goldzweig, L., watchmaker, from 1110 to 1312-A, 
Heyworth building. 


H 


Hammel, Riglander & Co., importers and manufac- 
turers, from 1511 to 1311 Heyworth building. 
Hornstein, S. & Co., manufacturers, from 1514 to 
1103 Heyworth building. 

Hovey & Ely, attorneys, from 58 E. Washington 
St., to First National Bank building. 

Hubbard, Charles, auctioneer, from 29 E. Madison 
St., to 180 N. Wabash Ave. 

Huston, S. K., retail, from 705 to 1107 Heyworth 
building. 


K 
Kalisher Mfg. Co., manufacturers, from 29 E. 
Madison St., to 35 E. Wacker Drive. 
Karpeles Co., pearls, from 58 E. Washington St., 
to 31 N. State St. 

Katz, Alex & Co., from 7 W. Madison St., to 1107 
Heyworth building. : 
Kramer, N., wholesaler, from 32 N. State St., to 

604 Capitol building. 


L 

Lenz, Martin, wholesaler, from 805 to 706 Hey- 
worth building. 

Lester, Wm., manufacturers’ representative, from 
706 to 1311 Heyworth building. 

Lorsch, Albert & Co., manufacturers from Columbus 
Memorial Vaults to 707 Columbus Memorial 
building. 

M 


Mann Engraving Co., engravers, from 1213 to 
913 Kesner building. 

Marcovitz, Morris, wholesalers, from 1001 to 1005 
Heyworth building. 
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in the Chicago District 


Marks & Levy, auctioneers, from 31 N. State St., 
to 35 E. Wacker Drive. 

Martin, V. M., Manufacturers representative, from 
22 W. Quincy St. to 1700 Heyworth building. 
Micheals, J. watchmaker, from 1422 to 1313 

Capitol building. 
Miller, Wallace, manufacturers’ representative from 
601 to 607 Columbus Memorial building. 
Miller, Jack, manufacturers’ representative, from 29 
E. Madison St. to 35 E. Wacker Drive. 


N 

National Silver Deposit-ware, glassware, from 17 
N. Wabash Ave., to 58 E. Washington St. 

Nickell, John, manufacturer, from 35 E. Wacker 
Drive to 1215 Heyworth building. 

Noveline Mfg. Co., manufacturers, from 706 to 1311 
Heyworth building. 

Norman, A. E, retail, from 905 Belmont Ave., 
to 510 Heyworth building. 


Pp 
Peck S. A. & Co., wholesalers and watch-repair- 
ers, from 1515 to 1110 Heyworth building. 
Peterson-Hartmenn, manufacturers, from 7 West 
Madison St., to 1204-A Heyworth building. 
Pokrass, M. A. & Co., manufacturers from 32 S. 
State St., to 27 E- Monroe St. 
Pokrass & Goldberg, manufacturers, from 3rd to 
9th floor Reliance building. 


R 

Radt, Louis, manufacturers’ representative, from 
Columbus Memorial Vaults to 707 Columbus 
Memorial building. 

Rasmussen, Frank, wholesalers, from 509 to 909 
Heyworth building. 

Redeker, R. E.-& Co., manufacturers, from 9th 
to 14th floor Reliance building. 

Rivenburgh, G. A., retail, from 814 to 910 Capitol 
building. 

Robinson Jewelry Co., retail, from 1551 to 1383 
Milwaukee Ave. 

Rosencranz, B. watchmaker, from 1213 to 913 
Kesner building. 


S 

Schwartz, N. manufacturers and_ representative, 
from 706 to 1502-A Heyworth building. 

Sehnert, Oscar, wholesale, from 14th to 605 Capitol 
building. 

Siegel, M. M. & Co., manufacturers, from 3rd to 
9th Reliance building. 

Sipple, Geo., retail, from 1001 to 1005 Heywo-:th 
building. 

Spence, Chas., retail from 7th floor to room 604 
Columbus Memorial building. 

Spies Bros., manufacturers, from 6th to 5th God- 
dard building. 

Staehli, E. J., importer and watch repairer, from 
1001 to 1005 Heyworth building. 

Stern, Louis Co., manufacturers, from 1104 to 
1202 Heyworth building. 

Stern Bros. Cec., diamonds, from 601 
Columbus Memorial building. 

Straus-Arthur & Co., from 407 Mallers building 
to 173 W. Madison St. 


Ww 
Wood, J. R. & Sons, manufacturers and importers 
of diamonds from 18th to 10th floor Heyworth 
building. 


to 607 


X-Y-Z 

Ziegler, Julius & Co., wholesalers, from 31 N. State 
St., to 35 E. Wacker Drive. 

Zolla, M. A. & Co., diamonds, from 509 to 909 

Heyworth building. 


NEW OFFICES AND BUSINESSES SINCE 


JANUARY 1 
B 


Barrows, H. F. & Co., manufacturers, room 1110 
Heyworth building, 

Bernstein & Chatlain, manufacturers, room 1502-A 
Heyworth building. 


F 
Flemming, George, manufacturers’ representative, 
room 1110 Heyworth building. 


G 
Godefrin & Co., manufacturers, room 736 Stewart 
building. 
Goldberg, Nat, manufacturers’ representative, 


room 700, 37 S. Wabash Ave. 
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H 


1300 Heyworth building. 


K 
Klein, Armin, setter, 910 Capitol building. 
Krauss, Edward O., retail, 707 Columbus Memorial 
building. 
A 


Leominister Shell Goods Co., manufacturers, 1107 
Heyworth building. 

Leston, Grant, retail, 805 Heyworth building. 

Levy, Chas., manufacturers’ representative, 
Heyworth building. 


Hicks, George, retail, 


1107 


M 
Martini, Geo. B., engraver, 1036 Stewart building. 
Meng, Fhillip, diamond cutter, 1318 Butler build- 
ing. 
N 
Nitsche, Arthur J., platinumsmith, 10 S. Wabash 
Ave. 
R 
Revelle, Inc., retail, 810 Columbus Memorial 
building. 
Ritter & Piawaty, manufacturers’ representatives, 
710 Columbus Memorial buiding. 
Rogers, Simeon L. & Geo. H., silver manufac- 
turers, 58 E. Washington St. 


Ss 
Spangler, W. E., diamonds, 904 Heyworth building. 
Stopeck & Mayer, manufacturers, 1136 Stewart 
building. 
a 


Tavlin, H. & Co., wholesale, 3943 Gladys Ave. 








Ellis Bern, Chicago, Offers Settlement 
at Forty Per Cent Cash 


Cuicaco, April 23—At .a meeting of 
creditors of Ellis Bern, retail jeweler at 
7532 Cottage Grove Ave., held at the offices 
of Goldman, Allhouse & Healy, attorneys 
for the creditors’ committee, on Wednesday 
of last week about 80 per cent. in amount of 
merchandise indebtedness was presented or 
represented. The debtor appeared by his at- 
torney and submitted a statement of assets 
and liabilities. 

The assets arrount to $11,814.59, including 
merchandise of $7,214.59; repairs, $600; ac- 
counts receivable, $2,000, and furniture and 
fixtures, $2,000. The liabilities amount to 
$26,048.38. To merchandise creditors he 
owes $15,248.38, and on loans from relatives, 
$10,800. After considerable negotiations 
with the debtor and his attorney they agreed 
to raise sufficient funds to pay merchandise 
creditors 40 per cent. cash of the amount of 
their respective claims. The funds are being 
advanced by Frans O. A. Carlson, who in- 
tends to take a chattel mortgage upon the 
debtor’s business. 

The offer met with the approval of the 
creditors present and of a creditors’ com- 
mittee, consisting of F. A. Emerson, of the 
Eisenstadt Mfg. Co.; D. W. Bergstrom, of 
the Dirigold Co., and D. C. Spaulding, of 
D. C. Spaulding & Son. This committee 
recommended the prompt acceptance of the 
40 per cent. cash settlement offer. They are 
of the opinion that if that offer is not 
promptly accepted there may be danger of 
bankruptcy proceedings, in which event the 
returns to creditors would be disappointingly 
small. 








The Bedford Jewelry & Optical Co., Bed- 
ford, Va., has secured the services of E. E. 
Steele, watchmaker and jewelry, formerly 
with the Illinois Watch Co., Springfield, II1. 
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Aid for Flood Victims 


National Jewelers Board of Trade Issues 
Appeal for Funds to Help Mississippi 
Valley Sufferers 


Following its custom in times of emer- 
gency, the National Jewelers Board of Trade 
is soliciting funds to relieve the suffering of 
the victims in the Mississippi Valley flood. 
In a letter to members, P. J. Coffey, presi- 
dent of the Board, calls attention to the fact 
that the jewelry trade has never failed to 
lend its aid in time of need, and is certain 
that the same whole-hearted aid will be forth- 
coming in the present disaster. Contribu- 
tions should be made out to the order of the 
American Red Cross and should be sent to 
the office of the National Jewelers Board 
of Trade, 22 W. 48th St., New York. The 
letter sent out by the Board reads as fol- 
lows: 





“New York, April 26, 1927. 


“To the Members of the National Jewelers 
Board of Trade: 


“The Mississippi Valley flood has aroused 
the sympathy of the entire nation. This 
great disaster has already resulted in large 
loss of life and made 100,000 homeless. This 
number is increasing hourly. 

“There is immediate need for food, cloth- 
ing, shelter and medical attention. Presi- 
dent Coolidge has asked the people of the 
United States to come to the rescue quickly 
and generously. 

“Henry M. Baker, National Director of 
Disaster Relief for the American Red Cross, 
states: ‘No man can exaggerate the serious- 
ness of what has and is taking place in the 
great valley of the Mississippi. The Red 
Cross and the National Government, which 
is co-operating to the limit with the Red 
Cross, have a task on hand the magnitude of 
which staggers the imagination. The 
$5,000,000 which the President has called 
for cannot come too quickly, and every cent 
will be needed if we are to do our duty in 
this great national emergency.’ 

“The jewelry industry has never failed to 
take quick recognition and action, and we 
are sure it will respond generously in this 
great disaster as it always has in the past. 

“You are therefore urged to contribute as 
much as you can and to send your check 
immediately made out to the order of the 
American Red Cross and forward it to the 

“National Jewelers Board of Trade, 22 
W. 48th St., New York, N. Y. 


“Yours very truly, 


“NATIONAL JEWELERS BOARD OF TRADE.” 
“P. J. Coffey, President.” 





Mempuis, Tenn., April 23.—Memphis 
did not suffer in itself from the terrible 
floods that have prevailed and continue to 
prevail in the lower Mississippi valley. 
Both on the north and south side the pumps 
kept the city clear of water except for the 
rainfall and a small area in the extreme 
northeast section approaching Wolf river. 
Today and Sunday the stage of 46 feet 
is expected. 

The flood pressure in the last 36 hours 
seems to have shifted southward to Green- 
ville, Miss., and down through the river 
section of that State and Louisiana. The 
business sections of New Madrid, Mo., 
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Hickman, Ky., and Columbus, Ky., are all 
under water. 

Eastern Arkansas in the St. Francis 
basin was the worst hit section near Mem- 
phis, the towns of Trumann, Clarendon and 
others of importance were many feet deep 
in water due to the levee breaks on the 
White and Cache river and also of course 
from the backwaters of the Mississippi 
river. 

Railroad travel to Little Rock . opened 
again Friday night after being shut off on 
all three lines out of Memphis for a day 
or two. Aeroplanes operated between the 
two cities and motor boats were active in 
rescue work. A rescue camp has been es- 
tablished in Memphis at the Tri-State Fair 
grounds, another at Hickman, Ky., in the 
hilly residential section of the town, and 
others at Dyersburg, Tenn. It will be sev- 
eral weeks before the inhabitants who es- 
caped with their lives can get back in the 
low levels, for the waters will not recede 
so fast there. It may be the first of May 
before the section further south gets much 
relief. Perhaps a fortnight in this section. 

Travel was not closed to Brinkley, Ark. 
Forrest City is on high ground, so is Jones- 
boro and Paragould, and only the _back- 
waters disturbed these. North Little Rock 
with its stores, was under water for a foot 
or two and the situation in and around the 
town was very bad for a few days due to 
a levee break. The Clearing House Asso- 
ciation in Memphis, the legislature in two 
instances and the citizens have made dona- 
tions. So did the party of Chicago officials 
en route down the river by boat to New 
Orleans. They sent a $1,000 check as they 
passed the city and since then even larger 
donations have been .made up in Chicago 
and other cities for the flood sufferers. Just 
how many were drowned or lost their lives 
is not easily determined, but it is feared 
the number is larger than the press stories 
have reported. Many of the stores, houses 
and homes were in water up to the roofs, 
others for not such a depth. Where there 
was sufficient warning some effort was 
made to move stock to elevated platforms 
or upper floors but often the levee breaks 
came too suddenly to even permit for this 
work, 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending April 23, 1927 
The U. S. Assay Office reports : 


Gold bars exchanged for gold coin.... $898,290.76 
Gold bars paid depositors......... 53,777.69 
ON? Sich at ok ests een sacs wee $952,068.45 


Of this, gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
EDIE sorcs oto ss sence eke aeen $463,612.64 
fe BD Rise ete cle baile sce ake Waa eee 102,155.13 
” Be yaad ad Sos eos ees a a a 122,669.97 

a CRUSE pRenOrh prone ete e 65,931.30 
oe hehe ene eli 93,197.16 
- ere ice rae eine She davews emits 50,724.50 
RUMEN Gx ea Sak eres $898,290.76 








Herbert F. Phillips, Oyster Bay, N. Y., 
has been succeeded by J. Schwartz. 
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Opening of Empire State Convention 


Eighteenth Annual Meeting Being Held in Buffalo Offers Delegates Many Unusual Features 


—President Scheer Delivers Excellent Address 








Interesting Reports Submitted on Mon- 


day Tell of Work Throughout the State—Discussion of Trade Topics — Jewelers Visit 


BurraLo, N.Y., April 26.—Delegates to 
the 18th annual convention of the New 
York State Retail Jewelers’ Association, 
which opened in the Hotel Statler, Mon- 
day morning, began arriving Sunday in 
such numbers that prospects are that all 
attendance records will be shattered. The 
foyer of the convention hotel presented an 
animated appearance as jewelers, who in 
some instances had not seen each other for 
a year or longer, exchanged greetings. The 





EMIL J. SCHEER, PRESIDENT 


gathering was swelled by an unusual num- 
ber of manufacturers’ and wholesalers’ rep- 
resentatives, due to the fact that an exposi- 
tion of jewelry and gift goods is an inno- 
vation at this year’s State conclave. 

This year’s convention has been particu- 
larly well advertised, not only from the of- 
fice of Secretary Charles E. Sunderlin in 
Rochester, but in the trade papers, while 
exhibitors have likewise circularized their 
customers, inviting them to view their lines. 
To the small town jeweler the exposition 
offers an unusual opportunity to view mer- 
chandise which he could not otherwise see 
without visiting factories’ or jobbers’ show- 
rooms in the eastern cities and early in- 
dications are that the retailers from the 
small towns are coming to the convention 
in large numbers. 

Most of the delegates who arrived Sun- 
day motored here and those who came from 
New York brought. reports of severe 
storms which impeded their progress. The 
weather has turned much colder within the 
past few days here. 

Edward H. Hufnagel, past president of 
the State and national associations, with- 
out whom a convention would not seem 


Exhibits 


complete, arrived here early Sunday morn- 
ing and spent the day as the guest of Mr. 
and Mrs. Charles T. Evans. 

President Emil J. Scheer and Secretary 
Charles E. Sunderlin of Rochester, William 
G. McDougal, New York; A. Landau, 
Bronx; Albert Kamp, Ossining, and Trea- 
surer L. M. Campbell, Canandaigua, ar- 
rived Sunday to attend an executive com- 
mittee meeting and were greeted by Vice- 
President Edward Leininger, President 
Jerome A. Scherer of the Buffalo Retail 
Jewelers’ Association and other members 
of the reception committee. The session 
proved more of a get-together than any- 
thing else, no business of other than a rou- 
tine character being discussed. Charles T. 
Evans and Edward H. Hufnagel, as past 
presidents, sat in at the meeting. 

From gossip which was heard after the 
meeting, Mr. Scheer intends to retire after 
serving as president for the past three 
years and Mr. Leininger is mentioned as 


his successor. William D. McNeil of Utica, 


now a member of the executive committee, 
is talked of as the next vice-president. Both 
Mr. Sunderlin and Mr. Campbell are will- 
ing to continue in their respective offices 
and in all probability will be re-elected. One 
or two new faces may be found on the 
executive committee after the elections on 
Wednesday. 

Mrs. F. P. D. Jennings, widow of the 
former State president, made the trip here 
yesterday from Albany alone, but expects to 
be joined by her son, today. 

Walter H. Mellor, representative of the 
Keystone Watch Case Co. and former 
field secretary of the A.N.R.J.A., ar- 
rived here today for the convention, only 
to find a telegram waiting for him, advis- 
ing of a death in his wife’s family. He 
left the city at 9 p.m. for Sioux Falls, S. D. 

When President Scheer called the conven- 
tion to order at 10.35 a. M. there was only 
a sprinkling of delegates in places, but 
throughout the day additional members ar- 
rived, and after the close of the first day’s 
sessions Chairman Charles Oelheim, of the 
registration committee, reported that more 
than 200 had enrolled. 

Following invocation by Rev. John N. 
Borton, Rector Grace Epicopal Church, the 
city’s welcome to jewelers was extended in 
person by Mayor Frank X. Schwab. He 
declared that conventions made for better 
understanding among men, and expressed the 
hope that delegates would carry home with 
them pleasant recollections of this city. 

In response, William D. McNeil, Utica, 
traced the city’s history from 1679 to the 
present day. He emphasized the fact that 
Buffalo had played an important part in the 
lives of four great presidents. The site of 
the convention hotel, he said, was once the 
home of Millard Fillmore, 13th President. 
President McKinley was assassinated here 


while extending the hand of friendship to 
a misguided foreigner, and Theodore Roose- 
velt took oath of office in this city. Grover 
Cleveland entered politics here as sheriff, 
later becoming mayor of the city, Governor 
of the State and afterwards President. 
President Scheer then read his annual re- 
port. In the course of his remarks regard- 
ing the work of the Harvard Bureau of 
Research, he said that the executive com- 
mittee at its meeting late Sunday night voted 
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to recommend that the State association sub- 
scribe $1,000 to assist in carrying on work 
of this organization, to be spread equally 
over a four-year period. 


PRESIDENT’S ADDRESS 


In opening this, our 18th annual convention, I 
greet you, one and all. The opportunity of ad- 
dressing you, as your President for the third con- 
secutive term, affords me great pleasure and I deem 
it a distinct honor. 

Your officers and various committees have tried 
to make this the largest and best convention ever 
held. The exhibition by manufacturers, importers 
and wholesalers is a new departure and should 
attract a large and interested attendance. 

In reviewing the past, we find they have been 
years of progress, much has been accomplished and 
much more remains to be done. 

The value of our association has long been 
demonstrated. An active interest is shown by more 
jewelers each year. Several new local associations 
have been organized in New York city the past few 
years and are in a flourishing condition. Local 
associations in the cities of Buffalo, Rochester, Utica 
and Albany are doing good work and are of real 
value to their members. 

From reliable reports we are informed that the 
year 1926 was the most prosperous the country has 
ever experienced and as a result r-ost retail jewelers 
enjoyed their best year’s business. 

The past few months have shown a slight de- 
crease in retail business, but general conditions are 
sound. The large industries are very busy. Raik 
roads and the steel corporations, as well as the 
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automobile industry, are enjoying good business and 
many stocks have reached new high levels. All of 
this is very encouraging for the year’s outlook. 

Among the many accomplishments of the Asso- 
ciation are: 


Ist. Friendship among retailers and_ those 
engaged in the various branches of the Trade. 

2nd. Co-operation with manufacturers and a 
clearer understanding of our problems, to correct 
trade abuses and improve the conditions of the 
industry. 

3rd. Tax Elimination through the united efforts 
of the entire industry, which brought about the 
Elimination of the Jewelry Excise Tax and saves 
the jewelers of the country over twenty million 
dollars a year. 

4th. The National Jewelers’ Fire Insurance Co. 
pays 40 per cent dividends to members who are 
policyholders. 


5th. The Harvard Research Bureau's survey 
of the retail jewelry business. 
6th. The Horological Institute of America 


certifies competent watchmakers. 

7th. The National Jewelers Fublicity Associa- 
tion teaching a Nation the way back to the 
Jewelry Store. 

8th. Co-operation with the Federal Trade Com- 
mission and Department of Commerce to eliminate 
misleading quality marks and names in branding 
of goods and elimination of waste in industry. 

9th. The new Platinum Stamping Law which 
requires stamping the true quality of platinum 
jewelry. 


One of the principal features of the convention 
is the exhibition of high grade merchandise by 
forty or more leading manufacturers, importers and 
wholesalers. The object of this exhibition is to 
enable the jewelers of the State to see under one 
roof the most comprehensive display of gift items 
and other lines for jewelers that has ever been 
shown at a State jewelers’ convention. 

The Gift and Art Department has now become 
an important part of many jewelry stores. These 
lines consist of china and pottery, marble, wrought 
iron, silver and gold plated novelties, bronze, ivory, 
and leather goods, in endless variety. Jewelers who 
have the space to devote to the Gift and Art De- 
partment, find it a profitable part of their business. 

Among our exhibitors are manufacturers and 
wholesalers of high-grade silverware, both sterling 
and silver plate, watches, jewelry, clocks, rings, 
display fixtures and jewelry boxes. 

We have arranged our program so that there will 
be ample time to inspect all the goods on display. 
We owe it to all those who have come here at our 
invitation to display their wares to inspect their 
goods and where possible give them a share of our 
patronage. 

To the manufacturers, importers and wholesalers, 
who so willingly co-operate with us each year by 
advertising in our program, we owe our generous 
support. In soliciting advertising, so far as possible, 
only those are accepted who are known to be re- 
liable and the leading dealers and who distribute 
their wares through the legitimate retail jewelers. 

The concrete problems of the day are, fairness 
in competition, a square deal to the public and a 
reasonable profit on capital invested, time and ser- 
vice rendered. 

It is only through friendly co-operation that the 
world has progressed. It is only through friendly 
co-operation that we in our business can progress. 
Our real competitors are outside our own trade. 
All other lines of business are making desperate 
efforts to get as large a share of the public’s money 
as possible and use clever means and spend large 
sums for propaganda and advertising in the effort 
to develop their own business. 

We owe it to our industry, as well as ourselves, 
to co-operate in every way to develop our business, 
overcome trade. abuses. and bring about the much 
needed reforms. 


AvucTIon LEGISLATION 
It is a well-known fact that most cities are 
infested with fake auctions. 
The Auction Legislative Committee of the 


Jewelers’ Board of Trade has for some time been 
trying to frame an auction law fur New York city, 
that would curb the fake auctions and at the same 
time allow legitimate auctions to conduct business. 
Up to the present time, no measure has been pro- 
posed that satisfactorily covers the situation. 

The Retail Jewelers’ Associations of New York 
City and Brooklyn are active in having a State 
Auction Law enacted that will bring about this much 
needed reform. Several cities have local ordinances 
that have proven constitutional and are effective in 
controlling the fake auctions. The principal feature 
of these laws is the limiting ef the length of time 
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an auction can be held to thirty consecutive days 
in any one year, each day’s sales to be conducted 
during day light hours with no night auctions and 
furnishing an inventory to the city authorities of 
the goods to be sold, as well as furnish a bond of 
sufficient amount to assure the honest conduct of 
the sale. Also that the business must be established 
at least one year. It is hoped that with the co- 
operation of the Better Business Bureaus in each 
city, laws will be enacted that will curb the fake 
auctions. 

Our Association stands ready at all times to 
co-operate with the Auction Legislative Committee 
to have a State Law enacted that will correct this 
evil. 

HarvarD RESEARCH BUREAU 
WiLtt Be ContTINUED 

Our Association subscribed $400 to this fund, 
covering a period of four years. This valuable work 
should be continued and it is hoped every jeweler 
will subscribe to this fund and avail himself of its 
benefits by sending a report of his business to the 
Harvard Research Bureau. 

The American National Retail Jewelers’ Associa- 
tion is undertaking the raising of funds to carry 
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EDWARD LEININGER, 
on this work and is represented at this Convention 
by Mr. E. H. Quigley, Secretary to the President, 
who will address us on the Harvard Research 
Bureau’s Work. 

THE PROTECTED SELLING PRICE 

A Federal Law was presented at the last Congress 
called the Kapper-Kelly Bill. Its main object was 
to protect manufacturers and retailers from unfair 
price cutting on standard goods, that the independent 
manufacturer of trademarked goods he given tie 
right to establish a resale price and enter into an 
agreement with the retailer that such price be main- 
tained and thereby, protect the manufacturer’s good- 
will. 

The e.tablished resale price on standard goods 
has proven its value, to the manufacturer, retailer 
and consumer. It is the means of maintaining 
quality and permits of a reasonable profit to the 
retailer and a fair price to the consumer. 

We hope this law or a similar one will pass the 
next Legislature and thus overcome one of the worst 
evils in American business. 

PLaTINUM STAMPING Law 


The State Platinum Act became a law on March 
22. This new law will not go into effect until 
Jan. 1, 1928. This postponement of its date of 
operation gives manufacturers plenty of opportunity 
to adjust their business practices to conform to the 
law. It is expected that the proposed National 
Platinum Law, to be introduced in the next session 
of Congress, will be enacted and be identical in 
general provision with the State Law. The pro- 
visions of the law will be made clear by the report 
of the Legislative Committee of which Past Pres- 
ident E. H. Hufnagel is chairman and who will 
address us at this Convention. 


NATIONAL JEWELERS’ MuTvaL Fire INSURANCE Co. 


The National Jewelers’ Mutual Fire Insurance 
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Company saved the policy holders $40,000 in 1926 
in dividends of 40 per cent. - Jewelers who are 
members of this Association and their staffs of em. 
ployes are entitled to this privilege of insuring 
their stock, residence, auto, furniture, in the 
Jewelers’ Mutual Insurance Co. This one benefit 
is of sufficient value to invite the interest of every 
jeweler and member of every jewelry store. The 
saving in premiums each year is many times the 
cost of membership in the Association. 


CO-OPERATION BY MANUFACTURERS 


I wish to call special attention to the valuable co- 
operation given us by many manufacturers. The 
Sterling Silversmiths’ Guild of America are doing 
extensive advertising to increase the sale of sterling 
silverware. This with the advertising of the in- 
dividual manufacturers of sterling silver and silver 
plated ware has resulted in a marked increase in 
the sale of silverware. The suggested resale price 
minimized unfair competition and is a real benefit 
to all. 

Several of the leading silverware, watch, and clock 
manufacturers have seen the wisdom of largely 
distributing their products through the legitimate 
retail jewelers who are best prepared to render 
intelligent and skillful service. 

The National Jewelers’ Publicity Association has 
been conducting an advertising campaign to build up 
the jewelry business. This is the most important 
undertaking ever attempted by our industry. A 
campaign was started last year with the plan to 
spend two million dollars in four years. This fund 
is now spoken of as being raised to four million. 
All branches of the industry are interested and the 
leading men in our trade are on the Advisory 
Council. Past President Charles T. Evans will 
represent the Publicity Bureau and give an address 
at this Convention. 


HorRo.woGicaL INSTITUTE 


The splendid work of the Horological Institute 
in having more than one thousand watchmakers pass 
the examinations and secure certificates as com- 
petent watchmakers reflects great credit on the 
officers and especially its Secretary, Paul Moore. 
This Institute is established to help the whole 
jewelry industry and should have our wholehearted 
support. Jacques Le Roy will address us on the 
Horological Institute at this Convention. 


UnFarr PRACTICES IN THE JEWELRY INDUSTRY 


The Federal ‘Trade Commission has suggested a 
trade practice conference for the purpose of eradi- 
cating unfair practices in the industry. The silver 
industry is the first branch of our industry to 
enlist the co-operation of the Federal Trade Com- 
mission in the elimination of waste. The trade 
practice adopted is resolving to the benefit of all 
concerned, the Manufacturer, Retailer and _ the 
Public. Trade practices can and should be improved 
and through the efforts of the various branches of 
the trade in conference, under direction of the 
Federal Trade Commission, much good can be accom- 
plished. 

Tue Baumes Law 

Every jeweler in the State owes it to himself and 
family to see to it that no modification is made of 
the Baumes Law. It is the first time in our 
generation that crocks are afraid of the law. The 
lives and property of the law-abiding citizens should 
be safe-guarded against the lawless murderers and 
to forever remove from society this element is the 
only way of effectively protecting these citizens. We 
should have no sympathy for the crooks, but have 
sympathy for their victims. 

The Jewelers National Crime Committee have 
done much to capture and prosecute bandits and the 
fences. The Baumes Law which compels a judge 
to send a fourth offender to prison for life, as a 
habitual criminal, has resulted in a marked decrease 
in crime in the State. 


Unrair CoMpETITION 


We shall continue our efforts to impress upon the 
manufacturers and wholesalers, who sell at retail 
in their wholesale establishments, that we consider 
this custom unethical and detrimental to the best 
interests of the entire industry. The manufacturer, 
wholesaler, and retailer, each have a distinct and 
separate place in the field of business and it is 
hoped that through our co-operative efforts we shall 
receive that consideration from the manufacturers 
and wholesalers that will bring about harmony in the 
trade and permit the retailer to carry on his part 
of distributing to the consumer without the unfair 
competition he is now obliged to tolerate. We con- 
sider the retailing wholesaler our enemy and not 
our friend. They depend upon us very largely for 
their business and at the same time take from us 
such business as they can. It is my hope that the 
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manufacturers who sell only through the wholesaler 
will place their product with a limited number of 
wholesalers who will be non-retailers, not merely 
in name, but in fact. 


FieLtp SECRETARY 


At our last convention we had with us Field 
Secretary Wm. S. Hughes, who was up to that 
time in the employ of the Association one year. 
Although the need of a field secretary was still an 
experiment, the Association decided to continue his 
services for a time longer. It was later decided 
that the work of our Association is best understood 
by the members, and that its activities and building 
up of our membership should be done by the mem- 
bers the same as in the past. Mr. Hughes resigned 
as field secretary in November 1926. 

In planning for the future, we must keep in mind 
that conditions change with the mode of living, style 
and habits of the people. 

Advertising and Publicity has done most, if not 
all, that influenees the people in their habits and 
mode of living. 

Banks advertise to save and invest wisely. Real 
estate is sold by creating a demand thiough various 
forms of advertising. Public utility corporations 
create a demand for the use of light, heat, power 
and the various appliances that add to the comforts 
of life and make housekeeping, store-keeping, and 
the running of factories easier and more efficient. 

Living today calls for four things: 


1. Necessities 
2. Comforts 
3. Luxuries 
4. leasure. 


As jewelers we furnish many necessities and 
luxuries, we must be up-to-date and keep in step 
with the times. An established business built upon 
the reputation of honesty and fair dealing will stand 
secure. There is no substitute for these first prin- 
ciples, but combined with first principles, we must 
be in step with the times. 

All things must work together to be successful. 
A clean stock well displayed, attractive windows 
with prices on enough goods to give the prospective 
buyer an idea of values, attending strictly to busi- 
ness, and the right kind of publicity and we must 
continue to prosper and remain in the front ranks. 

We must admit that the jewelry business today 
has new competitors in the field, “The Installment 
Jeweler.” A certain amount of business that 
formerly went to the regular established legitimate 
jeweler is now drifting to these new places in our 
cities that have come into existence in the past few 
years. Their business methods and excessive prices 
and in many cases, low grade merchandise is known 
to us all. 

However, some of the public are patronizing these 
concerns, the advertised easy times on the weekly 
payment plan is the inducement. Just how much 
business is stimulated as a result of the credit plan 
is not known, but it is a well-known fact that most 
every commodity is sold today on the time payment 
plan. 

It is my opinion and that of many others with 
whom I have discussed this question that the better 
class stores cannot allow the credit plan to pre- 
dominate in their business. The plan pursued by 
most better class stores is that of making it known 
that responsible people are invited to open charge 
accounts, and deferred payments can be arranged 
where desired. 

This plan I find is in operation by many of our 
members, who are the leading established jewelers of 
the country. The fact that these jewelers are in- 
creasing their business each year proves the principle 
is correct. And, as the public learn to know they 
can purchase the best goods of the established dealers 
at more reasonable prices and have the benefits of 
service and guarantees that protect them, the estab- 
lished jewelers’ business will increase in proportion. 

The old saying “The man who can write a better 
book or build a better mouse trap than his neighbor, 
will have a beaten path to his door, though his 
house be built in the woods.” 

The modern version of this saying is, if he adver- 
tises and lets the world know of his goods, the 
beaten path will be a boulevard and his house will 
be a mansion. 

We are all imitators. Most of us lack originality, 
what knowledge we have is taught us. With this 
fact in mind we must be constantly in search of 
more knowledge. Our vocation which furnishes us 
our livelihood is the one most important thing to us. 
The greater part of our time and thought is devoted 
to provide for ourselves and dependents the neces- 
sities of life and such luxuries as it is possible 
for us to have. 

As jewelers, we have the opportunity of widening 
the pathway to our doors. With the full knowledge 
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that we must learn from others we must be ever 
watchful of the methods used by successful mer- 
chants in our own and other lines of trade. 

Assuming that we are well equipped with the 
knowledge of our business the next most important 
thing is to let the public know this fact and the 
modern way is publicity. Many jewelers lose this 
opportunity of increasing their business. They 
consider money spent for advertising wasted, they 
cannot see direct results. 

My answer to this is: Copy the business methods 
of successful merchants. You will then give as 
much time and thought to the modern methods of 
attracting people to your store, as you do of render- 
ing satisfactory service when they patronize you. 
The efforts of one jeweler helps all, and the efforts 
of many bring results in increasing measure. 

Better Business Bureaus are now organized in 
most cities. This organization is doing much to 
expose fraud and misleading advertising. They are 
protecting the public as far as possible, by investi- 
gating and exposing dishonest business practices 
where ever brought to their attention. 

The honest merchant has more protection from 
the inroads made by unscrupulous merchants who 
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deceive the public through misrepresentation and in 
this manner secure business that should and would 
go to the established reliable merchants. 

Every jeweler who is alive to his best interest 
should help to support the Chamber of Commerce, 
Better Business Bureau and various organizations 
that are working to better conditions of business and 
living and administration of our cities. state and 
country. 

The National Jewelers’ Publicity Association 
entered the field last fall with a four year campaign 
to create a greater demand for the jewelers’ wares. 
This has been very high class advertising and 
should have the effect of creating in the minds of 
the reading public the important place the jeweler 
holds in supplying many beautiful and useful 
articles that every one needs. 

The effect of this publicity will not revolutionize 
the jewelry business and make it necessary for 
each of us to largely increase our facilities to supply 
the increasing demand. 

We must bear in mind there are always more 
dealers in the field to get a share of the trade, but 
the benefit should and will be enjoyed by us all to 
a greater or less degree. 

In conclusion, as we look back upon the valuable 
accomplishments of our organization, we do so with 
a feeling of pride and gratitude to those men who 
have unselfishly given much of their time and means 
for the benefit of us all. 

I wish to take this opportunity of thanking the 
members for their loyal support during my three 
years in office. What little I have accomplished 
has been largely through the valuable assistance 
given me by my associate officers, the past presidents 
and committees. I have enjoyed the contact with 
the members in various parts of the State, and the 
courtesy shown me by all. 

The friendships I have formed have repaid me 


77 


tenfold for any sacrifice I have made. I am a better 
jeweler as a result of devoting my efforts to helping 
the entire industry and if I have been of some value 
to the trade, I shall retire with a feeling of satis- 
faction, 

In making the report for Binghamton, LD. 
N. Robbins, of Benjamin T. Ash & Son, re- 
ported that business conditions in that locality 
were generally good. He declared that 
jewelers of Binghamton had co-operated in 
using their influence with proper authorities 
to prevent the establishment of “wild cat’ 
auction houses in that city. 

A. Landau, president of the Bronx, then 
read his report. 


REPORT OF BRONX RETAIL JEWELERS’ ASSO- 
CIATION BY A. LANDAU 


In submitting his report A. Landau re- 
ported that the past year had been the most 
prosperous in the history of the association. 
He then reviewed the work of the associa- 
tion during the past year, giving a list of 
the officers elected and speaking of the 
annual banquet held Feb. 12 last. 

The installation of officers of the asso- 
ciation was held Feb. 15. He also reported 
on the local advertising campaign conducted 
by his association. 


He said that members had been free from 
hold-ups during the year and praised former 
Police Commissioner McLaughlin. He also 
spoke of a letter sent to the new police 
commissioner, Joseph A. Warren, and offer- 
ing the co-operation of the association. 

He reported that his association had the 
distinction of sending more delegates to 
the A. N. R. J. A. convention in Philadel- 
phia in August, 1926, than any retail jewelers’ 
association in the United States. 


An executive board composed of the 
officers of the East New York, Brooklyn, 
Metropolitan and Bronx Retail Jewelers 
Associations was formed to replace the 
monthly meetings held under the former 
field secretary, William Hughes, and is called 
Executive Board of New York City Retail 
Jewelers. A. Landau, of the Bronx Asso- 
ciation, was elected chairman; P. Peters, of 
the Brooklyn association, secretary, and 
Henry Astor, of the Metropolitan associa- 
tion, treasurer. 


Monthly meetings of the association are 
usually well attended and new topics of 
interest to the trade are discussed. 

He reported that permanent “fake” auc- 
tions are springing up in his borough to 
the great discomfort of the legitimate 
jewelers. These “fake” auctions are locating 
in the busy shopping sections and seem to 
reap a harvest. He said that the executive 
board of New York city retail jewelers are 
now working to formulate plans to curb 
this menace but must receive moral as well 
as financial support to make these steps 
effective. 


Samuel Feldman, representing the Brook- 
lyn association, reported that as representa- 
tive of the Metropolitan Executive Board he 
had witnessed the demise of auction legisla- 
tion they had sponsored, but cherished the 
hope that an acceptable bill would be 
drafted for presentation at the next session 
of the legislature. He declared his or- 
ganization had been instrumental in enforc- 
ing the Sunday closing law, and that a cam- 
paign was now under way to induce, by 
publicity, patronage of jewelry stores for 
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Mother’s Day giits. A similar campaign is 
contemplated for Father’s Day. 

In behalf of Greater New York Asso- 
ciation, parent organization, William G. 
McDougal reported an excellent year’s busi- 
ness and social activities. He referred with 
regret to the resignation of Police Commis- 
sioner George V. McLaughlin, in honor of 
whose regime three gold medals .had been 
offered by his association to the most alert 
police officers. 

The utmost cordiality prevails among 
jewelers of Westchester county, Albert 
Kamp, Ossining, reported. About two-thirds 
of the 65 jewelers have been enrolled in 
the State association, and several local or- 
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ganizations formed, one of them being in 
Yonkers, where it was most needed. Mem- 
bers are agitating for more frequent meet- 
ings, he said. 

Jerome A. Scherer, president of the Buf- 
falo Retail Jewelers’ Association, then read 
his report for the local district. 


REPORT FROM BUFFALO DISTRICT BY JEROME A. 
SCHERER, PRESIDENT BUFFALO RETAIL 
JEWELERS’ ASSOCIATION 


As a delegate to this convention, I presumed 
that I would be called upon to say a few words 
regarding the activities of our association since the 
last convention in Cooperstown. So I have come 
prepared with a brief outline of what has taken 
place within the past year. Rather than trust to 
memory I have summed up the outstanding events 
in this report. 

The association, which has seen fit to elect me 
for a second term as its president, has met every 
other month, and without being boastful it can 
truthfully be said that it is in a flourishing con- 
dition. Our gatherings have been well attended, 
particularly our annual meeting in January, when 
we joined with members of the New York State 
executive committee at a dinner in this hotel. 

It has never been the policy of our association 
to take into membership those who might bring 
discredit upon it, but rather to select our members 
from those woh are prepared to take fullest ad- 
vantage of the benefits possible through co-opera- 
tion. Therefore, while our membership is not as 
large as might be expected in a city of Buffalo’s 
size, it is, nevertheless, representative of the very 
best in Buffalo’s retail jewelry trade. 

Without doubt the most outstanding development 
during the past year has been a marked decrease 
in crime. During the first four months of last 
year windows of jewelry stores were broken and 





THE JEWELERS’ CIRCULAR 


the contents stolen at the average rate of more 
than one per week. The situation became so acute 
that we sent to our mayor and chief of police a 
protest, demanding that steps be taken by providing 
better police protection to end this reign of lawless- 
ness. Coincident with our protests arrests were 
made which curbed to a great extent burglaries 
of the window-smashing type. What has _ been, 
however, the greatest factor of all in crime pre- 
vention is the so-called Baumes law. Since the 
enactment of this measure Buffalo has been com- 
paratively free of crime as far as the jewelry trade 
is concerned, and it is our opinion that the State 
legislative committee should resist to the utmost 
any attempt in the future to lesson the penalties 
provided under this law. 

fe have maintained a social alliance with the 
24 Karat Club in this city, joining with them twice 
yearly—at an outing in the Summer and a banquet 
in the Winter. These gatherings have proved 
beneficial to all of us by bringing us in closer 
touch with the wholesale and manufacturing 
branches of the trade in this city. 


We feel highly honored in having Buffalo se- 


lected as the State convention city this year, and 
trust that the efforts of our local committees on 
arrangemens to make enjoyable the visit of our 
out-of-town delegates will not have proven in vain. 
We also feel honored in having as a past-president 
of our association the vice-president of the State 
organization, Edward Leininger. 


He has been one 
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of our most active workers for many years, and 
we feel that he is capable of filling the highest 
office in the State association at such time as Mr. 
Scheer feels that he should be relieved. 

Perhaps it is prcper at this time that something 
be said regarding business conditions generally in 
Buffalo during the past year. It is no exaggeration 
to say that trade has been abnormally dull, that 
Christmas business was not as brisk as in 1925, or 
that some jewelers have had difficulty in meeting 
their obligations. This condition has not been con- 
fined to the jewelry business, but has been general, 
which is some consolation. The fact that there have 
been no failures would indicate that our jewelers 
are becoming better business men. Economists tell 
us we must look for such periodical depressions, 
and it is therefore up to us to be prepared when 
they come by building up a surplus as other larger 
businesses do to tide us over the dull periods. 
There are now signs of improvement in business, 
the pre-Easter trade measuring up to that of a 
year ago. An earlier opening of navigation has re- 
lieved to some extent the problem of unemployment 
and the resumption of social activities with the end 
of the Lenten period gives promise of much better 
business. We are on the threshold of the June 
wedding and graduation season, and all of us look 
forward to much improved conditions throughout 
the balnce of the year. 

It would seem to be a wise policy, however, to 
buy cautiously and where credit is extended to 
keep it within bounds. There will always be room 
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for the jeweler who applies himself to his business 
and keeps his customers satisfied. 

At the conclusion of the morning's session 
President Scheer appointed past presidents 
Ed H. Hufnagel, Charles T. Evans and Gys- 
tave A. Frisch as nominating committee, 

Opening the afternoon session, FE. H, 
Quigley, secretary to the president of A. N. 
R. J. A., outlined the work of the Harvard 
Research Bureau and urged jewelers to sup- 
port it financially. Had it not been for data 
furnished from this source, showing that 
jewelers were losing money, the excise tax 
on jewelry could never have been removed. 
He pointed out that the jewelry industry 
was the only one to obtain complete tax 
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relief, because they had figures to prove their 
case. 

He illustrated by means of charts that 
there was an improving trend in the retail 
jewelry business as compared with two years 
ago. 

Though crime has shown an appreciable 
decrease in this State it is still increasing in 
some of its phases in the country at large. 
Dr. B. F. Battin, vice-president of the Na- 
tional Surety Co., New York, told the con- 
vention during his talk on “Two Billion 
Dollar Crime Wave.” He declared there 
was no way to definitely estimate the loss 
through crime, though it probably would 
reach figures much in excess of two bil- 
lions. The jeweler, he said, because of the 
ease with which his merchandise could be 
reached and disposed of, was the prey of 
bandits, thieves and hold-up men to a greater 
extent than other businesses. 

He cited embezzlement as a big factor in 
the nation’s crime loss, and advocated bond- 
ing every employe. He declared that it was 
always trusted employes who  abscond. 
Ninety-nine per cent. of men and women 
under bond do not steal. He said statistics 
have proved it. He urged that a closer check 
be kept upon books and merchandise to pre- 
vent embezzlement. 

He cautioned jewelers against the clever 
forgers who continue to ply their trade de- 
spite all precautions, and cited examples il- 
lustrating their mode of operation. 
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Dr. Battin referred to fake bankruptcies 
as another source of loss through conceal- 
ment of assets as well as fraudulent claims 
against insurance companies. 

He declared his firm’s loss ratio in 1925 
had been 67 per cent., and in 1926, 40 per 
cent. In New York city alone in 1926 it had 
been 32 per cent. He urged payment of 
salaries by check to avoid payroll hold-ups. 

Edward Leininger led the trade discus- 
sion, opening with discussion of auction or- 
dinances. It was brought out that legitimate 
jewelers who are going out of business are 
frequently as unscrupulous in holding auc- 
tions as the professional variety. He knew 
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of no tangible remedy, other than that a 
30-day limit had been suggested as a remedy 
for this evil. 

It was agreed that the repair department 
was the most important in the jewelry store. 
Mr. Hufnagel declared that the watch and 
diamond departments were the jewelers’ best 
assets, and that they were not featured 
enough. More profit could be obtained from 
the repair department if given closer atten- 
tion, thus reducing the overhead and bring- 
ing into the store many prospects for the 
purchase of other merchandise. 

Mr. Landau voiced the opinion that repair 
charges generally were not high enough to 
warrant fair profit. ‘He'declared it impos- 
sible to repair women’s ‘wrist watches at an 
average price of less‘than)$5. 

The deferred payment plan was the final 
topic of discussion. Mr. Scheer commended 
it to jewelers as sane business practice where 
extended to responsible persons. He declared 
legitimate jewelers should not hesitate to let 
the public know they will extend credit to 
those deserving of it. 

Mr. Kamp declared that 80 per cent. of the 
People in the country earn less than $5,000 
per year, and that is the class the aver- 
age jeweler is catering to. He expressed 
the opinion that 30 per cent. of deferred pay- 
ment business is safe margin. 

Mr. Quigley declared the public had be- 
come apprehensive of legitimate jewelry 
Stores, laboring under the delusion that 
only high-priced merchandise was carried. 
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He declared the National Publicity Associa- 
tion in its campaign is correcting this mis- 
understanding. 

Jewelers and their wives attended a the- 
atre party Monday at Shea’s Court St. 
Theatre, where they saw the McGarry Play- 
ers in “Rain.” 








Hold Entertainment and Ball 





Members of Metropolitan Retail Jewelers’ 
Association Enjoy Pleasant Evening at 
Hotel Pennsylvania 


Dispensing with their annual banquet, the 
Metropolitan ‘Retail Jewelers Association, 
this year presented an innovation in the form 
of an entertainment and ball, which was held 
last Sunday night at the Hotel Pennsylvania. 
The success of the affair was evidenced by the 
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600 jewelers and their guests who attended 
and enjoyed a finely balanced vaudeville 
program and the dancing which followed. 

For an hour before the first entertainment 
feature was announced the members and 
their friends assembled in the reception room 
where they fraternized and greeted old ac- 
quaintances. 

The program of entertainment consisted of 
six high grade vaudeville acts, including 
song and dance artists and a few comedy 
numbers. The show was a most enjoyable 
feature of the evening and brought forth a 
great deal of praise for the officers and the 
committee in charge. 

At the conclusion of the entertainment 
program several prizes were awarded while 
every woman attending received a handsome 
compact holding a small manicure set. The 
men were each given a Waterman fountain 
pen. As there was no speech making the 
jewelers went from the entertainment to the 
dance. An orchestra played “peppy” num- 
bers to which the jewelers and their friends 
danced until well after midnight. 

Unfortunately all of the officers and mem- 
bers could not remain until the orchestra 
played ‘““Home Sweet Home” as they had to 
catch a train leaving for Buffalo where the 


77b 


New York State Retail Jewelers’ Association 
convention opened on Monday morning. The 
delegation from the Metropolitan association 
included : President Henry Osterweil, 
Vice-President Jacques LeRoy, Past Presi- 
dents Henry Astor and A. Wolf and Paul 
Edelman, a member. 








Salesmen Organize 





New Association to Be Known as Associated 
Jewelry Representatives Adopts Con- 
stitution and Elects Officers 


A meeting of members of the organization 
of New York salesmen founded on April 6 
was held last Monday evening in the Dutch- 
Fulton Restaurant at which time a name was. 
selected, officers and committees chosen and 
a constitution adopted. In the future, the 
association will be known as the Associated. 
Jewelry Representatives and for the next 
year, at least, the following officers will guide: 
the affairs of this new body: President, 
Arthur Bergman; vice-president,' Robert: 
Rodd; secretary, J. Jack Sacks; treasurer, 
‘Albert Bookbinder, and Sergeant-at-arms,. 
“Pat” Cohen. The board of trustees include, 
for two years: Harry Krandel and Meyer 
Eisenberg, and for one year, Edward 
‘Deneroff, Samuel Breger, David Gonzer 
and Irving Broder. 

As emphasized in the first report of the 
organization meeting, which appeared im 
these columns on April 13, last, the policy 
of ‘the association will be purely social and 
will also endeavor to promote good fellow- 
ship among salesmen calling on the whole- 
salers and manufacturers. This same policy 
was again emphasized last Monday night not 
only in the opening remarks of temporary 
Chairman Bergman but also in the constitu- 
tion, which was read by Albert Bookbinder 
and after a long discussion was adopted. 

It is planned to install the. newly. elected 
officers at the next meeting of the organiza- 
tion, at which time an entertainment program 
will also be offered. The members will 
probably invite a number of guests to attend 
this affair, the date of which will be an- 
nounced later. 

At the meeting the following committees. 
were also appointed: Entertainment com- 
mittee: Simon Rubin, chairman; Louis. 
Raskin, William Resnick, Barnett Lessner, 
Arthur Bergman, Albert Bookbinder and 
Robert Rodd. The last three mentioned are: 
ex-officio members. The membership com- 
mittee includes: Irving Broder, chairman; 
Simon Rubin, Louis Polk, Jacob Braverman,, 
A. Donchi and Samuel Scheinberg. 

Prior to the holding of the meeting, the 
members enjoyed a dinner and then Arthur 
Bergman, acting as temporary chairman, 
called the session to order. The 39 sales- 
men present were again informed of the 
purposes of the organization which were out- 
lined fully by Mr. Bergman at the first 
meeting. 

The draft of the constitution compiled by 
the committee appointed at the first meeting 
was read by Arthur Bookbinder, temporary 
secretary and finally adopted. The organiza- 
tion which was more or less in a temporary 
state, is now permanently organized and will 
function in the capacity of promoting 
sociability and good fellowship among the 
traveling fraternity. 
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California Gold and Silversmiths Meet 


Seventeenth Annual Gathering at San Francisco One of the Most Successful Ever Held—Golf 
Tournament and Stag Dinner on First Day—Business Sessions Devoted to Interest- 
ing Addresses and Discussions—Officers Re-elected. 


San Francisco, Cal., April 24.—The 17th 
annual convention of the California Gold 
and Silversmiths’ Association was held ‘at 
St. Francis Hotel, April 21, 22 and 23. - On 
the 21st, registration of members was open 
all day at the hotel. The afternoon was de- 
voted to a golf tournament at the California 
Golf Club, Baden, held under the auspices 
of the association. Wholesalers participated 
in this tournament, those who played being 
E. L. Bothwell, J. E. Johnson, G. Eacret, 
J. P. Wrayton, E. H. Forestier, J. E. Zieg- 
ler, A. Bullion, W. Pyne, A. S. Samuels, 
J. H. Hall, R. R. Haas, T. P. Bennetts, 
W. R. Burke, B. W. Freer, L. A. Peck, J. E. 
Noonan, G. Otto, C. Fox, L. H. Railsback, 
O. F. Samuelson, M. Friedberger, C. Mana- 
han, C. C. Cross, R. Hirschman, A. T. Land, 
C. F. Preusser, A. W. Van Ness, W. G. 
Hoffman, L. H. Lumbard, G. H. Davidson. 
The day was the warmest of the year, but 
the players were too much interested to com- 
plain of the heat. 

Winners of the golf awards were: 

Low gross, C. C. Gross, 84; low net, L. A. 
Peck, 71. 

Low gross, either 9 holes, E. H. For- 
estier, 45; low net, either 9 holes, R. R. 
Haas, 33. 

President Young’s Trophy—Competitive, 
limited to members of C. G. & S. A,, R. 
Hirschman, 93. 

Forestier was the winner when the tie 
was played off between him and A. Bullion. 

Many members of the trade who do not 
play golf drove out to Baden to attend the 
stag dinner given in the evening at the Cali- 
fornia Club. Godfrey Eacret presided, and 
everyone had a very enjoyable time. 

The 22nd and 23rd of April were devoted 
to papers and regular business, the meetings 
taking place in the Borgia Room at the St. 
Francis. The first vice-president, J. Her- 
bert Hall, presided ably and promptly, as the 
president, Julius A. Young, happened to be 
in the east. 

Friday 

At the morning session held on Friday, 
the address of welcome was made by 
C. J. Auger, third vice-president, who, being 
a San Franciscan, extended a hearty invita- 
tion to all visiting jewelers to call at the 
various stores and make the acquaintance of 
the members of the trade. He expressed 
satisfaction at the good attendance. 

Reports of officers were of a very satisfac- 
tory character. The report of the secre- 
tary, M. A. Hirschman, showed that the 
membership list is not only keeping up, but 
had been increased by 26 new members dur- 
ing the past year. J. A. Sorensen, the 
treasurer, who, like Mr. Hirschman, is a 
tried and true officer of many years’ stand- 
ing, read a very satisfactory financial re- 
port for the past year, showing that after 
deducting all expenses the association has in 
bank a total of $3,301.95. 

J. Herbert Hall read the annual report of 
the president, Julius A. Young. 

THE PRESIDENTS ANNUAL REFORT 


Regretting that I am unable to attend the annual 
convention of our association at this time, and as 





your president for the past year, I wish to take 
this opportunity of thanking the members of the 
association for the honor conferred upon me. The 
experience I have gained as president and as a 
member of the executive committee for several years 
has made me realize more than ever the value of 
organization and the imperative need of a jewelers’ 
association, such as the California G Id and Silver- 
smiths Association who through its officers have 
rendered services that are invaluable to its members. 

The one outstanding fact that has impressed me 
is, that those dealers who are generally recognized 
as leading jewelers in this State, have taken a 
very active interest in the affairs of our association, 
and have contributed liberally of their time and 
money in order that our association would succeed 
and have sufficient means to carry on the work that 
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is necessary for the best interests of the entire craft. 
I would be remiss in my duty as the retiring 
president not to mention at this time a particular 
subject that has come under my observation while 
analyzing the financial statement of our association. 
As business men you all know that it requires 
money to conduct a business or an association, and 
if we intend to continue as a progressive body, we 
should have sufficient means available to carry out 
the things that are considered necessary for our 
mutual welfare. Your officers as you know do not 
receive any compensation for their services, but 
there are certain expenses that have to be provided 
for and as our funds are secured only from one 
source, namely dues, it will be necessary to either 
increase our membership, or. re-rate our present 
ones. It is this question of dues that I wish to 
call your attention to at this time. My investigation 
has unfolded the fact that out of our total annual 
receipts, eight members paid 33 per cent; 27 mem- 
bers paid 21 per cent and 174 members paid about 
46 per cent. For the benefit of those members who 
may not know, or may have forgotten, I will say 
that the dues paid are not all the same, but are 
based on the amount of stock or merchandise carried 
by the individual member, which readily explains 
why eight members paid one-third of our total re- 
ceipts. Taking everything into consideration with 
the belief that practically every dealer appreciates 
what this Association means to the trade, I am quite 
sure we can count on their hearty co-operation. 
When you consider alone the amount each member 
has saved during the past year by the elimination 
of the 5 per cent tax, I feel certain that every 
dealer will be pleased to contribute a small portion 
of the amount saved, by being properly classified. 
The executive committee will probably take this 
subject under consideration in the near future, and 
it is my earnest desire that all our members give 


this matter their careful consideration when it js 
presented, with the thought in mind that we should 
have a larger income in order to proceed along those 
lines that stands for ‘‘Progress and Prosperity” jn 
the future. 


J. A. Sorensen introduced one of San 
Francisco’s well-known speakers, Richard 
Neustadt, president of the San Francisco 
Advertising Club and of many other or- 
ganizations. Mr. Neustadt’s subject was ad- 
vertising, and he remarked early in his 
speech that he hoped some of the things he 
planned to say would “make those ‘present 
so mad that they would discuss them.” 


ADDRESS OF RICHARD NEUSTADT 


Mr. Neustadt said that being business men 
the jewelers present naturally knew all about 
advertising jewelry and continued: 


“As I view your work, jewelry has de- 
teriorated from being a highly honored craft 
to a trade. Today we handle jewelry as we 
handle pins and neckties, and if there is 
nothing from the art side, certain things may 
come up that would prove to be ruinous. 
Part of it is advertising. You’ve lost your 
modesty and your balance—not only jewelry 
—all lines of merchandising have done so, 
You can advertise a circus by circus meth- 
ods. We go to the movies, knowing the 
pictures are not what they are claimed to be. 
In such things as a circus or movies the 
public likes to be fooled. But when you 
come down to things of actual value, circus 
advertising may help you today, but it hurts 
you tomorrow. 

“The thing about advertising is that even 
an expert cannot tell from looking at a cold 
piece of copy what the results will be. You, 
in becoming merchants instead of craftsmen 
have adopted all the virtues and all the faults 
of retail merchandising. It is unfortunate 
that the public has learned to regard. retail 
merchandising as being conducted. by men 
who cannot earn a living by being crafts- 
men.” 

The speaker spoke especially of diamond 
advertising by some of the retail members 
of the trade, as he sees it, saying in part: 
“You may advertise as having brought dia- 
monds down to the masses—democratized 
diamonds. But there are not the blue-white 
diamonds and the perfect diamonds in the 
world, as they are advertised. Then, too, 
you have fallen into the trap of selling, not 
diamonds but prices. We've had sales with 
one-third off, one-half off, diamonds sold 
with one-third off ‘just for today.’ Well, we 
laymen don’t believe half of what we read 
in this advertising. It’s well enough when 
you have something special to tell the public, 
but you don’t have something special every 
day. Now, look at the other side of the pic- 
ture. Do you want the public to believe that 
every day you can sell merchandise at one- 
third or one-half off? The public is not a 
thinking animal, but the public does not be- 
lieve you are selling at a loss. If I can get 
you mad enough, you will talk this out your- 
selves.” 

Speaking of the credit business, Mr. Neu- 
stadt said: “It’s sound to have credit ac- 
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counts in jewelry if the value of the article 
is more than the deterioration.” 

“I’ve seen pictures of rings in the news- 
papers—and I’ve seen the rings. If they go 
to the store to buy and the ring does not 
look like the picture, they’ll buy the picture, 
not the rings.” Mr. Neustadt instanced the 
mail order business and the simplicity and 
unpretentiousness of the advertising and con- 
trasted it with some of the two-page adver- 
tising in daily newspapers reeking, not with 
facts but with poetry. It isn’t good adver- 
tising. It’s not convincing. 

Speaking of national advertising, Mr. 
Neustadt said that all the great watch manu- 
facturers of this country use it. 


ADDRESS OF ALBERT H. ELLIOTT 


Albert H. Elliott made an address on “The 
New Competition.” At the present time the 
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real competition is not from the dealer in 
the same line across the street. The com- 
petition is in regard to what industry shall 
get its full share of the American pay en- 
velope. The cost of production has been 
lowered one-fifth, but we have trebled the 
cost of distribution. This is no time for re- 
tail merchants to be scrapping among them- 
selves. The real competitors of the retail 
jeweler are the retail grocer, the retail auto- 
mobile salesman, etc. There is a limit to the 
American pay envelope, and there is keen 
competition between the big advertisers in 
various lines to get a good share of this 
envelope. The jeweler was forced into sell- 
ing on the installment plan by keen compe- 
tition. He had to sell on the installment 
plan to get his share of the business. 

Mr. Elliott spoke enthusiastically of Ben- 
venuto Cellini and of his constructive work 
in art. Today there is mass production, but 
in the speaker’s opinion there is no style in 
art, and today there is a growing desire for 
the human element in jewelry and artistic 
objects for the home. 

The opening address of the afternoon ses- 
sion was delivered by Prof. R. A. Roberts 
of the University of California on “Retail 
Merchandising as Applied to Specialty 
Shops.” Speaking of the small jewelry 
stores Mr. Roberts said that they have pro- 
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gressed as rapidly as anyone compared to 
other stores. He stated, in part: 


ADDRESS OF PROF. R. A. ROBERTS 


“Salesmanship is a well-worn subject, but 
perhaps jewelers are not taking account of 
two styles of stores; one, the store that is 
too ‘high-brow’ and the other that has no 
salesmanship at all. Looked at from the 
standpoint of the outsider, one goes into the 
latter type of store and finds possibly a man 
‘fooling’ with a watch. He is not ‘fooling’ in 
reality, but is doing expert work. The cus- 
tomer, however, knows nothing of this, and 
is irritated to be kept waiting before he re- 
ceives attention. 

“Then there is the type of salesman or 
saleswoman who is sort of worn out on the 
job. New salesmen often make mistakes, 
but the old salesman is more apt to be worn 
out on the job. Sometimes it is the owner 
of the store himself, for some of the owners 
are not so friendly to customers as they 
might be. Then there is the type of store 
where they attempt to ‘high-brow’ the cus- 
tomer. The salespeople get to be very 
‘prima donna’ indeed. Salespeople of. this 
class are snobs unconsciously.” 

Mr. Roberts urged proprietors of stores 
to read and gather special information re- 
garding their merchandise and kindred lines. 
If the dealer does not think it worth while 
to study and read up, it is unlikely that his 
salesmen and women will do so. He in- 
stanced going into a Store to buy some ice- 
cream forks and the proprietor who waited 
on him did not know what the forks he 
showed were for. The factory had sent 
them, and that was all he could learn at that 
store. 

In the line of reading, it was suggested 
that there is a wide field. For instance, 
period furniture is becoming increasingly 
popular and many householders have given 
some study to the subject and know fairly 
well how to make their period possessions 
harmonize, but he asked how many jewelry 
salesmen, or salesmen of silverware, would 
know what jewelry or tableware would fit 
into a Georgian or a Florentine house ? 

Speaking of credit sales, Mr. Roberts ex- 
pressed the belief that jewelers are very 
much in advance as compared with other 
stores. “Are you, perhaps, going too far in 
selling merchandise on credit? If we come 
to a period of depression, the retailer may 
perhaps find himself in a worse position than 
he thinks.” Speaking of the Specialty Shops, 
he said that women patronize them because 
their wearing apparel is not made in mass 
production. Women know they will not 
meet every other woman wearing practically 
the same gown she wears. 

Prof. Roberts advised retail jewelers to 
employ a competent accountant at fairly fre- 
quent intervals, to find if they are making a 
profit or a loss. He also advised selling 
obsolete merchandise early and starting the 
money rolling again. He instanced the pro- 
gressive spirit now being shown by the print- 
ers throughout the country who are taking 
up courses in salesmanship and the various 
phases of printing. 

An interesting address was made by Ar- 
mand Jessop. “Harvard Bureau of Business 
Research, Horological Institute, National 
Jewelers’ Publicity Association,” were the 
subjects interestingly touched on by the 
speaker. Mr. Jessop said: 
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ADDRESS OF ARMAND JESSOP 


Today the officers of the National Jewelers’ 
Association need your support and I want to say 
a few words about the aims: and ambitions of the 
National Association. There are some things that 
we cannot attempt to do by organized effort, such 
as price fixing and the elimination of legitimate 
competition. But there are some great benefits 
which we can accomplish by organized effort, both 
State and national—things of enormous benefit to 
every jeweler, which can only be done by our well 
directed combined power. For instance, without the 
national organization we should still be paying the 
Excise tax. 

The platinum stamping bill is about to become 
a law and would now be in force but for the con- 
gestion in Congress last Fall, due to the Boulder 
Dam filibuster. It will be passed without doubt at 
the next session. 

I am very happy to be able to tell you that the 
Keystone Watch Case Co. have engaged Mr. Mellor 
to act for them in the same capacity that Col. 
Shepard used to do, and while no one can ever be 
like Col. Shepard, still I have met Mr. Mellor and 
assure you he is a most genial gentleman. He will 
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visit State conventions and call on jewelers individu- 
ally and be of great assistance to them, individually 
and nationally, without in any way advertising the 
Keystone products. The Keystone company is doing 
this solely for the good of the entire trade. 


HOROLOGICAL INSTITUTE 


Within the next few years I would like to see 
every watchmaker in California a certified watch- 
maker. And I am sure if every watchmaker realized 
the direct benefit to him, this would be quickly 
accomplished. 

As watches become smaller the task of the Horol- 
ogist becomes more exacting and the time and 
skill required is out of all proportion to the re- 
muneration received at present. Very few, if any, 
new men are learning the business, and the really 
skilled men are in continual price competition with 
men who are in effect, tinkers. This can only be 
overcome by a recognized standard of efficiency, 
such as the certified watchmaker. 

Personally I would favor a State law requiring 
the examination and registration of every new watch- 
maker coming to California, very much as Opticians 
are now examined and licensed. It would be a 
boon to the watchmakers, the jewelers and the public. 
With this accomplished we might eliminate the sale 
and repair of inferior watches, and _ rearrange: the 
guarantee idea so that it is not an imposition on 
the dealer. 

Right here I would like to say a word on 
guarantees. The present guarantee is based on the 
old 18 size watch of fifty years ago and it is 
obsolete for the present situation. Just read the 
guarantee on a $2,000 automobile and see what you 
don’t get. For 90 days they will replace all 
defective parts free—if you pay the freight both 
ways and pay for the cost of installation. 

We have recently prepared a written six months’ 
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guarantee to be given with every ladies’ watch sold. 
This is saving us a lot of trouble and expense and 
I shall be glad to send a copy to anyone who will 
ask for one. I ask your co-operation in this great 
benefit to the watch repairing industry. It is a 
subject close to my heart for I workcd at the bench 
fifteen years and I sympathize with all their 
troubles. 


BENEFITS OF HARVARD RESEARCH WORK 


The national organization has decided to continue 
the Harvard Research work for another four-year 
period at a cost cf $15,000 a year. This work has 
been of such enormous value to the trade in the 
past, and can be in the future, that we just could 
not afford to .et it drop. 

Without the statistics of Harvard a reliable and 
unquestioned source of information, we could not 
have proved to Washington that our industry was 
actually being taxed out of existence. When this 
was applied we were the first to get relief while 
many others who applied are still paying the tax.— 
The theatres, autos, etc. It is very likely we may 
need those figures again in the near future. The 





A. -MONTGOMERY, WHO TALKED ON 
ADVERTISING 


JAMES: 


Harvard reports proved to many a jeweler that he 
was headed for the rocks when he imagined he was 
doing well. It told him to cut out unprofitable lines. 
And it caused many a factory to raise the margin 
of profit to at least a stop loss basis. 

At an expense of $5,000 a year we stopped a 
tax loss of $25,000,000 a year—this in addition to 
all the other benefits. We cannot afford to abandon 
it for I understand there are men at Washington 
including the National Chamber of Commerce who 
believes in luxury taxes and advocate them. I 
earnestly urge your support of tuis great work. 


NATIONAL ADVERTISING 


I want to give you a little inside information on 
the national publicity for jewelers. I must confess 
that for many years I believed that any money I 
spent for advertising I would spend in my own 
home town. But I have changed my mind. 

From many sources news articles get into the 
papers and magazines that are detrimental to us 
and it is our duty to stop them through national 
effort at the source, and we can, and do, substituting 
favorable comment when possible. The possibilities 
We started to raise $2,000,000 and have 


are great. 
raised about $1,000,000 and it ought to be 
$4,000,000. With $2,000,000 we can do a fair job, 


but we want to do a good job. 

You would be surprised, now that we have $1,000,- 
000 to spend on advertising, how the fashion maga- 
zines are looking us up and inquiring what they 
can do for us. Besides, they are anxious to give 
to their subscribers the latest fashion ideas, and it 
is our duty to supply them. The possibilities for 
free publicity are unlimited. We can do it too! 
No question about that. We have in Fred Gruén 
one of the best and most successful advertisers in 
the jewelry business. We are very fortunate in 
having him. His experience and his organization 
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to help us. He says he can put it over. The big 
question is are you going to help us do it. We have 
the most logical gift merchandise in the world. But 
it will not sell itself. I hope we can count on 
each one of you to help a little in this great work. 

I want to see the west do its fair share and we 
shall and the jewelry business can be made to 
prosper as it mever did before if we go at ii 
collectively. 

ADDRESS OF PAUL HEDRICK 

Paul Hedrick, Jr., of the Wells, Fargo 
Bank & Trust Co., made an address on “The 
Economies of Installment Selling.’ The 
speaker had a fund of figures and statistical 
information regarding installment selling 
which proved to be of much interest to his 
hearers. He said that at present the tend- 
ency is toward a system of budgeting. One 
remark that aroused a question was: “As 
long as the savings of the country continue 
to increase, there are ample savings to take 
care of the credits.” 

The speaker was asked whether many of 
the. savings accounts belong to those who 
buy articles on the installment plan, and the 
reply was that in some cases people are put- 
ting money in the bank systematically as 
they pay their credit installments, but it is 
impossible to say exactly how extensively 
this prevails. 

Selling on the installment system has 
stimulated national production. The speaker 
also said: “I think people who buy on the 
installment plan pay more, but people do not 
think they pay more. It is my opinion they 
should be made to think. 


Prof. Edwards supplemented this with a - 


story of his own experience. He bought an 
auto on installment payments, and had been 
paying for three months before he reckoned 
the rate of interest he was paying and found 
that the system of buying had cost him $100 
more than if he had gone to a bank, bor- 
rowed the money and paid cash for the auto- 
mobile. 
Saturday 

Armand Jessop presided at the morning 
session on Saturday, April 23. James A. 
Montgomery made the first address of the 
day, his subject being: ‘Advertising in 
Average Jewelry Stores in California—Does 
It Pay in Dollars and Cents?” 

ADDRESS OF J. A. MONTGOMERY 


Mr. Montgomery delivered a most inter- 
esting address on the use of advertising in 
the average jewelry stores in California 
today. He pointed out that advertising is 
one of the most important features in con- 
ducting an up-to-date jewelry store and that 
the location of the store, the principle that 
governs its policy, the merchandise and prac- 
tically everything hinges upon the entry of 
the customer into the store. 

He said that most jewelers today recognize 
the huge necessity of advertising but that 
few really understand what advertising is, 
what it can do and what it cannot do, and 
what it should be and above all, how it 
should best be employed. 

He declared that if the jeweler under- 
stands ‘the principles of advertising and 
applies them intelligently, that he will find 
his advertising a profitable venture. He 
said that it did not require an advertising 
expert to understand advertising but what 
is mostly needed is just good common sense. 

Advertising, he declared, cannot exactly 
sell merchandise because the goods them- 
selves must be inherently worthy. Advertis- 
ing, he pointed out, can only react upon the 
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mind of its readers to influence their minds 
to a favorable consideration of the articles 
advertised. He advised the jewelers to back 
up their advertising with the real merchan- 
dise and declared that he believed the year, 
1927, is going to be an important one for 
all jewelers. 


ADDRESS OF J. C. MEINBRESS 


J. C. Meinbress, the next speaker, had as 
his theme “Methods of Operation of Crimi- 
nals.” He said: 

“It is my esteemed privilege to appear at 
your annual gathering again, not to burden 
you with statistics of any organization, but 
to endeavor to outline some of the details 
necessary in the performance of practical de- 
tective work. 

“You read detective stories in magazines 
and novels wherein the hero always wins 
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and the crime is satisfactorily unraveled, 
but the writer fails to tell you how he ac- 
complishes the impossible things. Well, in 
a story the accomplishment is perhaps sim- 
ple, but in everyday practical detective work 
the result is not so easily attained. 

“May I illustrate by referring to the 
Houston & Gilmore hold-up in San Fran- 
cisco some three years ago?” 

The speaker then outlined the case and 
gave details to illustrate. 

The speaker continued to show how. the 
crooks were finally rounded up and how 
strong a legal fight they put up, bringimg, 
particularly in one case, every technicality 
of the law in an effort to escape punishment. 
Finally they were convicted. 

Mr. Meinbress spoke glowingly of the 
work of the Jewelers’ Security Alliance and 
urged a revision of our criminal laws, ex- 
pressing the belief that greater strictness 
would help to cause this class of criminals 
to grow less, so that the jeweler can be as 
safe in his store as the florist. 


ADDRESS OF GODFREY EACRET 


The last speaker of the morning was God- 
frey Eacret, who gave his talk on “Some- 
thing About Diamonds.” In the course of 
the talk, Mr. Eacret showed woodcuts and 
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an exhibit of rough diamonds, also photo- 
graphs of the different processes of diamond 
cutting. Mr. Eacret’s talk was followed by 
the showing of two reels of film: “Behind 
the Scences in a Jewelry Store.” The pic- 
tures, thrown on an improvised screen, were 
watched with great interest. 


THE QUESTION BOX 


Shortly before the close of the morning 
session the question box was opened. A 
question that aroused interest was: “Should 
churches, lodges or groups of employes of 
large corporations demand and be granted 
large concessions from the merchants’ regu- 
lar prices?” 

This question was answered by Constant 
J. Auger, who stated that this is an abuse 
which has confronted merchants quite gen- 
erally of late. It is unsound and unfair to 
the legitimate retailer and there is at pres- 
ent a’ concerted effort to overcome this grow- 
ing practice. At present no great progress 
can be reported in curbing this group buying, 
but a certain amount of progress has been 
made. The merchants will have to continue 
fighting the abuse. 

Another question was: “Do the jewelers 
in the San Francisco Bay District still guar- 
antee watches for one year?” 

Several jewelers present expressed opin- 
ions regarding this question, the general 
opinion being that there is a movement to- 
ward a six months’ guarantee. J. Sorensen 
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said his firm only guarantees small watches 
for six months and they are trying to make 
this rule apply to all watches they sell. Mr. 
Auger stated that some of the jewelers 
guarantee small watches for six months, 
medium-sized watches for nine months and 
the larger watches for one year. There is, 
however, a general tendency to cut down 
the guarantee to six months. 


ADDRESS OF SHIRLEY WALKER 


Shirley Walker, past president of the San 
Francisco Advertising Club and president of 
the Music Trades Association of Northern 
California, spoke at the afternoon session on 
“The Value of Trade Associations,” J. Her- 
bert Hall being in the chair. Mr. Walker 
said that the music dealers’ problems are 
entirely different from those of the jewelers, 
but while the problems are different, they 
run along the same lines. Mr. Walker said, 
In part: 

“People often ask me: ‘What is a trade 
association good for?’ I usually answer by 
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telling what an association should not do. 
“One of the kindred features of music 
trade associations and of jewelry trade as- 
sociations is advertising. The first business 
of an association of this kind is for the 
members to get together, lay their problems 
on the table and have a frank discussion. 
I don’t think an association should ever try 
to regulate another man’s business. | I’ve 
heard of associations where the first thing 
they did was to draw up a code of ethics as 
to how the business is to be conducted. You 














R. HIRSCHMAN, WINNER OF THE PRESIDENT 


. YOUNG TROPHY 
can’t regulate another man’s _ business. 
Eventually you will find that everyone, 


somewhere, has stepped over the line—and 
you have no association. 

“Advertising is one element of business 
that can be regulated better from without 
than from within. You pick up a paper and 
see the ad of a competitor. It is not ethical 
—possibly it is not even within the law. It 
is no use to call a meeting of your associa- 
tion. Two or three men,;not even connected 
with your line of business, should do it. 

















THE CALIFORNIA GOLF CLUB 


They cannot be said to be trying to inter- 
fere with a competitor. In San Francisco 
we have the Better Business Bureau. The 


‘ moment a man uses the wrong kind of ad- 


vertising, the Bureau attends to his case. 
Often he has erred through ignorance of the 
law. If he persists in using the wrong kind 
of advertising, the Bureau uses more drastic 
measures.” 

A brief address. written by Julius A. 
Young on “Membership in the Association” 
was discussed by Constant J. Auger, who 
took the place of the absent president of the 
California Gold and Silversmiths’ Associa- 
tion. Mr. Auger said that in reviewing the 
vear’s work, Mr. Young was evidently dis- 
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appoinied at the number of members and 
at the way in which a very few. of them 
were carrying on the work. Mr. Auger 
said: “The California Gold and Silver- 
smiths’ Association is the outstanding asso- 
ciation of its kind in the United States. It 
has done more work and has been so rec- 
ognized by the national association. Dues 
in the association are based on the amount 
of stock carried by each member.” Mr. 
Auger asked those present to query them- 
selves as to whether they are paying the 
amount of dues that each ought to carry. 
He thought that was the message Mr. Young 
wanted to put over. 

Telegrams were read from the City of 
Sacramento, asking that next year’s conven- 
tion of the association be held there, and 
from the Chamber of Commerce of Fresno, 
endorsing Sacramento as a desirable conven- 
tion city. The next convention, however, is 
to be held in Los Angeles. 

Reports of committees being in order, 
Charles F. Manahan, chairman of the Reso- 
lutions and Recommendations Committee, 
read the following, which was unanimously 
adopted by the California Gold and Silver- 
smiths’ Association : 


Resolutions 
1. Conforming with a long settled licy we 
again approve of the following National Associa- 


tion activities, viz.: Re-employment of the Harvard 
Bureau of Business Research, continued national 
= constant effort toward national stamping 
aws. 

2. Visiting jewelers desire to voice appreciation 
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to the golf committee, to local jewelers, ‘to jobbers 
and manufacturers for extension. of the true San 
Francisco hospitality. : . 

. We commend Tue JEwe ers’ Crrcuiar; the 
Keystone and the Pactfic Goldsmith for their very 
forward efforts to anticipate for the -trade newer 
ideas, styles and helpful suggestions ‘as well as to 
rush to its defense in times of erroneous criticism 
or misinformation. 

4. We recommend to the new officers and execu- 
tive committee consideration of more publicity in 
connection with our annual meetings—this by wa 
of the appointment of a press representative, possi- 
ble style shows and other ethical methods. 

5... Our felicitations are extended to the jobbers 
and manufacturers. We appreciate that permanent 
good cannot come to the industry except there 
harmony, good will and understanding of a mutual 
naturé, with a willingness to sense the difficulties 
pertinent to each branch of the trade. ' 

6. It is evident that our membership is not fully 
cognizant of two of the greatest privileges ex- 
tended through association effort, viz.: Fire insur- 
ance and life insurance. The latter being available 
to every principal and employe without physical 
examination. Investigation and action is recom- 
mended concerning these two items... 

AMES MONTGOMERY, 
SARL BOTHWELL, 
Cuartes F. MANAMAN. 


T. Sorensen spoke informally of the good 
work of the Better Business Bureaus. Ques- 
tions from the chair elicited the informa- 
tion that San Francisco, Oakland, Los An- 
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geles, San Diego, Fresno and Sacramento 
have such Bureaus. 

Earl Bothwell, San Jose, brought up the 
movement, started on the previous day by 
Gordon Otto, for launching a Northern Cali- 
fornia Golf Association. Southern Cali- 
fornia members stated that the Jewelers’ 
Golf Club in the south is a great success. 
Unanimous endorsement was given to Earl 
Bothwell’s suggestion, which he put in the 
form of a motion. 

Armand Jessop said that he and Charles 
F. Manahan had been discussing the ques- 
tion of publicity for next year’s convention. 
They suggested awards of $50 each for the 
best designs for rings and pins submitted by 
students, customers and others interested in 
art. Mr. Jessop offered to contribute $100 
for the prizes. He and Mr. Manahan be- 


lieved that in Los Angeles a good deal of 
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film publicity would be given to the winning 
designs, especially if the schools encouraged 
art students to compete. No definite action 
was taken, but the idea found favor among 
all present. 

The question of free engraving was 
brought up by James A. Montgomery, who 
made an appeal for taking a stand against 
it. Jewelers from different cities reported 
on conditions in their localities and the con- 
sensus of opinion seemed to be that every- 
where there is usually one or more jewelers 
who give free engraving, making it difficult 
for others to charge their customers for a 
similar service. 

The election of officers resulted in a ris- 
ing, unanimous vote, whereby the outgoing 
officers were all returned to office. The of- 
ficers of the association are: Julius A. 
Young, president ; J. Herbert Hall, first vice- 
president; Armand Jessop, second vice- 
president; C. J. Auger, third vice-president ; 
M. A. Hirschman, secretary ; J. A. Sorensen, 
treasurer, and R. L. Frick, field secretary. 

In the evening there was a banquet at the 
St. Francis Hotel. Godfrey Eacret was the 
toastmaster. The entertainment features, all 
professional, were in charge of A. V. David- 
son, western manager, National Jewelers 
Beard of Trade. 
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Creditors of Philip Marenstein, New 
York, Accept 30 Per Cent 
Settlement 


The creditors of Philip Marenstein, 
jeweler, 170 Broadway, will receive letters 
within the next few days informing them 
that at a meeting of a creditors committee 
held last Monday in the office of Goldman 
& Frier, attorneys, 15 Maiden Lane, it was 
decided to accept an offer of 30 cents on the 
dollar. With the letter will also go a proof 
of claim and consent which the creditors 
are requested to sign and return. This offer 
is payable five per cent in cash, upon the 
acceptance by all creditors, followed by five 
notes of five per cent. each due in 10 
months. The first of these notes will be 
unindorsed but the balance will bear indorse- 
ments. The committee appointed at a 
creditors meeting held last Wednesday at 
Mr. Marenstein’s office include: Emil 
Koenig, of Max Koenig; A. Shiman, Shiman 
Mig. Co.; Louis Bleiberg, Charles Howard, 
W. E. Richards Co., Harry Kip, H. F. Bar- 
rows Co., and Goldman & Frier, the latter 
representing creditors. 

At the meeting of creditors last Wednes- 
day it was pointed out that the jeweler has 
assets of $22,415 consisting mainly of ac- 
counts receivable and has liabilities of $37,086 
in addition to approximately $25,000 in con- 
tingent liabilities due on customers’ notes. 

Mr. Marenstein was recently robbed of 
stock worth about $21,000 while calling on 
the trade in Philadelphia. An offer was 
made on the basis of 25 cents on the dollar 
but this was not agreeable to all. Conse- 
quently, a creditors’ committee was appointed. 








Public Now Gets Accurate Time Over 
the Air 


Radio fans all over the country have been 
getting the time—accurate time, each night. 
Ever since Tuesday, April 5, a radio an- 
nouncer in New York has given the exact 
time to the second and fraction of a second 
about 9 p.m. through the courtesy of the 
Howard Watch Co., Waltham, Mass. 

The time is announced in the form of 
Eastern Standard time, the announcements 
coming through Station WEAF, New 
York; WEEI, Boston; WJAR, Provi- 
dence; WRC, Washington; WCAE, Pitts- 
burgh; WTAM, Cleveland; WWJ, De- 
troit; KSD, St. Louis; WGY, Schenec- 
tady; WFI, Philadelphia. From the above 
it comes 9 o'clock on week-day nights and 
9:15 on Sunday night; whereas the an- 
nouncement comes from WSAI, Cincinnati, 
every night on alternate months; WOC, 
Davenport and WMAQ, Chicago, on all 
nights but Monday nights WLIT, Phila- 
delphia on alternate nights and WDAF, 
Kansas City on Monday, Wednesday and 
Friday nights. 








Jewelry, ornamental articles for personal 
or household use and toilet articles imported 
into the province of Shantung, China, now 
are assessed with a surtax of 5 per cent. 
imposed by the Peking authorities in addi- 
tion to the import duty of 5 per cent ad 
valorem or its equivalent in specific rates as 
provided in the existing treaty customs 
tariff. 
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Business Troubles 


The B. & L. Novelty Co., Detroit, Mich,, 
is reported to be in bankruptcy. 

It is reported that Robert Maisenbacher, 
Springfield, Ill., is in bankruptcy. 

Martin Layman, Monessen, Pa., has filed 
a voluntary petition in bankruptcy. 

An involuntary petition in bankruptcy has 
been filed against the Lewis Diamond (Co, 
Boston, Mass. 

Ellis P. Bern, Chicago, is offering credi- 
tors 40 cents on the dollar. The assets are 
$11,800 and the liabilities, $26,000. 

A voluntary petition in bankruptcy has 
been filed by John P. Tuinila, 110 Tremont 
St., Boston, Mass. The assets are placed at 
$2,325 and the liabilities $3,425. 

The business of O. R. Pelzer, Waupun, 
Wis., has been taken over under the fore- 
closure of chattel mortgage by H. E. Pel- 
zer, Hartford, Wis. The latter is offering 
creditors of O. R. Pelzer, 60 cents on the 
dollar. 

An involuntary petition in bankruptcy was 
filed last Saturday against the C. & N. Sales 
Co., Inc., 5 S. Wabash Ave., Chicago. This 
firm has concessions in department stores in 
the cities of Cedar Rapids, Ia.; Des Moines, 
la.; Evansville, Ind., and Milwaukee, Wis. 

Walter P. Fryberger, retail jeweler at 
Lititz, a suburb of Lancaster, Pa., has 
filed a petition in bankruptcy in the United 
States district court at Philadelphia. He 
places his liabilities at $12,658 with assets of 
$3,300. Redmond Conyngham has been ap- 
pointed referee and will soon call a meeting 
of creditors. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week. 


Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
April 19...... 26% 59 56% 
«© 20...... 26e% 5874 56% 
5a Dhiccens: Otay 58% 56% 
or : a 2 4 58% 56% 
ee 5854 56% 
‘ 25 xs 25% 58% 56 








The Secret Service Division of the De- 


‘ partment of the Treasury has sent out a 


circular letter warning of the existence of 
two new $20 counterfeit notes. One. is on 
the First National Bank of Calexico, Cal. 


‘and the other on the Pearsall National Bank 


of Pearsall, Texas. The one on the First 
National Bank of Calexico is series 1902, 
check letter “A,” charter number 9686, bank 
number 14646, Treasury number U70522H, 
back plate number 852; W. T. Vernon, 
Register of the Treasury; Lee McClung. 
Treasurer of the United States, portrait of 
Hugh McCulloch. The counterfeit is printed 
from engraved plates on two pieces of paper 
between which imitation silk threads have 
been distributed. The one on the Pearsall 
National Bank, Pearsall, Tex., bears series 
1902; check letter “B”; charter number 
6989; bank number 12205; Treasury number 
N552496H ; back plate number 787; J. W. 
Lyons, Register of the Treasury; Ellis H. 
Roberts, Treasurer of the United States; 
portrait of Hugh McCealloch. 
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Howard D. Wilcox was a business visitor 
in New York the past week. 

Gregory Krichbaum was in New York 
and vicinity last week for the L. Krich- 
baum Co. 

Charles S. Bartigian has been increasing 
the facilities of his repair department at 4 
Westminster St. 

Leo Bojar, of Bojar & Co. of this city, 
has returned from an extended business trip 
through the west. 

Jules P. Goldstein has returned from a 
brief business trip to New York for Jules P. 
Goldstein & Co. 

The Wilson Jewelry & Sporting Goods 
Store, at 3 N. Union St., Pawtucket, is now 
being conducted by Robert Abrams. 

The name of Mulchahey & Weller, Inc., 
engine turners, 122 Clifford St., has been 
changed to Earl R. Mulchahey, Inc. 

R. M. Losea & Son, manufacturers of cel- 
luloid novelties, have removed from 309 to 
339 Eddy St., where the concern has larger 
quarters. 

Henry Gendron, formerly with the Star 
Jewelry Co., has opened a watch and clock 
repairing establishment at 160 Washington 
St, Arctic. 

William C. Kenney, of the Kenney Mig. 
Co., has been appointed by Mayor Rhodes of 
Cranston as a member of the special sewer 
committee of that city. 

Irving Lederer and Nathan Fisher were 
members of the committee in charge of the 
fourth annual dinner and ball of Providence 
Forest of the Tall Cedars of Lebanon. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers 
Board of Trade, was in central New Eng- 
land last week on business for the board. 

William A. Viall, secretary of the Brown 
& Sharpe Mfg. Co., was re-elected president 
of the Providence Council of Social Agen- 
cies at the annual meeting held on Wednes- 
day. 

The Ideal Jewelry Mfg. Co., 21 Eddy St., 
this city, is now represented through the mid- 
dle west by Harry E. Farquharson, manu- 
facturers’ representative, 1601 Heyworth 
building, Chicago. 

Frank L. Barrows, with the Gorham Mfg. 
Co., was elected colonel commanding the 
Rhode Island Division, Sons of Union Vet- 
erans of the Civil War, at the annual en- 
campment held Wednesday at Newport. 

Arthur L. Young, of Young Bros., was 
married Monday afternoon, April 18, to 
Mrs. A. E. Hill in this city. They left at 
once for New York, sailing Saturday on 
the steamer Bianconano for several weeks’ 
visit in Europe. 

Major John J. Collins, of the sales depart- 
ment of the Ostby & Barton Co., donated 
the handsome silver trophy that was com- 
peted for by Battery D and Battery H, of 
the 243rd Coast Artillery Corps, Rhode 
Island National Guard. 

Fred H. Colvin was re-elected Chief of 
the fire department of the Gorham Mfg. Co. 
at the annual dinner held in the Gorham 
Casino building at the Elmwood plant Mon- 
day evening, April 18. President Edmund 
C. Mayo, works manager Leroy E. Briggs 
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and others of the company officers spoke 
concerning the department’s efficiency. Other 
officers elected were as follows: First assist- 
ant chief, Robert R. Cornell; second as- 
sistant chief, Charles R. Wright; company 
captains, W. E. Pimble, P. Rowland, C. 
Wilson, C. H. Shippee and J. Connors; sec- 
retary, R. W. Hobson. 

The manufacturing jewelry industry and 
its co-ordinate branches were conspicuously 
represented among those taking active parts 
in the impressive ceremonies attendant upon 
the laying of the cornerstone of the new 
$2,500,000 Masonic Temple at the brow of 
Capitol Hill Sunday afternoon. These in- 
cluded the following: Adelbert = E. 


Place, Oscat “E. Place & ‘Sons Co 
and Clarence M. Dunbar, Cook-Dunbar- 
Smith Co., the latter. a Past Grand 
Commander of the Grand Command- 


ery of Knights Templar of Massachusetts 
and Rhode Island, on the staff of the Grand 
Marshal of the imposing parade that pre- 
ceded the ceremonies; Norris G. Abbott, 
Rhode Island Tool Co., who is a Past Grand 
Master of Masons in Rhode Island, and Rob- 
ert I. Durfee, Gorham Mfg. Co., trustees of 
the Masonic Temple Fund; Cyrus B. Blake, 
Blake Bros., marshal of Divisions 1 and 2; 
Howard B. Rice, L. Heller & Sons, Eric E. 
Berkander, E. E. Berkander Co., and Edgar 
M. Docherty, William C. Greene & Co., 
carrying columns respectively symbolizing 
the Tuscan, Doric and Ionic Orders in archi- 
tecture; E. Merle Bixby, carrying celestial 
globe; G. Frederic Beane, Ward & Ochs, 
carrying the Great Lights, supported by Al- 
bert W. Claflin, George L. Claflin & Co., 
bearing burning taper, and Augustus F. 
Rose, who is District Deputy Grand Master 
of the Fourth Masonic District. Among those 
seen among the marchers included: Kenneth 
P. Armstrong, Grenville R. Hood, Charles 
Brier, Raymond I. Blanchard, Ernest W. S. 
Higgins, William H. Mason, Raphael Vi- 
cario, Alpheus S. Place, Edward M. 
Wheeler, Harry Brier, John F. Allen, Wil- 
liam S. Greene, Archibald Silverman, Ralph 
Gregory, Jacob Solinger, Richard W. Bland- 
ing, Charles E. Hancock, Edward Weed, 
Charles O. Dechau, J. Arthur Clem, A. Leo 
Kilkenny, Leo Krichbaum, Stowell B. Sher- 
man, Frank R. Budlong, Christopher W. 
Clissold, James A. Hawes, Peter W. Ochs, 
Charles Kestenman, Alfred Spear, Gregor 
Krichbaum, Benjamin F. Pierce, Danforth 
K. Barrett, Samuel Steiner, Bernard Boas, 
Albert I. Russell, Asa Cushman, Charles W. 
Battey, Walter A. Griffith. 
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Howard Gardner is absent on an extended 
western trip for the Bugbee & Niles Co. 

The Mason-Lenzen Co. reports an increase 
in its orders and has been adding to its force 
of operatives. 

Congressman Joseph W. Martin, Jr., has 
accepted an invitation to be the speaker at 
the 53rd anniversary of Sumner Lodge, 
Knights of Pythias, on May 5 








Joseph Kessler, Glen Cove, N. Y., has 


been succeeded by Joseph Bauer. 





Francis A. Keating has sailed for Europe 
and is making a longer trip this time than 


usual. He expects to be gone for about six 
weeks or until around June 1, and believed 
before starting that conditions warranted the 
purchase of a good line of merchandise. 

Kaufmann’s Department Stores recently 
sent out more than 2,000 letters to their 
friends because of the inauguration of air- 
mail service between Pittsburgh, Cleveland 
and Chicago and other points west. The 
firm took advantage of this occasion to 
reach out-of-town friends of the house. 

Louis Corbin, a director of the Samuel 
Weinhaus Co. who has charge of the buying 
of diamonds, clocks, etc., for the firm, has 
been suffering from an attack of appendi- 
citis. He has had good nursing and it is 
not believed an operation will be necessary. 

Samuel DeRoy, who was elected treasurer 
of the Credit Jewelers’ Association at the 
recent convention in Detroit, has been re- 
ceiving the congratulations of his friends. 
He is a son of Israel DeRoy, the oldest 
jeweler in Pittsburgh actively engaged in 
business. 

It is stated here that jewelers and other 
merchants are co-operating with the Pitts- 
burgh Credit Bureau in the giving of credit 
information and that a complete system is 
being built up so that the Pittsburghers who 
buy on credit are given a rating in accord- 
ance with the manner in which they pay 
their bills, a service which it is stated is ex- 
ceedingly important. 











Jewelers in this city report some im- 
provement in trade during the past week. 

Pronounced sane after spending a year in 
the State asylum at Napanoch, Daniel Reilly 
appeared recently before County Judge Fred- 
erick L. Dutcher and pleaded guilty to 
charges of grand larceny, first degree, and 


burglary, third degree, for theft of $850 
worth of jewelry from the store of Carl A. 
Beyer, 383 Main St., E., this city, Oct. 26, 
1925. Because of evidence of insanity, 
Reilly was first committed to Napanoch and 
later transferred to Mattewan. Louis Mar- 
shall, who was arrested with him in the 
jewelry theft on a charge of criminally re- 
ceiving stolen property, was acquitted. 








One of the finest jewelry establishments 
in the middle west made its bow to the 
Springfield, Ill., and central Illinois public 
recently when J. Ralph Tobin opened his 
new store at 204 S. 6th St. Mr. Tobin 
moved to the new site from the south side 
of the square, where he was in business 
previously for 20 years. Comprising three 
floors, the new location gives expanded 
space for a rapidly growing business. The 
store itself is beautiful and embodies the 
newest ideas in jewelry store equipment, 
providing a fitting background for the high 
grade stock it houses. 








































































































William Ferguson and Harley Noyes, 
Oneida Community, Ltd., Oneida, N. Y., 
were in town last week visiting the local 
offices and calling on the trade. 

Fire damaged the upper portion of the 
home of Norman Hayes, Wakefield, last 
week while he and his family were at 
church Easter morning. Defective wiring 
was said to be the cause. The loss was put 
at $2,500. 

The Washington Jewelry Co. has just 
opened a furniture department in the store 
at 349 Washington St., with a complete 
line of custom-made furniture. The Wash- 
ington Jewelry Co. also runs the World 
Radio Corporation. 

Net earnings of the Waltham Watch Co. 
for 1926 amounted to $1,291,104, after pay- 
ing $312,457 for taxes and $58,704 for new 
machinery, according to the annual report. 
These earnings are equivalent to $18.75 a 
share on the 50,000 shares of 6 per cent. pre- 
ferred stock, after allowing for regular divi- 
dends of 7 per cent. on $1,700,000 of prior 
preferred stock. This represents a profit 
slightly increased over 1925, when the figure 
was $1,511,157. 

Found guilty of the larceny of an unset dia- 
mond valued at $150, Max L. Katz, a printer, 
of 26 Beach St., was sentenced to three 
months in the house of correction in the 
municipal court last week. The gem was 
traced as one missed by George Bart of 333 
Washington St., a diamond setter, while he 
was displaying uncut gems to Katz. When 
questioned by the police Katz admitted that 
he had knocked the diamond off the tray ané 
had picked it up from the floor. 

The gift shower for the bride-to-be displayed 
by the Thomas Long Co. attracted much 
attention last week and is regarded as one 
of the best efforts presented in Boston for 
a long time. Surmounted by a small parasol 
with long streamers tiers of moderate-priced 
articles in glass and china were arranged in 
artistic fashion and evoked many expres- 
sions of admiration from passers-by. C. W. 
Davidson, president of the company, has re- 
turned to business after several weeks’ ab- 
sence, due to illness. 

Harkins & Murphy won the Boston Jewel- 
ers’ Bowling League contests which closed 
last week. The team won 79 games and lost 
25. There were 14 teams, which finished in 
the following order: A. Stowell Co., D. C. 
Percival Co., Hodgson, Kennard & Co., 
Shreve, Crump and Low Co., E. B. Horn 
Co., Thomas Long Co., I. Alberts Co., M. S. 
Page, Ripley Howland Mfg. Co., Lenox 
Jewelry Co., Smith Patterson Co., J. S. 
Kirby Co., Bigelow Kennard Co. Many val- 
uable prizes are to be awarded at the annual 
banquet at the American House April 28. 

Additions to the offices of J. and S. S. 
DeYoung, Washington building, have now 
been completed and mark the 92nd year that 
this house has been engaged in the diamond 
business in Boston. Simon DeYoung, father 
of the senior member of the firm, estab- 
lished in business in this city in 1835. He 
was one of the original groups of diamond 
cutters brought to this country by Morse. 
Jacob DeYoung has been in business more 
than 40 years, first in the old Washington 
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building and then in the present one. He 
was born in Boston and at the age of 16 
learned from his father the art of diamond 
cutting. At that time an agreement was in 
force among Dutch diamond cutters that only 
blood relations were to be apprenticed to the 
diamond-cutting trade. This in effect gave 
Jacob DeYoung the title of first American- 
born diamond cutter. When the founder of 
the DeYoung business came from Holland 
to this country in a sailing ship the journey 
took 72 days. 














Col. Sidaey O. arta of S. 0. Bigney 
Co., was in New York the past week on a 
business trip. 

Mr. and Mrs. Eben F. Wilde returned last 
Monday from a two months’ motor trip 
through Florida. 

Mr. and Mrs. Samuel M. Stone are en- 
tertaining the latter’s parents, Mr. and Mrs. 
Jacob Baer of New York. 

Mr. and Mrs. Harold E. Sweet returned 
home Saturday from a week’s stay at their 
Summer home at North Falmouth. 

Mr. and Mrs. Harry P. Kent returned 
Saturday from their Summer home at Oak 
Bluffs, where they spent the Easter vaca- 
tion. 

Miss Bernadette Menard, for some time 
employed at the C. H. Eden Co., was married 
last Monday at the home of her parents to 
Joseph A. L. Savoie. 

Mr. and Mrs. Joseph L. Sweet, who have 
been in Bermuda for several months, re- 
turned Saturday to their home here, after 
stopping over in New York for a few days. 

Harlan A. Allen, formerly of H. A. Allen 
Co., has become associated with the sales 
force of the newly organized Saart Bros. 
Co., and will represent it in the New York 
territory. 

The Independent Jewelry Co.’s stock of 
compacts and other finished products is being 
sold out at the firm’s offices in Railroad St. 
The heavier goods were sold at auction 
earlier in the month. 

The R. F. Simmons Co. and the L. G. 
Balfour Co. will be represented by strong 
teams in the Manufacturers’ Baseball League 
this season, the league practically effecting 
its organization the past week. 

Tuesday—Patriot’s Day—was a_ holiday 
and was generally observed throughout the 
State. Most of the jewelry manufacturing 
plants posted notices that any of the help who 
desired might take the day off, but the fac- 
tories were operated. 

Mr. and Mrs. Leonard I. Lamb entertained 
last Saturday evening in honor of the 15th 
anniversary of their wedding, when they 
were the recipients of gifts and felicitations 
from their hosts of friends. Mr. Lamb is 
associated with the R. F. Simmons Co. 

The stock, tools, machinery and other 
equipment of the H. A. Allen Co., was sold 
at public auction, authorized by Trustee Ed- 
win F. Thayer, Saturday morning, at the 
company’s plant, 54 Union St. A large num- 
ber of local and Rhode Island jewelers were 
present and fair prices were received from 
the bidders. 

The bowling teams representing the Rob- 
bins Co. defeated that of Leach & Garner 
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Co. on Thursday evening, by taking two 
strings and tying the third on the Elite alleys, 
St. John was the best for the winners, as 
he topped them all for single honors with 
158 and for high total with 362, although 
every man on his team had at least one single 
of 100 or better. Three of the losing quin- 
tet also had centuries credited to them. 

. Announcement was made Friday afternoon 
that the manufacturing jewelry establish- 
ment of Freeman, Daughaday & Co., at 
Chartley, will be closed down on Saturday 
next, and after one week, during which a 
part of the machinery will be dismantled, 
will be amalgamated with the factory which 
the firm has operated at 95 Chestnut St., 
Providence, for the past five years. Notice 
of the decision to discontinue the Chartley 
plant was posted in the factory following a 
meeting of the board of directors, and the 
statement is further made that such of the 
employes of the Chartley shop who desire to 
go to Providence will be given employment 
in the new quarters. Mr. Daughaday stated 
later in the afternoon that this action had 
been under contemplation for some little 
time, but that the decision was only reached 
Friday morning. He said that of the 150 
employes now working in the Chartley fac- 
tory about one-third would probably be kept 
employed in what is known as the pearl shop, 
but that the other parts of the factory would 
be closed down. It is not proposed to dis- 
mantle the factory, Mr. Daughaday says, 
although some smaller units of the ma- 
chinery will be removed to the Providence 
plant. More than that, the directors do not 
believe that this action is to be permanent 
because they have faith to believe that busi- 
ness conditions will improve so that at some 
future time the Chartley shop will again 
resume its activities with a full complement 
of help. The purpose of the shutdown at 
this time is said to be entirely a matter of 
economy as the combining of the Chartley 
plant with that at Providence will enable 
the firm to operate at a greatly decreased 
expense. 








Canada Notes 





Weiner Bros., jeweler, has registered in 
Montreal, Que. 

The National Imports Co., jewelers and 
manufacturing agents, have dissolved. 

A. C. Lapierre of St. Paul de Metis, Al- 
berta, has sold his jewelry business to L. 
Gadbois. 

Out-of-town jewelers calling on the To- 
ronto trade recently included the following: 
W. Conguit, Galt; R. A. Brown, Tilsonburg; 
R. J. Rutherford, Fergus; D. J. Brown, © 
Oshawa, and Norman Patterson, Sault Ste. 
Marie, all Ontario, and O. B. Allan, Van- 
couver. 

Kenneth Mappin, manager director of the 
Canadian Jewelry Co., Montreal, Que., has 
just returned from a two-month trip to Brit- 
ain. He gave an optimistic view of the trade 
situation in England, stating that now the 
budget had been disposed of a season of 
activity and business expansion was in pros: 


pect. 








The jewelry stores of Victor Monson and 
George W. Davis, Grafton, N. Dak., were 
recently destroyed by fire. 
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Benjamin Zeper, of the wholesale jewelry 
and diamond firm of Himelfarb & Zeper, 735 
Sansom St., is recovering from a _ severe 
nervous attack which has kept him away 
from his office for several weeks. 

Officials and members of the Sansom Street 
Business Men’s Association are deeply con- 
cerned in the illness of the veteran secretary 
of the organization, J. F. Neill, who is con- 
fined to his home with a recurrence of the 
heart trouble with which he was afflicted 
last year. 

A. Garfinkel, gold refiner and jeweler at 
124 S. 11th St., announces his coming re- 
tirement. He formerly was in business on 
Samsom St., but for several years has been 
located at the 11th St. address. Increasingly 
high rentals in that section are given as one 
reason for his retirement. 

It was reported during the past week in 
jewelry circles here that Isidore Green, 
trading as Green Bros., watchmakers and 
jewelers, recently forced into bankruptcy, 
has made formal application for a discharge 
from bankruptcy. A hearing in federal 
court on the application has been set for 
June 1. 

Walter A. Costello, of the J. M. J. Cos- 
tello forces, who has won a wide reputation 
in this city and vicinity for his success in 
staging and coaching amateur shows, is 
busy, in the intervals of selling diamonds, 
putting on “Little Annie Kelly,” with a 
large cast, for the Philadelphia Rapid Transit 
players at the Academy of Music, May 16, 
17 and 18. 

Carver W. Reed, one of the most widely 
known pawn shop proprietors of this city, 
who retired two years ago, died at his home 
in Upper Darby, a suburb, at the age of 84. 
For more than 40 years he conducted a loan 
office and jewelry store on Market St., near 
10th St., and later at 10th and Sansom 
Sts. He was noted for aiding the unfor- 
tunate and had a wide reputation as a keen 
business man. He was well known in the 
Philadelphia jewelry trade and his funeral 
was largely attended. 

Financial troubles in the trade here con- 
tinue. One of the latest is that of L. L. 
Gander, trading as Gander Bros., diamond 
setters and dealers at 802 Chestnut St., 
against whom a bankruptcy petition was 
filed by these creditors: A. Babalan, $912; 
Charles S. Hoffman, $321, and Abraham 
Corotis, $50. Albert H. Wernick has been 
appointed receiver with a bond of $1,000. A 
hearing has been set for May 2. No state- 
ment of assets or liabilities has vet been 
filed. 

Agents of the Federal Internal Revenue 
Department have been spending some time 
in this city and have been busy checking 
up on the luxury tax payments of local 
jewelry retailers. While nothing official has 
been given out at the federal building, it has 
been intimated that a number of dealers have 
been informed their figures as submitted and 
those of the agents do not agree and that 
payment of the difference must be made 
forthwith. In one case, it is semi-officially 
stated, the difference was $10,000, which had 
to be paid in cash almost immediately. 

Another result of the Sesqui-Centennial 
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exposition was the liquidation sale here last 
Saturday of the stock of the Hindu Art 
Co., one of the exhibitors, at its store, 105 
S. 52d St., which it took after the Sesqui 
was closed. Several other exhibitors from 
the Orient and near Orient who believed they 
could dispose of their stocks here after the 
Exposition closed have had similar experi- 
ences. Incidentally and because of the in- 
volved financial aspects of the Sesqui, a 
receiver has been asked in order to expedite 
payment of claims by creditors. These 
amount to something over $5,000,000. 

Ganeshi Lall, jeweler of Agra, India, one 
of the exhibitors at the Sesqui left here last 
week for home, taking with him the emerald 
he exhibited at the Exposition and which is 
said to be one of the largest in the 
world. He sailed from New York for 
London on the Aquitania and will go from 
there to Agra. Mr. Lall, who has estab- 
lished a store here for the display of 
Indian products and jewelry, is satisfied with 
the results of the Sesqui as far as the East 
Indian exhibits are concerned. He said it 
did much to popularize jewelry, rugs and 
other products of that country and was profit- 
able to that extent. 

Creditors of George Hahn, trading as the 
Capitol Loan Co., at 24 N. 12th St., who 
was petitioned into bankruptcy recently, 
have received tentative offers of a settlement 
but are not yet inclined to accept it at the 
figures proposed. The first offer was 35 per 
cent but it is understood a subsequent one 
of 40 per cent was tendered. General 
sentiment among the creditors is that nothing 
less than 50 per cent should be accepted. A 
meeting will be held this week at which the 
offer will be discussed. Hahn’s liabilities 
continue to grow and now are placed at more 
than $50,000. No estimate of the assets has 
yet been made. The pledges are said to 
amount to about $12,000. 

William J. Fulton, for a number of years 
in the retail jewelry business in the Jefferson 
building at 1015 Chestnut St., is not afraid of 
the number 13, for he has taken the store 
bearing those figures in the Arcade on Chest- 
nut St., and has located himself in a small 
but handsomely equipped and modern store. 
The woodwork is all in American walnut 
and with the modern lighting facilities the 
place is considered one of the handsomest 
retail jewelry stores in the city. Mr. Ful- 
ton began his business career as an errand 
boy in the John Wanamaker store and after 
several years was assigned to the jewelry de- 
partment. Now he is in business on the same 
street and not far from the store founded by 
his late employer. 

The handsome silver trophy donated by 
the firm of S. Kind & Sons to be competed 
for by the store bowling teams, has been 
awarded for this season to the Gray 
team which stood highest in the sea- 
son’s rolling. The trophy is a bowling ball 
of regulation size mounted on an ebony base. 
It stands more than 15 inches high and is 
a fine example of the silversmith’s art. It 
is inscribed with the name of the winning 
team and the name of the firm. It must be 
won three times to insure permanent posses- 
sion. Arrangements are already afoot for 
next season when it is hoped to organize a 
jewelers’ bowling league with teams from S. 
Kind & Sons, Bailey, Banks & Biddle, J. E. 
Caldwell & Co., and Fulmer & Gibbons, with 
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as many other teams as can be organized, 
competing for a handsome cup or other 
trophy. Caldwell’s already has a crack team 
and Fulmer & Gibbons has good material 
for a team, with many good bowlers among 
the employes, who up to this year competed 
among themselves. 

While Governor John S. Fisher has not 
yet signed the State-wide auction bill put 
through the Legislature through the efforts 
of the Pennsylvania Retail Jewelers’ Asso- 
ciation, intimation has come from Harris- 
burg that he is favorably disposed to the 
measure. When he will reach it is uncertain 
as when the Legislature adjourned it left 
864 bills for his approval or disapproval 
and he has until May 14 to complete the job. 
President Frank L. Davis, of this city, and 
other association officials are planning the 
moment they receive word the bill as signed 
to open a campaign on the “fake” and “fly- 
by-night” auctioneers and make them con- 
form to the rigid requirements in every re- 
spect, particularly that relating to their war- 
rantees of their goods and the elimination 
of “cappers” and “fly-bidders.” Jewelers 
in every city and town in the State will be 
sent a copy of the law and requested to take 
up its enforcement with the police authori- 
ties. By this method it is hoped to make 
the law so generally enforced that the fake 
auctioneers will find business unprofitable. 
Activities of the association officials will 
also be devoted from now on to plans for 
the State convention. Neither place or, date 
were set at the 1926 gathering here which 
was held in connection with the national 
conventions of the retail and wholesale asso- 
ciations, and the selection has been left open 
with the idea that cities other than Pitts- 
burgh or Philadelphia should have the honor. 
It is felt that holding the convention in a 
smaller district will have the effect of 
stimulating the jewelers in that section of 
the State. ° 








Atlanta, Ga. 





P. J. Eppenstein, Elgin American Mfg. 
Co., Elgin, Ill., spent several days in At- 
lanta during the week calling on the local 
trade. 

J. O. Daniell, formerly with Daniell & 
Dodson, 24 S. Broad St., has dissolved his 
partnership in the firm and has opened his 
own jewelry store at 112 Whitehall St. 

Mr. and Mrs. W. O. Roberts were visitors 
in Atlanta during the week. Mr. Roberts 
is opening a new and up-to-date retail 
jewelry store in Millen, Ga. Several years 
ago Mr. Roberts was in the jewelry business 
in Cordele, Ga., having bought out the store 
of S. M. Dekle. 

J. J. Scheff, Ewing Bros., has just re- 
turned from a week’s automobile trip to 
Florida where he went with his brother. 
W. Leon Taylor, with the same concern, 
has left for a two weeks’ automobile trip 
to St. Petersburg and other points on the 
west coast of Florida. 

J. J. Bookout, well-known Peachtree 
Arcade jeweler, recently received first prize 
for his window display in the 1927 Spring 
Festival of Peachtree Arcade merchants. At 
ihis festival, special decorations are made by 
all of the merchants in the building, and 
prizes are offered for the best window dis- 


plays. 
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‘Creasure’ 
Solid Silver 


$8. 
BC 


STERLING 925/1000 FINE 


























Ask Me Another! 


“What is the most favored style in interior decoration today?” 

(Together) “Early American!!” 

“What pattern of table silver is best fitted for an early 
American dining room?” 

“That’s easy, old man! An early American pattern.” 

“Yowre wrong! Jack ... Isn't he, Bob? Its THE ‘Early 
American Style’ in ‘TREASURE’ SOLID SILVER.” 

“Right.” 

“You've been reading the ads, Jane.” 

“Yes ....and I have been visiting the Metropolitan Museum, 
too!—studying collections of old, early American silver!! Besides, 
we've picked THE Early American Style for OUR pattern. Haven't 
we, Bob!’ 


ITH the smart world ravenously collecting early American antiques, and 
W itientiy interested in correctness of design and the harmony of home 

appointments, the EARLY AMERICAN STYLE in “TREASURE” 
SOLID SILVER quite naturally assumes an important role to-day in the selling of 
Silver Tableware. It seems to have no substitute, for those who really know. 
And Jewelers who enjoy, in their community, the reputation of being the most 
competent authority in the matter of style and design, delight in offering this 
lovely pattern to their most critical patrons. For there is much satisfaction in 
knowing that in this pattern, the real spirit of early American silver is faithfully 
expressed. 





The Early American Style 1s an exclusive pattern, available only 
to a few selected Retail Jewelers in each community. 


ROGERS ,LUNT & BOWLEN COMPANY .. Silversmiths . GREENFIELD, MASS. 
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Editorials 





What Amends 
Will Be Made 

for the Libel on 
the Jeweler? 


HE unfounded 
attack on the 
jewelry trade 

made in an article 
published in the American Weekly, 
the magazine section of a number of 
Sunday papers published throughout 
the country, was told of in detail in 
the last issue of THE JEWELERS’ Cir- 
CULAR, as well as the attempts that 
have been made to counteract the ef- 
fect of the statements issued. These 
statements which were generally to the 
effect that the platinum market would 
go to pieces because of “new discov- 
eries” in South Africa; that plati- 
num could not be distinguished from 
nickel; that white gold was composed 
of about 80 per cent. base metal and, 
that jewelers made a profit of over 
$100 in the selling of platinum mount- 
ings for $120, were really so ridicu- 
lous that they should not have had to 
be refuted. Owing to the fact, how- 
ever, that a government official and a 
government department were quoted 
in support of the statements made, 
they were apt to get consideration 
from the public that the ordinary state- 
ment might not have received. There- 
fore, it was necessary to show their 
lack of basis in fact. 

As shown in the last issue, not one 
of the statements would have been 
borne out by an investigation had the 
writer made it, or had the editor at- 
tempted to verify the article. The so- 
called discovery of platinum in South 
Africa is several years old. Platinum 
has not been produced in anything like 
the quantities intimated in the article, 
and there is no chance of any such 
effect on the market as_ predicted 
by any possible production from these 
fields. The government officials and 
Sureau specifically named in the arti- 
cle absolutely repudiated the state- 
ments which the author made and for 
which he quoted them as his authority. 

We understand that the publishers 
of the magazine regret the error and 
will co-operate with the jewelers in 


publishing authentic articles in the 
future. But this does not mitigate the 


harm done and is no excuse for the 
almost criminal carelessness shown 
in handling the article. Naturally, the 
publishers are hearing from jewelers 
all over the country, as well as from 
the government officials, in a way that 
will make: them be more careful in 
handling jewelry topics in the future. 
The trade will await with interest, the 
action of the papers which circulated 
the supplement containing the un- 


_fcunded a.tack on cur industry to see 


what amends they make for the harm 
that has been done. 





How Price 
Competition 
Harms the Jeweler 


[ may be true as 
I the old adage 

says that “Com- 
petition is the life 
of trade” but, unfortunately, many 
merchants and manufacturers as well, 
have misunderstood the true meaning 
of the adage and interpret it only as 
competition in price. When so limit- 
ed, the saying is no longer true. Far 
from being the life of trade, competi- 
tion in price is often the death of 
trade; for often there grows out of it 
trade evils and abuses that undermine 
the business of both manufacturer and 
distributor and which bring nothing 
but regret and dissatisfaction to the 
buyer. This is particularly true of 
the jewelry industry wherein the ques- 
tion of price is one that is quickly for- 
gotten after the article is sold. On 
the other hand, the question of quality 
will always remain to confront both 
maker and seller. 

As far as the jewelry industry is 
concerned, successful competition can 
only be carried on where the element 
of quality is at all times kept in mind. 
“How good,” not “how cheap,” is the 
factor for manufacturers and dealers 
always to consider, and the only way 
that price competition can legitimately 
enter in in a way to develop and not 
undermine the industry, is in the con- 
sideration of how much quality can 
be given for the price paid. 

As has often been pointed out, both 
in this journal and in the addresses of 
leaders of our trade, the jeweler stands 
with the public in a position different 
from merchants in nearly all other 
lines. People who buy jewels, jewelry 
and precious metal from a jeweler ex- 
pect quality irrespective-of the price 
they pay. What is more, they expect 
a guarantee as to quality and a serv- 
ice associated with it. Men and women 
who would never think of going back 
to a department store, hardware mer- 
chant or novelty shop with a watch or 
clock that failed to keep time; with 
jewelry that turned color or metal that 
did not appear up to the standard, will 
in nearly every instance, expect a 
jeweler to make good on such defi- 
ciency; and that condition exists ir- 
respective of the time that has elapsed 
since the sale or the price they have 
paid for the article. 

This may be unfortunate in some 
ways but it is an evidence of the fact 
that the public expects quality from 
the jeweler. ‘The jeweler, who sells 
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a poor article or one that does not 
possess the quality that the customer 
expects to get, suffers in reputation 
even though he has sold it at a price 
that might be considered extraordi- 
narily low. He may give value for the 
money paid and more than value, but 
he suffers nevertheless. People who 
buy such articles from him, are resent- 
ful at the lack of quality and if they 
do not come back to him to have him 
“make good,” they show their resent- 
ment in telling their friends and neigh- 
bors of the way they have been treated, 
The jeweler of all merchants, there- 
fore, cannot afford to sell an article 
that is not all that it pretends to be 
or even seems to be in the mind of the 
purchaser, and trade induced by the of- 
fering or advertising of such articles, 
in most instances, results in a loss in- 
stead of a gain to the business. 

Now, the great evil of price compe- 
tition results from the fact that as 
prices go down and profits get lower, 
this condition is nearly always fol- 
lowed by a cutting in quality or 
workmanship. Misrepresentation then 
inevitably creeps in, and eventually 
the merchandise deteriorates until it 
is but an imitation of what it 
started out to be. A great construc- 
tion company in its advertising re- 
cently called attention to the fact that 
some wag has wittily and wisely: ob- 
served that “Nothing is so bad but 
somebody can make it worse and sell 
it cheaper.’ This is something that 
the manufacturer and merchant ad- 
dicted to price competition should al- 
ways keep in:mind. The more they 
cut, the greater opportunity of un- 
scrupulous competition they will meet 
from those who will be willing to cut 
price further and make the merchan- 
dise worse. In other words, competi- 
tion on the price basis is limitless 
while on the other hand, competition 
on the quality basis is always limited. 

Foolish as is the manufacturer who 
starts sacrificing quality to price, he is 
not nearly as foolish as the retailer 
who considers price an all important 
factor and quality a secondary one. 
The manufacturer at least is dealing 
with people who know something of 
values and quality and may be im- 
pressed by the lowering of the price; 
the retailer, on the other hand, is deal- 
ing with people who know nothing of 
value or quality, who take these for 
granted and do not appreciate any 
sacrifice in profits he may make to 
force a sale. 

The retailer must realize that when- 
ever he sells an article which later 
proves to be without the quality ex- 
pected, he makes an enemy instead of 
a customer, no matter how much he 


has given the latter for his money. 
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Rothblum & Mire announced last week the 
removal of their offices from 87 Nassau St. 
to 48 W. 48th St. 

William Vogel, manufacturing jeweler, 
formerly located at 110 Nassau St., is now in 
new quarters at 48 W. 48th St. 

Louis Frank, of the Frank-Schmidt Co., 
pearl importers, 22 W. 48th St., left this city 
last Monday to call on the trade in the west. 

The business of Sidney Kaufer & Co., im- 
porters of diamonds, has been removed from 
170 Broadway to room 1205 at 48 W: 48th 
St. 

Kaufer Bros., manufacturing jewelers, 
have notified the trade that they have moved 
their offices and factory from 71 Nassau St. 
to 64 W. 48th St. 

The S. & W. Mfg. Co., specializing in 
diamonds, set rings and mountings, is now 
located at 65 Nassau St., where it moved 
recently from 87 Nassau St. 

Levy-Wander, Inc., manufacturing jewel- 
ers, 1600 Broadway have taken additional 
space at their present quarters and will 
enlarge their factory and office. 

Louis N. Marx, importer of precious 
stones formerly located at 36 W. 47th St., 
has taken space in the new French building, 
551 Fifth Ave., and will move in about 
April 27. 

Louis Whitelaw of Whitelaw Bros., im- 
porters of diamonds, 68 Nassau St., will 
sail for Europe, next Saturday on the 
Leviathan. While abroad, he will visit the 
European diamond markets. 

The Arrow Jewelry Mfg. Co., Inc. 
maker of jewelry and watchcases, 200 
Broadway, has taken over additional space 
in its present location, enlarging the fac- 
tory to twice its previous size. 

The business of Fine Bros., importers and 
jobbers in diamonds, watches, clocks, jewel- 
ry, materials, etc., is now located in new 
quarters at 33 Forsyth St., having been re- 
moved recently from 90 Canal St. 

The Enamel Sterling Co., enameler of 
gold, silver and filigree, is the name of a 
concern which has engaged in business at 49 
Maiden Lane. The business -is being con- 
ducted by H. Lem and B. Bingen. 

A. Edward Fisher, importer of diamonds, 
10 W. 47th St., sailed for Europe last Sat- 
urday on the Majestic. Mr. Fisher will be 
on a four weeks’ purchasing trip and will 
visit France, Belgium and Holland and ex- 
pects to return the latter part of May. 

Stephen Varni of the Stephen Varni Co., 
15 Maiden Lane, returned to this city last 
week on the Berengaria. Mr. Varni came 
back after a brief visit to the foreign dia- 
mond markets and reports that his home- 
ward voyage was ideal and most enjoyable. 

Harold H. Gibson, vice-president of 
Zenith Watch Co., Inc., 64 W. 48th St., 
returned the last of March from a visit 
to the company’s factories at Switzerland. 
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Mr. Gibson was greatly impressed with the 
methods of watch manufacturing used at the 
Zenith plants. 

Louis Hartzberg, of J. & L. Hartzberg, 
makers of platinum mountings and diamond 
jewelry and importers of diamonds, 48 W. 
48th St., will sail today (Wednesday) on 
the Berengaria, going abroad on an exten- 
sive purchasing trip. He will visit the dia- 
mond markets at Amsterdam and Paris. 

It was announced last week that the trade 
name of Chapman Aarons, operating a 
jewelry and pawnbroking business at 1949 
Broadway, this city, has been changed to 
The Chapman Co., which name has been 
registered with the County Clerk of New 
York. The business is still owned and 
operated as heretofore, the only change be- 
ing the trade name. 

Old English silver and Sheffield Plate 
including some of the works of Paul 
Lamerie, as well as old English porcelains 
and Waterford glass will be sold at public 
auction next Saturday afternoon at the An- 
derson Galleries, 489 Park Ave., this city. 
The sale will start at 2 o’clock and the 
articles to be placed on the auction block 
are to be sold by order of James Robinson 
of 731 Fifth Ave. New York. 

A meeting of the creditors of Boris Ran- 
kin, Philadelphia, was held last Wednes- 
day at the offices of Sternberg & Rosen, 
attorneys in the Woolworth building, this 
city. At the meeting, the creditors ac- 
cepted an offer of 20 cents on the dollar, 
payable 10 percent in cash and the balance 
in two notes of five per-cent each, matur- 
ing in 10 months. These notes are to bear 
interest and are to be endorsed. Rankin is 
said to have few assets, while his liabilities 


~ are placed at $39,000. 


On May 1, Barnett Robinson, 542 Fifth 
Ave., and Aaron Sverdlik & Co., 527 Fifth 
Ave., will combine and after that date will 
do business under the style of Robinson & 
Sverdlik, Inc. The new firm will be lo- 
cated in handsome, up-to-date and spacious 
quarters on the eighth floor of the build- 
ing at 527 Fifth Ave., where they will fea- 
ture single stones, calibre and all kinds of 
precious stones. Mr. Robinson and Mr. 
Sverdlik will have associated with them, 
Thomas Walsh and Edward Kanners. The 
old customers and friends of both firms are 
being invited to visit the new offices of 
Robinson & Sverdlik, Inc., which will be 
opened on May 1. 

Samuel Mautner, for over 22 years with 
Wolfsheim & Sachs, Inc., has acquired the 
interest in the concern formerly owned by 
Elkan M. Sachs. Associated with Mr. 
Mautner in the business is Sylvan W. Wolf- 
sheim, whose father, Louis Wolfsheim, 
founded the business 38 years ago. The 
concern manufactures jewelry boxes, sam- 
ple cases, display fixtures, etc. and has an 


CIRCULAR 


of the, Chamber. 


“Va, NOH 
Hyten 


U 
0) Re Pa u 
RA (BLN 
¢ vintiity Za Uh SSF 
| A m0 Min) i 
oe Il z 1a 


Sahl Here | UIT : 
sexfiger- pO (90 Oe 
SS op 
“SES hes ool z 
Rog Mail Nout 


i 


office at 20 W. 47th St. Mr. Mautner 
started with the concern as an office boy 
and later became one of the traveling rep- 
resentatives. He is now vice-president and 
secretary of the concern but will continue 
to call on the trade in the south where he 
is well known among jewelers. 

Last Wednesday, P. J. Coffey, president 
of the National Jewelers’ Board of Trade, 
appointed delegates to represent this or- 
ganization at the 15th annual meeting of 
the Chamber of Commerce in the U.S.A., 
to be held at Washington, D.C., May 3, 
4 and 5. In the absence of M. D. Roths- 
child, National Councillor, who will be 
abroad until next September, Mr. Coffey 
appointed Harry C. Larter, as alternate 
National Councillor to attend the meeting 
The other delegates in- 
clude G. H. Niemeyer-of Handy & Har- 
man, and T. Edgar Willson, Editor of Tue 
JEWELERS’ CIRCULAR, both of New York; 
Jacob Engel of J. Engel & Co., and H. C. 
Kirk, Jr., of Samuel Kirk & Son, Inc., 
Baltimore, Md.; P. J. Coffey of J. A. & 
S. W. Granbery, Newark, N. J., and F. C. 
Backus, secretary of the Board. 

At the regular monthly meeting of the 
Jewelers’ 24 Karat Club which was held 
Wednesday afternoon at the rooms of the 
association, 15 Maiden Lane, routine busi- 
ness was transacted. In the absence of 
President Untermeyer, Vice-President Will- 
son presided and after the reading of the 
minutes, Secretary Ward read a number of 
communications which had been received in 
behalf of the organization. It was decided 
to appoint a special committee to arrange 
for the golf team which the Chicago jewelers 
had asked the 24 Karat Club to form to 
participate in their annual tournament, a 
large number of golfers having answered 
the questionnaire sent out by Secretary 
Ward. Fred Croselmire who was appointed 
chairman of this committee, was empowered 
to appoint the other two members. Charles 
Marx, chairman of the beefsteak committee, 
reported that everything was in readiness 
for the affair to be held the following night. 
Matt Stratton speaking for the outing com- 
mittee reported progress and indicated that 
the date would probably be Wednesday, 
June 22 at Price’s. Encouraging reports 
were received as to the condition of ex- 
president David Kaiser who is now recuper- 
ating at Lakewood. The meeting then 
adjourned. 

A campaign to raise $1,000,000 for the 
purpose of providing the Boy Scouts of the 
five boroughs with the largest permanent 
all-year-round camp in the world has been 
launched and an appeal is being made to the 
industry by Adolph Wodiska of Wodiska & 
Co., 10 W. 47th St., to support this move- 
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ment. In a statement issued to THE JEWEL- 
ERS’ CIRCULAR by Mr. Wodiska, he said: 
“This camp ground is the greatest need 
of the Scouts today. The jewelers of New 
York have always been foremost in every- 
thing for the good of our city and country, 
and I feel sure that they will be glad to 
lend their generous aid in this undertaking; 
for nothing concerns us more than the future 
of our youth, and nothing is doing more to 
promote their welfare than the Boy Scout 
movement. Realizing the urgency of this 
appeal and the worthiness of the object, I 
have accepted the chairmanship of the 
Jewelry Division in the campaign for 
$1,000,000, which the Boy Scout Foundation 
is conducting to purchase and develop this 
camp, and provide for the Scout activities 
in Greater New York. This is not an an- 
nual appeal for operation, but a capital in- 
vestment in a permanent enterprise which 
will continue for many years to come.” 
Headquarters for the campaign have been 
opened in Room 1703 of the Candler build- 
ign, 220 W. 42nd St. Contributions should 
either be sent to that address or to Mr. 
Wodiska, whose address is mentioned above. 

Irving Baum, 48 W. 48th St., is leaving 
for the European diamond markets on Sat- 
urday, April 30, aboard the Leviathan, 

Hilpert & Trabinger are now located in 
the Silversmith’s building at 15 Maiden 
Lane, having removed recently from 37 
Maiden Lane. 

The Lenall Watch Co., Inc., 180 Broad- 
way, has removed from room 64 to more 
ccmmodious quarters in room 61 in the 
same building. 

Julius Kroll of L. Kroll & Sons, Inc., 
10 W. 47th St., sailed last Friday on the 
Majestic, going abroad on a purchasing trip 
to the European diamond markets. 

David Polak has removed his business 
from 170 Broadway to 64 W. 47th St., where 
he is opening a factory. Mr. Polak will cut 
and recut diamonds for the trade and will 
specialize in fancy shapes. 

Harry H. Griffin, representing Henry 
Birks & Sons, Ltd., Montreal, and A. V. 
Elms of Ryrie-Birks, Ltd., Toronto, recently 
returned from Europe and while enroute to 
Canada, stopped off at New York. 

l.eo Davidson, representing Henry 
Davidson, 51 Maiden Lane, is sailing on 
the Lezvia’han next Saturday, April 30, to 
visit the European diamond and watch mar- 
kets where he will make purchases and 
prenarations for the Fall season. 

Morris S. Claar of Claar Bros., impor- 
ters of precious and semi-precious stones, 
F8 Nassau St., returned from Europe on the 
S. S. Agquitania after a_ successful trip 
abroad. While abroad Mr. Claar purchased 
some genuine colored stones which he will 
show to the trade. 

During the past week, Korones Bros., 
moved their business from 37 Maiden Lane 
to the 12th floor in the building at 20 W. 
47th St. The firm will specialize in the 
importing of diamonds and manufacturing 
of jewelry and will also handle Sen-O-Rok 
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watches owned and manufactured by the 
concern. 


The Gemart Jewelry Mfg. Co., Inc., has 
been adjudicated a bankrupt and on May 5 
at 2:20 p.m., a meeting of creditors will be 
held in the office of Seaman Miller, referee 
in bankruptcy, 20 Vesey St. Creditors may 
attend to prove their claims, appoint a 
trustee, examine the bankrupt and transact 
such other business as may come before the 
meeting. 

The Sunset Watch Case Co., Inc., deal- 
er in watch cases and jewelry, 121 Fulton 
St.. was petitioned into bankruptcy in the 
United States District Court this city last 
Wednesday. The creditors instituting the 
action include Morris Weiner, $1,500; Max 
Sonshine, $160, and Federal Watch Crystal 
Co.. $75. Judge Winslow has appointed 
Nathan Lieberman as a receiver under a 
bond of $2,000 with authority to continue 
the business for 15 days. The filing of the 
petition followed a meeting of creditors 
held the same day at the office of Lester 
M. Friedman, attorney for the watch case 
concern, at which it was claimed the firm’s 
insolvency was disclosed. The petition 
places the assets at $5,000 and the liabilities 
at $30,000. It was alleged at the office of 
Sternberg & Rosen, attorneys for some of 
the creditors, that the concern owes about 
$31,000 and has assets of $22,300, consisting 
of cash, $300; accounts receivable, $7,000; 
merchandise, $3,000, and machinery, furni- 
ture and fixtures, $12,000. 

The Fifth Ave. Association of which a 
number of New York jewelers are prominent 
members held a luncheon at the Waldorf 
Astoria Hotel last Wednesday at which the 
topic for discussion was “The First Year 
of Crime Reduction Under the Baumes 
Laws.” The luncheon was attended by 
probably 30 jewelers from all parts of the 
city who listened with a great deal of inter- 
est to an address delivered by State Senator 
Caleb H. Baumes, father of the Baumes 
Laws. The dinner was presided over by 
newly appointed Police Commissioner War- 
ren who was introduced by William J. 
Pedrick, managing director of the Fifth 
Ave. Association. The Police Commissioner 
stated that nothing has helped more to aid 
the police department in making New York 
safe than the work of the committee headed 
by the State senator whom he then presented 
as the first speaker. Mr. Baumes cited 
some interesting cases about criminals, 
how they operate, are apprehended 
and punished and called attention to 
the fact that the program of the State 
Crime Commission contemplating legislation 
is to catch the criminal, put him in jail and 
give him a quick trial. The senator advo- 
cated finger printing and also told of the 
misunderstanding of the Baumes Laws 
which, he said, was based principally on 
ignorance. Judge Rosalsky of the Court of 
General Sessions was another speaker. He 
pointed out that there were many technical 
holes in the Penal Laws and the code of 
procedure and cited instances and figures to 
bear out his contentions. 


Creditors of I. C. Newman, jeweler of 
Chicago, held a meeting last Wednesday 
at the Hotel Astor, New York. A com- 
mittee was appointed consisting of Louis 
Geldman of Goldman & Frier, attorneys, 
Sol Hess of Chicago and S. J. Freudenheim 
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of J. Freudenheim & Sons, New York. The 
creditors, during the meeting, also voted 
a resolution of confidence to Arthur New- 
man, nephew of I. C. Newman, who has 
been appointed as conservator of the estate. 
The committee will confer with, assist and 
advise the conservator in the administration 
of the estate and also will further confer 
with the judge of the Probate Court with 
the end in view of obtaining the assistance 
of the court to enable the conservator to 
make pro rata payments to creditors as the 
funds accumulate. This committee will also 
act to have the business continued as a 
going concern. As announced in these col- 
umns, several weeks ago, I. C. Newman suf- 
fered a mental breakdown and is now in a 
sanitarium. After the jeweler became ill, 
Judge Horner of the Probate Court in Chi- 
cago, entered an order declaring the debtor 
incapable of managing his affairs and con- 
sequently appointed Arthur Newman, his 
nephew, as conservator of the estate under 
a bond of $250,000. The creditors are being 
represented by Goldman, Allshouse & 
Healy, attorneys of Chicago, and Goldman 
& Krier, attorneys of New York. It is 
said to be the desire of Mr. Newman’s 
family to continue the business and as the 
net worth of the estate is reported to be 
about $186,000, creditors will be paid in 
full. 

At a meeting of the creditors of E. J. 
Hertz, 1209 Chestnut St., Philadelphia, held 
last Thursday at the office of Karelsen & 
Karelsen, attorneys representing creditors, 
1440 Broadway, this city, it was decided that 
a corporation be organized and that all the 
assets of Mr. Hertz be transferred to this 
corporation. It was also agreed that the cor- 
poration assume all the debts of Mr. Hertz, 
as set forth in a statement drawn by the 
Hyans, Hafer Co., accountants; that the cor- 
poration issue to all creditors, certificates of 
indebtedness under the terms of *which all 
creditors shall be paid pro rata out of the 
assets of the corporation, as and when the 
assets shall be distributed; also that the di- 
rectors of the corporation shall be three of 
the merchandise creditors of Mr. Hertz. The 
creditors’ committee, it was agreed, shall hold 
all the stock of the corporation as trustees 
for all the creditors and have full control 
of the same. The attorneys, in a letter sent 
to creditors, expressed the belief that this 
plan will avoid bankruptcy proceedings and, 
in fact, any court action, and will assure to 
the creditors the distribution of the assets 
that remain at the least possible expense to 
them. The creditors’ committee has full 
power to continue or liquidate the business 
as in its judgment may seem wise. This 
committee consists of: Bernard Strauss, of 
Oppenheimer & Strauss; Boris Zolotar, of 
the Zolotar Co.; Czesare Fochi, of the Fochi 
Mfg. Co., Inc.; Robert L. Coates, of L. P. 
White, and Alex Grathon, of Grathon & 
Dubinner. 

Benjamin Mintz, charged with the hold- 
up and killing of Aaron Rodack, jeweler 
at 3630 Broadway, was placed on trial last 
Monday in the Court of General Sessions 
for first degree murder. The defendant was 
indicted with Hyman Amberg, one of the 
men who was killed several months ago 
while attempting to escape from the tombs. 
Mintz refused to plead guilty to man- 
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slaughter as his attorneys advised him. 
He is accused of having acted as chauffeur 
for Amberg, but insisted that confessions 
obtained by the police were made under 
duress. The jury was completed Monday, 
and Dr. Richard Gonzales, assistant medical 
examiner, was the first witness. 

Baskin & Lang, wholesale jewelers, now 
located at 45 Forsyth St., are moving on 
May 1 to Room 1304 at 9 Maiden Lane. 

Charles F. Boleschka, manufacturing 
jeweler, has removed his business from 368 
Adams St., Brooklyn, to 154 Lawrence St., 
in the same borough. 








Consular Notes 





The Bureau of Foreign and Domestic 
Commerce announces that a firm in Prague, 
Czechoslovakia is in the market for all 
kinds of watches. Further information will 
be given by the Bureau at Washington, 
D. C., or any of its branches if reference 
is made to their File No. 23756. 


* * x 


A firm in Singapore, Straits Settlement, 
according to the Bureau of Foreign and 
Domestic Commerce is in the market for 
cheap alarm clocks. Their file No. 24459 
covers this item and further information 
will be given by the Bureau at Washington, 
D. C., or any of its branches if this number 
is mentioned. 

x * * 

A firm in Para, Brazil is in the market 
for glassware, chinaware and jewelry ac- 
cording to an announcement of the Bureau 
of Foreign and Domestic Commerce. This 
item is covered by their File No. 23967 on 
which the Bureau at Washington, D. C., or 
any of its branches will give further in- 
formation, if this number is used. 

, *x * x 

The Bureau of Foreign and Domestic 
Commerce has announced that a firm in 
Copenhagen, Denmark, is in the market for 
watches and clocks. The Bureau at Wash- 
ington, D. C., or any of its branches will 
furnish further data on this request if File 
No. 24690: is mentioned. 

x * * 

A firm‘in Sidney, Australia, is in the 
market for fancy goods and jewelry accord- 
ing to the bulletin of the Bureau of Foreign 
and Domestic Commerce. Further data 
concerning this inquiry will be given to any 
one writing to the Bureau at Washington, 
D. C., or any of its branches and referring 
to File No. 24736. 

*x* * * 

Artificial jewelry has been listed by the 
Bureau of Foreign and Domestic Commerce 
as an item wanted by a firm in Talcahuano, 
Chile. Their File No. 23741 covers this 
request and additional information will be 
given by the Bureau at Washington, D. C., 
or any of its branches if this number is used. 

x * * 

A firm in Lisbon, Portugal, are desirous 

of securing alarm clocks and fountain pens, 
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according to information published by the 
Bureau of Foreign and Domestic Commerce. 
This request has been given File No. 23758 
and the Bureau at Washington, D. C., or 
any of its branches will furnish further 
information if reference is made to this 
number. 
x ok * 

Jewelry and novelties are the articles 
wanted by a firm in Bayamon, Porto Rico, 
according to the bulletin of the Bureau of 
Foreign and Domestic Commerce. Anyone 
interested in this request, by referring to 
File No. 23°42 will receive information if 
inquiry is made to the Bureau at Washing- 
ton, D. C., or any of its branches. 

* * * 

The Bureau of Foreign and Domestic 
Commerce has listed the request of a firm 
in Bahrein, Persian Gulf for jewelry, pre- 
cious stones, watches and clocks. Their 
File No. 23938 covers this item and further 
information will be furnished by the Bureau 
at Washington, D. C., or any of its branches 
if reference is made to this file number. 











The retail jewelry stores sia “Main St. 
have prospects for a good trade in May. 
Easter business was fair. 

Henry Hill, jeweler, engraver and jewelry 
repairer, is now located at 23 Byrd building, 
corner S. Main and Madison Sts. 

The Mulford Jewelry Co., 6 S. Main St., 
is starting its 47th birthday event. Dia- 
mond day, attractions in silverware, pottery 
goods, club features and most beautiful dis- 
plays are to be seen at this veteran and rep- 
resentative house. 

Julius Goodman on his recent trip to New 
York made large purchases of fine loose dia- 
monds which as an exhibit at his store, 38 
Main St., has attracted interest. The store 
is a beautiful one. It is equipped with mod- 
ern burglary alarm features and every mod- 
ern trade convenience. 

The Watch & Clock Hospital, at Union 
Ave. and S. Main St., is one of the active 
repair places for watches, fountain pens, etc., 
in Memphis. Originally it started on Madi- 
son Ave., near the post office. Al Thornish, 
John Kelty and Paul Tharnish are the 
founders of the Hospital. 

There is general interest here in the con- 
vention of Tennessee jewelers, who are 
meeting at Nashville, April 27-28. Presi- 
dent James Cayce of that city has been ad- 
vised that Memphis, Chattanooga and other 
cities will send large representations to the 
convention this year. 

There have been one or two more jewelry 
window robberies on Main St. in the last 
10 days. The robberies have usually oc- 
curred in the early morning hours, and have 
taken the form of window smashing with the 
taking of such'loose diamonds or fine articles 
left in arm’s reach. 

J. H. Mednikow, of J. H. Mednikow & 
Co., 83 S. 2nd St., is still away on an ex- 
tended trip in his territory. The city sales 
staff since the rains ceased entertained many 
visitors from other towns who are quartered 
here while their own communities are being 
brought to the surface again. The Memphis 
hotels are crowded with such :guests. 





A new department of exclusive gifts has 
been opened in the old establishment of the 
Norman Co., 22 W. Park St., to be known 
as the Gift Corner under the management 
of E. DeRoy Koch. 

George A. Allsopp, of Athese Bros., will 
move with his family to their Summer home 
at Deal about the middle of May. His firm 
has found a decidediimprovement in business 
in the last month, 

William Hingle, designer with Carter- 
Gough & Co., an instructor in jewelry de- 
sign at Fawcett School of Industrial Arts, 
has prepared an article on the work of his 
classes for the school year book which will 
be published in about two weeks. Photo- 
graphs of the students’ work will illustrate 
the article. 

Alex Loeb, a member of the nominating 
committee of the New Jersey Retail Jewel- 
ers’ Association, is occupying his new store 
at 30 Halsey St. next Hahne & Co. He 
had occupied his Central Ave. shop, near 
Broad St., for 11 years. The present store 
is in a new building in what is becoming 
a new business section. The Internal 
Revenue offices are nearly across the street 
and the Globe Indemnity building is a short 
block away, fronting on Washington Park. 
While continuing to conduct a general retail 
store, Mr.. Loeb has taken up wholesaling 
in several lines, notably emblems, clocks and 
silverware. He came to Newark from Erie, 
Pa., where his brother is head of the jewelry 
firm of which Alex Loeb was formerly a 
member—S. Loeb & Sons. 











Buffalo’ s 


Si “po 521 Main St. 
pioneer credit jeweler, is about: to open a 
large, well-equipped optical department. 
“Early American Home Life,” as depicted 
by Dwight Franklin, sculptor and artist, i 
the center of an attractive and unusual win- 


Sol. 


dow display of silver. in Brayton’s, Inc. Six 
miniature figures are shown in an.old New 
England home, grouped around a tea service, 
The scene, which is quite realistic, was re- 
cently described in THE JEWELERS’ CIRCULAR. 

At the store of Leininger-Oelheim, Inc., is 
a Mother’s Day window display, consisting 
of a book of reminiscences by Ernest Flint 
Kelsey, prominent Buffalonian, dedicated. to 
his mother. The book, bound in hand-tooled 
leather, reposes in a walnut case with ster- 
ling inlay. A page is turned each day while 
on display, revealing interesting . episodes 
linked with the city’s history, told in both 
prose and poetry. 

Walter Lewandowski, jeweler, 1210 Gene- 
see St., was found guilty of practicing medi- 
cine without a license. by .a jury and Judge 
Clifford McLaughlin..in. City Court on April 
21. He was sentenced. to 30 days in the 
Penitentiary. A witness testified that he had 
visited Lewandowski’s;.store in January and 
was sold a bottle of.medicine and given four 
pills for $2.50. The .Erie County Medical 
Society and State Board of Medical Ex- 
aminers were responsible for the prosecution. 
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The Slavick Jewelry Co. reports an extra 
volume of business, which they say is due to 
the improvements recently installed. The 
store has the appearance of a metropolitan 
jewelry establishment. 

Jack A. Roth is on a trip through the 
northwest and will be away for about six 
weeks. He will visit San Francisco, Port- 
land, Ore., and Seattle and then will go to 
Omaha and other points in the middle west 
before his return to Los Angeles the latter 
part cf May. 

DD. J. Vincent, city salesman for the E. W. 
Reynolds Co., was united in marriage on 
Friday, April 15, at the Little Church of the 
‘lowers to Miss Aurora Salazer, of Los An- 
geles. The young couple are away on a two 
weeks’ honeymoon. The bridegroom is well 
known to the trade and has the best wishes 
of a host of friends here. 

George Goldberg, representing the Schless- 
Harwood Co., New York, who, as previous- 
ly noted, has completely recovered from his 
operation for appendicitis, has been on a trip 
to Chicago. By an error last week it was 
stated that he was “formerly” with the 
Schless-Harwood Co., when as a matter of 
fact he still represents the concern. 

E. A. Miller, of the Loew State building, 
lest the long pending suit against Paul 
Grimm, well-known local jeweler, for $1,600. 
The judgment of the court was that Mr. 
Grimm was not involved in any way in the 
transaction by which Mr. Miller hoped to re- 
gail an investment. It was the opinion of 
the court that Mr. Grimm had at all times 
been careful in all of his transactions and 
that his business shows a stability that marks 
it as permanent. While there was no ill- 
feeling between the jewelers, and while it 
was only a difference of opinion regarding 
the liability, the friends of Mr. Grimm, who 
has been in business here for 20 years, are 
congratulating him on his good fortune and 
his splendid rating as a business man. 

Business is better than normal and the 
jewelers are all looking forward to one of 
the greatest years in the history of the trade, 
according to Fred Reeves, of the E. W. 
Reynolds Co., who is perhaps in as close 
touch with the local situation as any man in 
the business. The Pacific Coast is due for 
an increase in trade over the past year, even 
though the past year was above the normal. 
“There is a confidence being expressed by 
the dealers such as we have never seen be- 
fore,” said Mr. Reeves. “The stock that is 
being ordered and the display of goods shows 
this confidence in the future. As a result 
the volume of trade has been increased and 
hig deals are being put over in one-two-three 
order and there is a stability. which makes 
the old-timers realize that the balance of 
power is rapidly swinging to the Pacific. 
“Working in close co-operation with the east, 
we have nothing but progress to report, as 
we are perpared for a new stimulus in the 
trade because of the activities that have 
marked the opening months of the year. The 
report. of. our banks shows larger clearance 
than at this time last year. Much of this, 
of course, is a result of the wonderful rains 
we have had. However, this also affects the 
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jewelry business, as well as all other 
branches of trade.” There is, according to 
Mr. Reeves, a tendency on the part of the 
bigger jewelers to either branch out into the 
cutlying parts of the city or to establish for 
themselves headquarters where the residen- 
tial trade can be reached. Los Angeles, he 
says, 1s rapidly becoming more metropolitan 
and the tradesmen are working with energy 
and vim to bring the volume of trade up to 
a place that shall mark this city, not only in 
other branches but also in the jewelers’ line, 
as the sixth city in importance in the United 
States. 











announced defi- 


Castelberg’s have now 
nitely that they will remove their large stock 
of jewelry from the site occupied by them 
for many years to a more prominent location 


on F St. The removal will commence about 
May 1, according to a large placard in their 
front windows. 

A card party will be held at the Hamilton 
Hotel, April 28, to raise $2,600, needed to 
make immediate repairs to 7,000 earphone 
extensions to radio sets in Washington hos- 
pitals and institutions. Thirty prizes have 
been donated by local merchants, among the 
donors being Castelberg’s, Sellinger’s, Salva- 
tore Desio and A. Kahn, jewelers. 

‘Since it was announced by newspapers that 
the Kay Jewelry Co. would give the correct 
time of day, it keeps one person pretty busy 
answering the numerous inquiries that come 
over the telephone. This courtesy was of- 
fered after the Western Union, and later the 
Naval Observatory, discontinued the former 
practice of supplying such information. 

According to Edward D. Shaw, secretary 
of the Merchants’ and Manufacturers’ Asso- 
ciation, Easter business in Washington was 
the largest:for some years. Notwithstanding 
the merchants got a bad start on account of 
the inclement weather, Mr. Shaw _ believes 
sales for the few good days just before 
Easter brought up the totals considerable 
above other years, 

Pearson & Crain, jewelers, recently had 
on display a bronze medal designed by Hans 
Schuler of Baltimore, and make up by the 
Medallic Art Co., of New York, to be used 
in commemoration of the 100th birthday of 
the Baltimore & Ohio Railroad Co. The 
obverse side of the medal depicts one of the 
most modern trains of the B. & O.—the 
Capitol Limited—drawn by one of the larg- 
est and most modern passenger engines, but 
the spirit of transportation guides its up- 
ward flight. The reserve side shows the 
“Tom Thumb” designed by Alderman Peter 
Cooper, of New York, and the first steam 
locomotive to be built in the United States, 
though never put into practical service. 
Hung in the front window of the jewelry 
store was a handsome calendar with a pic- 
ture of the laying of the cornerstone of the 
railroad, and an apron worn by William 
Rettew, who participated in the exercises on 


July 4, 1828. 








A voluntary petition in bankruptcy has 
been filed by Charles & Co, Charles J. Bux- 
baum, proprietor, Washington, D. C. 
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Market St., 
vacation in Florida, made a short trip to 
Cincinnati, where he spent a few days the 
past week. 

A bowling team of David Roth’s Sons, 
jewelers, tied for honors in the Merchants’ 
League, won the roll off from the Louisville 


Rudolph Baude, following a 


Times club, becoming champions of the 
league. 

Will Sales, local retailer, is featuring 17- 
jewel watches, on 30-day free trial, after 
which time, if suited, the customer begins 
paying at the rate of 50 cents a week. The 
price is $32.50. 

The Ritz Jewelry Co., Louisville, an in- 
stallment house, which has offered at various 
times many items other than jewelry in an 
effort to bring visitors into its store and get 
them started coming there, on April 22 used 
nearly quarter-page ads in offering a golf 
bag and four clubs for $9.95, sold on a 50 
cents a week basis only, no cash sales being 
taken. Recently the concern offered rubber 
tired sidewalk roller skates. 

The Grand Jury at Louisville has indicted 
Charles F. Diggs, under arrest at Meriden, 
Conn., for jewelry store robbing with worth- 
less bonds, on a charge of obtaining jewlery 
under false representation. He was indicted 
under that name and also the names of “F. 
W. Everett,” “F. L. King,” “H. M. Clark” 
and “J. H. Marshall.” He is alleged to have 
secured a $550 ring at the store of G. F. 
Geiger & Son, a $430 ring from Richard G. 
Tafel & Sons, and one of a similar value 
from Edward Krekel & Son, 538 W. Market 
St. After his arrest at Meriden Bertillon 
photos were recognized here and the rest 
was easy. 

Trial of Fred Stevens, Jr., who with six 
others was indicted for participation in rob- 
bing two diamond salesmen in Louisville, 
shortly after they had left the Dixie Jewelry 
Co., of which Stevens is secretary, was post- 
poned when called on April 18, until Thurs- 
day, due to injuries suffered by James P. 
Edwards, his lawyer, in an automobile acci- 
dent on April 14. The postponement was to 
April 21, when the case was again postponed 
to April 27, on account of the attorney’s in- 
juries. Howeyer, the court held that if 
Judge Edwards was unable to be present at 
the trial on April 27, he would go ahead 
anyway, and that the accused would have to 
secure other legal aid. As a precautionary 
measure Judge Burgevin, of the Criminal 
Court, appointed Stanley Briel to represent 
Stevens until other arrangements could be 
made. The prosecution contended that fur- 
ther delay of the trial would weaken the 
case, aS witnesses had been brought to Louis- 
ville from six points, and could not be had 
whenever desired. 








3urglars who entered Adolph - Gold’s 
jewelry store at 125 Windsor St., ‘Hartford, 
Conn., recently, took jewelry valued at about 
$375 and left the back door swinging wide 
open, according to a complaint made to the 
police. It was found that entrance was made 
by breaking a glass skylight in the roof. 
The burglars left by unlocking the back door 
and the iron grating covering it. 
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Chicago Notes 





Frank Whiting, of the Whiting & Davis 
Co., Columbus Memorial building, is mak- 
ing a business trip this week to Cincinnati 
and Cleveland. 

Frank Cullom, manufacturers’ representa- 
tive, with headquarters at the Columbus 
Memorial Vaults, is making a business trip 
around the circuit. 

Barnett Robinson, New York, who spent 
the past week in Chicago calling on the 
trade, reports having had a very nice busi- 
ness during his stay. 

Archie Graham, of Monroe Graham Co., 
New York, called on the Chicago trade 
during the past week. He left here for other 
cities in the middle west. 

Al. Kolker, representing J. Milhening, 
Inc., is making a business trip through the 
west as far as the Pacific Coast and will be 
gone for at least six weeks. 

Albert Grabhorn, of Grabhorn & Dubiner, 
Inc., New York, platinumsmiths, called on 
the trade in Chicago during the past week 
on his way to the northwest. 

V. T. Jones, of the Jones & Baumrucker 
Co., and George Arbogast, the sales manager, 
returned to Chicago last week after spend- 
ing a week in [Indiana on business. 

W. H. Wiley, of the jewelry department 
of C. D. Peacock, Inc., returned last week 
from a six weeks’ sojourn to Valparaiso, 
Fla., where he visited with friends. 

Jos. P. Brennan, of Buss-Linthicum- 
Thorson, wholesale watch dealers, left last 
week on an extended business trip through 
the west as far as the Pacific Coast. 

Otto R. Hirt, credit manager for Juergens 
& Andersen Co., returned to his desk last 
Thursday morning after being away for 
the past 10 days recuperating from a throat 
operation. 

Ted Tracy, of the Juergens & Andersen 
Co.’s sales force, was in Chicago for a few 
days visiting at home over the Easter holi- 
days. He left here for a short trip through 
Wisconsin. 

Donald Steele, representing the Jabel 
Ring Mfg. Co., Newark, N. J., stopped off 
in Chicago for a few days last week to 
call on his trade en route to his north- 
west territory. 

W. E. Spangler, who was associated with 
S. B. Slater for the past six years, has 
entered into the wholesale diamond business 
for himself with offices in room 904 Hey- 
worth building. 

Louis H. Green, representing the Wells 
Mig. Co., has returned from a trip through 
Illinois where he called on his retail trade. 





Mr. Green makes his headquarters in suite 
1601 Heyworth building. 

Percy Marshall, manufacturers’ repre- 
sentative, Columbus Memorial Vaults, re- 
turned to Chicago last week from a three 
weeks’ trip through the east. He returned 
home by way of Cleveland. 

H. H. Hering, vice-president and treasurer 
of the North American Watch Co., Mans- 
field, O., spent several days of the past week 
in Chicago calling on the trade with their 
local manager, Jas. J. Bivone. 

“Bill” Penfold, manager of the Chicago 
office of the F. H. Sadler Co., left one night 
last week on a business trip to Cincinnati 
and other points in the middle west. He 
will be gone for about two weeks. 

George Simmons, manufacturers’ repre- 
sentative with offices on the 12th floor of the 
Heyworth building, is making a business trip 
to Columbus, Cincinnati and other towns in 
that section, calling on the wholesale trade. 

W. T. Earl, sales manager for the Oneida 
Community, Ltd., Oneida, N. Y., spent a few 
days in Chicago last week visiting at their 
local office and calling on friends in the 
trade. Mr. Earl left here for the northwest 
and west. 

E. D. Smith, of C. D. Peacock, Inc., re- 
turned home recently from California where 
he and Mrs. Smith spent two months 
resting and enjoying the pleasant weather. 
Mr. Smith returned home alone and Mrs. 
Smith will return here about May 1. 

Harry M. Marks, of the New Diamond 
Pen Point Co., recently returned to his office 
on the seventh floor of the Columbus 
Memorial building, after spending a few 
weeks at the home office getting new samples. 
Mr. Marks is Chicago sales manager for 
this concern. 


Julius Young, of the H. Morton Co., 
retail jewelers at Oakland, Cal., accom- 
panied by Mrs. Young, stopped off in Chicago 
last week for a few days to visit with 
friends and members of the trade. They 
were on their way east where business and 
pleasure will be combined. 

Wm. Juergens, Jr., of the Juergens & 
Andersen Co., left last Wednesday for Hot 
Springs, Va., where he will join his father 
(Wm. F. Juergens), his mother, sister and 
brother Paul, who have been there for about 
10 days. They will all return to Chicago 
about the first of the month. 

The Jones & Baumrucker Co., 31 N. 
State St., and 4002 W. 26th St., has been 
broadcasting educational talks over station 
WEDC every Thursday and Saturday eve- 
ning between 6 and 7 o'clock. Department 
heads and officials of the company are tak- 


ing turns in giving talks on diamonds, 
jewelry, watches, etc. 

R. D. Fleek, representing the Juergens & 
Andersen Co., is spending 10 days at his 
home at Denver, Colo., visiting with his 
family. Mr. Fleek, just completed an ex- 
tended trip through the east. Upon his 
return from Denver, he will again leave on 
a trip through his territory. 

R. J. Hillinger, of R. J. Hillinger & 
Co., accompanied by his wife, returned re- 
cently from a four weeks’ pleasure trip to 
New Orleans, Havana, Cristobal and 
Panama. Mr. Hillinger, who has done con- 
siderable traveling, reports that this trip was 
the most delightful he has ever taken. 

Carl Loeb, traveling ambassador for I. 
Schwartz, wholesale jewelers on the 11th 
floor of 29 E. Madison St., returned re- 
cently from an extended business trip through 
the middle west. Mr. Loeb reports having 
had a splendid trip and that business condi- 
tions in that section look more promising. 

Clarence Dobra, Chicago representative 
for Riley & French, North Attleboro, Mass., 
with headquarters on the fourth floor of the 
Silversmith building, just completed a three 
weeks’ business trip through his territory. 
After spending about a week in Chicago 
looking after the trade here he left on 
another trip through the south. 

Walter Mellor, special field representative 
for the Keystone Watch Case Co., spent 
several days of the past week in Chicago 
visiting at their local office in the jewelry 
mart and calling on members of the trade. 
Mr. Mellor left here for his home at Michi- 
gan City. After spending a few days there he 
left for Buffalo, where he will attend 
the convention of the Buffalo Retail Jewelers’ 
Association. 

Arthur J. Nitsche has entered into busi- 
ness for himself as a platinumsmith, with 
office and shop on the 10th floor of the 
Silversmith building, 10 S. Wabash Ave. 
Mr. Nitsche, who has been associated in the 
manufacturing jewelry end for more than 
17 years is well known to the members of 
the trade here. For the past few years he 
was connected with the shop of McCabe- 
Morris and prior to that time was with S. 
Bucklin Co. 

Emil Noel, wholesale jeweler, on the 15th 
floor of the Heyworth building, has not been 
able to call on his Chicago trade during 
the past two weeks on account of illness. 
Mr. Noel only spent a few hours each day 
at his office attending to important things 
and the balance of the time he was home. 

Percy Lucas, representing the Schumer 


(Continued on page 88) 
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Bros. Co., Cincinnati, O., left Chicago last 
Wednesday night for a two weeks’ business 
trip to Indianapolis, Cincinnati and other 
‘eastern points. 

The. Israel-Lessing Sales Co. announces 
that Sidney K. Newberger is now connected 
:with their sales force. 

John D. Leiner, of Benj. Allen & Co., re- 
turned this week from Orlando, Fla., where 
he spent a few days on business. 

O. Hirsch, of Hirsch & Oppenheimer, 159 
N. State St., is again able to look after his 
duties, after being confined to his home for 
some time on account of illness. 

-Sidney Braude, of Emil Braude & Sons, 
left here last week for New York city and 
arrived there on Monday. He expects to 
spend about 10 days there looking over the 
markets. 

George Dahlman, of the Reliance Mfg. 
Co., 1104 Heyworth building, left last week 
on an extended business trip through north- 
west and middle west territory, calling on 
the wholesale jewelry trade. 

Lester Braude, of Emil Braude & Sons, 
returned recently from Rochester, Minn., 
where he spent a few days at the Mayo Bros. 
Hospital. Mr. Braude went there for ob- 
servation owing to his recent illness. 

Leonard B. Lewy and T. Leonard Good- 
man, of the Israel-Lessing- Sales Co., 29 E. 
Madison St., manufacturers’ representatives, 
left recently on a five weeks’ business trip 
through the eastern and mid-western terri- 
tory. 

N. Schwartz recently became associated 
with Bernstein & Chatelain, of New York 
city, as their Chicago and middle-western 
representative, Mr. Schwartz is making 
temporary headquarters in suite 1502-A 
Heyworth building. 

George Sippel, retail jeweler on the 10th 
floor of the Heyworth building, is confined 
at St. Elizabeth’s Hospital-recuperating from 
a major operation. Mr. Sippel has been at 
the hospital for about a week and expects 
to remain there for at least 10 days more. 

Among the retail jewelers in Chicago dur- 
ing the past week who looked over the mar- 
kets were: John: H. Sunne, Negaunee, 
Mich. ;: J. W. Larson, Nebada, Ia.; N. S. 
Larsen, La Junta, Colo.; F. H. McClernon, 
Springfield, Mo., and Roy C. Anderson, In- 
dianapolis, Ind. 

Fred Whitney, Chicago representative for 
the Hadley. Co., returned to his office in the 
Columbus Memorial building, last Thursday, 
after being away for more than 10 days call- 
ing on his middle west trade. He was ac- 
companied on this trip by C. A. Mealy, 
manager of this firm. 

Armin Klein has again entered into busi- 
ness for himself as a diamond setter, and is 
located in suite 910 Capitol building, 159 N. 
State St. For the past couple of years Mr. 
Klein was employed by one of the largest 
manufacturers of Chicago and prior to that 
time was in business for himself. 

George Goldberg, representing the Schless- 
Harwood Co., New York, spent several days 
with the trade here recently and is feeling 
fine considering the weeks spent in a hos- 
pital-at Los- Angeles. Mr: Goldberg wants 
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his friends to know that he is now with the 
Schless-Harwood Co., and not “formerly” as 
stated in a Los Angeles item in this paper 
last week. 

Edward Moore, Chicago manager for the 
R. F. Simmons Co., with headquarters in the 
Silversmith building, returned last week 
from a two weeks’ trip through the south 
and after calling on the Chicago trade for 
a few days left on a short trip through the 
northwest. He expects to leave on his usual 
Pacific Coast trip: upon his return from the 
northwest. 

Friends of Mrs. Rudolph Huebsch will be 
happy to learn that she has recovered from 
an operation and has left. Michael Reese 
Hospital for her home. Mrs. Huebsch is 
the wife of a retail jeweler at 4817 South 
Ashland Ave. and went to the hospital 
four weeks ago to have one arm ampu- 
tated. She has been troubled with this arm 
for a number of years. 

W. H. Chiquelin, Louisville, Ky., spent 
some time in Chicago during the past week 
looking over the markets and purchasing 
goods for the new retail jewelry store he is 
opening in that city at 1958 Bonnycastle 
Ave. Mr. Chiquelin is well known in that 
city, having been associated with one of 
the largest retail jewelry stores there for a 
great many years. 

J. N. Pollatschek, Wichita, Kans., spent 

the entire past week in Chicago looking over 
the markets and purchasing the opening 
stock for the new retail jewelry store he is 
opening at 215 E. Douglas St., of that city. 
The store will be open for business on Sat- 
urday of this week. Mr. Pollatschek, for 
the past two years, was associated with 
Helzberg’s Diamond Shop, at Wichita, as 
manager. 
_ Hiram Long, for many years Chicago rep- 
resentative for the Karpeles Co., is now as- 
sociated with the catalogue department of 
the Reuben H. Donnelly Corp., publishers. 
This company will publish, beginning this 
year, the National Wholesale Jewelers’ cata- 
logue and reference book, for distribution by 
wholesale jewelers, and Mr. Long’s activ- 
ities will be had in the preparation of this 
book and its distribution. 


The Arthur-Strauss Co., a wholesale 
jewelry concern, moved its offices and 
display rooms last Saturday from the fourth 
floor of the Mallers building into larger 
quarters at 173 W. Madison St. The com- 
pany is taking the entire eighth floor of this 
new building. This concern has always han- 
dled a complete line of jewelry, and, in addi- 
tion to this, will specialize in loose diamonds 
and diamond-mounted jewelry. 

Bolotin & Sheinin, manufacturing jewel- 
ers, are now located in their greatly enlarged 
quarters on the ninth floor of the Capitol 
building, 159 N. State St. This firm for- 
merly was on the eighth floor of this build- 
ing. Bolotin & Sheinin have been in busi- 
ness for about seven years and during that 
short period of time have worked up the 
business into what it is today. They started 
in very small quarters in this building, and 
the quarters they now occupy represents 
about 10 times the original amount of space. 

Members of the trade were shocked, last 
week, to learn of the sudden demise of Ed- 
ward Gallup, which occurred at his home at 
Highland Park on Monday evening, April 18. 
Death was caused from heart trouble, just 
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as he was getting ready to retire for the 
night... Mr. Gallup was manager of: the Co. 
lumbus Memorial building for a great many 
years and during this time made many 
friends in the jewelry industry. Funera] 
services were held on Wednesday at 2 
o'clock and interment was at Rosehill Ceme. 
tery. 

William Alexander Lamb, for 33 years as- 
sociated with the George H. Fuller & Son 
Co.’s Chicago office, representing the firm in 
the southern, western and Pacific Coast ter- 
ritory, has purchased the controlling interest 
in the candy business of C. W. Rogers in 
Victoria, B. C. This business was conducted 
continuously by Mr. Rogers for more than 
40 years and his chocolates are known 
throughout the world. Mr. and Mrs. Lamb, 
who recently returned from California, will 
go to Victoria in May and remain for the 
Summer. “Billy” says he. will continue to 
represent Fuller in Canada; the Gulf Coast 
and the Pacific Coast States. - At Christmas- 
time “Billy’s” friends will all be looking for 
a box of Rogers’ chocolates, 
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The Standard Jewelry Co, is having the 
interior of its store made. over and redeco- 
rated. Several new fixtures will be added to 
the store. 

The retail merchants, including jewelers, 
of Tarrant City, a suburb of Birmingham, 
are strong advocates of co-operative adver- 
tising and selling. They are pwblishing full 
page advertisements in the Birmingham daily 
newspapers. 

Easter business in Birmingham was good, 
in fact, better than it has been in several 
years. On Saturday before Easter the streets 
and shops of the city were crowded all day 
long and well into the night. A number 
of the retail jewelers report an increased 
business for Saturday preceding Easter. 

Reid Lawson, president of Reid Lawson, 
Inc., Birmingham retail jewelers, has re- 
turned from the State annual meeting of the 
Civitan clubs of Alabama, held at Gadsden. 
Mr. Lawson was State president of the 
Civitan Club during the past year and pre- 
sided over all the meetings at the, annual 
session at Gadsden the past week. 

One night during the past week a sneak 
thief entered the bodroom of Sam Myer, re- 
tail jeweler, in Crescent Court apartments, 
and got away with cash and jewelry amount- 
ing to over $1,500. Before retiring for the 
night, Mrs. Myer had placed her jewels on 
the dresser, and these wet'e among the loot 
taken. Detectives working on the case have 
been unable to find a clew as yet. 

Mrs. Dorothy Alper, 28; wife of D. S. 
Alper, Birmingham retail jeweler, died at a 
Birmingham infirmary April 16. The funeral 
was held from the home of ‘her father, A. 
Lizsitz, 2225 Arlington Ave. April 18. 
Rabbi Solomon Katz officiated at the funeral, 
and the interment was in Knesseth Israel 
Cemetery. She is survived by her daugh- 
ter, Bloomie, besides her husband. 








F: W. Muench, Hiitchinson, Kans., has 
moved to Olney, Ill.“ 
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TRADE CONDITIONS 


Bad weather conditions have prevailed in southern 
Indiana, southern Illinois and western and northern 
Kentucky since the first of April, and many of the 
country roads have been impassable, and as a result 
the retail trade has suffered more or less. Both 
retailers and wholesalers in this city are of the 
opinion that there will be an improvement in trade 
as soon as the weather conditions .get better. 
Farmers are greatly delayed with their work be- 
cause of the bad weather, and the merchants in 
the smaller towns complain that their trade for the 
past month or two has been below normal. From 
an industrial standpoint things in Evansville are 
moving along quite well, as most of the large 
manufacturing plants are being operated on steady 
time. 





Ben Kruckemeyer, of Kruckemeyer & 
Cohn, retail jewelers at 407 Main St., here, 
has been elected sergeant-at-arms of the 
Optimist Club of this city to serve the en- 
suing year. Mr. Kruckemeyer is a charter 
member of the Optimist Club and takes a 
deep interest in the affairs of the club. 

Harry Raphael, of Raphael Bros., whole- 
sale and retail jewelers of Upper lst St. 
here, was at Boonville, Ind., on Tuesday of 
last week, and was a special guest of the 
Boonville Kiwanis Club. Mr. Raphael is 
a. member of the Evansville Kiwanis Club 
and has, in fact, been for a number of years. 

Mrs. Carrie Tislow has been appointed ad- 
ministratrix of the estate of the late Hovey 
H. Tislow, retail jeweler at Petersburg, Ind., 
who died in an Evansville hospital two weeks 
ago. She qualified and filed her papers with 
the Pike County Circuit Court at Peters- 
burg. The value of the estate of Mr. Tis- 
low has not been made public. In addition 
to his jewelry store, Mr. Tislow owned con- 
siderable property in Petersburg, and was 
a stockholder and director in a large trust 
company in that city. 

Jewelry dealers in Evansville report they 
had a good sale last week of Scottish Rite 
and Shrine jewelry. On Tuesday, Wednes- 
day and Thursday of last week the Spring 
convocation of the Scottish Rite Masons, 
Valley of Evansville, was held here, and this 
was followed on Friday by the Spring cere- 
monial of Hadi Temple of Shriners. Both 
events brought large delegations here from 
towns in southern Indiana, southern Illinois 
and western and northern Kentucky. 

Chris Hewig, for many years engaged in 
the retail jewelry business in Evansville, now 
traveling for a large diamond house in New 
York, was in Evansville last week and spent 
several days calling on the trade in some of 
the towns in this section of the State. Mr. 
Hewig gave it as his opinion that trade 
would show some improvement with the 
coming of better weather. Mr. Hewig is 
well and favorably known in this part of the 
State. He formerly was a member of the 
Indiana State legislature from Vanderburgh 
county. 

Burglars a few nights ago entered the 
general store of Meyer Gladstein at Scotts- 
burg, Ind., and stole goods amounting to 
nearly $1,000 in value. Among the articles 
stolen were two diamond rings, a half dozen 
men’s watches, several ladies’ watches and 
other articles of jewelry. The thieves en- 
tered the store from the rear by cutting out 
a transom. Blood was found on the transom 
which indicated cone of the men had cut him- 
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self in getting in. A detective from a neigh- 
boring city was called in, but he was unable 
to get any clew to the robbery. 

Charging that the city detectives and 
members of the police department here have 
made little effort to trace jewelry store rob- 
bers, who within the past week or two broke 
into two Main St. establishments and made 
away with jewelry valued at more than 
$1,500, managers of the two stores on 
Wednesday of last week announced that they 
had hired private detectives and were offer- 
ing $600 in rewards for the apprehension 
of the robbers. A reward of $500 was of- 
fered by J. A. Hoffman, manager of the 
National Jewelry & Clothing Co., 605 Main 
St., who lost diamonds valued at about $1,000 
when his display window was broken into on 
the morning of April 10. The J. M. Boner 
Jewelry Co., 3rd and Main Sts., victimized 
on the night of Friday, April 15, also 
offered a reward of $100 for the capture of 
the men who robbed his show window. The 
robbers, thought to be two men, were dis- 
covered in their work at the Boner store, 
but escaped in a large automobile they had 
parked close by. A captain of the local 
police department who happened to be pass- 
ing by on his way to a restaurant to get 
some lunch, saw the men run from the front 
of the store and climb into an automobile and 
drive away down Main St. He claimed the 
men went so fast that he was unable to get 
the number on their car. 








Salt Lake City 


It is rumored that a jewelry store is to be 
opened on State St. in the immediate future. 

W. M. Conahay is one of the business 
men accepted for duty on the local federal 
jury. 

Sam Torkarsky, of the Broadway Jewelry 
Co., has left for Denver, where he will visit 
his father, who is seriously ill. 

L. E. Hubbard, of the Hubbard-Denn Co., 
who has been in California all Winter, has 
returned feeling much improved in health. 

Jewelers making class pins report business 
as good and increasing, but the general re- 
tail jewelry business is very quiet, it is 
stated. 

Raymond E. Boes, manager of the Boes 
jewelry store on S. Main St., has gone to the 
Pacific Coast with his family for a few 
weeks. 

Mark E. Weiss, = Barnet & Weiss, is to 
make a New York trip in the course of a 
few days. It will be for business and 
pleasure. 

Wayne Decker, vice-president and man- 
ager of the Decker Jewelry Co., and family 
are on the Pacific Coast. Mr. Decker is 
taking a vacation. 

J. F. Fitzpatrick, Kemmerer, Wyo., 
jeweler, has gone to Rochester, Minn., where 
he will undergo treatment for a severe sto- 
mach disorder. An operation will be per- 
formed. 

Here are the new officers in J. S. Jensen 
& Sons, Inc., organized by the late J. S. 
Jensen, pioneer local jeweler, who died sev- 
eral months ago: T. S. Jensen, president ; 
W. W. Jensen, vice-president; V. C. Jen- 
sen, secretary-treasurer. 

Recent local trade visitors include: Mar- 
tin H. Cooper, Morris Kaplan & Sons; J. 
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H. Spiro, San Francisco, Cal.; Louis Freund, 
Henry Freund & Bro., New York; R. L. 
Robinson, Benjamin F. Levy, Inc.; W. E. 
Austin, Farber-Kraysler & Bro, New 
York. 

John W. Peters, Brigham City jeweler, 
addressed the Rotary Club of Logan, north- 
ern Utah metropolis, last week on “Forms 
of City Government,” explaining the advan- 
tages and disadvantages of each. Mr. Peters 
has had considerable experience as a legis- 
lator. 











Henry Rank, of Rank & Methandniis retail 
jewelers, has been elected president of the 


Monday Knights of Columbus league 
bowlers. 

Jack T. and John T. Montgomery, repre- 
sentative of the Reliance Silver Co., have 
started on their trip through northern 
Michigan. ; 

F. J. Kohloff, who was formerly at Deer- 
field, Wis., is now located at Geneva, III. 
Mr. Kohloff operated the jewelry store at 
Deerfield for three years. 

J. F. Rehfeld, representing Keusel Bros., 
wholesale jewelers, is now traveling in 
Michigan. Mr. Rehfeld reports that busi- 
ness “is normal in these parts,” 

A mammoth colored electric sign has been 
erected by Rudolph Steller, retail jeweler at 
1072 Teutonia Ave. The sign can be seen 
for eight blocks in either direction. 

Mr. and Mrs. L. Keusel are planning to 
make a trip to the east in the very near 
future. It will be purely a business trip. 
Mr. Keusel is connected with Keusel Bros., 
jewelry store here. 

E. D. Harrington, a prominent jeweler of 
Viroqua, Wis., died at his home at Viroqua 
after several months’ illness. He is sur- 
vived by his widow and one son, Dr. Wade 
Harrington, Menominee. 

The jewelry trade here was gratified to 
learn that A. J. Taube, retail jeweler at 
Sawyer, Wis., was elected an alderman at a 
recent election held in that city. Mr. Taube 
had 267 votes while his nearest opponent 
had 134. 

The following people visited Miuwaukee 
wholesale jewelers during the past week: 
A. Perry, Waterford; Mrs, E. Esteberg, 
Waukesha; Otto C. Bollte, Columbus; EI- 
mer Kwapel, Columbus, and O. R. Pelzer, 
Waupun. 

E. C. Tillotson, formerly a messenger for 
the O. H. Bingenheimer Co., and the E. H. 
Warnke Co., will open up a lunchroom at 
8th and Chambers Sts., ‘here, right across 
from the ball park. He will be in partner- 
ship with Walter B. Bruns. 

Milwaukee wholesalers are doing their 
best to get a big turnout for the jewelers’ 
convention to be held at Fond du Lac, May 
11 and 12. They devoted a whole page in 
the last issue of their bulletin urging that 
everybody attend the meeting. 

Fred J. Theleman, manufacturing jeweler, 


‘has been appointed a member of a commit- 


tee to arrange for the Father and Son Day 
program to be held at the Elks’ Club here. 
Mr. Theleman’s son will play in‘ the 50-piece 
orchestra which has been secured for’ the 
entertainment. 
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Jacob Segal left this week for an extended 
business trip through the western States. 

M. A. Levett has gone to New York city 
on a buying trip. He expects to be away 
about a week. 

H. T. Monroe, of the Wallace-Monroe 
Mig. Co., left this week for a trip through 
the middle west. 

Edward R. Roehm, manufacturing jeweler 
in the Liggett building, has returned to his 
office again after a week’s illness. 

Henry Evans, one of the owners and 
directors of the Harry Himelhoch Co., has 
returned from a motor trip to Chicago. 

Harry Lehman and Irwin Golden, both 
of New York city, were in Detroit last 
week calling on the trade and renewing old 
acquaintances. 

Rita Ward, of the S. N. Kagan shop, 
wholesale organization in the Metropolitan 
building, has returned from a trip down in 
West Virginia. 

Eugene Wagner, Monroe, Mich., was in 
Detroit last week calling on the wholesale 
trade and buying new merchandise for his 
Summer trade. 

N. A. Cowan, of the Wallace-Monroe 
Manufacturing Co., passed the Easter holi- 
days with his family and is now making a 
trip through the south. 

E. C. Avery, manager of the Detroit office 
of the W. F. Broer Co., wholesale jewelers, 
Toledo, passed a few days recently calling 
on the trade out in the State. 


Gilbert Miller, who nearly lost his life in 
a motor car accident last Fall, is now prac- 
tically recovered, and attending to duties at 
his store again as actively as ever. 

Benjamin Winsen, of the Jose Winsen 
Co., manufacturing jeweler, has returned 
from a trip to Cincinnati where, with Mrs. 
Winsen, he passed the Easter week end. 

I. Ratner, Fink & Harrison Co., wholesale 
jeweler, left this week for a sales trip 
through the State. George Kahn, also of 
the same organization, is calling on the city 
trade this week. 

Charles W. Warren, one of the oldest 
retail jewelers in Detroit, is expected home 
. from Los Angeles about May 1. Mr. Warren 
has been on the Pacific Coast for the greater 
part of the Winter. 

Sol Sallan insists on having everything 
both inside and outside his store looking 
spic and span. This week painters have 
been working on his big electric sign and it 
again looks like new. 

Ben L. Isroff, Incorporated, is the name 
of a new jewelry establishment recently 
organized at Grand Rapids. The owners are 
Ben L. Isroff, 1248 Hall St., S. E., Grand 
Rapids; Saul Isroff, Akron, O., and Marion 
Isroff, also of Grand Rapids. 

The merchandise of Harris & Smith, 
jewelers, in the Metropolitan. building, . was 
sold at auction to various individual bidders 
last week. A number of the purchasers 
were jewelers in the building. The firm of 
Harris & Smith is now out of business. 

Hugo Pudrith, of the E. H. Pudrith Co., 
has been ill most of the present week and 
unable to be at his desk. Max Schultz, 
also of the same organization, has recovered 
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from an illness that kept him from his work 
for a number of weeks, and is again back at 
his duties. 

F. H: Schaefer, representing western 
Michigan for the E. H. Pudrith Co., whole- 
sale jeweler, paid a visit to the home office 
in Detroit last week. He was accompanied 
by M. Merkle, Grand Rapids, who is plan- 
ning shortly to open a new retail jewelry 
store in that city. 

Morris Geller, well known in the retail 
jewelry business, and publicity manager for 
the Mutual Association of Credit Jewelers, 
previous to and during the convention, which 
opened in Detroit for three days on April 
11, has returned to his duties again after a 
week’s rest following his strenuous conven- 
tion work. 

L. Brunck, formerly with the Miller 
jewelry establishment, opened a new retail 
store of his own at 7758 Ferndale Ave., 
this week. He has fitted up a fine place. 
The fixtures are new and of the latest de- 
sign. The merchandise is high grade. The 
store was filled with customers on the open- 
ing day. At the same time friends remem- 
bered Mr. Brunck with some beautiful floral 
offerings. 

The production of emblems and jewelry 
of a like nature is unsually heavy in Detroit 
this Spring, notwithstanding the fact that 
manufacturers of other jewelry lines are not 
as active as they might be. Edward R. 
Roehm, one of the oldest emblem manufac- 
turers in the middle west, reports his plant 
operating to capacity with work in prospect 
that will keep him busy well along into the 
Summer. “The bowling season is just com- 
ing to a close,” he says, “and he is now 
rushed getting out medals for the success- 
ful one.” He also is busy on medals for 
Winter pool swimming contests and various 
other indoor sports. School fraternities also 
will come along shortly and the outlook is 
promising for a long period of manufactur- 
ing activity in the emblem line. 

The following are concerns who had 
exhibits and also their representatives, at 
the convention of the Mutual Association of 
Credit Jewelers’ at Detroit during the week 
of April 11. International Silver Co., 
Meriden, Conn., A. J. Zeitung; Americus 
Watch Co., Detroit; Field Belt Co., S. Field, 
Detroit; the Crescent China Co., Samuel J. 
de Mure, Alliance, O.; W. A. Sheaffer Pen 
Co., Harry E. Waldron, Chicago; Goodman 
& Co. Mrs. Morris Goodman and Miss 
Rama Goodman, Chicago; Gold Seal 
Jewelers, A. Joseph, New York; Sebring 
Pottery Co., John L. Nablet, Sebring, O.; 
New Haven Clock Co., Julius Aschermann 
and S. Sadek, New Haven, Conn.; Whiting 
& Davis Co., Clifford C. Whiting, Chicago; 
Waltham Watch Co., William Martin and 
FE. Bagge, Waltham, Mass.; Roy Mfg. Co., 
Fred Longden and C. E. Roy, Chicago; 
American Lamp-Clox Co., Chicago; Blauer- 
Goldstone Co., David Goldstone, Chicago; 
the Merit Co. D. Glasser, Cleveland; 
Warner Jewelry Case Co., Jerome Warner, 
Buffalo; Wilson’s, John D. Wilson, Syra- 
cuse, N. Y.; Jacob Segal Co., Detroit; 
Miller’s, Detroit; Oneida Community, Ltd., 
P. B. Noyes, M. E. Robertson, G. W. Smith, 
W. T. Earl, R. P. Bloom, E. W Kirch- 
gassner, S. A. Griffith, Oneida, N. Y.; 
National Silver Co., L. Cohen, Art Kahn, 
New York. 
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William Wagner, Wagner-Gilger-Cohn 
Co., wholesale jewelers, spent Easter in New 
York city, and returned last week. : 

M. E. Means, wholesaler, is back from a 
trip to Pittsburgh and other towns in that 
section. 

I. Bernon and Ben and Jack Glickman, 
auctioneers, are conducting a sale for Joseph 
3ickart, Wilkinsburg, Pa. 

Among out-of-town jewelers in Cleveland 
last week were: C. FE. Schiltz, North Can- 
ton; Mrs. McCarthy, Amherst; E. L. Auker- 
man, Norwalk, and L. W. Wyckoff, Chagrin 
Falls. 

E. E. Elgin, watchmaker, who formerly 
worked for Mr. Wright, who has charge of 
the watch repair department at the Scrib- 
ner & Loehr Co., is now with the William 
Taylor Sons Co. 

Work on remodeling the new quarters for 
Block Bros. in the Statler Hotel building is 
progressing rapidly, and the company will be 
settled there around May 1. As soon as they 
vacate their present store in the Superior 
Arcade, Kalvin E. Kleinman will move in 
and open a credit jewelry store. 

Dale Brown, manager of the Cleveland 
Better Business Bureau, has issued a state- 
ment to the effect that the new motto of the 
3ureau is “Accuracy in Advertising” in 
contradistinction to “Truth in Advertising” 
Accuracy embraces truth, Mr. Brown says, 
and that the bureau has had the change 
under consideration for several months. 

The municipal light plant of the city of 
Cleveland is offering customers who use its 
current, an electrical clock for their homes 
or place of business for $13. A charge of 
two cents a month is made for the current 
used by the clock. City Manager Hopkins 
has had one installed in his office and other 
officials will possibly follow suit. 

George H. Beattie, the Old Arcade,. has 
an original wood carving by Herr Wilhelm 
Lechner, one of the famous Passion players 
from Oberammergau, on display in his win- 
dow this week, and it is attracting a great 
deal of attention. Herr Lechner made the 
carving while on his recent tour of this coun- 
try with other Passion players. It is a beau- 
tiful piece of workmanship. 

Ralph Harburger, well known Cleveland 
credit jeweler, who has been enjoying a vaca- 
tion for the past couple of months in south- 
ern California, is back home again, and re- 
ports that he had a most enjoyable time. 
Mr. Harburger, who is a member of the 
board of trustees of the 24 Karat Club, at- 
tended the special meeting on Tuesday, April 
19, and was welcomed back. 

Over a hundred reservations for the din- 
ner and moving picture entertainment to be 
staged by the 24 Karat Club on Friday eve- 
ning, May 6, have been sold, it was an- 
nounced at the Wednesday luncheon of the 
club. The lattice room of the Statler Hotel, 
with a seating capacity of several hundred, 
and Parlor 4 have been engaged for the 
occasion. The board of trustees held a spe- 
cial meeting on Tuesday, April 19, and had 
luncheon together at the Statler to complete 
final details. 

Further developments in the case of smug- 
gled jewelry unearthed by Cleveland custom 




















April 27, 1927 


officials last week were the arrest of a curb 
jewelry salesman, who is alleged to have sub- 
stituted paste models for the large pearls in 
a necklace which formed part of the smug- 
gled jewels, after they had been given him 
to dispose of. The young man who smug- 
gled the jewels is socially prominent and 
purchased the jewels while traveling in In- 
dia. They were intended as a gift. Custom 
officials do not believe that he was connected 
with any organized smuggler band, and have 
not decided what steps will be taken against 
him. 

Miss Louise Montgomery, manager and 
buyer for the new silverware department of 
the Sterling & Welch Co., returned a few 
days ago from a trip to Boston and New 
York. 

The regular monthly dinner and meeting 
of the Jewelry Crafts Association took place 
at the Hotel Statler Monday evening, April 
18, and Leo Markowitz, president, presided. 
There was the usual good attendance. A let- 
ter was read from the National Jewelers’ 
Publicity Association regarding the mislead- 
ing statements printed by certain newspapers 
about the jewelry industry. President 
Markowitz appointed a committee to make 
arrangements for a picnic of the association 
to be held in June. Louis Stotter, a mem- 
ber, has invited members and their families 
to come out to his Summer home at Chip- 


pewa Lake, and the picnic will be held there. ° 


Discussion of problems of interest to the 
members occupied the remainder of the eve- 
ning. 

James Anderson, alias “Clark,” who was 
arrested by police while in the act of burg- 
larizing the jewelry store of Charles F. 
Narosly, 1230 Prospect Ave., 11 days ago, 
was sentenced to serve a term of from 10 to 
15 years in the Ohio State penitentiary by 
presiding Judge Phillips. Anderson admitted 
he had served 12 terms for burglarly and lar- 
ceny, and had recently been released from 
Auburn, New York, where he had served 
time for housebreaking. A. policeman found 
him busily engaged in looting the store and 
asked him what he was doing, to which he 
replied that he was a salesman and engaged 
in checking up the stock. The “jimmied” 
door, however, caught the policeman’s eye 
and his arrest followed. Loot to the value 
of $266 was found in his pockets. 

As recently announced the merger of the 
Arnstine Bros. Co. with the Scribner & 
Loehr Co., both of this city, has been com- 
pleted and the products of the Arnstine 
jewelry and catalog system will be operated 
and marketed under the name of The Arns- 
tine Jewelry and Catalog division of the 
Scribner & Loehr Co. B. V. Arnstine and 
H. W. Arnstine will be vice-presidents and 
will have direct supervision of the produc- 
tion and selling. In the sale by which this 
merger was consummated, there were not 
included the notes and accounts receivable 
and payable of the Arnstine Bros. The notes 
and accounts receivable will be collected by 
The Arnstine Bros. Co. All notes and ac- 
counts payable will be paid by the Arnstine 
Bros. Co., as said notes and accounts become 
due, and the corporation will be continued 
until all accounts and notes receivable are 
collected. When this is accomplished the 
business will be liquidated. 

The Cleveland Credit Stores held their 
regular monthly dinner and meeting at the 
Cleveland Hotel, which was exceptionally 
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well attended, representatives from all stores 
being present. The principal business of the 
evening was the nomination of officers for 
the ensuing year. There are three nominees 
for president and quite a line-up for other 
offices as well. The annual meeting of the 
organization takes place May 3, and new 
officers will then be elected. Four new mem- 
bers were admitted, among them being Kal- 
vin E. Kleinman. There was no formal 
speaker, and most of the evening was spent 
in discussing matters of interest to the mem- 
bers. The association elected F. W. Foster, 
present secretary, an honorary member for 
life. This is the first time in the history of 
the organization that it has ever conferred 
such an honor on anyone. Mr. Foster, who 
is manager of the Alliance Jewelry Co., in 
the Colonial Arcade, has done much to build 
up the association, and when the Alliance 
Jewelry Co. changed from a credit store to a 
cash basis, it made Mr. Foster automatically 
ineligible to hold office or be a regular mem- 
ber. The members therefore passed a reso- 
lution authorizing him to finish his term as 
secretary, and they subsequently conferred 
the honorary life membership upon him. 











J. J. Davis, Jackson, O., visited the offices 
of Frohman & Co. in the Harrison building, 
Tuesday, April 19. 

August Huber, traveling representative of 
the Dorst Co., Walsh building, is on a two 
weeks’ trip through Michigan. 

Edgar Noterman, president of the newly 
organized concern of Joseph Noterman & 
Co., is making a trip through Ohio. 

Bertram Workum accompanied his father, 
A. S. Workum, head of the diamond cutting 
firm in the Schmidt building, on a trip 
through Kentucky and Indiana. 

The Gruen Twi-Lite baseball league got 
underway last week when the Pentagons 
handed a defeat to the Tanks 7 to 6. These 
teams pried off the lid of the usual base- 
ball season that is observed by the watch- 
makers at Time Hill. Next week the Car- 
touches will take on the Tanks. 

The Gold Team won the championship of 
the Gruen Guild Bowling League Friday 
night by whipping the Diamonds two games 
out of three. After the championship was 
decided all contestants started on an equal 
basis as handicaps were given for the in- 
dividual championship. This was won by 
Carl Heinz, who, with his handicap, gar- 
nered 211 in one game. 

Recent visitors to Time Hill, home of the 
Gruen Watch Co. on McMillan St., recently 
were: Mr. A. J. Tivol, Borger, Tex.; Mr. 
M. Freeman, Rost Jewelry Co., Indianapolis, 
Ind.; Mr. C. C. Chalker, New Haven, Conn. ; 
Ruth Chalker, Cincinnati, O.; Leonidas 
Chalker, Cincinnati, O.; B. L. Harrell, C. F. 
Cross & Bros., Gadsden, Ala.; S. Morton 
Hirschberg, Chicago; August Loch, August 
Loch & Co., Pittsburgh, Pa.; Louis Hamil- 
ton, Selle Jewelry Co., St. Louis, Mo.; E. 
Schmueller, Selle Jewelry Co., St. Louis, Mo. 

The Wallenstein-Mayer Co., Frohman & 
Co., Fox Bros. & Co., local office of the Star 
Watch Case Co., Lindenberg-Fox Co., and 
others located in the Harrison building at 31 
E. 4th St., have a new landlord, as the 
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10-story structure in which the firms are lo- 
cated was sold for $1,000,000 Friday. The 
structure was acquired by James O. Mills, 
restaurateur of Cincinnati and Columbus, 
who established the largest cafeteria in the 
“Queen City” on the first floor of the build- 
ing several years ago. Mills bought the place 
from the L. B. Harrison estate. 

The Gift Show committee appointed by 
William W. Oskamp, president of the Cin- 
cinnati Wholesale Jewelers and Manufactur- 
ers’ Association, will hold a meeting next 
week to start preparing their findings of the 
contemplated exhibit. J. Harvey Phillips, 
Eli Gutmann and Herbert C. Schwab, are 
members of the committee. The Gift Show 
is projected as a separate unit, but in con- 
junction with the Fall Fashion pageant. The 
Richter & Phillips Co. took part in the three 
preceding style shows, but did not have a 
“Jewel Girl” at the last show, although the 
firm supplied all of the jewelry that was 
worn by the various models who showed off 
all the gowns and wearing apparel. 

A window of the R. Shor Jewelry Co., 
1217 Main St., was smashed by burglars 
early Monday morning, April 18. They suc- 
ceeded in getting away with 26 wrist watches 
and 30 rings valued at $595. Private Police- 
man Ben Luesing was in the neighborhood 
at the time, and when he heard the breaking 
glass he hurried to the store only in time to 
see the burglars making good their escape in 
a large sedan automobile. Luesing picked 
up one of the watches which had _ been 
dropped on the sidewalk and then notified 
Police headquarters. Shor reported the 
amount of the theft to the police on Tues- 
day as he made an inventory of the loss dur- 
ing Monday. 


IN 


The Douglas Jewelry and Gift Shop, Mar- 
tinsville, established in January of this year, 
reports good business. 

Out-of-town buyers at local wholesale 
houses the past week included: F. M. Dale, 
Sullivan; George L. Frank, Lebanon and 
Carl Pfleger of Newcastle. 

Orville Kemp, who has been employed at 
J. P. Mullally’s the past two years, has 
joined the selling staff of Rost’s Jewelry Co. 
J. A. Endris, formerly with Lemon’s of 
Louisville, has accepted the position formerly 
held by Mr. Kemp. 











Henry Vancleave, Ladoga, will open a 


jewelry store at 2722 W. 10th St., this city, 
about the middle of May. This is one of the 
new sections of the city, and Mr. Van- 
cleave’s store will be the only jewelry store 
within a radius of about 20 squares. 








Rudick’s Jewelry Store, J. Rudick, pro- 
prietor, recently leased the store rooms at 
143-145 S. Main St., Akron, O., and will 
move in about 60 days. This new store is lo- 
cated in the heart of the shopping district 
and according to present plans will be one of 
the most beautiful jewelry stores in the city 
of Akron. New fixtures, new front, etc., and 
other changes will be made and the floor 
space will be double that of the old location. 
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Fritz Barkan has returned from the north- 


west. 

A six weeks’ trip to Salt Lake, Montana 
and Idaho is being taken by J. H. Spiro, who 
always seems to enjoy his frequent visits to 
the northwest territory. 

Manufacturers’ representatives calling on 
the San Francisco trade are: Robert E. 
Kehl, F. H. Noble & Co., and H. F. Tour- 
tellot, Waite, Thresher Co. 

James G. Rogers, Alphonse Jeddis Co., 
has left on his northern trip, and Frank L. 
Jeddis is making a number of near-by trips 
in the Bay and Peninsula regions. 

Out-of-town jewelers visiting the trade 
during the past few days include: C. Gus- 
lander, Willitts; Mr. and Mrs. E. D. Ebi, 
Hollister; J. G. Beard, Martinez; W. A. 
Hartung, Grass Valley; Ernest Mueller, 
Eureka. 

The Western Material Jobbers’ convention 
took place in Los Angeles, April 22 and 23. 
Members of the Western Material Jobbers’ 
organization who attended from this city 
were Bert Nordman, of Nordman & Aurich, 
and Robert Myers, of R. & L. Myers. 

Harry A. Harris, who travels for R. & L. 
Myers in the California territory, is now 
traveling for his own amusement on a vaca- 
tion. He is at present in the West Indies, 
and is sending back glowing reports of the 
wonderful time he is having. Robert Myers 
states that the firm is very busy. 

Harold H. Hughes, A. I. Hall & Son, and 
Mrs. Hughes, left on April 16 on a motor 
trip to New York. It is an outing for 
recreation and sight-seeing, and not for the 
purpose of combining business with pleasure. 
They had not motored across the continent 
before, and left with high hopes of an un- 
usually good time. P. A. Rowe, A. I. Hall 
& Son, has recently become an aeroplane en- 
thusiast and has made several enjoyable 
trips. 

The Oneida Community, Ltd., secured a 
big display room in the Alexandria Hotel, 
Los Angeles, for the showing of Community 
and Tudor plate. The display was opened 
on April 25. Ivan L. Smith, Pacific Coast 
manager, is in charge of the exhibit. The 
display, together with the fact that the 
Oneida Community, Ltd., is moving its of- 
fices in the Jewelers’ building to larger quar- 
ters on the second floor, have combined to 
keep Mr. Smith traveling between the two 
cities. 

J. G. Beard, Martinez, who is opening 
his new store, has been calling on the trade 
here to fill up his final requirements. There 
is much interest in Mr. Beard’s store among 
members of the trade here who have visited 
it, because it is considered one of the most 
beautiful stores of its kind in the west. Con- 
structed in the Mission style, it has two 
handsome display windows. The interior of 
the store has a quaint balcony with dormer 
windows. All the fittings are extremely 
handsome and novel. The draperies are of 
heavy velvet in a burnt orange color, 
finished with rich fringe. 

The Bernard Hirsch Co., large and old- 
established San Francisco concern, is open- 
ing display rooms at 809 S. Los Angeles St., 
Los Angeles, according to a statement made 
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by Ben Singer, sales manager of the com- 
pany. The Bernard Hirsch Co. has had 
travelers in southern California for years, 
but the object of the new establishment is 
to have a display room in the downtown dis- 
trict of Los Angeles for the benefit of jewel- 
ers in the south. Among the novelties dis- 
played will be novelty jewelry, French 
beaded bags, imported European novelties, 
leather goods of all kinds, ivory sets and 
bridge favors. The company is one of the 
exhibitors at the coming Gift and Art Show 
here. 








Pacific Coast Notes 


A. E. Coleman has opened a watch and 
clock repair shop in Corvallis, Ore. He was 
formerly employed as watchmaker for seven 
years at Warren’s jewelry store. 

W. Poole, who sold his interest in the 
jewelry firm of Stewart & Poole, Marys- 
ville, Cal., is looking for a location, it is 
stated, to enter business on his own account 
as a jeweler. 

Ludwig Nelson and Mrs. John B. Frem- 
ming are opening a new store in Juneau, 
Alaska, to be called “Alaska Jewelry and 
Curio, Inc.” Both the partners have been 
visiting Portland and Seattle on a buying 
trip. 

The Johnson building, 121 Main St., Twin 
Falls, Idaho, has been leased by Con. W. 
Hesse & Son, jewelers, who will open a 
store there as part of their chain of jewelry 
stores which they operate in Boise, Payette 
and Caldwell. 

Jacob Erlich, formerly in business at 154 
N. Larchmont Boulevard, Los Angeles, has 
opened a jewelry establisnment at 732 S. 
Alvarado St., in the fashionable Westlake 
District of Los Angeles, and is carrying 
lines that are stated to be decidedly at- 
tractive. | 

T. P. Bennetts, formerly with the Inter- 
national Silver Co. on the Pacific Coast, is 
now representing the Pairpoint Corporation 
in this territory, succeeding W. E. Graves, 
deceased, who for many years represented 
this firm. After spending some time at the 
Pairpoint Corporation’s factory in New 
Bedford, Mass., Mr. Bennetts has returned 
to the Coast with a large line of cut glass, 
silverware and lamps, which will be dis- 
played at the St. Francis Hotel, San Fran- 
cisco, May 1. 

Ben Tipp, a jeweler at Seattle, Wash., 
makes the claim that he has the most ex- 
ipensive advertising display card in the north- 
west. He refers to his sign hanging in his 
Third Ave. and Pike St. store. The name 
of the jeweler is written in diamonds, the 
value of which is estimated at over $65,000. 
The stones are woven on a black cloth spell- 
ing the name, Ben Tipp. The largest dia- 
monds in the store were used in making up 
the card which is attracting considerable at- 
tention from passers-by. 





. 








A. D. Ackerman, in business at Fairbury, 
Nebr., since 1890, will open a modern jewel- 
ry store, to be located on E St., just north 
of the Golden Rule Store. The front of the 
store is to be modern in every detail, being 
specially made for the display of jewelry. 
The interior of the store is furnished with 
fixtures finished in brown mahogany. 
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ducting an auction to reduce stock. 

I. E. Kneer, Stromsburg, Neb., has closed 
out his business at auction. It is reported 
he intends to go on a farm. 

Charles Duff of the Byrne-Duff Jewelry 
Co., Omaha, is attending the Iowa conven. 
tion at Sioux City this week. 

H. L. Stahl, traveler for the Byrne-Duf 
Jewelry Co., writes in from the western 
end of the State saying there is plenty of 
water and plenty of mud in that section, but 
that the wheat and general prospects are 
wonderful, 

The next regular meeting of the Guild is 
to be held at the Hotel Chieftain at Council 
Bluffs, Ia., Tuesday evening, May 10, fol- 
lowing a 7 o'clock dinner. It is planned to 
have a speaker who can talk on some sub- 
ject which will be of vital interest to the 
jewelry trade, 

Among the out-of-town jewelers in Oma- 
ha recently were: Ben Polsky, Lincoln, 
Neb.; Harle Williams, Tabor, Ia.; John 
Sindelar, Howells, Neb.; H. C. Norden, 
Kimbalton, Ia.; E. E. Freeman, Oakland, 
Ia.; Fred Gerhardt, Neola, Ia.; L. C. Klopp, 
Blair, Neb.; C. M. Proper, Nebraska City, 
Neb. 

The Jewelers’ Guild of Omaha and Council 
Bluffs has invited the Iowa Retail Jewelers’ 
Association to hold its next annual meeting 
in 1928 jointly with the Nebraska conven- 
tion and to hold it at Council Bluffs, Ia. 
The Iowa convention for 1927 is to be held 
April 27-28 at Sioux City, Ia. and the 
invitation of the Guild will be formally con- 
sidered at that time. The invitation includes 
the suggestion that the joint meeting be held 
at Council Bluffs, and some of the entertain- 
ment features in Omaha. The Guild is con- 
ducting a membership drive at present in 
Omaha and Council Bluffs, and at the pres- 
ent time has more than 90 members. A 
booth is to be fitted up by the Guild at the 
Elks annual “Pla Week” festivities at the 
Elks Club rooms at Omaha. They plan to 
have a beautiful young lady dressed in the 
latest styles and wearing the latest in all 
lines of jewelry as a publicity move for the 
jewelry business. 








Custom House officials of Cleveland have 
seized $32,000 worth of gems and a num- 
ber of prominent Clevelanders face arrest in 
connection with the matter. The jewels 
were smuggled in from India and officials 
believe that an organized band of diamond 
smugglers are responsible. The smuggling 
was brought to light when a man suspected " 
of the theft of $8,100 worth of the smuggled 
stones, which include diamonds and rubies, 
failed to turn them over to customs officials. 
The stones it is alleged were taken to New 
York city but authorities have kept constant 
watch on the suspect and are expected to 
place him under arrest. The Clevelanders 
who will be drawn into the case are alleged 
to have smuggled the stones into the city 
and are private individuals, and intended 
the jewels for gifts. A string of pearls, 
valued at $13,000, are among the things 
seized. 
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- Minneapolis and St. Paul 


Robert L. Factor, New Prague, Minn., was 
a recent Minneapolis visitor. 

W. E. Palmer, retail jeweler, Mankato, 
Minn., is conducting an auction sale. 

E. M. Gerster, Farmington, Minn., and 
Mr. Hauer, retail jeweler, Northfield, Minn., 
were St. Paul visitors recently. 

J. B. Hudson & Son, retail jewelers, 33 
S. 7th St., Minneapolis, have completed the 
schedule of vacations for their employes. 

Mr. Pitts, who was with C. A. Sherdahl, 
retail jeweler, about 15 or 20 years when the 
latter had a jewelry store in Montevideo, was 
in Minneapolis April 21. 

C. S. Jorgenson, Warren, Minn., has been 
ill. He has been confined to his home about 
a week with an attack of influenza, and it 
is not known how soon he will be able to 
resume his former business activity. 

“Ben” Harris, representing Jeffery & 
Harris Co., wholesale jewelers, 704 Hennepin 
Ave., Minneapolis, left April 20 on a trip 
through western territory, expecting to 
cover western Minnesota, North Dakota and 
Montana, and returning about June 15. 

M. H. Goodman, M. H. Goodman Co., 
wholesale jewelers, 624-25 Ryan building, 
St. Paul, returned April 16 from a trip of 
a little over a week in the east. Mr. Good- 
man visited the eastern market to get some 
new ideas in jewelry lines, and did some 
buying. 

Among the representatives of eastern firms 
who have been in Minneapolis calling on the 
retail trade during the past week or so are 
Arthur S. Feiss, Rosenthal & Kaplan, New 
York, and Gerald N. Jacobson, Jacobson 
Bros., New York. They were both in town 
on April 23. 


Paul Branyen, J. M. Bennett Co., whole- 
sale jewelers, Jewelers’ Exchange, 627 First 
Ave., N., Minneapolis, went on a trout fish- 
ing trip April 16 near Marine, Minn., and 
he was so fortunate in his catch that he in- 
tended to leave April 23 on another outing. 
The streams are high this year. 

Miss Bertha Diacon, L. Diacon & Co., 
retaii jewelers, Chaska, Minn., was in Min- 
neapolis, April 21. The Misses Bertha and 
Louise Diacon conduct this retail jewelry 
business, which was founded over 40 years 
ago by their father. It is one of older well- 
established stores in the State. 

J. B. Hudson, of J. B. Hudson & Son, re- 
tail jewelers, 33 S. 7th St., Minneapolis, was 
the donor of a mahogany table bearing a sil- 
ver plate carrying the inscription, “Pre- 
sented to the Young Married Peoples Class, 
Simpson Methodist Church, by J. B. Hud- 
son, 1927.” It is for use in the social club 
rooms of the church. 

Harry Greenblatt, who was with the Kauf- 
man Jewelry Co., 407 Jackson St., St. Paul, 
about a year and a half, and who previously 
was employed by A. D. Goodman & Bro., 
wholesale jewelers, 506 Ryan building, St. 
Paul, has left the Kaufman firm. While 
traveling for the latter company, Mr. Green- 
blatt had the territory to the Pacific Coast. 

James H. Snyder, traveling for Albert L. 
Haman, dealer at wholesale in watches, 283 
Endicott building, St. Paul, left April 17 on 
a trip which was to include the towns of 
Denver, Kansas City, Omaha and Sioux 
City. Mr. Snyder returned April 10 from 
a trip of about a week through northern 
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Wisconsin, and just previous to that returned 
from the Pacific Coast. 

C. M. Thomsen, C. M. Thomsen Co., 
wholesale jewelers, 100 N. 7th St., Minne- 
apolis, and William A. Olin, partner in Olson 
Jewelry Co., 211 E. Hennepin Ave., Minne- 
apolis, returned April 16 from a trip of 10 
days in northern Minnesota, where, in com- 
pany with a Minneapolis friend, George 
Johnson, they stayed at Mr. Olin’s cabin. 

J. J. Levinson, president, South Dakota 
Retail Jewelers’ Association, Rapid City, S. 
Dak., wrote the representative of THE 
JeweLers’ CirCULAR under date of April 21 
that the South Dakota jewelers “plan to hold 
our convention at the same time and place 
as the Minnesota convention, and I will be 
there next Monday, according to present 
plans, so as to arrange for our program.” 

Robert A. Orr, retail jeweler, Rochester, 
Minn., was in Minneapolis April 22 and 23. 
By the middle of this week, Mr. Orr expects 
to have completed the installation of his new 
store front. Enlargement of the store, the 
addition of a diamond room and the separa- 
tion and enlargement of the watch repait 
department are included in the program of 
improvement being followed by Mr. Orr. 

W. T. Earl was expected to arrive at the 
northwestern office of Oneida Community, 
Ltd., Ryan building, St. Paul, April 24, 
from the factory, Oneida, N. Y. Mr. Earl 
is in the jobbing sales department. C. H. 
Elliot, manager of the northwest office of 
the company, expected to leave April 23 on 
a short trip to Duluth. Mr. Elliot became 
northwestern manager for this company on 
April 15, coming from St. Louis. 

Hudson Walker, J. B. Hudson & Son, re- 
tail jewelers, 33 S. 7th St., Minneapolis, is in 
New York city making a study of gems. He 
is visiting the larger semi-precious stone 
firms. Mr. Walker is the grandson of J. B. 
Hudson and the grandson of T. B. Walker, 
Minneapolis Iumberman and art collector. 
The collection of gems in the Walker art 
gallery, now being prepared for formal 
opening to the public, is available for Hudson 
Walker’s use in his studies. 

Earl A. Wilson, sales conductor, has just 
completed a jewelry sale in Bluefield, Va., 
and is now in Quincy, Ill. The work in 
Quincy will keep him there perhaps two 
weeks or so all together, and he has been 
planning to leave that town about April 28, 
going to Cincinnati to conduct a sale at one 
of the larger retail jewelry stores. Mr. 
Wilson is a brother of Thomas B. Wilson, 
of Thomas B. Wilson & Co., wholesale 
jewelers, 100 N. 7th St., Minneapolis, and 
was formerly in business in Minneapolis. 
Later he established an office in New York 
and started his own jewelry sales business. 

J. N. Bernstein, who formerly had a 
wholesale jewelry business on the second 
floor of the Ryan building, St. Paul, early 
in April returned to that building and re- 
established this business. He now has his 
office at 504 Ryan building. The Bernstein 
store is at 11 E. 7th St. St. Paul, and 
during the period after Mr. Bernstein dis- 
continued his Ryan building office, he made 
his headquarters at the store. His son, H. 
S. Bernstein, has been associated with him 
in the business, and J. N. Bernstein an- 
nounces that he himself will now conduct 
the wholesale business, and his son will 
manage the store. 

Sigfrid Strommer, representing the Sand- 
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vik Watch Spring Co., Inc., New York, 
arrived in Minneapolis April 17. He had 
come from Milwaukee, and from Minne- 
apolis he intended to stop in St. Paul and 
then in Chicago before proceeding eastward. 
Mr. Strommer has been in the Orient. In 
February of this year, he returned to the 
United States from China, where he had 
spent three years. He was chiefly in 
Shanghai during this period, and he said 
that business conditions were favorable, and 
in fact were fine until the situation in the 
present civil war which enveloped Shanghai 
became acute. 

I. Czitron, watchmaker, on April 9, estab- 
lished a shop in the department store of 
Whitney-Mac Gregor Co., Nicollet Ave. at 
5th St., Minneapolis. Mr. Czitron had been 
working for Max A. Kohen, retail jeweler, 
13 S. 5th St., Minneapolis, up to that time, 
and had been with Mr. Kohen about six 
years. Mr. Czitron came directly to Min- 
neapolis when he arrived in the United States 
in 1921, and he started immediately to work 
for Mr. Kohen. 

Retail jewelers of Minneapolis and St. 
Pail were the guests of James D. Dougherty, 
manager of J. B. Hudson & Son, retail 
jewelers, 33 S. 7th St., Minneapolis, at 
luncheon, April 22, at the Radisson hotel, 
Minneapolis. Those attending with Mr. 
Dougherty were Maurice Adelsheim, S. 
Jacobs & Co., Minneapolis; Mr. Bockstruck, 
Henry Bockstruck Co., St. Paul; E. Kohl- 
saat, Bullard Bros. Co., St. Paul; Joseph 
Moyer, E. A. Brown Co., St. Paul; Quade 
Weld, Weld & Sons, Minneapolis; Charles 
D. White, White & MacNaught, Minne- 
apolis, and R. H. Winter, R. G. Winter 
Jewelry Co., Minneapolis. The purpose of 
the meeting was to foster better acquaintance 
and fellowship, and was not of a business 
nature. 

F. E. Betlach and three of his employees 
are in the Ashbury hospital suffering from 
burns as a result of an explosion April 18 
in the shop of the Arcade Manufacturing 
Jewelers, 245, 246 Loeb Arcade. About 3:30 
on Monday afternoon,: as the report goes, 
Mr. Betlach started to open a gallon can of 
gasoline for use in the shop, holding the 
can against his side in order to get a better 
grip on the cap. When the cap was partly 
off, the gasoline was supposed te have ex- 
ploded, the fire spraying over the entire 
room. Frank Diana, errand boy, who was 
about to enter the shop, related how he 
saw the explosion and saw Mr. Betlach run 
immediately for the door, followed by the 
three others in the room. It is reported that 
glasses worn by Mr. Betlach saved his eye- 
sight, and that a stock wrapped about his 
neck saved him from losing his life from 
having his neck burned. Mr. Betlach was 
burned about his face, hands and arms, and 
his hair was singed nearly to his head. 
“Bert” Duchene, apprentice, wore a new 
shirt that day, and it was burned off his 
back, and a doctor believes it will be neces- 
sary to graft skin onto the palms of his 
hands. John Yurick, workman, was badly 
burned. It is reported at the hospital that 
the three men will be in the hospital two 
weeks in all, and will not be able to work 
for perhaps a month or two. Hanna Isak- 
son, office girl, was sitting with her back 
toward Mr. Betlach, and she was burned 
so severely that it is reported she will have 
to remain in the hospital three weeks. 
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Gift “Grotto” in a Cleveland Store 





A Winding 





-assageway Leads from the Rear of the Main Floor 
to a Well Appointed Basement Gift Department 








GOOD example of how the basement 

of a jewelry store can be made into 

a valuable asset is being demonstrated by 

the Rudolph Deutch Co., one of the leading 
downtown stores of Cleveland, O. 

The principal business of the company is 

diamonds and mountings but they have had 





At the foot of the steps a passageway was 
built leading to the salesroom. The passage 
does not lead direct but follows a circuitous 


route. There are several good reasons for 
this: It gives more space to show merchan- 


dise, for both sides of the passageway are 
lined with open shelves containing goods 





GIFT “GROTTO” IN STORE OF RUDOLPH DEUTCH CO., CLEVELAND, 0. 


a steadily increasing call for merchandise 
of a gift nature for some time past. The 
problem, however, was to find space in which 
to show and sell this type of goods for 
there was not sufficient room in the store 
Proper. It was then decided to convert 
Part of the basement into a salesroom for 
gifts. 
of the store and it would have been imprac- 
tical to have an entrance anywhere except- 
ing in the rear end where one already 
existed. So this was utilized. 


This space was under the front part . 


from one end to the other, and also part of 
the stairway. Again, there is something 
intriguing to the average person in walking 
along this passageway with its several turns 
and wondering what is at its end. And 
they are not disappointed when they arrive 
there for they find themselves in a room of 
singular beauty and filled with a profusion 
of giftware that delights the eye. This 
room is appropriately called the “Gift 
Grotto,” a name which naturally conjures 
up visions of something out of the ordinary. 


The “Grotto” is first of all well lighted 
and appropriately decorated. The arrange- 
ment for displaying the merchandise is such 
that a saleswoman can wait upon several 
customers at once. The tables and shelves 
are divided into sections and merchandise 
of one price is placed in each. A card is 
placed in the section stating the price of 
the goods. as for example: “Any piece in 
this section, $3.00." The prices of articles 
range from $1 to $10. 

The “Grotto” has made a very strong 
appeal to not only women but to men also, 
and has solved for the Rudolph Deutch Co. 
the problem of catering to the needs of a 
number of its patrons and securing new 
ones without interference with its principal 
line of business. 

In fact the “Grotto” is a business getter 
for the jewelry end of the business, for in 
order to enter the “Grotto” one must tra- 


‘verse the entire length of the store and the 


glittering array in showcases are silent but 
effective salesmen. 





Third Pacific Coast Gift and 
Art Show 


NTIE third floor of the Palace Hotel, San 
Francisco, Cal., has been completely re- 
modelled and the rooms made larger, fitting 
them for display purposes. Already the 
whole floor has been taken as well as part 
of the fourth floor by exhibitors at the 
Third Pacific Coast Gift and Art Show, to 
be held at the Palace Hotel, July 10 to 16. 
It is for the special convenience of out-oi- 
town buyers that the Show will open on 
Sunday, July 10, so the retailers will have 
an opportunity of looking over what is ex- 
pected to be a fine display. 
Importing firms, eastern manufacturers 
and importing representatives and many 
western manufacturing firms are all repre- 
sented in the roster of those which have 
already made reservations. As at the two 
previous shows, many greeting card manu- 
facturers are planning extensive displays. 
Hammered and wrought brass and bronze, 
silver goods, art metal of many kinds, art 
glass and chinaware, pottery, lamp shades, 
painted art goods in infinite variety and a 
great assortment of art novelties of many 
kinds will be represented in the rooms al- 
ready reserved by exhibitors. 








96 THE JEWELERS’ CIRCULAR April 27, 1927 








The Pairpoint Corporation 


Manufacturers 


of 


Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 

Fancy Colored 

Blown Glass 














Showing-a-New 
TABLE ENSEMBLE 
of Hand Wrought-Crystal 


The Pairpoint Corporation 


Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
4347 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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Lamps of Today 



































Lamp with candle, in gun- 
metal, brass, pewter, cop- 
per and iron finishes. This is 
also made with a reversible 
arm, which can be taken off. 
reversed and used with a 
bridge shade. The arm can be 
adjusted to any height and 
has internal wiring. Sold by 
Arthur H. Poynter, 225 Fifth 
Ave., New York. 





















































One of the many unique 
metal lamps manufac- 
tured by the Hubley Mfg. 
Co. and on display by 
George F. Little, 225 
Fifth Ave., New York. 
































This lamp is of the ordinary type 
and only used for the purpose of 
showing the shade which is 
unique as to design and wonder- 
ful coloring, These shades are 
being shown by The Gifts- 
Bazar, 225 Fifth Ave., New 





York. 















































Kovar’s, 225 Fifth Ave., 











New York, is showing a 

















The Darling Studio, 225 Fifth Ave., 
New York, ts showing beautiful Italian 
hand made and decorated pottery 
lamps. The many gay colors of the 
bases are duplicated in the lamp shades. 


Wahl & Co., 1036. Sixth Ave., New 


materials which harmonise. 


York, are 
showing some fine Dresden lamp figures with hand 
chased bases and shades in chiffon and petite point 


lamp from Czechoslovakia 

the base of which ts pot- 

tery, hand decorated m 

black, red and white stripes 

with a flower design on the 
bottom. 
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Come in! Come in! Wherever you are 


and see at the 


PALMER HOUSE, CHICAGO, ILL. 
July 25th to August 6th 


Over one hundred exhibitions of 


GIFT AND ART FURNISHINGS 


from all over the world 


By the Leading Manufacturers and Importers 


Ask anyone who has been there. 





Olt 1Oe 





A. STANLEY BrussEL, President Geo. F. LittLe, Managing Director 
FRANK W. JENKINS, Vice President 225 5th Ave., New York City 


EASTERN MANUFACTURERS AND IMPORTERS EXHIBIT, Inc. 
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Novelties for the Gift Buyer 



































Pitchers from the Peasant Art Industry 
Czechoslovakia, 8 W. 19th Street, New 
York. These pitchers are wonderful in 
their colorings and priced reasonably low. 





























One of the many illuminated marble figures now on display 
Ls 


it Ferdinand Bing & Co.’s successors, Inc., 67 Irving 
Place. N CW York 
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Tron doorstops, charming for the swmmer 
home, are shown by Day Craft Co., 225 
Fifth Ave., New York. They are en- 
tirely new and different. 
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In this year’s market of 





j new gifts we find here truly 
nme | a practical one of merit. i 
| This thermometer is hand- Fe 





somely decorated in designs 
suitable for nurseries, living 
Among the hundreds of new items now rooms and sun parlors with 


























being made by the Mountain Community, the stem of the thermometer Crystal trees that sparkle in most any corner 
159 E. 51st Street, New York, is the above taking a part of the picture. of the room come in pink, green, red, all coral 


bridge score card and book case containing Every one is guaranteed by and all crystal, with stems bound with silk 
fad, pencil and place for two decks of Reed Sales Co., 225 Fifth thread or silver. Now being shown by Mary 
cards. Book is of hand tooled leather. Ave., New York. Ryan, 225 Fifth Ave., New York. 
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: A Tour of the Gift Market 


) The Latest Unique and Attractive Offerings for Both Men and Women Seen in New York 





Salesrooms. 
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7 HE male of the species are coming into 
their own in the hitherto almost wholly 
feminine gift shop. The merchandise dis- 
played in the show rooms of the Brunswick 
building, 225 Fifth Ave., New York, bears 
witness to this in the important amount of 
space allotted to articles of interest to the 
man. Cocktail shakers and cocktail sets, of 
every conceivable pattern, with every con- 
ceivable invention for practicality, the new- 
est thing in flasks, cocktail tables, art furni- 
ture for the man’s room of the most simple, 
most mannish and most modern design, 
lamps and lamp shades created by men for 
men, vie with smoking services of many 
new kinds and contrived to appeal to a man’s 
sense of comfort, for a place in the con- 
sciousness of the male purchaser. 

A silvered nickel cocktail shaker shown 
by one concern opens into four cups, a lemon 


squeezer, a knife for the lemon, a spoon to ~ 


stir the mixture, and a sugar bowl; all in 
the smallest amount of space. The same 
company is showing a flask with a small 
funnel to fill it, the added attraction of a 
double top to prevent leakage, and a cup. A 
paper knife, in this showroom, designed for 
a more atrocious purpose, which will prove 
attractive to a man, is an old Syrian dagger, 
gathered from the caravans of the camel 
drivers of the Sahara. The man with a den 
might wish to hang this ferocious implement 
on his wall to contemplate in comfortable 
security the bloody deeds of more adventur- 
ous lives. The scabbards of the knives are 
fashioned from old tin cans, the handles are 
made from pieces of bone, some are 
scratched with fantastic decorations. 

A cocktail. service which comes from 
Czechoslovakia is a quaint mottled green 
glass owl with wings and ears of black 
and yellow eyes. He sits wisely on a black 
glass tray surrounded by six green glasses. 
Another masculine article which attracts 
attention is a tiny brass cannon which, filled 
with gasoline, is an effective and efficient 
cigar lighter. — 

One of the most fascinating appointments 
designed for men is a bridge lamp, seen in 
another studio, the stand of which is an old 
musket. Out of the barrel a curved stem 
holds a lamp shade of antique crackled 
parchment. The butt of the gun forms one 
of the three legs. A unique table lamp made 
from a pistol is also to be seen here. An- 
other lamp made wholly for the ease of men 
is to be seen in a third studio; it is a com- 
bination lamp, smoking service and maga- 
zine rack. In the same show room many 
unusual articles conceived for men will be 
found. Wrought iron furniture of simple, 
purely American design; tables, cigarette 
tables, cocktail tables, telephone tables, 
benches, chairs, smoking services, and lamp 
bases, are here. The edges of the furnitute 
are curved in pie crust shape, and most of 
it is a cool green color. An alligator finish 


on some of the articles make them alcohol 
proof. 

For a man whose hobby is his golf, a use- 
ful and different gift is a set of Mixie 
spoons for the stirring of beverages. The 
clubs are made in plate or sterling in sets 
of six and come in golf bags of three dif- 
ferent patterns. 

Things that no man could resist in fur- 
nishing his room are pipe racks, wall sconces, 
candle holders and match holders of wrought 
iron and old brass. Some of the articles of 
hand-hammered wrought iron have an old 
silver finish. Other novelties for men are 
brass paper cutters from Italy with knight’s 
head handles and others decorated with re- 
productions of antique designs. Desk sets, 
photograph and paper folders of red, green 
and blue leather from Morocco are also seen 
here. 

For the man whose automobile is not fit- 
ted out with a cigarette service a box of 
beautifully decorated tin containing match 
box, ash receiver and cigarette box may be 
purchased. The box hooks inside of a motor 
car and comes in various colors. Another 
inexpensive gift for men shown at the same 
place is a brass fly paper weight which 
raises its wings to become a very useful ash 
tray or container for pens. 

But the men are not the only ones to be 
considered and there are still hundreds of 
charming gifts for the feminine fancy to be 
seen. From France comes a profusion of 
jeweled and dainty giftware for a lady’s de- 
light. Beautiful cigarette boxes are of 
mother of pearl that gleams with an ex- 
quisite luster. One is particularly lovely 
decorated with a frailing flower design. 
There are jeweled and enameled book marks 
and letter openers, tiny hand mirrors splen- 
did in colored jewels to suit almost any 
woman’s desire. The French purses are fit- 
ted out in the usual fastidious fashion. The 
head of a lovely doll rising from a large soft 
flower which is the cover of a powder box 
would be an attractive addition to any bou- 
doir; and the china ladies with the absurdly 
abbreviated skirts, mannikins of. the latest 
fashion whose only place in life is the pow- 
dering of a nose, are just as attractive. 

Some less expensive and interesting ac- 
cessories for a boudoir are. made of -cellu- 
loid. Trays, powder boxes, dresser boxes, 
in all shapes and all sizes in dainty pastel 
shades are seen. The decorations of lace, 


petitpoint embroidery and milkweed are un-. 


usual and delicate. 

When a lady takes a walk or goes shop- 
ping she needs a large bag and a fashionable 
one. “Snuggles” comes in right here. He is 
a curly or straight lambs wool poodle. He 
is yellow, grey or white; he has a zipper 
opening concealed in his back, and he is 
worn under somebody’s arm as a very “doggy” 
bag. He is lined with chamois leather and 
stuffed with silk floss and a huge satin bow 


. pottery for the season’s use. 


is tied around his neck. It seems that the 
“dog days” are returning. 

In the same display may be seen the musi- 
cal door. Music boxes have been used for 
many purposes besides that of delighting the 
ear, but never before have you seen or heard 
such a well-educated one. It is made of 
walnut and has either six or four doors. 
When a button is pressed, the box plays “Sit- 
tin’ in a Corner,” and very slowly opens its 
doors to reveal pockets inside of each door 
filled with cigarettes. The refreshments of- 
fered, the tune changes to “Everything Is 
Hotsy Totsy Now,” and the doors close au- 
tomatically. 

Now that Spring has been duly welcomed 
and bungalow days and picnic days are fast 
approaching, jeweled trinkets and elaborate 
giftware is forgotten for a little and more 
practical things are making an appeal to 
those who would a Summering go. For this 
purpose was the jinricksha lantern brought 
from China, where they are hung on the 
vehicles when dark approaches. They are 
made of tin with glass panes, and contain 
a solitary candle. The whole article folds 
neatly into a tin container with a special 
place for the candle. Some of these lanterns 
are decorated with flowers. Other attractive 
lanterns made of tin and suitable for bunga- 
low decoration are also seen. They are fit- 
ted with glass panes and metal holders for 
candles. A small hole in the top allows an 
electric cord to drop through in case one 
desires electricity. They are made in four 
designs of colonial pattern and come in vari- 
ous colors. 

Iron doorstops, charming for the Summer 
home, are now on the market. And they are 
of an utterly different species. “Alice in 
Wonderland” and her whole crew of Won- 
derland folk, dressed in gay colored painted 
clothes ;...“The.. March Hare,” “The Car- 
penter,” “The Mad Hatter,” and all the 
others as well as “Mother Goose” and her 
army of characters have been pressed into 
service -for this study purpose. 

But perhaps the most appropriate and use- 
ful gift for the Summer housewife is to be 
found in the display of Summer pottery and 
lamp shades. Beautiful Italian hand-made 
and. decorated pottery lamps and vases are 
shown. The many gay colors of the bases 
are duplicated in the lamp shades which have 
been decorated to match. Czechoslovakia 
and Spain have also contributed colorful 
A lamp from 
Czechoslovakia, the base of which is pottery, 
hand-decorated in black, red and white 
stripes with a flower design on the bottom, 
is very attractive. The lamp shade of white 
parchment background is decorated in a 
bright flower design to match the lamp base. 
There are many brilliantly decorated china 
and porcelain tea sets and ash trays from 
the same country also to be seen here. For 
the ultra modern note in lamp shade and 
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lamp base is seen what may be termed the 
American idea in_ artistic furniture. 
Stretched silk drawn drum tight over the 
frame forms a beautiful lamp shade. The 
background is ivory in tone shading to 
darker ..owns. When the lamp is lighted 
the design done in brilliant colors, red, rose, 
ambey, green, blue and purple, leaps out. 
These shades are of many curious shapes as 
well as being unusual in decoration. Flow- 
ers, fruit, geometric patterns, stripes and 
others that give the effect of a stained glass 
window make them quite different and start- 
lingly new. Some of the lamp bases upon 
which they stand are of wrought iron, some 
gaily painted wood, some pewter, all are un- 
usual and modern American. 

But to get back to pottery (and what is 
more necessary in a Summer home than gay 
pattery?). Some delightful Mona _ ware, 
which looks like quaint English print, so 
bright and dainty is the coloring, should be 
mentioned. This display also discloses an 
American idea—but an old American idea. 
Bubble glass, which is a reproduction of the 
earliest American glass first made by Steigel, 
is lovely in vases and bottles and wine jugs 
of different contours. A handsome galleon 
sails bravely through the airy bubbles of 
some of the articles, perhaps bringing cheer 
from old America to new America. Crude 
Italian pottery in bowls, plates and tea sets 
is interesting in this display. 

For the canoe and the veranda there are 
Italian str.w leghorn pillows in bright col- 
ors. Baskets of all sizes are also shown 
made of the same material. 

However, if the winds blow warm or the 
frost bite cold and whatever the season may 
be, bridge prizes are sought and new ones 
are hard to find. Many Czechoslovakian 
toys, prizes and favors are being shown. 
Holders for chintz matches, brightly colored 
pipe holders, animal toys, ink wells of fan- 
tastic animal design, and dolls of wood are 
a fascinating array to choose from. They 
come in vari-colored boxes that help to sell 
the article and look exceedingly well. The 
English artist, Fish, has created some more 
figures to add to her bathing “flapper.” An 
ink well upon which the famous “flapper” 
leans reading a book, an ink well upon which 
a patient cupid sits, an ink well guarded by a 
bell boy in red and green, a brown toy 
spaniel in a red dish, and the well-known 
bathing girl sitting in a tub of orange which, 
hooked to any convenient place in an auto- 
mobile, makes an ash tray, are some of the 
things to be seen here. A Spanish dancer 
holding out her skirts is particularly grace- 
ful as a flower holder. 

For bridge a set of thumb tacks with 
heads of hearts, spades, clubs and diamonds 
to pin down the bridge table cover, are at- 
tractive. Concentrated perfumes in pretty 
containers make excellent prizes and are 
very new. 





Hand-hammered pewter candlesticks and 
candelabras with curved or beaded edge, 
vases of many sizes and contours with bases 
decorated in simple design, fruit bowls, 
flower bowls, cigarette boxes, jewel vaults, 
smoking services, desk sets, are a few of 
the articles now being displayed. The hand- 
hammered pieces have a lovely luster and 
the graceful and delicate decorations dis- 
tinguish it from the usual pewter ware. 
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Lamps Sell and Help Make Other Sales 








By Mary Hoim LEE 








| pleted lamps should be among the 
most attractive merchandise in the gift 
department of the jewelry store; but they 
are more than merely merchandise, they can 
be made delightfully persuasive “silent sales- 
men” for almost any other gifis that the 
department holds. 

Fine china, even exquisite Venetian glass, 
often would be passed by as of no special 
interest if placed in an ordinary setting and 
in an ordinary light. But suppose instead 
that we group either daintily on a table by 
itself, where it does not suffer the distraction 
of many other things in various other lines; 
and then, in the background of the group, 
place a well chosen lamp—and see that it is 
lighted! The warm glow of color will lend 
to the china, or the glass, a richness and 
brilliancy otherwise unsuspected; and let a 
possible customer pick up plate or vase and 
hold it up appraisingly in the glow of the 
lamp, and this silent salesmanship often will 
do more towards closing a sale than any- 
thing the salesman could possibly have said. 

Or let us suppose we have a particularly 
smart desk set in stock. How can we show 
it to best advantage ? 

In the gift department of a Buffalo store 
I noticed recently a very happy grouping of 
such a set that would have appealed, I fancy, 
to almost any home-loving woman. 

In a restful, dimly lighted corner of the 
store a small desk was placed, and upon it 
the different pieces of an unusual set—blot- 
ter, letter opener, seal, one of the very latest 
fountain pen desk sets and all the other 
necessary things—were arranged just as they 
might be in the home. A low chair invited 
one to sit down. On the top of the desk 
stood a colorful vase with a few fresh flow- 
ers. Beside it was a handsome frame in 
keeping with the desk set itself. But still 
the group would have fallen far short in at- 
tractiveness and selling appeal had it not 
been for a lamp, placed precisely where the 
lamp was needed, that cast over the whole 
group a touch of color and warmth and 
homelike coziness that made it almost ir- 
resistible. 

The grouping of gift merchandise in ways 
such as these is almost always desirable ; and 
there is hardly such a group within the 
range of the jeweler’s stock, the effectiveness 
of which will not be greatly increased if a 
lamp is introduced and kept lighted. 

How sound is the suggestion contained in 
a recent newspaper advertisement of Oving- 
ton’s: “If somewhere in your house there is 
a darkish corner that never invites a visitor, 
resolve wisely to banish the gloom with the 
light of a lamp and the gleam of a mirror— 
and then come to Ovington’s to choose 
them!” 

This is good doctrine for gift customers 
to whom it was addressed, but it holds a 
hint, too, for the jeweler’s own displays. 
Might it not form excellent copy also for a 
show-card intended to stimulate lamp sales? 

Another effective lamp advertisement by 
the Holland Jewelry Co., of San Angelo, 
Texas, suggested: “The hours spent under 


the reading lamp are often the pleasantest 
hours ot the aay’; and here again, in a 
single sentence, is another idea for a home- 
like grouping in the gift department of a 
number of related and very salable gifts. 

The jeweler’s gift department is in com- 
petition with gift sections in the department 
stores and with specialized gift shops in the 
community. The more ideas and resource- 
fulness he can contrive to put into his dis- 
plays in his windows, therefore, and into 
the store itself, the more likely he will be 
to hold his own in this attractive and rapidly 
growing field. 





Chinese Scarfs for the Radio 





THE gift department has found its own 
use for the radio. Besides bringing 
music to the multitudes and serving as a 
decorative piece of furniture in a home, it 
has the added property of needing a Chi- 
nese scarf atop it. Chinese mats, hitherto 
used as coverings for end-tables and occa- 
sional tables, are being sold extensively for 
radio scarfs. Made from the sleeves of 
Mandarin coats, worn many years ago by 
Chinese dignitaries, no two of them are alike 
and the coloring is, of course, gorgeous. 
The brilliant scarlets; greens, yellows and 
purples of the embroidered pieces and others 
done in Cassu work, the designs of which 
are developed from the insertion of vari- 
colored silk into a background of the same 
material, come in any shape and size. 

There are so many little tables of all 
sizes in the homes of today that the jeweler 
who conducts a gift department discovers 
that when a woman buys one mat she in- 
variably comes back for another and another 
as she finds new uses for them. The di- 
versity of the patterns and the exotic color- 
ing is appealing to the eye and lends charm 
to any home. These Chinese embroideries 
make splendid wall hangings. An antique 
Chinese skirt of brilliant red with a border 
of purple, black, yellow and green makes a 
beautiful piano scarf. The smaller mats 
are so reasonably priced that they are often 
sold in the gift shop to the woman looking 
for an unusual bridge prize. One large 
jeweler in Alabama, who runs a gift depart- 
ment, uses the Chinese scarfs as wall hang- 
ings and for decorative purposes in his 
store. 





George Chapman for 52 years in the 
jewelry business on Main St., Galesburg, 
Ill., has sold his store at 254 E. Main St., 
to A. F. Odell, Quincy jeweler, who oper- 
ates a string of stores in this section of 


the State. Mr. Chapman will retire from 
business and Mr. Odell, who has beer 
operating a store here 22 years, will 


dispose of all the present stock in both 
stores, and establish himself in the Main 
St. location with a complete new stock. 
H. P. Huston, 17 years watchmaker in the 
Chapman store, is also leaving. 
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New Artistic Gifts Arriving Daily from All Parts of Europe 
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Transportation Bldg., Los Angeles, Cal. 
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M. WILLE~ART GOODS 


41. UNION SQUARE- Broadway at 17th Street—NEW YORK 


. DRAGSTED” FAMOUS PEWTER 


9 
t s e 
“Dragsted? Famous Pew Hal A few of the other lines we are 
was introduced by us in _ this - .- handling and sold by the Retail 
country three years ago, and met with Jewelers 


immediate success. The 
foremost jewelers are 
selling it today. Typi- 
cally “Scandinavian” in 
design and execution— 
Since 1857 “Dragsted” 
have been the leading 
craftsmen and _ silver- 
smiths in Denmark. 


“Dragsted” on pewter 
is a guarantee of quality. 
Look for the Trademark 
in conjunction with our 
initials M. W.. None 
Genuine without ‘it. 





“Cuivre Poli” 


Highly finished Brass 
Goods, Desk Sets and 
Desk Accessories. 


Golden Glow and 
Green Patina Coppers 
Hand Wrought 


Marble Onyx and 
Alabaster 


Combined with Bronze 
and Pewter. 





a Reproductions of 
Gifts That Last ees eee 
An endless variety of Art and Gift Wares re- Antique Pewter 
markably beautiful and unique, such as we have A very large collection of 
been selling to the Jewelry trade things unusual. 
Since 1900 Pewter Mounted on 


“Old Time” Bottles 


Hundreds of items are our own creations, made ‘ 
from Denmark 


especially ‘for us, not obtainable elsewhere. 
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Meeting Gift Department Problems 


Answers to Questions Which Are Confronting Jewelers in Various Sections of the Country 





By Naomi PETERSON 




















ANY people have, 

requested and un- 
requested, expressed 
their opinions regard- 
ing the methods of 
conducting a gift de- 
partment in a jewelry 
store. Some of these 
opinions have been 
very good; some the- 
oretically sound but 
impractical, others 
very good in specific 
cases, while still others were so general 
that they applied to the majority in such a 
broad sense that they were of little value 
to the jeweler. 

This article must join the ranks of those 
giving suggestions to the jeweler about gifts 
for him to stock and his general handling 
of the gift department once he has his stock. 
The writer expresses not vague opinions 
but gives conclusions formed through con- 
tact with buyers from all parts of the 
country. 

I strongly feel that the jewelry store is 
the real and logical place to purchase gifts 
of all kinds from a dollar to thousands of 
dollars, but today the gift shop has come 
forward, meeting the demand for popular 
priced gifts and has made an undisputable 
place for itself as the source of gifts. Years 
ago the jeweler had the only gift shop. He 
built up a wonderful prestige, a name not 
questioned which ranked his merchandise as 
“right” and out of the class of “it may be 
right but—,” and he had the “best people” 
listed among his clientele. 

In those days those seeking gifts went to 
the jewelry store. It was “the thing” to 
give a gift of gold, silver, cut glass, or 
jewelry. In those days a man could give 
his wife or sweetheart as many as a dozen 
stick pins. Their price was not exorbitant 
and they were continually worn by the 
women; too, a large assortment of styles of 
stick pins were something the women could 
show with pride to their friends, and they 
could wear a different one each day. I 
think it can be safely said women wore 
more rings then than now, and they wore 
lockets, having three or four so that they 
could match their gowns. 

One has but to look at the old pieces of 
jewelry which have been in the family for 
years to realize the change in styles and 
also in the amount of jewelry worn. In 
the times of our mothers practically every 
woman had her engagement ring. Today 
Many young women marry men who could 
well afford to give them rings but would 
tather put the money into something else— 
something for the new home. 

So, there was a time when jewelry was 
the gift to give for engagement, wedding, 
birthday, Christmas and anniversary pres- 
ents, and the jeweler met the demand. But 





NAOMI PETERSON 


times began to change and the jeweler stood 
still. 

Just why the jeweler stood still and saw 
his customers go elsewhere for their gifts 
is a question with many answers. Some 
of the reasons I have succeeded in obtain- 
ing are: 

1, They feared they would lose their 
prestige. 

2. They feared they would lose their 
customers if they stocked other than their 
regular merchandise. 

3. They did not know anything about 
other kinds of merchandise. 

4. They feared it would require a re- 
organization of the sales force if they 
stocked other kinds of merchandise. 

5. They didn’t have the time to devote 
to the study of this new merchandise. 

6. They did not know where and from 
whom to buy. 

7. <A buying trip would take more time 
than they could spare from the store. 

8. They had a lot of money tied up 
in their store and present stock and new 
merchandise would mean more investment. 

9. They did not want to try out the 
new merchandise and run the risk of it 
being a “fly by night” scheme. 

10. If this new merchandise takes in 
jewelry stores then it will be time to 
stock it. 

11. They feared it would mean an out- 
iay of more capital to redecorate the 
store. 

12. The idea of more gifts being given 
would die out shortly and they would have 
a lot of merchandise that they would be 
unable to dispose of. 

13. There were already too many gift 
shops. and they felt it was not worth 
while to compete. 


There were other reasons that the jewel- 
ers gave but these will surfice. I shall 
endeavor to briefly give the answers to each 
of the points raised by the jeweler but in 
particular I want to emphasize reasons 
eight, eleven and thirteen. In my opinion 
the jeweler has not looked at the solution 
of those three problems as carefully as he 
should. 

Now, in regard to point one—Prestige 
cannot be harmed by the enlargement of a 
store or its merchandise as long as the 
enlargement is in keeping with the present 
methods and merchandise. In other words, 
as long as pottery and glassware and leather 
goods are being purchased as gifts for 
numerous occasions then if the jeweler 
stocks good quality in those lines his prestige 
will not be harmed. He is still standing 
behind his merchandise as the best of its 
kind and appropriate to enter homes into 
which his silverware and jewelry stock find 
their way. So much for prestige. 

Two—Jewelers may lose customers by 


not having any stock outside of the regular 
jewelry store line when customers are look- 
ing for gifts less expensive and less preten- 
tious. Today a person gives silver as 
a wedding gift to a member of the family 
or to a very close friend. Other types 
of gifts are also selected nowadays where- 
as only a short time ago things were dif- 
ferent. Is the jeweler losing customers by 
stocking such items as the numerous friends 
of the bride and groom will wish to send? 
No—but he is gaining customers because 
these people will wish his name on the 
package and the guarantee of his house be- 
hind the merchandise. 

The protest of the jeweler that he doesn’t 
know anything about gift merchandise is an 
honest one—he doesn’t—in many instatices— 
and in many more instances he doesn’t wish 
to learn. There are enough things being 
done to help him learn about this “new 
merchandise.” There are trade papers de- 
voted to this merchandise published prim- 
arily for the gift shop and gift department 
of any store; and a jeweler with discern- 
ment can select items appropriate for his 
store and discard those which are typically 
gift shop and department store merchandise. 
The jewelry trade papers themselves assist 
the jeweler in the selection of new goods 
by endeavoring to weed out the unappro- 
priate pieces and publish items of special 
interest to jewelers. The wholesale houses 
offer special assortments for jewelers and 
will recommend articles as particularly ap- 
propriate for jewelry stores. The whole- 
saler and importer do not want to sell the 
jeweler anything he cannot dispose of, for 
they want reorders and continued business 
from the jeweler. And, in addition to all 
these things, the manufacturers and im- 
porters are banded together in gift shows 
to give the jeweler a united service. So 
the jeweler can very quickly learn about 
this “new merchandise” if he so desires. 
Even his fellow jeweler of another town 
will give him pointers about gift depart- 
ment merchandise and merchandising. 

The fourth problem of sales force reor- 
ganization is one which strikes each store 
separately. If the jeweler has a small, ex- 
clusive shop presided over by himself and 
a clerk the jeweler and his clerk can study 
this new merchandise and the jeweler can 
also impart his knowledge to his clerk. But, 
where there are several clerks and this new 
merchandise is stocked it would be wiser for 
the jeweler in the first place to either train 
one clerk to handle this gift merchandise or 
engage an additional clerk for that merchan- 
dise exclusively, allowing the clerks ex- 
perienced in primary jewelry store merchan- 
dise to learn about the gift merchandise at 
their convenience. It is possible, where the 
jeweler is going into gift merchandise on a 
large scale, to obtain the services of a clever 
woman or man well versed in gift merchan- 
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“Gifts That Last” 


A Rapid-Selling 
Up-to-the-Minute Line 








Exquisite Colored 
Glassware Handsome- 


ly Enriched With 
Sterling Silver 


Us 
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ERE is a line designed to meet 
the constant demand for some- 
thing new! We created a 
group of numbers that have a 
strong popular appeal. 










These exquisite pieces are patterned in 
beautiful solid-colored glassware, in 
Green, Amber, and Rose, on which we 
have placed our VICTORIA design 
worked in Sterling Silver. You custo- 
mers will surely appreciate the striking 
effect produced by Silver, on a_ back- 
ground of green, amber, or rose. 


Every article in this line is popularly 
priced. 


Complete catalog and price 
list gladly sent. 


— Near Bleecker St., New York 
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BYBEE POTTERY CO. 
Hand Made in the Foothills of the 
Cumberlands 


SPICER STUDIO 
Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. 
Mexican Glass 


G. H. BARREL & CO. 
Morocco Pottery and Leather 


ELSIE PRINCE STUDIO 
California Poppies, Cosmos and Asters 


CRAFTSMAN STUDIO 
Specialties in Hand Wrought Copper 


BRADLEY STUDIO 
Daintily Decorated Novelties of a 
Thousand Uses 


CALIFORNIA FAIENCE CO. 
Distinctive Pottery and Tiles 


CLEWELL STUDIOS 
Bronze Pottery in an Unusual Treat- 
ment 


PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware 
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SELDEN SELECTION 
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A Wise 
Investment 


Because of dexterous work- 
manship and gracefulness of de- 
sign, Selden Selections offer to 
the discriminating Jewelry Stores 
an opportunity to receive a more 
than ample return from this 
merchandise. 
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TREITNER & FROELICH 
Hand Tooled Leather Objects 


ROGER WILLIAMS STUDIO 
Early Italian Reproductions 


RUSTIC WELL FOUNDRY 
Hand Foundered Objects by 
Artists 


COWAN POTTERY STUDIOS 
Graceful Pottery 
Shapes. 


EUROPEAN SPECIALTY CO. 
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and Exceptional 


Delightful Italian Leather and Wooden 


Items 


J. BAXTER WEBB 


Dainty Organdy Boudoir Necessities 


CONSOLIDATED GLASS CO. 


Catalonian and Lalique Reproductions 


PYRAGLASS PRODUCTS INC. 


Attractive Plaques of Well Known 


Prints on Special Mounts 


KAY & ELLINGER 


Austrian Pottery, and Imported Candles 
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dise who can take over much of the respon- 
sibility of the undertaking and advise the 
jeweler himself until he becomes better 
yersed on this merchandise. It can be done 
and without a terrible upheaval if the 
jeweler will only take the initial step which 
will start him out of his present methods 
into these new ones. 

‘Problem number five touches upon time to 
devote to the study of new merchandise. 
Here I shall ask a question—‘“Mr. Jeweler— 
have you the time to enlarge your business 
and your income?” Everyone will find time 
to do this if he finds the way or some- 
body suggests the way. The way is pointed 
out to the jeweler through gift merchandise— 
and it either costs him money to ignore this 
opportunity or it requires time for him to 
take advantage of the opportunity. Is it 
worth a little night reading, and studying 
and figuring to increase business from a 
seasonal to an all year around proposition? 
That is something for the individual jeweler 
to answer. If he is energetic and progressive 
he will work hard and succeed with this new 
opportunity open to him. And if he isn’t— 
he won’t—and that ends it. 


Problem six is just an excuse to not 
progress. The gift shows eliminate the 
legitimacy of this excuse. The trade papers 
and advertisements are not cross word 
puzzles but give concise information and 
any show room will direct a’ buyer to another 
show room carrying the type of merchandise 
he is seeking. The gift merchandising busi- 
ness is being conducted by men and women 
who are on the most friendly terms, who 
are working for the success of gift mer- 
chandise as a whole and are therefore reap- 
ing personal success. 


A buying trip does take time but even that 
problem has been studied by the whole- 
salers, manufacturers and importers and the 
result is the step forward—namely, gift 
shows where all types of merchandise are 
drawn together on one or two floors of a 
building and the traveling time of the buyer 
is cut to a minimum. If the jeweler goes 
only to the Spring and Fall shows it would 
take him away from his store only two 
weeks in the year, and in this short length 
of time he could see every well known line 
and purchase everything necessary to make 
his stock complete. If the jeweler would 
rather make a trip to New York there are 
buildings which house about 30 show rooms 
carrying in all several hundred lines and from 
these he can gain information of great 
value to him besides having a good field 
to select his merchandise from. A New 
York trip can take from a week to two 
weeks. Is two weeks much of a sacrifice 
when it means the business success that gift 
merchandise properly handled brings to the 
Jewelry store? The jeweler spends more 
than two weeks time on the buying of 
Jewelry and silverware. In his New York 
buying trips he can also crowd in some gift 
merchandise buying. 

Now I am at a point on which I have 
through much study come to several con- 
clusions. I agree with the jeweler; he has 
much stock in his store and much money tied 
up. There are many lines of merchandise 
which bring in an excellent profit—because 
those lines are all operated on one basis— 
turnover—and turnover does not in any way 
affect prestige. The jeweler cannot have 
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“sales” on his jewelry and silver stock nor 
can he force its sale in any manner and 
maintain his prestige. Therefore he has his 
money tied up and cannot turn it over fast 
enough to in some instances operate one 
line on the initial hundred or thousand dollars 
and put the profits into running expenses and 
enlargements of stock and store. That is 
what the business man does who has a turn- 
over basis. And that is what gift merchan- 
dise will enable the jeweler to do. For 
instance, an initial order of $100 worth of 
pottery will make a good display, or $50 
worth of popular items in brass and copper. 
The pottery on the jeweler’s shelves is worth 
$200 and the copper and brass is worth $100. 
That merchandise will move much faster 
than jewelry novelties and the initial invest- 
ment has doubled itself, leaving the original 
$150 for reorders and the profit of $150 for 
upkeep and enlargement of gift merchandise 
stock. Now the terms of two per cent. ten 
days are worth taking advantage of when 
the orders are large, but in the beginning 
many jewelers sacrifice this two per cent. and 
use the extended time—30 days. This is all 
right in the beginning, but the wise jeweler 
who wants to make a success of the gift de- 
partment will do well to open a separate set 
of books for that ‘department—giving it an 
initial drawing account of from $500 to 
2,500 and enter his sales on those bovks, 
thereby keeping that department entirely 
separate from the jewelry store in the matter 
of financing. This will enable the jeweler 
to soon discount his bill at two per cent. 
ten days and make that small proft which 
amounts up by the end of the year into 
hundreds of dollars, depending upon the size 
of gift merchandise stock carried. This 
separate financing also means that the gift 
department will speak for itself as a profit 
and how much of a profit and will also 
assist the jewelry department over its slack 
months. 


Some jewelers anxious to start a gift de- 
partment have gone to the bank and obtained 
a $1,000 note for three months. They have 
gone out and spent the whole amount on gift 
merchandise and discounted the biils—about 
$20 saving. The interest on their $1,006 
iiote at the bank for three months was $15. 
Gifi merchandise moves. Three months 
should see several reorders on the same 
merchandise, the reorders being discounted at 
two per cent. ten days out of the sales re- 
ceived. Many jewelers have taken up their 
bank note at the end of the three months 
and maintained a good stock on hand in the 
gift department while others have made a 
substantial payment and renewed the note 
for an additional period, in the meantime 
building up a good department and also a 
good reputation with the manufacturers and 
importers of being prompt pay. That repu- 
tation counts, too. It means a rush reorder 
is rushed to the jeweler because he is a good 
customer and entitles him to other little 
courtesies which good customers enjoy. 


Other jewelers have gone without some 
personal extravagance they wished to in- 
dulge in that year to invest the money in 
the gift department and in practically every 
case where the jeweler has gone into the 
gift department right he is more than grati- 
fied with the results. 

Gift merchandise has been proven not to 
be a “fly-by night” scheme. Too many big 
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jewelers have gone into it and proven that 
it is an asset instead of a liability and too 
many medium class jewelers have made a 
success of a gift department to have this 
merchandise classified as other than a 
benefit and a good addition to the jewelry 
store. The time of testing gift merchandise 
in the jewelry store is over. It has been 
proven and not found wanting. 

Will the new merchandise sell? This 
has been proved for several years now and 
some jewelers are still skeptically saying 
“i” 

The question of outlay of more capital 
to redecorate the store is the next one raised. 
Does the jeweler realize that every year the 
manufacturers’ and importers’ show rooms 
are redecorated? That they are practically 
closed for from two days to a week’s time 
while painters and plasterers and carpenters 
make the rooms more attractive Does the 
wholesale show room require a more at- 
tractive setting than the retail store? No! 
The wholesale show room sells to the buyer 
who can visualize and see the selling points 
of merchandise whatever the setting may 
be. And yet, I can frankly say that the 
wholesale show room display methods will 
sell more merchandise to the jeweler’s re- 
tail trade than the jeweler can himself—and 
all because of setting. Now if the whole- 
saler realizes this why shouldn’t the jeweler 
come to the same realization? He should. 

The small jewelry store does not have 
the opportunity to give an appropriate setting 
for the gift merchandise unless it takes on 
a gift store atmosphere which is not as ap- 
propriate for the jewelry and silver stock. 
The small store, therefore, has to do the 
best it can and place the gift merchandise 
in the rear of the store and give it a 
“different” . atmosphere by lighting with 
numerous lamps and displaying the mer- 
chandise on tables and open shelves instead 
of in glass showcases. 

The medium size jewelry store can close 
off a part of the store with an attractive 
gate and railing idea and decorate the gift 
department in an appropriate and attractive 
style. These styles can be studied in whole- 
sale show rooms and successful gift shops 
in the large cities. 


The still larger jeweler will take a floor 
in his building and open a gift department. 
It should be uniquely decorated, and though 
this decoration would undoubtedly scream at 
diamonds. and jewelry it would be a most 
fetching setting for gifts and it is the setting 
which appeals to the women customers. 

Some jewelers take their store basements 
and make them into gift departments that, 
except for the fact that the customer goes 
down stairs, the basement is not given a 
second thought once the customer is there. 

The back storage space partitioned off 
behind the jewelry store can also be turned 
into the most fascinating of tiny gift de- 
partments if the jeweler will make the 
decorations appropriate for the merchandise 
which will occupy it: A great percentage 
of the success of the gift department is the 
setting for the merchandise. The jeweler 
should remember that as jewelry does not 
fit in the gift shop neither does the gift 
shop merchandise fit into the jewelry store 
unless they are either made entirely separate 
departments or the one concedes to the other 
on some points. These entirely separate 
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20 Beautiful Brass Boxes 


Here is a page which does full credit to 
China’s reputation for craftsmanship. 












These decorative boxes are splendidly 
hand-wrought, engraved and hammered. 
They are well-suited for use as jewel 
cases and as cigarette boxes. 







The illustration is a greatly reduced 
copy of a page in our new catalog which 
will be ready for distribution by May 
tenth. Request that your copy be re- 
served for you. 










| SHAININ s<O— 


Virect Importers of Chinese Artwares. 
PURCHASING OFFICES ix CHINA at SHANGHAI ano PEKING 
New York: 139 Fifth Avenue San Francisco: 268 Market Street 


Boston: Los Angeles: 
H. P. & H. F. Hunt Co. ae Albert B. Hess 
41 Pearl Street Transportation Bldg. 
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SUNBEAM JEWELRY 


Designed to meet the need of deli- 
cate Spring and Summer costumes, 
Sunbeam Jewelry with its star pink 
stones imbedded in settings of fili- 
greed silver, has already brought 
many reorders. 


An initial order of the follow- 
ing assortment will prove our 
assertion as to the quick sala- 
bility of this merchandise. 


No. 2595 Compact per dozen $24.00 


No. 2554 Brooch “= “ 9.00 
No. 2567 Bracelets “ ‘“ 24.00 
No. 2694 Pendant “ “ 21.00 
No. 2589 Ring + = wee 
No. 2584 Earrings “ “ 12.00 


COHN & ROSENBERGER, INC. 


47 West 34th Street 
New York, N. Y. 


Popular Jewelry at Popular Prices 
secmememneel 
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departments can be acquired by having show 
cases close off the middle of the store, 
leaving an opening in the center over which 
can be hung an attractive sign “Gift De- 
partment,” and in the gift department en- 
tirely different decorations can be used and 
shelves backed against the show cases of 
the jewelry department. Another method is 
to have the rear floor of the shop raised 
three or four steps and a balcony effect 
obtained with a railing across the front. 
This again is enough of a separation to 
permit of different decorations and the dark, 
dignified wood trim decorations of the 
jewelry store which set off that merchandise 
therefore is not at all affected. 


Some jewelers are using a soft greenish 
gray for their gift department woodwork 
with gray walls in the entire store. This 
is a compromise which is very attractive for 
both jewelry, silverware and gift merchan- 
dise. There is a dignity to this color scheme 
and yet it is an appropriate setting for color- 
ful gift merchandise. 


The 12th point is one over which there 
can be considerable controversy. Whether 
these numerous gift occasions which have 
sprung up during the last years will die or 
flourish remains to be seen. Certainly 
“Mother’s Day” has taken a hold on the 
public and they “say it” not only with 
flowers but with many little novelties dear 
to a woman. 


Women are ever on the watchout for an 
excuse to buy something and_ these 
numerous gift occasions create the oppor- 
tunity. 

Showers for the bride-to-be are not grow- 
ing fewer. She receives a miscellaneous 
shower, a linen shower, a kitchen shower, 
and glass shower and the jeweler with the 
gift department can supply the miscellaneous 
shower items, and also the glass shower 
items. People are constantly thinking up 
new kinds of showers and the jeweler with 
the gift merchandise can supply the demand. 

Bridge prizes are now an established fact. 
And bridge prizes are always in demand 
even in the dull seasons of the year. 


Birthdays, anniversaries, weddings and 
even the kind offerings of the thoughtful 
husband are taking on the popular price and 
popular merchandise appeal as well as the 
jewelry idea. Too, many times a man just feels 
like taking home something to his wife. He 
can’t afford to stop in “Jones” and buy her 
a ring or some piece of jewelry but he can 
buy her that vase she admired a few weeks 
ago or the leather book cover for the 
numerous novels she liked to read. 

There is a doubt that these numerous gift 
occasions will not continue. There is a 
doubt in everything—but the tendency is 
toward their continuance, and not only con- 
tinuance but increase. Today gift shops buy 
for a heavy Easter trade. How many 
jewelers prepared for a big Easter trade? 


The 13th problem is one on which I agree 
entirely with the jeweler. There are too 
many gift shops causing much competition 
for the jeweler—but it is his own fault. 

The jeweler had the original gift shop. 
Then why, when the types of gifts being 
given changed, didn’t the jeweler add this 
new merchandise? If he had added this 
merchandise he would have remained the 
exclusive gift shop and all these little shops 
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stocked with novelties and not able to carry 
jewelry and silverware would not have 
sprung up to cause competition. The 
jeweler is responsible for this condition he 
is now lamenting. His backwardness, or his 
lack of willingness to try a new venture, or 
his conservativeness, or whatever you wish 
to call it, has kept him from advancing in 
his field—gifts—and being the essential and 
complete gift store. There are some 
jewelers, however, who have stocked a good 
gift department despite competition and are 
holding their own because their old cus- 
tomers prefer to buy all their gifts from 
them, rather than buy in numerous or even 
several places. 


They are meeting the competition with 
good weapons. Their prestige, their name, 
their financial responsibility and _ their 
guarantee of satisfaction backing each sale 
by courteous sales people. 


There are high-grade gift shops in all 
towns and cities which will remain success- 
ful and will cater to the same type of 
clientele as the jewelry store carrying gift 
merchandise. The jeweler must not feel 
that he cannot make a success of a gift 
department because there are one or two 
gift shops in town. There is competition in 
every successful line and one proof of the 
success of a line is the competition it creates. 
The gift field is sufficiently large for both 
gift shops and jewelry stores with gift 
departments to draw more than a living 
therefrom. 

There are many gift shops that are here 
today and gone tomorrow because they can- 
not compete. They have not the weapons 
wherewith to fight the jeweler once he really 
takes up arms and starts a well organized 
and well stocked gift department. And so, 
even the problem of competition which the 
jeweler has brought upon himself has its 
solution right at his hand and he should 
take advantage of it. 

And so, the long list of objections have 
been taken up and replied to as I have 
known jewelers over the country to 
actually meet these problems and master 
them. 

The jewelry store is the logical gift store 
and the jeweler will find that as he goes 
more and more into gift merchandise that 
there is nothing which cannot be stocked in 
his gift department, if it is gift merchandise, 
that will not find its place in the scheme of 
things of the real gift department and find 
ready sale. 





Hand-carved and hand-chased Chinese 
brassware, a fine selection of jade or jewel 
trees and taborets, tables, chairs and benches 
of Syrian inlaid work are among the new- 
est offering for the gift department. A brass 
dragon ash tray, hand-chased with squirm- 
ing Chinese dragons, is suspended from a 
chain held in the mouth of a dragon whose 
wriggling neck forms the stand. The 
dragon’s feet form the wide base. Candle- 
holders of poppy leaf and cobra design are 
very attractive in this display. The trees 
which stand in cloisonné vases have leaves 
made of jade; some unripe fruit cut from 
jade hangs besides amethyst, cornelian and 
lapis. A few amethyst blossoms are 
blooming, their delicate petals surrunding 
sepals of gold. 
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What Do You Really Know of 
Your Gift Goodse 


aS a great deal of difference 
between knowing your goods,” a 
keen sales manager remarked to me the 
other day, “and merely knowing something 
about them.” 


He went on to illustrate what he meant 
by a few halting, indefinite and wholly un- 
satisfactory answers to customers’ questions, 
answers such as anyone may hear almost any 
day in department stores throughout the 
country—and in many another store as well! 


Now in the gift. department it is unusually 
difficult, perhaps, for the salesperson really 
to know her stock, for it embraces so many 
different lines, often from widely separated 
parts of the world. But if it is: harder than 
in some of the other departments of the 
store, that makes the knowledge all the bet- 
ter worth while; and we can have the as- 
surance when we set ourselves to acquire 
such knowledge that we are not going to en- 
counter very keen competition. Hard work 
is always the pastime of the few rather than 
of the many. 

The best way to begin is to study one line 
at a time. I was in a gift shop, for instance, 
a few days ago and picked up a pitcher that 
rather took my fancy. A salesman told me 
it was of pewter and made in New Eng- 
land. “But what is pewter?” I asked; and 
his answer showed me at once that he did 
not know. 

What is pewter? A very little time spent 
at the library will tell us all we need to 
know about it, or sufficient at least to give 
an intelligent and interesting answer to an 
inquiring customer. 

Similarly, what do we know of jade and 
of amber—of where they come from and 
how they are worked into the delightful 
things we have to offer? What do we know 
of lovely Venetian glassware, of fine china, 
of “Spode,” of “Royal Doulton” and of 
“Wedgwood”; and what is the difference 
after all between such glass and such china 
and the ordinary glass and china that pos- 
sesses bare utility and nothing more? What 
do we know of the Orient and the varied 
distinctive products that come to us today 
from lands of which most of us really know 
so little; what can we tell the customer who 
is mildly interested in Chinese enamels or 
Indian brassware, or a quite unusual bit of 
art craftsmanship from far-away Kashmir 
that will so increase her interest as to cause 
her to desire and purchase? 

As we come to know better the life story 
of each article that has a place in our gift 
selections we shall ourselves enter into the 
romance of their manufacture, of assembling 
them from far and near, of merchandising 
as we know it here today in America; and 
consciously and unconsciously we shall con- 
vey to the customers we wait upon, some- 
thing of the some spirit of romance. And 
it’s surprising how this—how really know- 
ing our goods—can be made to increase 
sales —M. H. L. 











An attractive gift is a cocktail set of 
green, amber or brown glass bottles, the tops 
of which are decorated. This set has a 
pewter tray with curved edge. 
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MAY 8th the country 


pays tribute to the dearest of all persons, 
“Mother.” 

Have you a suitable window display for 
the occasion? This beautiful picture in full 
color not only makes an admirable window 
display, but it is also a picture in great de- 
mand. You can sell several copies. 

Size 2414” x 26”, $10 retail. Size 8” x 10”, $1 retail. 


RUDOLF LESCH 
225 FIFTH AVENUE NEW YORK 


Publishers of Finer Pictures. 
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Bnet the ‘Mew ‘Menten Added 
to the Realart Line. 


Large Decorative Gladioli, in four dainty shades in the two tone 
effect, having twelve blossoms to a stock with the natural pre- 
pared fronds attached. These come at $12.00 doz. and are proving 
a very popular item. 


R. C. HAM & COMPANY 
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FACTORY AT 42 HIGH ST. 
NEW HAVEN CONN. 


Represented by: Horace C. Gray Co., 200 Fifth Ave., New York. 
West Sales Co., Pittsburgh, Pa. 
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HERE is an artistic appeal in our imported 
Chinese brasses that is immediately appar- 
ent to people who instinctively sense quality. 
That’s one explanation of the growing demand 
for Baltimore Clipper brass. Another is the 


price—exceedingly modest. 


Manager. 


“Gye BALTIMORE CLIPPER IMPORTING Ca 


6E. Pleasant Strect FPF BaltimoreMaryland 


eek 





New York: Room 407, 225 FirtH AVE. 
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DISTINCTIVE NOVELTIES 


in a large variety at lowest possible prices for the 
quality. Complete line of Elgin Vanities. 


J. Leo Grogan, 225 Fifth Ave., New York 





Practical Course in Adjusting 


a review of the laws governing the motion of the balance 
and balance spring in watches and chronometers, and appli- 
cation of the principles deduced therefrom in the correction 
of variations of rate arising from want of isochronism, 
change of position and variation of temperature. 


Elucidated and Demonstrated 
by original .experimental researches in the actual problem, 
showing the causes that are operative in the variation 0 
rate, and leading to correct remedies. To which have been 
added chapters on 
How to make a balance arbor with modern appliances: 
how to clean a watch properly; and, the lever escapement 
—some current defects in it and how to remedy them. 

By THEO. GRIBI 
Price $1.50 
THE JEWELERS’ CIRCULAR PUB. CO. 
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Seasonable 


Novelties 


UR “Cecile” line of 

novelties is always 
up to the minute. New 
and attractive importa- 
tions are constantly 
being added. 


“‘Cecile’’ novelties are 
good stock because 
they’re live stock. It’s a 
good line to sell because 
it’s attractive and rea- 
sonably priced—and it 
carries a good profit. 





“Cecile Suggestions”’ is 
published by us four 
times a year. It illus- 
trates the most season- 
able novelties. If you’re 
not on our mailing list, 
ask to have it sent you. 





A special edition is 
available to mail 
to your customers. 
Ask for our dealer’s 
proposition. 


Stein & Ellbogen Company 
31 North State Street - + + Chicago 
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The Charm of the 
Old World 


The heroism and mystery of Spain, the music and art 
of Italy, the warmth and colour of Northern Africa, the 
hot blood and strife of the Balkans, the chivalry and 
romance of France, the painstaking care of the Germanic 
race—each has contributed to the wealth of selection to 
be found in either the New York or Chicago show rooms 
of The _ Friedlaender ta enemas er ST) 
Company. 








Amid sumptuous © sur- 
roundings you may make 
wise choice from myriads 
of lamps, bronze statues, 
pedestals, Dresden  fig- 
ures, desk sets, clocks, 
French mirrors, torch- 
ieres, Italian Majolicas, 
Czech peasant ware—to 
mention but a few of the 
unbelievable variety of 
articles—each having in- 
stant popular demand. 


ASMENGARAa a0 7 rar nal ae a SV 


A graceful and useful ornament 
for the handsomest desk. Excep- 
tionally accurate gold clock with 
fine French works, mounted on a 
rich onyx ash tray. 














Hubley Metal Products 
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Beautiful Exclusive 
Models Designs 





No. 41—Coffee Table 


Finish, Antique Brass or Swedish Iron. 
Beautiful Greek Tile Top, 16 in. diameter. 


Send for catalogue and prices on Metal Tables and 
Floor Lamps 
Complete Line also on Display. 
Bush Terminal Sales Bldg. 
Gos, F. Se Gift and Art Section. 
225 Fifth Ave. 130 W. 42nd St., N. Y. 


Pacific Coast Representative: Henry C. Hubley 
Transportation Bldg., Los Angeles, Cal. 


Hubley Manufacturing Co. 


Lancaster, Pa. 


N. Y. Representative 








Bronze Specialists 


to the 


Retail Jewelry Trade 


Probably in no other line , 
of business is it so im- 
portant to have just the 
right kind of 


BRONZES 


for, in the Jewelry Store 
the very best with a 
guarantee back of it at 
the lowest price is the 
true meaning of 


Gifts That Last 


Catalogue and Prices sent on request 


Pompeian Bronze Co. 


INCORPORATED 
Manufacturers of Artistic Bronzes 


225 Fifth Avenue Room 507 New York City 
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This advertisement appeared in four colors in The Saturday Evening Post, April 23, 1927, and in the June 
issue of The Ladies’ Home Journal, also in the May issue of Vogue, Vanity Fair, and House and Garden. 





EWARD LIFES FIRST GREAT VICTORY 


WITH A LIFETIME GIFT 


Next to speaking the Valedictory, the proudest 
words a young graduate can utter are: ‘‘Hey, 
fellows’’ . . . or “‘Look, girls, I’ve got an Elgin 
Watch!”’ For that is the coveted ‘‘Chevron of 
Honor”’ for going over the top and getting that 
diploma. It means that Generals Father and 
Mother have fittingly recognized distinguished 


service... by the gift ofa distinguished servant. 


[E.LGIN 


THE WATCHWORD FOR ELEGANCE 


AND EFFICIENCY 
© Elgin, 1927 





It is more than a coincidence that for over half 
a century, the favored graduation gift has been 
the Elgin watch. For no other gift seems to offer 
so eloquent a translation to the elated parental 
heart. Itisagiftthat, likethelovewhich prompts 
it, will last a lifetime . . . yielding unflagging 
faithfulness and service . . . And an Elgin is as 


handsome in looks as it is in performance. 





THE WOMAN'S WRIST WATCH, in acase of 
14-karat solid white gold, is priced at $60. 
THE MAN’S WATCH may be had in a 14- 
karat gold filled case of white or green tone, 
PM aoa Gs « 8 ': 2 BR 


Your jeweler will show these and other 
Elgins to you gladly. No other watch is 
offered in so generous an assortment of 
styles nor at @ price range so liberal. 





The Elgin factory is well worth seeing, and all jewelers are invited to visit it. Call at our Chicago office for transportation. 


— 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable ‘that the mem- 
bers of the trade generally communicate with THE 
CirRcULAR regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 
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“M Y fire insurance policies are the best 

to be obtained, and written to give 
me the very greatest of protection, yet I 
enjoy the lowest rates,” emphatically stated 
one jeweler who owned his own building to 
a merchant friend:,of his. The rejoinder 
was, “How do you know?” “Because,” he 
replied “I made it my business, with the help 
of my broker to make it so.” 

And there started a discussion which led 
the author to make the same important 
recommendations to jewelers regarding the 
pleasure and the profit of enjoying high class 
fire insurance protection at the lowest of 
possible costs. 

High class fire insurance protection means 
to have insurance which covers fully and 
completely—fire insurance that will indemnify 
you for your loss, yet without costing ex- 
cessively in the way of premium to carry it. 
In fire insurance the experience of the in- 
surance companies indicates that the average 
business house which includes the jewelers, 
is under-insured, sometimes so much so that 
the portion of the fire loss which the as- 
sured has to bear himself is sufficient to force 
him into bankruptcy. Therefore, the first 
question for the jeweler to consider is--“Am 
I fully insured?” 

To obtain the answer to this question, first 
inventory your property. If you own the 
building in which you are located, or any 
other buildings, have them appraised by a 
reliable appmaisal compauy. Then examine 
your insurance policies and see if the total 
amount of insurance equals the full value of 
your property. 

Right here it is advisable to point out that 
in fire insurance policies covering on build- 
ings it is usually permissible to have what is 
called the “Foundation Clause” attached. 
Are you familiar with it? Do you know 








that such a clause can save you many?. The 
wording of that clause varies in certain sec- 
tions of the country, but in general it pro- 
vides that the cost of excavations, and the 
cost of foundations below the level of the 





ground where there is no basement, or below 
the level of the lowest basement floor may be 
excluded from the coverage of the policy, 
and, therefore, excluded in the application of 
the coinsurance or reduced rate contribution 
clause which is usually attached to fire in- 
surance contracts. 

The purpose of a “foundations” clause is 
to eliminate the necessity for a building 
owner to pay a fire insurance premium on 
foundations which are set in the ground, also 
the cost of the excavations, all of which 
could not, of course, be burned. This is 
stressed because if an appraisal is made of 
your building the cost of the foundations and 
excavations will be included in that ap- 
praisal and you should have them separated 
and arrange the amount of your insurance 
accordingly. 

Do you know how to handle Betterments 
and Improvements? If you as a jeweler 
are the occupant of the building which is 
owned by another party and you have spent 
considerable money on improvements you 
naturally have an insurable interest in those 
improvements, but your interest diminishes 
gradually until at the end of the term of 
your lease you have no further interest, the 
ownership then passing entirely into the 
hands of the building owner. Therefore, 
instead of including the value of improve- 
ments and betterments in your stock and 
fixtures policy you should make an arrange- 
ment with the owner of the building to cover 
the improvements and betterments under a 
separate policy issued to yourself and the 
owner as your interests may appear. Then 
if those improvements and betterments are 
damaged or destroyed say at the time when 
your lease is just half completed one-half of 
the proceeds from the insurance would be 
yours and the other half would go to the 
building owner. By making this arrange- 
ment you can have the building owner pay 
for part of the insurance cost in the pro- 
portion which owners interest in the im- 
provements and betterments would bear to 


the amount of insurance that is taken out. 

A large portion of a jewelers stock is 
carried in vaults or safes. Do you know that 
it is possible in practicalfy all localities to 
obtain recognition of this safeguard by the 
Fire Insurance rating authorities? They will 
make a rate on your safe and vault contents 
which will be lower than your regular stock 
rate thus effecting for you a great saving of 
insurance premium. If your rates are not 
now adjusted to allow you this saving, con- 
sult with your insurance agent and have him 
make the necessary arrangements. 

Oftentimes stock is of such a susceptible 
nature that the rate on it is much higher than 
on the furniture and fixtures. Notwithstand- 
ing many business houses insure their stock 
and their furniture and fixtures under a 
blanket policy over all and at the- highest 
rate of the combination applying. To save 
premium separate the value of your stock 
from the value of your furnitiure and 
fixtures, have a policy issued to cover for a 
specific amount on each and you will secure 
a lower average rate and consequently a 
lower premium on your stock and fixtures 
insurance. 

In addition there is another benefit. A 
blanket policy covering both stock and 
fixtures requires you to carry by rule among 
the Companies at least 90 per cent insur- 
ance to value, or else to be a coinsurer for 
the difference without securing any reduction 
in the rate for the 90 per cent coinsurance 
clause. You can if your stock and fixtures 
are insured separately obtain the credit ap- 
plying for 90 per cent coinsurance. If you 
don’t do this you pay the 80 per cent co- 
insurance rate which is higher than the 90 
per cent coinsurance rate yet you have to 
carry 90 per cent insurance to value! All 
and all the “separate” way is the more 
favorable manner of insuring your stock and 
your fixtures for you have a practically 
stable value in the fixtures (aside from de- 
preciation) and if you carry 90 per cent in- 
surance to value on them, and the same 
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No. 2015 


List $92.00 





Grandmother 
No. 454 


Westminster and Canter- 
bury chimes on six ‘‘Sym- 
phony’’ chimetone rods. 
A three-rod chord intones 
the hour. Hand rubbed 
case of finest mahogany. 


List $178.00 







No. 2005 
Finest mahogany case. 
List $98.00 












Finest mahogany case. Redwood burl panels. Chimes 


each quarter and strikes the hour on three-rod chord. 








Westminster 
and Canterbury 


Chiming Clocks! 


Herschede 


Westminster 


andCanterbury 
Chimes 





A Few of the 
**Herschede” 
Good Sellers! 


Send for catalog showing 

the entire line of high- 

quality Herschede clocks 
—or see them all on display at 


OUR NEW YORK SALESROOM 
37 West 47th Street 
New York City 


THE HERSCHEDE 
HALL CLOCK CO. 


Cincinnati, Ohio 


Pacific Coast Representative: 
A. I. Hall & Son, Inc., San Francisco, Calif. 










No. 2007 
Finest mahogany case. Raised bronze numerals. 


List $104.00 


the hour on 








Chimes the quar- 
ter and 
the hour on 
three-rod 


strikes 


chord. 






No. 2019 
Finest mahogany case. Chimes each quarter and strikes 


three-rod chord. 


List $84.00 





Grandmother 


No. 456 


Westminster and Canter- 
bury chimes on six ‘‘Sym- 
phony’’ chimetone rods. A 
three-rod chord intones the 
hour. Hand rubbed case 
of finest prahogany. 


List $162.00 





No. 2023 
Finest mahogany case. 
List $84.00 
























April 27, 1927 


Storekeeping Department 





a 


separately on your stock there is little likeli- 
hood of your being caught under-:nsured in 
case of fire. 

It is important to keep the amount of 
your insurance equal to the full value of your 
property, or at least to 80 per cent or 90 per 
cent of the value of the property, depending 
on the percentage of coinsurance which is 
incorporated in your policy. To do so means 
to save money through insurance. In the 
case of enterprises where the stock and 
yalues do not fluctuate materially it is no 
dificult matter to keep your insurance up to 
the requirements. Where the. values do 
fluctuate widely it is perhaps a little harder 
to keep within the requirements at all times, 
but this can best be accomplished by de- 
signating some one person in your employ 
as your insurance manager and to make it 
part of his duties to see when you have an 
unusually large shipment arrive and to make 
certain that you have adequate fire insurance 
to cover it. Jewelers will have a larger 
stock on hand preceding the Christmas sea- 
son. It is then that your insurance manager 
should keep a careful lookout to see that the 
increased values are properly protected by 
insurance, especially because a fire loss at a 
rush season aside from causing the loss of 
large profits made at that season will prob- 
ably place a greater burden on you through 
underinsurance. It is the duty of your in- 
surance agent to assist you in your insurance 
matters and you should call upon him any 
time that you require advice or information 
on any of your insurance problems. 

Aside from the recommendations men- 
tioned above which will materially reduce 
the cost of your insurance, the point of hav- 
ing proper insurance protection should be 
emphasized. If you follow your fire insur- 
ance matters closely and see that you are 
adequately protected at all times, you will 
not regret the additional cost involved for 
the additional protection secured, espe- 
cially when a loss occurs. 

The greatest saving in insurance cost can 
be effected through the proper control of 
fire insurance hazards on your premises and 
on your neighbor's premises. Read this last 
line over twice. 

Did you ever secure from the Rating Au- 
thorities a statement of just how your fire 
iMsurance rate was arrived at? Such a 
statement may be had for the asking and 
is called the rate “make-up,” or the analysis 
of rates on your property. It shows in very 
plain language what the base rate for your 
Property is and from that figure is built 
up various charges for deficiencies, and there 
is also shown credits for improvements about 
your property. In that analysis of rates you 
will probably see many deficiencies from an 
msurance point of view, which can be cor- 
rected and which will eliminate the charges 
made in the analysis, and it is entirely prob- 
able that some of these things can be elim- 
mated without cost to you. 


Some of the other improvements recom-. 


mended might involve the expenditure of 
some money, but with the collaboration of 
your agent and perhaps the representative 
ot the company which carries your insur- 
ance, you can easily determine just how far 
you want to go towards improving your 


THE JEWELERS’ CIRCULAR 


property in order to secure a reduction in 
rate. Right here there may be mentioned 
just a few recommendations which you can 
follow out without any cost, and which will 
enable an inspector of the Rating Office to 
view your premises more favorably. 

In the first place the inspector secures an 
unfavorable impression if your stock is not 
arranged in an orderly fashion. Especially 
in the case of stock which is in packing 
cases or boxes. Such should be arranged 
in tiers of an even fashion, and no cases 
should be allowed to rest on the floor. Skids 
should be placed under them. Never allow 
anything to obstruct stairways or doors— 
above all, do not place an obstruction against 
automatic fire doors. If you have a base- 
ment, see that the stairway to it is clear of 
everything, that the basement itself is readily 
accessible, and that there is no rubbish al- 
lowed to accumulate there. If you have 
occasion to store empty boxes or crates, 
see that they are piled up in an orderly 
fashion. If there is a furnace in the base- 
ment, provide metal ash cans for disposal 
of the ashes. Keep the floor clean and in 
general make your basement look as though 
special pains were taken to keep it in an or- 
derly fashion. 


Then you can co-operate with your neigh- 
bor in removing some of the fire hazards mu- 
tual to his property and your own, remem- 
bering that his deficiencies can cost you 
money. For example, there may be an open- 
ing from the building you occupy to the 
next building. This may be closed by an 
ordinary door, still the insurance companies 
do not consider that as an effective fire stop. 
By co-operating with your next door busi- 
ness neighbor you perhaps can have an auto- 
matic fire door installed, the cost to be borne 
equally by you and him, as the installation 
would effect a saving in his rate too. Then 
there may be a charge or a “loading” in your 
rate for not having the walls of the build- 
ing parapetted. Co-operation with the owner 
of the neighboring building may result in 
the wall being brought up to standard, the 
consequent reduction in rate to be enjoyed 
will apply to both of you. By asking your 
business neighbor to secure an analysis of 
his rate and then consulting with your agents 
something perhaps could be done that will 
be mutually beneficial. 

Here is another important point—never 
approve the plans for any alterations in 
your premises or for new buildings without 
consulting with the Rating Authorities 
through your agents. The time to change 
plans to protect the fire hazard is before 
the alterations or building is completed, for 
oftentimes there is just some little thing in 
a plan which is changed before the opera- 
tion starts, can be done without any cost, 
whereas if the same thing were to be done 
after the building is completed, the cost 
would perhaps be prohibitive. And yet there 
is a premium savings: involved. 

As an instance of what could be accom- 
plished in this direction, consider the case 
of a merchant in the East who recently con- 
structed a fireproof building of a very modern 
type. The contractors, as usual, followed 
the architect’s plans. The Rating Authori- 
ties were not consulted until after the build- 
ing was completed and insurance was writ- 
ten and application made for rate. Natur- 
ally on a building of that type the fire in- 
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surance rate is ordinarily very low. When 
the inspector visited the premises he ap- 
plied his schedule, and in measuring the 
hazards, arrived at a rate of $1 per $100 
insurance for one year. The merchant was 
amazed at the high cost of his fire insur- 
ance, as the value was $250,000, and the 
premium therefore was $2,500 per year. 
Upon inquiry he learned that the reason for 
the high charge was not due to the build- 
ing itself, but was an adjacent exposure of 
a frame hotel on the south, and the exposure 
of a brick garage on the East. Upon the 
recommendation of the Rating Authorities 
an outside sprinkler system was _ installed 
on the new building as a protection against 
both of these exposures, and when the prop- 
erty was again rated, a rate of 25 cents was 
made, involving a saving of $1,875 per year 
in the fire insurance premium. The point 
involved is that if the plans had been changed 
before the building was erected, the inclu+ 
sion of the sprinklers could have been facili- 
tated and could be installed at a very nomi- 
nal cost, but as the result of the building 
having been completed, it was necessary 
for the contractors to do considerable tear- 
ing out, and considerable expense was in- 
volved. Therefore, we suggest again if you 
want to save money in your fire insurance, 
have the Rating Authorities review the 
plans of any new construction you may un- 
dertake, and they will gladly do it. 

You should for your own protection 
understand some of the more important re- 
quirements of the standard fire insurance 
policy. For example: If there is any in- 
crease in the hazards of the building occu- 
pied’ by you the insurance agent should be 
promptly notified and he should endorse 
your policy giving priviiege for the addi- 
tional hazard. If for instance the owners 
of your building should install an oil burner, 
then you should have an Oil Burner Permit 
on your policy. If a radio-receiving set is 
installed in the building, you should have a 
Radio Permit. These happen to be two 
endorsements which invariably may be at- 
tached without additional premium charge. 
One thing about the installation of various 
apparatus including fire extinquishers, fire 
doors and other fire protective devices— 
be sure that they are approved and that the 
Underwriters’ Laboratory label is attached 
to them. 

If this is not the case you are not sure 
of securing proper credit in your rate for 
their installation. 


One thing often overlooked during the 
excitement of removal is that the fire insur- 
ance contract is a personal one and does 
not follow the property. If you plan to 
move, ask your agent to endorse your policy 
giving you the privilege to remove the prop- 
erty to your new location and secure the 
form of endorsement which grants coverage 
at both the old and new locations during 
the process of removal. 

The successful jeweler studies his over- 
head at all times as one factor necessary 
to business success. In these days when 
you want to increase your advertising ap- 
propriations, your store appearances, your 
sales effort—turn to your fire insurance and 
see if you are burying dollars there because 
of your policies being handled in an obso- 
lete or disregarded manner. Select a good 
agent and ask his frequent advice.—C. T. H. 








THE JEWELERS’ CIRCULAR 





April 27, 1927 


— 

















































“True “Jime TJellers 


NEW HAVEN CLOCK CO- 


prices make them ready sellers. 


EST. VEN 











FSTABLISHED 1817 


ORDER FROM YOUR JOBBER TODAY 


THE AVEN LOCK CO. 
ONN. 1817 


True Time Tellers DISPLAYED!!! 
THIS HANDSOME DISPLAY CASE FREE 


With Each 
Selection 
of 
NEW HAVEN’S 
Unusual Alarm 
Clocks 
No. C124 


Handsome Display Case 


HE display case is 

16% inches long, 18 
inches high and 8% inches 
deep, made of metal, of 
strong durable construc- 
tion, attractively finished 
in dull mahogany, full 
vision front glass. 

The clocks are placed 
on the shelves, and fit 
snugly into cut-outs spe- 
cially designed for each 
clock, preventing disar- 
rangement of display. 

Each shelf is equipped 
with hinges, tilting back 
with case. 


HIS Alarm Clock Selection consists of twenty-four (24) specially selected, quick selling True Time 
Tellers, varied in designs, sizes, finishes and dials, that are pleasing to the eye, and their moderate 


Dealers’ Total : Suggested Total 
Summary of No. C124 Alarm Clock Selection: — a= tan tan 
2— GOTHIC TAT: Te ee eer $2.50 $5.00 $3.75 $7.50 
[— ga ROS ES OT ne a eee 3.15 3.15 4.75 4.75 
2—SQUARE TAT- anc eS EMER VERS Hc chan eRe eNews 2.20 4.40 3.25 6.50 
1— OP En MRIBMIOR EDEL. o. 5 66 56s sien a v0 secs oseeses 2.85 2.85 4.25 4.25 
2—SQUARE TELL Cee ec ions R eS ORKe Ns Hb eeN a CaaS 1.40 2.80 2.00 4,00 
= = PR UEUERE ae oc uhh s cus cuiesiskGbeseecaeoe 2.05 4.10 3.00 6.00 
2—TIDY- Nee Se cena dikdeSK ENED ONASE SEDO SELOR DIES OO SERS 2.20 4.40 3.25 6.50 
i— EPC i te ce tee hoe lags aad tenis 2.85 2.85 4.25 4.25 
3—TICK-TOCK, SNE oo ee Be us AU cok Gaba S Shaws ss ole Sees 1.70 5.10 2.50 7.50 
2 iA DE os heh Rea aks Sci waddiesaew eee eee see's 2.35 4.70 3.50 7.00 
4—TOM NE ie SLi ciao hepekeeseahe ins es' doen san se en's 2.20 8.80 3.25 13.00 
2— - SERIE ROP et he cepa Sloe ok ke wcleis ea CASES eRe 2.85 5.70 4.25 8.50 
17104 NEW HAVEN ALARM DISPLAY CASE......... 2... c.c0ssccsceseee XXX XXX XXX xxx 
ee en Nene ere. rrr $53.85 Retail Val. $79.75 
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“ Jewelers Not Such Inefficient Merch- 
ants,” Says This Correspondent 

















Syracuse, N. Y., April 20, 1927. 

Editor Storekeeping Department : 
A SPEAKER told an assemblage of jewel- 

ers recently that they did not know how 
to sell, that they did not use enough sugges- 
tion and that they were simply a lot of 
mechanics who paid too much attention to 
the watch glass and too little attention to 
the selling. Now this may be true concern- 
ing a great many retail jewelers but it was 
truer ten or fifteen years ago than it is 
today. There are numerous jewelers today 
who are quite good merchants. They have 
developed, they have departmentized their 
stores, they know their cost of doing busi- 
ness, co-operate with manufacturers, install 
effective systems of accounting and records 
for keeping track of their purchases and 
sales, use common sense in their advertising, 
know how to hire help intelligently, and de- 
vote much of their time to the interest of 
their community still they find it hard 
going. 

It is very easy to talk or criticize, but this 
does not give the answer to the present 
day problem of the jeweler. How can a 
jeweler increase his business and make more 
money, that is the question. Will he make 
more money simply by departmentizing his 
store, as one speaker said at a meeting some- 
time ago, or will the installation of more 
system bring wealth as if by magic? Is 
poor business due simply to the lack of 
departmentization? No one will deny the 
usefulness, helpfulness and need of system 
in business and of departmentizing, but de- 
partmentizing may not always be necessary. 
Just enough system is the thing, too much 
means waste, loss of time, loss of money, 
loss of business. It is just as bad as if a 
jeweler spent most of his time with a watch 
glass in his eye, becoming so engrossed with 
the wheels of the watch that he did not 
recognize a customer when he saw one. 

Too many men, unfamiliar with the intri- 
cate problems of the retail jewelry business, 
often emphasize departmentizing and many 
of these would not know how to depart- 
mentize a store themselves. Put some of 
these men into the jewelry business in the 
face of present conditions and see what a 
success they would make of it. Put one of 
these merchandising orators in a jewelry 
store, facing gift shop competition, haber- 
dashery competition, department store cut- 
Price competition, hardware silver selling 
competition, unscrupulous installment com- 
petition and see what he could do. 

The writer has listened to many thunder- 


bolt speakers but must always fall back on, 


his trade paper when in need of real help, 
or when he wants to know how to do some- 
thing. It was the trade paper that first gave 
the retailer real assistance in the economics 
of retailing. It showed him the difference 
between figuring his profits on the cost 
Price and on the selling price, got him 
figures showing how much or rather how 
little business he was doing every month of 


the year, how he was losing money several 
months of the year, why he was losing it 
and how he could make more money, gave 
him instructions not only in general depart- 
mentizing of his stock but also a system of 
records for his various departments, in- 
cluding records keeping track of work 
brought in for remodeling jewelry, tracing 
the work from its incipiency to the finished 
job; showed him how to link up with manu- 
facturer’s advertising, how to use manufac- 
turer’s dealer helps, brought about much co- 
operation between the manufacturer, whole- 
saler and retailer, protected his interests 
against menacing legislation and brought 
about helpful legislation in his behalf. 


The trade paper has done more good for 
the retailer than any other agency. 
Hundreds of inquiries are answered every 
year direct by mail. These replies com- 
prise everything imaginable that a retail 
jeweler can ask, including technical and 
business matter. It is unfair not to 
recognize that in the face of changing con- 
ditions the retailer must be credited with a 
certain amount of common sense. Accord- 
ing to some, all retail jewelers are dumb- 
bells, devoid of business ability, vision and 
initiative. These exhorters ought to enter 
the jewelery business for a year or two and 
discover some of its problems. They would 
soon discover that jewelry is not something, 
the sale of which can be forced as much as 
the sale of other commodities. They would 
discover that the watch repair department is 
not something to be buried or little heeded, 
but that it is actually the substratum of a 
successful jewelry business because a jeweler 
who repairs a watch that will not run ac- 
curately or sells a watch that will not give 
satisfaction, will find it difficult to get the 
customer back again to buy a gift for any 
occasion. More tact, more skill, more study, 
more work, more plugging is necessary. 


Much is expected of the home town 
jeweler. The jeweler is held strictly re- 
sponsible for everything that he sells and 
the public rushes back to him with the 
article, whether it be a watch, a diamond, or 
something else, if it proves other than the 
buyer believed it to be at the time of pur- 
chase and the jeweler cannot afford to cavil 
or argue, for the supersensitive public, often 
unreasonable in its demands, will condemn 
him and pass along the condemnation to 
others upon slight provocation. 


As far as records are concerned many 
manufacturers in the industry today are help- 
ing the jeweler exceedingly in their respective 
lines. More. effort and more _ intelligence 
are needed to meet the present conditions 
and the incapable retailer will be forced to 
find another field for which he is more 
suited. This perhaps will eventually result 
in favor of the entire industry. 

New conditions will force more thought- 
full planning, more study, better merchandis- 
ing and more retail advertising and results 
will be better for all concerned. 


Three-Minute 
Selling Talks 


Written Expressly for 
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Preventing Sales Loss During Remodeling 


SUALLY the time of remodeling the 

store front or interior causes a loss in 
sales because of the general unsightliness of 
the shop. In order to avoid this loss of sales 
Slavick’s, retail jewelers in Los Angeles, 
Cal., put the usual board construction front 
to excellent use by painting a large an- 





TRY A REMODELING SALE 


nouncement of their sale with brownies at 
work suggesting the remodeling of the store. 
Instead of passing by the usual blank board 
front this remodeling front carried a mes- 
sage which drew many buyers during the 
week of remodeling the store.—W. D. M. 


Detroit Jeweler Puts On Unique Show 


QUMETHING unique in the display and 

advertising of jewelry took place 
March 25 at the Meyer Jewelry Co. store at 
8015 Ferndale Ave., Detroit, Mich., in the 
shape of a jewelry Fashion Show and 
entertainment. 

Two complete programs were given start- 
ing respectively at 2:30 p. m. and 8:00 P. m. 
and during the entire period no merchandise 
was sold, but the entire time was given to 
entertainment of over 1,000 persons. 

A platform was erected in the middle of 
the store for the program. Young ladies 
were appropriately dressed to represent 
Lady Wrist Watch, Queen of Diamonds, 
Spirit of Jewelry, and Maid of Pearls. 
These live models showing the latest fash- 
ions in jewelry astonished the admiring 
crowd by the appropriateness and the rich- 
ness of the dazzling display. Some of the 
most interesting pieces exhibited were a 
$11,000 diamond bracelet, a four carat black 
Jager diamond valued at $15,000, and a 
diamond wrist watch priced at $1,000. A 
brooch, a Parisian creation, set with 130 
individual diamonds, all perfect gems, was 
also noteworthy. 

A five-piece orchestra furnished music and 
singing and dancing between the fashion 
numbers enlivened the occasion. 

The Meyer store is a neighborhood store 
in a middle-class residential district. The 
show was advertised in a _ neighborhood 
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SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVERWARE 
720-722 PENN AVENUE PITTSBURGH, PA. 





Mr. Retailer, Is Your Stock Complete? 


Attractive displays of merchandise in the “Other Fellow’s” windows and 
cases will not play sweet music on YOUR cash register. 
Buy now the goods which will transform your store into the shopping center for “Gifts That Last.” 


From our large and varied stocks of Diamonds, Jewelry, Watches, Clocks and Silverware, you 
can make a selection of Holiday Gifts that will delight your customers. 


rossers HEEREN BROS. CO. “12, 


Jewelers to the trade for almost sixty years 


Penn Ave. and Eighth St. Pittsburgh, Penna. 














LAN DOW BROS. Watches, Clocks and Silverware 


. Also Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 
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GRAFNER BROS. 
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ASSORTMENT AND VALUES 
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newspaper and by hand bills. Several 
thousand tickets were mailed and distributed. 
These tickets, attractively printed in the 
style of regular show tickets did much to 
advertise the event. It is doubtful if any 
advertising stunt in Detroit caused more 
comment or had so much real advertising 
value as this fashion show. Meyer Rosen- 
baum, proprietor of the store, has built up 
an astonishingly large business for a neigh- 
borhood store by his progressiveness. 


An Effective Trophy Display 
ERE is a very attractive display made 
by H. W. Clapp, 313 George St., New 
Brunswick, N. J. 

The illustration shows a complete set of 
trophies sold the Industrial Athletic Asso- 
ciation of New Brunswick by Mr. Clapp 
for their bowling tournament and represents 
business that an active jeweler went out and 
got. Trophy cup business is something that 
too many jewelers are prone to overlook. 
They do not seem to realize the profit there 
is in this line and the wonderful opportuni- 
ties for building up a splendid business. It 
has two or three advantages that are easily 
seen once a jeweler starts handling trophies. 
In almost every case he has to go out and 
solicit the business and when he has done 
that and supplied trophy cups or other kinds 
of trophies, he has usually added to his 
usual customer list many people who might 
otherwise be trading elsewhere but they like 
his aggressiveness in soliciting their business 
for this kind of merchandise and come to 
know him better with the result that often- 
times they bring their regular trade to him. 


Vanities 


EMINDING prospective lady customers 

who gazed upon a window display of 
choice vanities that they were a_ product 
which only ladies could enjoy made an ordi- 
nary exhibit into an extraordinary one as 
found in a Connecticut jewelry store. 

The main window was filled with a display 
of attractive vanities of all kinds most taste- 
fully arranged. Then in the back of the win- 
dow, well mounted and framed, was a plac- 
ard which created favorable comment in 
these words of announcement : 


ONLY LADIES CAN ENJOY THESE 


CHOICE DELIGHTS. MEN HAVE 
THEIR FAVORITE CIGARS AND 


OTHER PRIVILEGED MALE  DE- 
LIGHTS BUT THIS WINDOW IS 
DEVOTED TO A DISPLAY OF PROD- 
UCTS. WHICH LADIES AND LADIES 
ONLY CAN ENJOY. Ck. a 


Stirring Up Spoon Sales 


T was just a little sign, but because it was 

so simple and natural it captured many an 
eye. It was simply a display of silver spoons 
of all designs and kinds arranged in the win- 
dow in a novel fashion and then in the center 
was one little sign protruding from a cut- 
glass tumbler which read like this: 


Silver Spoons at Bargain Prices 
That Will Stir You 
Get Out Your Spring Models 


FOLLowINn G the many automobile shows 

being held around the country in which 
the “spring models” are being featured, the 
Jeweler, too, can display spring models quite 
in keeping with his own business and by 
means of the tie-up gain interest because of 
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the fact that it is something seasonal and in 
the minds of the public. 

Just as the automobiles present their mod- 
els and the home builders’ expositions ex- 
hibit their constructive models so you can 
arrange a special window display and an- 
nounce it as a line of your “spring models.”’ 

In such a window you can well feature 
rings, flexible wrist watches, platinum and 
white gold watches for men, vanities, cigar 
lighters, cigarette cases and, in fact, all of 
the latest in jewelry, silverware and novel- 
ties—C. T. H. 


The Source of Your Pay 








T seems difficult for many men who sell 
goods to realize that the money they earn 
does not come out of their employer’s pocket. 
Where does it come from? It comes from 
the person to whom he sells—the customer. 
No young man permits himself to be surly 





HOW H. W. CLAPP, NEW BRUNSWICK, N. 
in manner when addressing his employer. 
He wouldn’t think of forgetting his man- 
ners when approaching any other person to 
ask a favor of him for himself. 

And yet many young men employed as 
salesmen in retail stores permit themselves 
to be rude and bad mannered to customers. 
They seem not to realize that they are asking 
a favor of the customers. The very fact 
that they are there to sell goods is, in itself, 
a request to the customer to buy. 

A traveling salesman carrying a line to 
sell to retail merchants does not enter the 
merchant’s store with his sample case and 
proceed to insult the merchant. If this was 
his habit with customers he would starve 
to death. 

The only difference between a traveling 
salesman’s job and a retail salesman’s job is 
that the latter’s customers come to him. 

It is just as necessary for the retail sales- 
man to make a good impression on his cus- 
tomers as it is for the traveling salesman. 

And the only way he can sell himself to 
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his customers is to-keep in mind that it is 
the customers’ money from which he gets 
his living, and to treat the customer with 
the same respect he treats his actual em- 
ployer—Inside Talks. 


Time for Clock Displays 





ITNESS the manner in which one of the 

stores of the Northwest called attention 
to a group of imported clocks in its gift sec- 
tion just prior to the holidays. There were 
clocks of all styles, shapes, sizes, materials, 
and pointing to all hours, in the display 
graphically described in the little announce- 
ment hereunder : 

Imported Clocks 
The Exquisite Christmas Gift 
A collection of rare and beautiful 


clocks imported from Switzerland and 
France—in a special showing for Christ- 





J.; STIMULATES HIS SALE OF TROPHY CUPS 


mas; clocks with the finest Swiss move- 
ments, of cloisonne, mother-of-pearl, 
real tortoise shell, or exquisite Dresden 
miniatures on enamel; desk clocks, 
traveling clocks, boudoir clocks—of 
simple lines or with elaborate jeweled 
settings; clocks to please the eye of a 
connoisseur and delight the recipient of 
so lovely a gift. 


European clocks, however, whether Au- 
strian, French, Swiss, Holland, or other 
nationalities, are not the only kind which 
make attractive displays. American clocks 
are sufficiently distinctive for all purposes. 

The clock is the timeliest of all gifts. It 
is a real standby for that sad aftermath of 
Christmas—the friend forgotten, the neigh- 
bor who bestowed a gift and was neglected, 
when a New Year’s present becomes next 
appropriate. After Christmas, therefore, 
there is still ample time to tell your custom- 
ers and prospects to give a timepiece as a 
gift. C. M. L. 
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SCORIFIERS FURNACE 


DIXON’S ASSAY (Sand) CRUCIBLES 


Today there is no question but that Dixon’s Assay Sand Crucibles far surpass in serv- 


ice any other assay sand refractory so far produced. 
While in some cases the first cost may be a trifle higher the service results are so 


greatly superior that there is no question as to the profit to the user. 
Write for Circular-77AA and sizes 


Special attention given to jewelers’ furnace cups made from DIXON Non-Graphite Super Refractory “J-50” formula. 


JOSEPH DIXON CRUCIBLE COMPANY 
DOK JERSEY CITY, NEW JERSEY Ox 
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Every lot is handled with exacting care with a view to your continued patronage. 


SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 


THOMAS J. 
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Some Fun with Watch Balances 





Written Expressly for THE JEWELERS’ C1RCULAR by MARvin W. WALTERS 




















| gue is where most of the important 
work of our profession or trade comes 
in. Every man knows that. The nalance 
with its several parts is complex and is 
liable to give trouble without notice, but 
not without cause. Remember that. The 
mind of the watch repairer may become 
passe, and he may look up at the big clock 
and wish for lunch hour to come, saying as 
he looks up: “My! I wish it were noon. 
I have everything perfect in that balance and 
still it doesn’t go.” Yes, I have said it. So 
have you. So have all of us if the truth 
were but spoken. 

Why Does the Balance Give So Much 

Trouble? 

It is so delicate and is an ensemble of 
many delicate parts. Take the materials in 
the balance wheel, or the fragile nature of 
the hairspring, or the liability of a broken 
roller, or the little possible kick that the 
fork is able at best to deliver to the roller 
from which the whole balance is to main- 
tain its deportment and deliver timing quali- 
ties to the watch. All are fragile; all are 
very microscopic. There are at least as 
many likelihoods of trouble in the balance 
as there are parts. This includes the parts, 
down to the last balance screw. All con- 
dition of the balance and all may cause the 
watch to go wild or even stop. 


The Wheel Itself 

They are made of composition materials, 
a sort of positive and negative pair of ma- 
terials. These are necessary to insure com- 
pensation of wheel. If a balance wheel 
should expand or contract suddenly as they 
used to do in the older watches when but 
one ‘sort of material was put into a balance 
wheel then the watch could not possibly keep 
accurate time. A larger wheel would make 
a larger sweep through the air, and conse- 
quently a slower wheel. The laws of 
physics at this point are that to extend a 
certain weight farther out on the arm of 
Sweep it tends to pass hrough the air with 
greater resistance. Let one take up a long 
switch. and pass it rapidly through the air 
about one’s head. Then let him break the 
switch in the middle and he will see how 
with but little less actual weight, or if one 
bend the switch in the middle making the 


same switch but half as long, then one can 
see how much easier that same weight will 
pass through the air, at half its former 
length. This same thing happens to the ex- 
pansion balance if it is allowed to expand 
greatly by heat. The balances we have today 
are mostly cut. We call them compensation 
balances. The rim of the wheel is made 
of two pieces of metal, each countering the 
action of the other as to expansion and con- 
traction. This goes a good way toward 
keeping the balance of a uniform size and 
thus the watch generally runs quite accurate 
in all sorts of cold or hot weather. But 
yet the very frailty of the wheel makes it 
subject to injury very easily. The wheel 
can be thrown out or round in putting in 
a staff, or by somebody prying in the watch 
with a jack knife, or in some other ways. 
Once the wheel is out of round it is not an 
easy matter to true it up again. If one has 
a good tool for placing the wheel and staff 
in, a tool that will take in the larger 
shoulders of the balance staff, so as to keep 
the pivots from breaking. one can run his 
guide point up to the rim of the wheel and 
by being careful in his bending, can finally 
true up the wheel to almost a complete 
round. I know of no method of wheel sink 
block into which one might press the wheel 
and thereby to straighten it to a true round. 
One might devise such a measurement for 
telling when the wheel was round but in 
that position he would have little chance 
to bend the untrue parts into true round. 
One cannot take the opening of the wheel 
cut ends as a guide either. I have done 
about as well as any by simply putting the 
wheel into ensemble every way, and by put- 
ting it into place and letting it begin to 
run in the watch under the power of the 
watch. I have failed to get results when I 
put the poised balance into the watch with- 
out the hairspring and spinning the wheel 
one way. The run will generally be fast 
enough to minify the “out of round.” It 
seems that the out of round will show up 
better at about the rate of speed of the 
average watch and with the back and forth 
motion such as regular running. Then with 
the open eye, and not with glasses of anv 
sort, one can get a notion of the true round 
of the wheel. The true flat measurement of 


the wheel is not so hard to get as the true 
round. Most anyone with care can take the 
poising tool before mentioned, chucking the 
balance to the cones, and can work out a 
nice true flat for the wheel, but te put in 
true round is a harder job. I have worked 
hours at it. And when all is done and said 


_I never had anything much better than bare 


fingers and open eyes to help me. I have 
had all sorts of known tools and adjusters 
and high powered eyeglasses. The eye, the 
trained eye, when it comes to levels and 
rounds and final correctness, is about the 
best guide I have ever found. 

Then besides getting the wheel into cor- 
rect round and flat position, one must poise 
and equally weight the wheel so that the 
sweep of the wheel will be easy, natural 
and equal from side to side, and in all po- 
sitions. Most watches that are good enough 
to: carry come from the factory with well 
poised and balanced wheels. But it is in 
changing hairsprings, and putting on bal- 
ance screw washers and changing screws oc- 
casionally that we get the balance out of 
weight poise. Then we go back to the pois- 
ing tool, chuck the wheel this time on the 
pivots themselves and turning the wheel per- 
pendicular, we roll it slowly in the tool, 
watching the stop. If it stops always at one 
spot or near one spot then we are sure 
that there is too much weight there. We 
can detect the poorly weighted balance wheel 
by the irregular swing of it in the watch 
and, generally if our ears are good we can 
hear something that sounds like the watch 
was slightly out of beat. This takes a 
trained ear. Rut it may be done. 


The Hairspring 

What a member this is! I have found them 
in all shanes and conditions. Oil ofter gets 
on them, making for the “grabbing meshes” 
as the spring goes into action. This throws 
the watch out of time very quickly. <A 
bath in benzine and a few minutes in warm, 
dry sawdust will take the oil off the spring. 
The coils may be out of round. A good 
pair or a half dozen pairs of various sized 
hairspring tweezers are needed for all sizes 
and conditions of out of true hairsprings. 
If we are patient, beginning at the inner 
coil of the spring, and seeing that from the 
first coil the spacings are about correct 
around the collet, after seeing that the col- 
let pin is set tightly, we can work out the 
bent portions toward the outer stud. 

Tangled up hairsprings such as one gets 
from dropping the balance while vet in the 
bridge cock, are very troublesome at times. 
T always begin with these by dropping off 
the bridge and then begin exactly opposite 
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Reversible the bench is 
Work Bench really two 
PATENTED benches in 






The bench that evolution 
has produced—the ultimate 
improvement—the comfort- 
able, convenient work 

bench that is truly the 
jewelers’ companion. 


one. The 
transforma- 








tion is com- 







plete when- 
ever you 





[t took years of experience with 
practical working jewelers 
to evolve this bench—no 

other makers can offer it to you—it’s pat- 
ented. It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
full width drawer and the non-rustable 
lower pan. of your bench. 

Every worthwhile shop, large or small in the land uses 

them. The material is especially selected with its close- 

grain hard maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. Altogether 

a most desirable bench for the factory, workroom, store 


or home. Get the catalog telling all about them. 


LEIMAN WORK BENCH 222.2: 5“ 


NEW YORK 


Makers of good machinery for 35 Years. 


want a new 







one for the 
old working front 








And so in 
Platinum— 


HE recognized position of leader- 

ship enjoyed by Handy & Har- 
man in the field of silver is evidence 
of their ability to serve you well in 
the field of platinum. A firm with the 
standing of Handy & Harman can af- 
ford only to excel in all its depart- 
ments. 

With special emphasis on platinum, 
you will find Handy & MHarman’s 
prices reasonable, quality high, and 
terms satisfactory. 


HANDY & HARMAN 


57 WILLIAM STREET 
NEw YorRK CITY 
Dealers in and Refiners of Precious Metals. 














‘Free! Free! Free! 


During the month of April, we will give 
free, five dollars ($5.00) worth of findings 
to every customer who will purchase 
during the month, anything in our ma- 
terial line to the amount of fifty dollars 
($50.00), less 6% for cash. We offer this 
to increase our mail orders. Order from 
any tool and material catalog. Don’t miss 
this opportunity. This offer is good for 
anything published in a tool and material 


catalog. 





J. H. Mednikow & Company 


The Largest Genuine Watch Material 
House in the South 


83 South 2nd Street, Memphis, Tenn. 

















Telephone, Whitehall 7240 Cable Address, Matthey, New York 


Johnson Matthey 
& Company, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


DEALERS IN 


PLATINUM 


AND THE PRECIOUS METALS 








JOHNSON MATTHEY & CO., LTD. 
Hatton Garden, London, E. C., Eng. 
Official Assayers and Refiners te the Bank of Engisad 


36th Floor 


Woolworth Building 
New York 
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from the straightening process. I begin to 
untangle from the outside and go toward the 
center, taking one tangle at a time and going 
patiently ‘in and out as many times as I need 
to. I have untangled some bad ones. Often 
we repair obsolete watches. If we can’t re- 
pair them with all their own parts we have 
to lose all our work and the money too. 
We can’t expect pay when we turn over a 
watch that won’t run. 

Hairsprings have the out on flat as wel! 
as the out in round. Unless a hairspring 
is about true in round and flat it will not 
perform successfully. I say about true. I 
have made some watches keep good time 
when neither the wheel or hairspring were 
exactly true any way at all. But they must 
be approximately true. I always get pretty 
good results in truing to flat by taking a 
pair of hairspring tweezers and gripping the 
coil just inside the bend that throws it out 
of flat, and by holding there I press up 
gently and firmly on the coil beyond the 
bend, taking care not to throw that portion 
out of round in straightening it into perfect 


flat. The same process 1s fesorted to in 


making a breguet spring from a flat one. 
Many is the time I have done that with very 
good success, using no heat whatever. The 
hairspring must swing clear, opening the 
coils properly and regularly with no brush 
anywhere. Watch the tweezer points in the 
regulator that they are snug to the gripped 
coil, otherwise the slight jumping from point 
to point may throw the timing out. Many 
hairsprings are nearly ruined, someone try- 
ing to stake them off or on when he’ has 
not guaged the size hole in the stake, allow- 
ing the stake to swallow the collar and drive 
the spring down below the flat line. Gener- 
ally a bend like this has taken place not far 
from where the collet is pinned. Put a 
small mandril pin into the collet and then 
press the hairspring into flat position with 
the hands. There are many other things 
that might well be said about the hairspring 
but this is all for today. 
The Roller Table and Jewel 

We are all grateful for the double roller— 
just as grateful as we were for the breguet 
hairspring. They are both a decided ad- 
vantage over the other kind. Of course the 
fork pin was changed to function with tlie 
double roller. This is far better than the 
old perpendicular guide pin that used to be 
placed in single roller models. The whole 
device calls for greater precision of adjust- 
ment however. It is well that we have ‘ust 
this greater precision. It is that getting 
away from the proper mechanics of a bal- 
ance, forcing staffs and springs and roller 
tables and forks in that were not mechani- 
cally meant for a certain job that gives us 
trouble. Makeshifts are generally unwise. 

We will reserve the discussion of bal- 
ance jewels and the attending escapement 
for a later time. 








If all the world loves a lover, a lover’s 
lover ought to get jealous. 
—Texas Ranger. 
x ke * 
“That bird sure has a great way with 
women.” 
“What's his secret?” 
“He won’t tell.” 
“I guess that’s the best way all right.” 
—Penn. State Froth. 
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Watchmakers Certified by the 
Horological Institute of America 








JUNIOR WATCHMAKER GRADE 


The following are the names and employers of candidates granted the certificate 
of “Junior Watchmaker” by the Horological Institute of America, on March 28, 1927. 


Candidate Employer Address 
Fridolin E. Bersche......... Jase Beebe... 2c. ccc cccess Waterloo, II. 
Be ee OI oe eens atau Maas DROEO eco oes ccaccin cee’ Burlington, N. C. 
i IN ys ods neds wile RE dciciuaewenkneaeuaied Cushing, Okla. 
| DSI OG re IN or 2 Shaikh recht ola arias Hugo, Okla. 
William M. Gilmour......... a eee eee oe ..Clinton, Ind. 
Se ee eee oe | rere Newcastle, Ind. 
Fred E. Hughart............ DE kata kasdaakitencnvasersad Hampton, Ia. 
Axthar 1. James. «0.6 oss sce Elgin Nat’l Watch Co. ..... Elgin, Ill. 
Ciere FE Ee. os. ee cceeas Ne Oe ois oi ckeiere wiaicin enolate Fosston, Minn. 
Gibert T. Ogata... ......% SS ee ee Peoria, IIl 
John E. Sheehan......... MND Sk cb sda wasdvenets Lowell, Mass. 
Fred Stolzenburg............ BR, i 5. Pamet GA cece. Cincinnati, O. 
Fred B. Stone..........-. — weer. pibinieadicedptedcatl Binghamton, N. Y. 
rere OE S555.4 Gao Sits oud Kaeo Los Angeles, Calif. 
Theo. Svoboda... .....00c0s INGE EAROUME 5 ooo s:baceee cals Lawrence, Nebr. 


CERTIFIED WATCHMAKER GRADE 


The following are the names and employers of candidates granted the certificate of 
“Certified Watchmaker” by the Horological Institute of America on March 28, 1927. 


Candidate Employer Address 
BM. J, AcmeOee. ... 2.2000: Te Ce er Long Beach, Calif. 
Walter K. Banks............ Sit, IN Fic hl earewaccuwnat Stockton, Calif. 
Wennethy VW. Fry... ec ceess ge Sa 50 | rr Detroit, Mich. 
oS WO Cs ovdcadeedicn sens Saskawan, Canada 
is WEE Ss iniaisiws cares dmcara F. N. DeHuy & Son......... DeLand, Fla. 
Garret B. Lobdell........... MEL Gu end.s peguendus eben Goshen, N. Y. 
rrr ere rarer ee Glendale, Calif. 
Maurice Poirier............. W. E. Lawrence............ Burbank, Calif. 
A. H. Thistlethwaite........ H. A. Tibbals 


es cy rrcrtiaion ae Emporia, Kansas 











Castle Clock Built by Ohio Jeweler 





Youncstown, O., Feb. 2, 1927. 
Technical Editor, THe JEWELERS’ CIRCULAR: 
We are enclosing herewith a photo of a 

















QUAINT CASTLE CLOCK WITH RADIO 


Castle Clock as built by our Mr. A. Schager. 
The work is all made by hand, scroll sawed 
from veneer wood and designed to represent 
and depict an age-worn castle. In its base 
is an Atwater-Kent radio, with the loud 
speaker at the point where the trellis work 
shows. It measures about nine feet in 
height in all. It is the second of its kind 
ever built. The original was also built by 
A. Schager and exhibited at the European 
National Fair in 1907, in Pecs, Hungary. 
For this and four other pieces Mr. Schager 
was awarded second prize, a silver medal 
and a diploma of recognition for odd time- 
piece construction. 

Mr. Schager also has in his possession the 
other of the two interesting clocks for 
which this medal was awarded. This is a 
clock built to run by the weight of ball bear- 
ings. 

Very truly yours, 
A. ScHacer & Son. 








“It ain’t sanitary,” protested the traveler, 
“to have the house built over the hog pen 
that way.” 

“Well, I dunno,” replied the native. 
“We ain’t lost a hog in 15 years.” 

—Kansas Sour Owl. 
x * * 

A college education is nothing more than 
the knowledge a student gleans from books— 
with chorus girls on the front covers. 

—Penn. State Froth. 
* * * 

A Ford is a car you push uphill with your 

left foot. —Cornell Widow. 
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Chicago customer writes: 


CIRCULAR 


LTD. 


“We trust these shipments will reach 


you promptly and will prove satisfactory as heretofore.” 


SWEEP SMEI TERS, 


BIRMINGHAM, ENG. 





April 27, 1927 

















Uses 
Oxygen 
ith 


wit 
One-Hanid-comtrol—on again, off again, instantly. (as 


The Heke-Jewel oxy-gas torch, is fine for solder- 
ing silver, white gold, novelties, etc., as well 
as for platinum and yellow and green gold. 





Ask for 
Pres Heke Incorporated 
Circular 22 Albany St., New York, N. Y. 
C. S. Co-operating with Jewelers’ Technical Advice Co. 














THE NEXT SHIPMENT OF WATCH 
CASE REPAIRING YOU HAVE 


: Send It to Pete 


A HALF CENTURY spent in 
satisfactorily serving thousands 
of jewelers is proof of our relia- 
bility. Ladies’ cases altered into 
wrist-watches ; hunting cases to open face; key- 
wind cases to stem-wind. TRY US. 


‘PETER HENRY & SON 


Established 1872 
434 Elm St. Cincinnati, O. 
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MESH BAGS 


AND 


SILVERWARE 


Repaired — Replated 
And Completely Restored Like New 


by experts whose skill and experience aided by 
the newest equipment assures satisfaction 


SWARTZ & CO. 


“Plating That Lasts” 
10 S. Wabash Ave. 








Chicago 


Gold, Silver 


and 


Platinum 
Refiners and Assayers 








T. B. 
| 709 Sansom St., Philadelphia 
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Winter's ;:;;: For Results 


Guaranteed Courses in Engraving, 
Watch Making and Diamond Setting 
Practical and thorough training on Actual Work—Enroll Now. 


.. Winter’s School of Jewelry Engraving 
343 W. North Ave. CHICAGO 





THE BUYERS’ DIRECTORY 


Price $1.00 
The Jewelers’ Circular, 11 John St., New York 
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DEPARIMEN 

















(Patents Granted by the United States and 
the Registered Trade-Marks] 





UNITED STATES PATENTS 


Issue of April 19, 1927 


1,625,040. COMBINED BUCKLE AND PURSE. 
BenyaAMIN H. Marcus, Brooklyn, N. Y. 
Filed Feb. 1, 1926. Serial 85,134. 5 Claims. 

In a purse, a base, a cover hingedly associated 
with the base, a projection integral with the cover 
and bent inwardly therefrom to form a compart- 





ment within the said cover, a bead on the base 
surrounding the cover when said cover is closed 
and a projection on the base associated with the 
cover to keep same in closed relation with the base. 


1,625,062. ENGRAVING MACHINE. Harry G. 
TurNER, Chicago, Ill. Filed Jan. 11, 1926. 
Serial 80,597. 9 Claims, 

In combination in an engraving machine, a work 
support, slidable, in one direction, a pattern holder 
movable in the same direction, a lever having a 
connection to said support and having a connec- 





tion to said holder fixedly spaced from said con- 
nection and a fulcrum for the lever adjustably 
spaced from ‘said connections. 


1,625,063. BRACELET HOOK. Lovis Epmonp 
Vatcourt, Pawtucket, R. I., assignor to 
Louis Stern Co., Providence, R. I. Filed 


May 24, 1926. Serial 111,201. 5 Claims. 


A watch bracelet hook comprising a body portion 
having one wall extended to form a shank hook- 
shaped at its end, a tongue plate for closing said 
hook-shaped end and forming another wall for said 
body, and means for pivotally mounting said plate 





intermediate its ends in said body in such posi- 
tion that pressure on one end of said plate causes 
the hook closing end thereof to move outwardly 
from said hook-shaped end and permit the inser- 
tion of a watch bail therein. 


1,625,114. COMPACT CASE. Cuartes N. Cory- 


THE JEWELERS’ 


ELL, New York. Filed April 26, 1926. 


Serial 104,511. 8 Claims. 


A compact case comprising a cup, a lid hinged 
thereto, said lid having an annular recess means 
to secure the lid to the cup, a mirror permanently 
fastened in the recess of said lid, said fastening 





means being integral, a notched compact body 
removably engaged in said cup, and means to re- 
lease said compact body therefrom. 


1,625,375. ARTICLE OF JEWELRY, Jose De 
Lara Reyes, Los Angeles, Calif. Filed March 
19, 1924. Serial 700,367. 1 Claim. 

In an article of jewelry, an upper open ended 
vial for the reception of an odoriferous material, 
a perforated cap for the open end of the vial, arms 
projecting laterally from the vial adjacent its open 
end, chains connected to the arms, a _ fastening 





element attached to the claims for supporting the 
vial, and pendants hanging from the arms and 
adapted to strike the vial when the same is swing- 
ing from the chains attached to the fastening 
elements. 


1,625,388. BELT BUCKLE. Lewis S. Cuitson, 
Attleboro, Mass., assignor to J. M. Fisher Co., 
Attleboro, Mass. Filed March 2, 1925. Serial 
12.564. 4 Claims. 

A buckle having a body portion, a clamping 
member having end ears, a bail member having 
outturned ends extending through said ears and 


le 





said bail lying 


said body 
substantially in a single plane and being in proxim- 
ity to the rear surface of said clamping member 


pivoted in portion, 


so as to exert a pressure thereon when under 


tension by the belt. 
1,625,455. VANITY CASE. Joun S. Corry, San 


4 





Pedro, Serial 


65,126. 


11 Claims. 
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Vanity case comprising a box-like structure formed 
of a base with a lid hinged thereto, a diaphragm 
hingedly connected to the base having compact 
holders mounted therein, a false bottom below the 
diaphragm and a slidable tray in the false bot- 
tom. 


1,625,498. STEM-WINDING AND _ STEM-SET- 
TING WATCH Witson E. Porter, New 
Haven, Conn., assignor to New Haven Clock 
Co., New Haven, Conn. Filed Nov. 15, 1924. 
Serial 750,085. 1 Claim. 


In a stem-winding and stem-setting watch of the 
type in which the stem is pulled out for setting, 
the combination with the front and back move- 
ment-plates thereof, of winding-and-setting trains, a 
longitudinally-movable and rotatable winding-and- 
setting stem, a primary winding-and-setting wheel 
through which the said stem passes and which 
is turned in either direction thereby, a_ pivotal 
yoke-shifter located between said plates and di- 
rectly connected with the said stem, a pivotal yoke 





located adjacent to but not bearing upon the front 
face of the front movement-plate and connected with 
the said yoke-shifter for movement thereby, a 
shouldered stud upon which the said yoke pivots, 
an intermediate winding-and-setting wheel inter- 
posed between the said yoke and the front face of 
the front-movement plate and turning upon the 
said stud, a secondary winding-and-setting wheel 
also interposed between the said yoke and the 
front face of the front movement-plate and swung, 
with the yoke, into engagement with a member 
of the said setting-train when the winding-and- 
setting stem is pulled outward, and a pin carried 
by the yoke, mounting the wheel last mentioned. 


1,625,499. TIMING DEVICE FOR THE BAL- 
ANCE WHEEL UNITS OF CLOCK AND 
WATCH MOVEMENTS. Whitson E. Porter, 


New Haven, Conn., assignor to The New 
Haven Clock Co., New Haven, Conn. Filed 
Sept. 22, 1926. - Serial 136,976. 6 Claims. 


A device for timing the balance-wheel units of 
time-pieces, having means for mounting a master 
balance-wheel unit and a trial balance-wheel unit, 
and means for directly engaging with the edges of 

















the rims of the balance-wheels.of such units for 
simultaneously starting the two units in oscilla- 
tion in opposite directions whereby one balance- 
wheel is given a clockwise impulse and the other 
an anti-clockwise impulse, the said means com- 
prising yielding impulse-fingers, the edges of 
which co-act with the edges of the balance-wheel 
rims. 


1,625,587. BARRETTE. Wittiam’ T._ Bartte, 
Providence, R. I., assignor to George F. Ber- 
kander, Providence, R. I. Filed March 31, 
1925. Serial 19,586. 1 Claim. 


A barrette comprising a body member, a catch 
thereon having a receptive opening consisting of 
angularly disposed side walls and a locking seat 
consisting of a rounded base and side walls, dis- 
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posed substantially at right angles to the side walls 
of the receptive opening, and a resilient pin com- 
prising an endless wire loop hingedly connected 
to the said bedy member and having substantially 
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parallel side members, the free end of the said 
loop being tempered whereby it may be forced 
inside of and released from the interior of the 
said catch on the body member. 


1,625,754,  WATCH-CRYSTAL TRAY. TosHio 
Toxsita, New York, N. Y., assignor to Konishi 
Kotakudo Co., Inc., New York. Filed April 
22, 1926. Serial 103,736. 1 Claim. 


A watch crystal holder embodying a tray divided 
by a plurality of intersecting longitudinal and 
transverse partitions into a plurality of rectangular 
compartments having vertical walls, and a 
separately formed filler piece seated on the bot- 
tom and contacting with the side walls of said 
compartments, said filler piece having a gradually 





curved upper face sloping downwardly from the 
upper edge of the forward wall of each com- 
partment and merging into the bottom adjacent the 
rear wall thereof, whereby the said rear wall will 
serve to slightly separate the crystals when placed 
in a stacked relation on said filler piece. 


DESIGNS 


72,4649. MIRROR OR SIMILAR’ ARTICLE. 
Wirtram S. Becntotp, Newark, N. J. Filed 














| 


Dec. 9, 1926. Serial 20,002. Term of pa- 


tent 7 years. 


72,477. FINGER RING OR ARTICLE OF 
SIMILAR NATURE. Benyamin Gross, New 
York, assignor to Benjamin & Edward J. 


Of 


Inc:, New York. Filed Feb. 23, 
20,849. Term of patent 3% 


Gross Co. 
1927. Serial 
years. 


72,496. WATCH BRACELET. Mitton H. Sazin, 
New York. Filed July 19, 1926. Serial 
18,401. Term of patent 3% years. 
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These Registrations Are Not Subject to 
Opposition 
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26,889. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS.) Butova Watcu Co., Inc., New 
York. Filed Jan. 26, 1927. Serial 243,344. 


BULOVA 


goods,— -Watches, 
Thereof,. and 


description of 
Parts 


Particular 
Watch Movements’ and 
Watchcases. 

Claims use since 1907. 


Trade-Mark Published April 19, 1927 


226,758. FINGER RINGS, BAR PINS, SCARF 
PINS, BRACELETS, SAUTOIRS, WATCH 
CHAINS, GEM SETTINGS, MESH BAGS, 
VANITY CASES, BARRETTES, 
BROOCHES, BELT BUCKLES, COLLAR 
PINS, CIGARETTE CASES, CIGAR CUT- 
TERS, COLLAR BUTTONS, EARRINGS, 
WATCH FOBS, NECKLACES, NECK 
CHAINS, NECKLACE CLASPS, MEDALS, 
CUFF BUTTONS, SHOE BUCKLES, 
LOCKETS, TIE CLASPS, WATCHCHAIN 
SNAPS, AND VEIL PINS, ALL OF THE 
ABOVE-NAMED ARTICLES BEING MADE 


OF OR COATED WITH PRECIOUS 
METAL. Katz & OcusHu, Inc., New York. 
Filed Dec. 4, 1926. Serial 240,979. PUB- 


LISHED FEB. 1, 1927. 

226,759. WATCHES, WATCHCASES, AND 
WATCH MOVEMENTS. Katz & Ocuvsu, 
Inc., New York. Filed Dec. 4, 1926. Serial 


240,978. PUBLISHED FEB. 1, 1927. 








Allentown 

Curtis Weiler, son of Clarence S. Weiler, 
Mauch Chunk, has been passing the Easter 
holidays with his parents. 

A photograph of “Famous Players” of 
Mauch Chunk 35 years ago is attracting 
much attention in the show window of 
Weiler’s jewelry store. 

H. H. Moulton, sales manager for the 
Gorham Co., was in town getting acquainted 
with local dealers. He was accompanied in 
making the rounds by Philip Pardee, the 
local Gorham representative. 

John Frankenfield and John Rodgers, 
watch and clock makers, respectively, whose 
last place of business was in the Guth build- 
ing, 832 Hamilton St., have joined forces 
with E. H. Wetherhold & Son, the jewelers, 
723 Hamilton St. 

The jewelry store of P. A. Freeman, 911 
Hamilton St., is being overshadowed by the 
22-story office building being erected next 
door. The steel erectors have already 
reached the 16th story and rapid progress is 
being made with the stone and brick work. 

Mrs. Irvin S. Miller, mother-in-law of W. 
W. C. Geary, the jeweler, 415 Wyandotte 
St., Bethlehem, died in the Sacred Heart 
Hospital, Allentown, after a lingering ill- 
ness. The funeral was held from the home 
of Mr. Geary, 397 Chew St., on Thursday 
afternoon, April 15. 

In accordance with a general public de- 
mand, Daylight Saving became effective 
in Allentown on Sunday April 24. Clocks 
were set ahead one hour on Saturday 
night. Daylight Saving places Allentown 
with all other progressive cities here in the 
east. It is understood that Bethlehem, 
Easton, and adjacent communities have like- 
wise adopted Daylight Saving this year. 

The following traveling men are calling 
on the trade in this locality: R. J. Costi- 
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gan, Seth Thomas Clock Co.; William Wef- 
ferling, Wefferling, Berry, Wallraff Co., 
Inc.; Robert Frain, H. O. Hurlburt & Sons; 
Mr. Douglas, with Allsopp Bros.; C. C. 
Tinckler, George O. Street & Sons, Inc.; 
William L. Little, George H. Fuller & Son 
Co., and F. H. Lodge, Waterbury Clock Co, 











E. Herman Oswald, Allendale, S. C. has 


just returned to the school after a four 
months’ absence, due to his illness. 

Alvin Herr, head of the clock repairing 
department of the S. Kurtz Zoak store, has 
returned from a visit to Philadelphia. 

William Shand, a Hamilton Watch Co. 
director, has just been re-elected a director 
ef the Lancaster Chamber of Commerce. 

George W. Wiltshire, W. P. Cobb & Co., 
Pawtucket, R. L., and H. Bingham, Western 
Clock Co., La Salle, Ill., were recent visitors 
here. 

Saul L. Solomon and family were recent 
visitors to Mt. Pleasant, N. J. Allen Dove, 
one of his traveling salesmen, is on a west- 
ern trip. 

The big silver cup awarded by the Vew 
Era in the county spelling contest to the 
New Holland public schools, was furnished 
by W. W. Appel & Son. 

Charles Deuter, Olean, N. Y., has com- 
pleted a course at the Bowman Technical 
School and taken a position at the Yeates 
jewelry store, Beacon, N. Y. 

Joseph C. Hahn, H. S. Meiskey Co., has 
returned from a business tour of the Cum- 
berland Valley, Pa. Karl Breinig, with the 
same firm, is on a business trip through east- 
ern Pennsylvania. 

George R. Weber, of Louis Weber & Son, 
and Mrs. Weber gave a dance at the Lan- 
caster Couutry Club the night of April 23 
at which their daughter, Miss Elizabeth 
Weber, made her debut. Over 200 invita- 
tions were issued. 

Fine weather lately has had its effect for 
the better on business and the jewelers in 
consequence are in a happy mood. An im- 
portant adjunct of the stores are the repair 
departments and all the jewelers report 
plenty of work in this line. 

J. F. Apple, of the J. F. Apple Co., re- 
cently attended the convention at Boston of 
the Eastern Commercial Teachers’ Associa- 
tion, for which this firm is the official 
jeweler. It has received an order for med- 
als and plaques for the Martinsburg, W. Va., 
High School athletic meet on May 15. 

Traveling salesmen will be interested in 
learning the Summer hours for business 
places here. They will open at 8:30 a. M. 
every weekday, closing at 5 p. m. from 
Monday, May 2, until Labor Day, except on 
Saturdays, holidays and Thursday half holi- 
days, when they will close at 12 noon, from 
June 30 to Labor Day, the first half holiday 
being June 30 and the last Sept. 1. They 
will close Saturday at 6 p. M. from July 2 
to and including Sept. 3. They will close 
all day on Memorial Day, Monday, May 20, 
Fourth of July and Labor Day, Monday, 
Sept. 5. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. per word. 

Heavy type, 10c a word; minimum 
charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers, will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Monday, 4 P.M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


The Jewelers’ Circular Pub. Co 
11 John St., New York 


EXPERT WATCHMAKER, part time or steady; 
have fine tools; good appearance; Christian; refer- 
ences. Telephone Schuyler 4146, New York. 





YOUNG MAN, 22, wishes position; six years’ ex- 
perience in watch and jewelry house; anything 
with future. Address “p., 7534,” care Jewelers’ 
Circular. 





JEWELER, American, experienced in jobbing, 
some new work and stone setting; steady position 
desired; now employed. Address “A., 7411,” 
care Jewelers’ Circular. 





WATCH AND CLOCKMAKER, seeks permanent 
position in New York City; long experience; 
antique clocks a specialty. Address ‘‘M., 7435,” 
care Jewelers’ Circular. 





WATCHMAKER, JEWELER and plain engraver, 
desires permanent position; married, age 34; 
reference furnished. ‘‘Watchmaker,’’ 117 Mason 
St., Fayetteville, N. C 





ENAMELER, varied experience, desires to connect 
with firm making a high class line of enamel 
goods; will go anywhere. Address ‘“‘O., 7565,” 
care Jewelers’ Circular. 





BOOKKEEPER, YOUNG MAN, 28, employed at 
present with large diamond and jewelry firm, 
willing to make a change. Address “V., 7618,” 
care Jewelers’ Circular. 





YOUNG MAN, 25, desires position as watch- 
maker, engraver, jeweler and stone setter; Brad- 
ley training; best of references; South preferred. 
Percy Glosgow, Murray, Ky. 





WATCHMAKER: position wanted where first class 
work is appreciated; 20 years’ factory and j 
shop experience; state salary. Address “K., 
7543,’ care Jewelers’ Circular. 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








SALESMAN, 10 years’ experience in the retail 
line; can furnish A-1 reference. Address “D., 
7593,”’ care Jewelers’ Circular. - 





STENOGRAPHERS, bookkeepers, typists, clerks 
furnished; no charge. Fulton Agency, 93 Nas- 
sau St., New York. Cort. 5051. 





FIRST CLASS steel engraver and modeller, wishes 
position with a good jewelry firm. Otto Vogel, 
224 Elmwood Ave., Hilton, N. J. 





JEWELER, ENGRAVER, DIAMOND SETTER 
open for position; 20 years’ experience. Address 
“H., 7580,” care Jewelers’ Circular. 





YOUNG LADY, six months’ experience as assist- 
ant bookkeeper in jewelry line; salary $18. Ad- 
dress “R., 7571,” care Jewelers’ Circular. 





WATCHMAKER, strictly first class, desires posi- 
tion in South Eastern States, preferably North 
or South Carolina. Box 434, Melbourne, Fla. 





HUB AND DIE CUTTER, artistic and accurate, 
now open for a position with a reliable firm. 
Address “R., 7499,’ care Jewelers’ Circular. 





WATCHMAKER, PLAIN ENGRAVER, 15 years’ 
experience; Central States preferred. ‘‘Watch- 
maker,” 1477 So. 8th St., Terre Haute, Ind. 


YOUNG MAN, 22, seven years’ retail experience, 
desires position with wholesale watch or jewelry 
house; willing to start at bottom. Address ‘“‘D., 
7414,” care Jewelers’ Circular. 





EXPERIENCED SALESMAN with following 
among jobbers, New York and Middle West, de- 
sires 18kt. white gold ring line. Address “K., 
7606,” care Jewelers’ Circular. 





WATCHMAKER WISHES POSITION in retail 
store in New York or vicinity; competent and 
reliable; can also wait on trade. Address “J., 
7602,” care Jewelers’ Circular. 





EXPERT WATCHMAKER AND SALESMAN, 
30 years’ old, good appearance, 12 years’ expe 
rience. single; best of reference. Address “D., 
7585,” care Jewelers’ Circular. 





COMPETENT watchmaker, engraver, diamond 
setter, desires position with reliable firm; 30 
years’ experience; salary $60. William Hemper, 
506 E. Ross Ave., Tampa, Fla. 





BOOKKEEPER, thoroughly capable young lady, 
long experience, takes full charge of books, also 
stenography, typing, correspondence. Address 
“y., 7578,” care Jewelers’ Circular. 





YOUNG MAN, 27, thoroughly experienced in loose 
diamonds and mounting of diamond jewelry, 
wishes position with reliable house. Address 
“D., 7397,” care Jewelers’ Circular. 





YOUNG MAN, 21, five years’ jewelry and watch 
business, selling experience. desires position with 
rowing concern; excellent reference. M. S. 
Miller, 894 Rogers Place, New York. 








SALESMAN, with following, New York and Penn- 
sylvania, wishes fine Swiss watch line; can show 
results; interview will prove to mutual benefit. 





SITUATION WANTED, as repair, general jewelry 
and order clerk; sales ability; young woman: 
eight years’ experience, best references. Ad. 
dress “Q., 7500,” care Jewelers’ Circular. 





——$——__. 


YOUNG MAN, 26, single, ambitious, desires clerj. 
cal or selling position; cash and credit jewelry 
store experjence; salary secondary; will go any. 
a nag Address ‘‘T., 7497,” care Jewelers’ Cir. 
cular. 





——_——__ 


EXPERIENCED ENGRAVER, on high grade let. 
ter and monogram work, can do carving, chasing 
and cutting for enamel, open for position imme. 
er Address “Z., 7579,” care Jewelers’ Cir. 
cular. 





RETAIL JEWELRY SALESMAN; high class 
salesman with 15 years’ experience in jewelry 
line, wish te locate with reliable concern; highest 
credentials. Address “P., 7567,’’ care Jewelers’ 
Circular. 





YOUNG LADY, several years’ experience as sten- 
ographer and assistant bookkeeper with diamond 
concern; capable of taking charge of stock; best 
references. Rose Pasternak, 41 Pinehurst Ave, 
New York. ; 





YOUNG LADY, high school graduate, six years’ 
experience, expert stenographer, assistant book- 
keeper; general office details; experienced jewelry 
—_ a. pra 211 North Fourth St., Brook- 
ya, D.. 2%. 





YOUNG LADY wishes connection with jewelry 
concern; have seven years’ experience as file 
record and stock clerk, and_understands jewelr 
line fairly well. Address “Z., 7459,” care Jewel. 
ers’ Circular. 





YOUNG LADY, engraver, saleslady, bookkeeper, 
with some knowledge of plain jewelry repairing, 
desires position; first class references. Address 
Miss Helen Wilcox, care of P. O. Box 554, 
Lancaster, Pa. 





WATCHMAKER first. class salesman, can _ take 
charge repairs, open immediately for permanent 
place with first class concern; married, age 34; 
own tools; references; salary $35. Address Box 
414, Decatur, III. 





INSTALMENT SALESMAN, Mid-Western States 
preferred; familiar with credits and general run- 
ning of instalment business; steady and _ relia- 
ble; fine references. Address “G., 7514,” care 
Jewelers’ Circular. 





YOUNG LADY, age 22, stenographer and ex- 
perienced in merchandising department of reput- 
able diamond, watch and jewelry concern, desires 
position at once. Address “L., 7559,” care 
Jewelers’ Circular. 





DIAMOND SETTER, first class all around, wants 
connection with reliable jobber or manufacturer; 
will consider renting part of office; unquestion- 
able_ references. Address ‘‘Z., 7383,” care 
Jewelers’ Circular. 





YOUNG WOMAN DESIRES POSITION with 
precious stone concern; four years’ experience; 
competent to take full charge of office orders and 
general detail work. Address “‘D., 7620,” care 
Jewelers’ Circular, 





YOUNG MAN, 26 years of age, five years’ expe 
rience, loose diamond business, wishes position 
with reputable diamond merchant; presently em- 
ployed by importer. Address “‘T., 7572,” care 
Jewelers’ Circular. 








Address “E., 7588.” care Jewelers’ Circular. 


YOUNG MAN WISHES POSITION with manu- 
facturer rolling gold, platinum, drawing wire, 
square and round; also can weigh; seven years 
experience; good reference. Address “G., 7541,” 
care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued. 














YOUNG LADY, several years’ experience with 
foremost watch house in America, desires posi- 
tion; knowledge, billing, typing, bookkeeping, 
records, orders and casing. Address “V., 7496,” 
care Jewelers’ Circular. 








YOUNG MAN, 28, American, 13 years’ thorough 
experience in jewelry line, desires position with 
jobbing or diamond house; capable of managing 
small office; A-1 references. Address “G., 7599,’ 
care Jewelers’ Circular. 





SECOND WATCHMAKER, young man, American 
wants position; have had horclogical training and 
two years’ experience; salary secondary to finish 
the trade; South preferred. Address “D., 7463,” 
care Jewelers’ Circular. 


WATCHMAKER, 40 years old, married, desires 
permanent position in New York City or within 
radius of 200 miles; capable taking charge watch 
repairing department and waiting on trade; 20 
years’ experience; formerly with large Fifth 
‘Avenue house; first class references. Address 
“J., 7542,” care Jewelers’ Circular. 








Zines Wanted. 


5c. a word; minimum charge, $1.25 








SALESMAN, covering Connecticut, New York, 
New Jersey and Pennsylvania with own line of 
mounted goods, desires as side line, strong line of 
stone set rings, mountings or watches or platinum 
goods, on commission basis. Address “P., 7610,” 
care Jewelers’ Circular. 





WATCH CASE SALESMAN, with splendid fol- 
lowing amongst foremost — New York 
and New England, wishes fast selling line; past 
sales record, well-known to trade. Address “G., 
7589,” care Jewelers’ Circular. 





YOUNG MAN, now employed in_ responsible 
capacity. by manufacturer, desires change; 
thoroughly experienced, well acquainted with 
trade and would consider selling. Address “N., 
7561,’ care Jewelers’ Circular. 





CLOCK REPAIRER, second watchmaker, desires 
permanent position; 15 years’ experience; mar- 
ried, 33 years of age; best reference; own tools; 
willing to assist with other work. Address “J. S. 
F.,” 64 Laurel St., Waterbury, Conn. 





EXECUTIVE, wholesale, retail and _ instalment 
jewelry; experienced in merchandising, selling, 
uying and chain store management; understands 
credits and collections; at present employed. Ad- 
dress “T., 7619,” care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, high grade on 
all complicated watches; good references; 20 
years’ experience in jewelry store; New York 
or vicinity. Address “C., 7587,” care Jewelers’ 
Circular. 





FIRST CLASS WATCHMAKER, 16 years’ ex- 
perience, capable of taking charge of repair de- 
partment in exclusive jewelry store; good appear- 
ance; best references: also salesman. Address 
— 846,” 1104 Heyworth Bldg., Chicago, 





SALESMAN open for reliable manufacturer’s line 
for whole South and Texas; have sold all best 
trade continuously for many years; commission 
with expense and drawing account; excellent 
oe Address “‘N., 7489,” care Jewelers’ 

ircular. 





SHOP FOREMAN, years’ experience in manufac- 
turing of high grade special order work and 
school emblems; also repairer, designer and 
modeler; Middle West or West preferred; best 
of references, Address “X., 7577,” care Jewel- 
ers’ Circular. 





YOUNG MAN, with five years’ experience in 
diamond business, has knowledge of assorting 
cut diamonds, also matching and pairing all 
of the various fancy shaped diamonds; can 
furnish excellent reference. Address “Nis, 7873, 
care Jewelers’ Circular. 





YOUNG LADY, experienced bookkeeper, stenog- 
rapher, knowledge dcuble entry, controls, ete., 
manufacturing jewelry and watch importing office 
experience; excellent references: available imme- 
diately ; can _take care of stock. Address “H., 
7596,” care Jewelers’ Circular. 





LINE WANTED BY SALESMAN calling on the 
better rated accounts of Eastern Pennsylvania, 
Philadelphia, Baltimore, Washington and vicin- 
ity; now carrying fine line of rings and mount- 
ings, wants non-conflicting line; have car and 
office in Philadelphia. Address “H., 7474,” care 
Jewelers’ Circular. 





FOR SOUTH AND PACIFIC COAST; 19 
years’ established trade; want strong 
line for better jewelers and department 
stores; prefer imported novelties; 
straight commission, pay my own ex- 
penses. Address “E., 7041,” care 
Jewelers’ Circular. 





MANUFACTURER’S REPRESENTATIVE, com- 
mission basis, opening New York office, well- 
known by wholesalers, department stores, retail- 
ers and house furnishers, will sell sterling sil- 
ver and plated hollowware, flatware, cutlery, 
glassware, jewelry novelties; interview without 
obligation to manufacturers and importers; veri- 
fied credentials. Address “Q., 7569,” care Jewel- 
ers’ Circular. 








Sine Lines. 


Sc. a word; minimum charge, $1.25 


WANTED, SALESMAN who sells mostly gift 
shop and department store trade. Address “T., 
7573,” care Jewelers’ Circular. 





SALESMEN WANTED with following among 
jobbers in Middle West and Pacific Coast to 
carry manufacturers’ line of go!d strap cases. 
Address “S., 7615,” care Jewelers’ Circular. 








Gelp Wanted. 


5c. a word; minimum charge, $1.25 





WANTED AT ONCE, engraver and first class 
watchmaker. E. L. Ward, Oneonta, N. Y. 





WANTED, FIRST CLASS WATCHMAKER; 
good salary. Carpenter-Matthew, Asheville, N. C. 





WATCHMAKER AND GOOD SALESMAN 
wanted; steady position. A. M. Klausner, 431 
Knickerbocker Ave., Brooklyn, N. Y 





LOOSE DIAMOND SALESMAN WANTED; ex- 
ceptional opportunity; territory Middle West. Ad- 
dress “V., 7574,” care Jewelers’ Circular. 





PLATINUM AND GOLD, experienced man for 
melting and rolling; best references required. 
Address “W., 7455,” care Jewelers’ Circular. 





TRAVELING SALESMAN WANTED; good ter- 
ritory, good line, well known house. Henry Paul- 
son & Co., 37 S. Wabash Ave., Chicago, III. 





FIFTH AVENUE HOUSE; pearl stringer, able 
also to take charge of responsible office; some 
typing records. Address “D., 7533,” care Jewel- 
ers’ Circular. 





SALESMAN WANTED by semi-precious stone 
concern; one experienced for New York and 
Newark trade. Address “F., 7601,” care Jewel- 
ers’ Circular. i 








SALESMAN with following among the wholesale 
trade in the Middle West to carry manufacturer’s 
line of ladies’ and gents’ 18kt. white gold mount- 
—_ Address “S., 7616,” care Jewelers’ Cir- 
cular. 





SALESMAN WANTED by a manufacturer with 
following in city and surrounding vicinity to 
carry fine platinum rings that sell on commission 
— Address “N., 7438,” care Jewelers’ Cir- 
cular. 





WELL-KNOWN gold filled chain and bracelet line, 
Middle West, jobbers and department stores, 
either as side or main line; give experience, ref- 
erences, etc. Address “K., 7476,” care Jewelers’ 
Circular. 





SALES REPRESENTATIVE for New York and 
Eastern territory, fast selling moderately priced 
cigarette case line; other territories open; give full 
details in first letter. Address “Circular, 848,” 
1104 Heyworth Bldg., Chicago, Ill. 





SALESMAN WANTED to carry artistic line of 
hand wrought sterling silver jewelry and novel- 
ties: Pacific Coast territory; state experience; 
references: commission basis. Art Metal Studios. 
Room 1520, 17 North State St., Chicago, Ill. 





YOUNG MAN, 29 years’ of age, eight years’ re- 
tail gift shop and jewelry store experience, de- 
pt good traveling connection with manufacturer, 
Jobber or importer; novelty line preferred; Ohio 
Ce: best of references furnished. Nat 

ohen, 7407 Union Ave., Cleveland, Ohio. 





OPPORTUNITY for jewelry salesman to carry 
manufacturer’s line of jewelry boxes and dis- 
plays on commission basis; good, compact, side 
line; territory available, South, Middle West and 
haa Address “X. Y. Z., 7560,” care Jewelers’ 
‘ircular. 


SALESMAN FOR SOUTH to handle high class 
ring line, well advertised; also nationally adver- 
tised watch line. Address “B., 7584, care 
Jewelers’ Circular. 





JEWELER WANTED, to take charge of jewelry 
repairing, stone setting and some small manu- 
facturing; position steady and permanent for 
right man. Ralph Roessler, Marion, Indiana. 





WANTED, SALESPERSON, male or female, to 
call on New York City and suburban trade with 
line of mountings; tollowing desirable but not 
essential. Address “‘G., 7590,” care Jewelers’ 
Circular. 





WATCHMAKER, JEWELER, ENGRAVER, fine 
mechanic; permanent; references, sample en- 
graving, first letter; salary $55 to start, with 
advancement.. Willet L. Robertson, Rawlins, 
Wyoming. 





WANTED, LIVE WIRE, retail salesman expe- 
rienced in instalment jewelry; state age, experi- 
ence, references and salary wanted in first letter; 
fine opening for right man. Address Jos. Gumm, 
Jackson, Mich. 





ONE WATCHMAKER and one_ clockmaker 
wanted by old established firm within one hun- 
dred miles of New York; only high grade work- 
men need apply. Address “T., 6804,” care 
Jewelers’ Circular. 








(Special notices continued on page 130) 
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HELP WANTED—Continued. 











WATCH SALESMAN WANTED; exceptional 
opportunity: territory Middle West. Address 
“W., 7575," care Jewelers’ Circular. 





SALESMAN, old established chain and bracelet 
manufacturer, Middle West territory; must have 
following with jobbers, department stores; state 
references, experience, etc. Address “J., 7475,’ 
care Jewelers’ Circular. 





WANTED, first class combination jeweler, engraver 
and diamond setter; prefer a man who has had 
some .factory experience; position permanent 
state experience, references. Address “H. H., 
7555,” care Jewelers’ Circular. 





HOUSTON; watchmakers, jewelers and engravers, 
if you contemplate moving to Houston write to 
“Secretary” Local No. 81, International_Jewelry 
Workers Union, 907 Prairie Ave., Houston, 
Texas; accurate information gladly furnished. 





A SALESMAN, BY MANUFACTURER selling 
the retail trade, novelties, staples and costume 
jewelry for the territory catered to by St. Louis; 
no drawing account or guarantee; commission 
basis only. Address “C., 7167,” care Jewelers 
Circular. 





COMBINATION watchmaker, jeweler and optom- 
etrist, good salesman for jewelry and optical 
department, high class store; mention first class 
reference, first letter: settled married man_pre- 
ferred. The McAdams Company, Inc., Alex- 

- andria, La. 





SALESMAN WANTED to carry manufacturer’s 
line of white gold and platinum mountings to the 
retail trade; Middle West and Southern territory 
open; or as side line; give full particulars. 
Address “Circular, 849,’ 1104 Heyworth Bldg., 
Chicago, Ill. 


WANTED OPTOMETRIST, with Penn- 
sylvania license and second watch- 
maker; salary $40.00 to $50.00 per week. 
Address “P., 6431,” care Jewelers’ Cir- 
cular. 





FIRST CLASS WATCHMAKER at once; young 
man preferred; salary $45 to start; position per- 
manent to right man with one of the largest 
jewelry stores in the South; please state nation- 
ality, experience and how soon you could re- 
port. Address “P., 7566,” care Jewelers’ Cir- 
cular. 





SALESMAN with following among retail 
jewelers in Chicago and Central West, 
to carry a line of bunch rings, engraved 
and diamond set wedding rings for a 
Chicago financially responsible manu- 
facturer; excellent opportunity for 
right man. Address “Circular, 850,” 
1104 Heyworth Bldg., Chicago, Ill. 














Zor Sale. 


Stores, Stocks and Businesses 


5c. a word; minimum charge, $1.25 








FOR SALE, jewelry store and stock, at sacrifice. 
C. Truden, 1661 Bath Ave.. Brooklyn, N. Y. 





FOR SALE, jewelry and optical business in one 
of the best little towns in South Carolina. For 
particulars address R. Kirkwood, Greer, S. 





JEWELRY STORE, low over-head, $3,000, half 
cash; have client desiring loan business; buying, 
selling, trading. list here, Ohio Re-Sales Co., 
1115 Swetland Bldg., Cleveland, Ohio. 





WATCH REPAIRING AND NOVELTY STORE 
for sale in’ growing section; good established 
opportunity for watchmaker; owner retiring. Ad- 
dress “R., 7613,’’ care Jewelers’ Circular. 





MANUFACTURER DESIRES SALESMAN for 
‘ New York department store and retail jewelry 
trade; costume and novelty nage as well as 
staples; commission basis only, no drawing ac- 
count or guarantee. Address “‘F., 7230,’ care 


Jewelers’ Circular. 





SALESMAN WANTED by the largest gold watch 
jobber of American watches, also Swiss im- 
porter; absolutely do not apply unless had expe- 
rience selling American watches to retailers in 
New York City and vicinity. J. Macher, 15 
Maiden Lane, New York. 





ENERGETIC YOUNG MAN wanted as salesman 
in high class jewelry establishment in Milwau- 
kee; excellent opportunity for the right man; 
satisfactory references expected after consulta- 





tion. Address “S,, 7445,’ care Jewelers’ Cir- 
cular. 
SALESMEN; exceptional opportunity offered to 


aggressive salesmen calling on jewelry trade, in- 
troducing new electric cigar lighter that has 
proven a fast seller; attractive commissions; in 
first letter state territory you cover, how long, 
what lines you now carry, and whether you sell 
jobbers or retailers. Tip-Lite Corporation, 52 
Vanderbilt Ave., New York. 





WANTED, a good platinum worker and 
diamond setter; permanent position 
for a satisfactory man; write giving 
age, salary wanted and references. 
Mermod, Jaccard and King Jewelry Co., 
St. ‘Louis, Mo. 


RETIRING FROM BUSINESS; 46 years estab- 
lished retail jewelry store in live Massachusetts 
City of 60,000 population; write at once. Ad- 
dress “‘K., 7556,” care Jewelers’ Circular. 





ESTABLISHED JEWELRY STORE in Weg 
Virginia City of 18,000, large industria] and 
railroad center; with or without stock; splendiq 
location, with lease; good reason for i 
Address ‘‘A., 6503,” care Jewelers’ Circular, 








GOOD PAYING jewelry, optical and radio store: 
only one other jewelry store in town of 5,509 
population; great industrial and resort center in 
Southwestern Michigan; dissolving partnership, 


Address “S.. 7570,” care Jewelers’ Circular, 








OLD ESTABLISHED jewelry store and fixtures 
available for credit or cash jeweler; ten-year 
lease, low rent, main street location, City of 
Buffalo, N. Y.; brilliant opportunity for right 
—. Address “A., 7531,” care Jewelers’ Cir. 
cular. 





— 


MODERN up-to-date and leading jewelry store on 
main thoroughfare in leading industrial town on 
Long Island; repairs cover all expenses; with or 
without stock; reason for selling, have other 
store which requires all my time. Address “N 
7608,” care Jewelers’ Circular. bs 





OPPORTUNITY; established wholesale business 
can be carried in your pocket, complete stock and 
list of customers; a jewelry novelty and money. 
getter for any business. See Mr. Glickman, care 
Eltinge Jewelry Co., 244 West 42nd St. New 
York, any day between 12:00 and 1:00 Pp. m. 





A SUCCESSFUL JEWELRY BUSINESS in a 
good town in New England; store established 18 
years; modern fixtures and no old stock; a splen- 
did opportunity to acquire a good business; owner 
retiring; requires $12,000. Address inquiries to 
A. aS. —— & Son, 715 Linden St., Allen- 
town, a. 





FOR SALE, a completely equipped jewelry store in 
a prosperous manufacturing town in Western 
Illinois, population 40,000 with large nearby popu- 
lation to draw from; store established in same 
location for 15 years; invoices $30,000; clean 
stock, modern fixtures; good location on main 
business ‘street; making money now; $10,000 will 
handle it. Address ‘‘K., 6342,” care Jewelers’ 
Circular. 








Hor Sale. 


Tools, Equipments, Merchandise 


5c. a word; minimum charge, $1.25 





ESTABLISHED JEWELRY STORE for sale in 
the busiest section in Brooklyn; good lease, low 
rent. The M. G. Jewelry Shop, 7211 Fifth 
Ave., bet. 72nd and 73rd Sts., Brooklyn, N. Y. 





MODERN JEWELRY BUSINESS, city 10,000; 
sell part or whole to live wire; accept real estate, 


diamonds; terms to responsible man; unable to 
give attention reason selling. Box 1144, Lakeland, 
Florida. 





WHOLESALE JEWELRY BUSINESS; in busi- 
ness for 40 years; owner having passed away; 
will sacrifice; small stock at present time; a good 
money-making concern. Address “E., 7539,” care 
Jewelers’ Circular. 





A GOING BUSINESS and an exceptional oppor- 


tunity for watchmaker with limited capital to 
take over one of the finest and best equipped 
jewelry stores in a manufacturing town o 
8,000; details and photographs on _ request. 
Amadon & Co., 15 Bank St., Seymour, Conn. 








LEADING, UP-TO-DATE JEWELRY STORE in 
rosperous manufacturing and farming town in 
then for sale; good opening for optical work 
and instalment business; established 20 years; 
reasonable rent; will sell with or without stock; 
illness is the reason for selling; no fake; it 
pays to investigate; will not answer auctioneers. 
Address “O., 7357,” care Jewelers’ Circular. 

















OUTDOOR electric flashing jewelers’ watch sign 
in perfect condition, for sale at a bargain. Ad- 
dress “G., 7310,’ care Jewelers’ Circular. 





TWO 5 x 8 flat roller, 7% Hp. and 5 Hp. motor 
attached, alternated current, Ruesch and McWil- 
liams make. Morton C. Noble, 135 Broad St, 
Newark, N. J. 





FANCY SHAPED wrist watch crystals, properly 
domed, all sizes, only 62 cents a dozen; send for 
illustrated catalogue Beck Brothers, Noll Bldg. 
Fort Wayne, Indiana. 





BECKER CABINET SCALE, fine condition, 42% 


inches by 18 inches by 36 inches over all; two 
sets weights: mahogany. Address “Q., 7612, 
care Jewelers’ Circular. 








FOR BEAUTIFUL ruby, sapphire balance jewels, 
first quality and polished American made balance 
staffs, order from the house of , quality. The 
Freeman Jewel Co., Box 963, Springfield, Ill. 





ONE SOLID MAHOGANY WALL CASE, 17 
feet long with large plate glass and 48 drawers 
below, $400; also one mahogany finish wall casé 
17 feet long, $200; delivery May 15th. 1564 
Milwaukee Ave., Chicago, III. 
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FOR SALE—Continued. 








AMERICAN WATCHES, seconds, complete Ham- 
ilton, Elgin, Waltham, Illinois, Hampden, How- 
ard, Burlington, seven to 21 jewels; all sizes; 
20 and 25-year cases. Mark Nelson, 49 Maiden 
Lane, New York, Tel. John 6396. 





SAFES AND CHESTS, standard makes, 
for less than market prices; cash or 
terms to suit; we also move safes and 
plants. Krasilovsky, 145 Grand St. 
near Broadway, New York. Tel. Canal 
6269. 








Business Opportunities. 


5c. a word; minimum charge, $1.25 








HIGHEST CASH: PRICES PAID for diamonds, 
watches and gold jewelry; money wired. Boston 
Diamond Exchange, Room 415, 333 Washington 
St., Boston, Mass. 





WILL BUY_ small size jewelry store around 
theatrical district, doing good business; state 
full particulars in first letter. Address “R., 
7190,” care Jewelers’ Circular. 





ESMAN with wide following amongst jobbing 
— in New York and Middle West, desires to 
connect as partner with 18kt. white gold_ ring 
manufacturer. Address “L., 7605,” care Jewel- 
ers’ Circular. 





PARTNER WANTED; would consider partnership 
with manufacturer or jobber of jewelry; can fur- 
nish highest credentials and have ample capitel; 
have good banking and trade connections. Ad- 
dress “E., 7600,’ care Jewelers’ Cireular. 





HAVE PAID the highest cash price for 
jewelry stores for 40 years; | am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 Wash. 
ington St., Boston, Mass. - 








HIGHEST CASH PRICES PAID for your sur- 
plus stock of diamonds, watches and jewelry; 
send your stock to me and receive money by 
return mail; national bank references; all busi- 
ness strictly confidential. Emil Noel, 29 E. 
Madison St., Chicago, IIl. : 





RARE OPPORTUNITY for ambitious 
young salesman with following, to buy 
an interest in a well established jewelry 
manufacturing business. Address “A., 
7581,” care Jewelers’ Circular. 





SWISS REPRESENTATIVE, having sold his im- 
port business and returning to Switzerland, ener- 
*getic man of 40, well acquainted with American 
and Swiss watch trade, would like to connect with 
high-class concern to act as buyer or represen- 
ea Address “P., 7607,’ care Jewelers’ Cir- 
cular. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers Bidg., 
Chicago, III. 


HAVE $5,000 TO INVEST in a cash and instal- 
ment plan business; open for a good proposition; 
have been in same business for myself for past 
three years; New York or _ vicinity preferred. 
Address “M., 7558,” care Jewelers’ Circular. 








ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage; rating and 
references of the highest order. Van Praag & 
Co., 218 Mercer St., New York, established 1889. 





ACTIVE PARTNER with capital wanted; Long 
Island jewelry store in prosperous residential town 
in Long Island, desires partner with capital to 
expand present business to accommodate instal- 
ment department; references furnished. Address 
“O., 7609,” care Jewelers’ Circular. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, Ill. 





EXPERIENCED watchmaker or jeweler for re- 
tail store with $5,000 to $10,000 to invest; one 
of the best towns in the country; population 
250,000, fine location; to take full charge of 
store; owner wants to take charge of the shop, 
separate from store; fine opportunity for the 
right man; established 17 years. Address “H., 
7428,” care Jewelers’ Circular. 





DO YOU INTEND TO RETIRE from 
business? Do you wish to raise cash 
quickly for other reasons? We buy all 
or part of your stock, no matter how 
large the quantity may be; we act 
quickly and pay liberal cash; all com- 
munications strictly confidential; bank 
and mercantile references of the high- 
est character. Brooklyn Purchasing 
Syndicate, Frank Walker, Proprietor, 
32 years at the same address, 610 
Broadway, Brooklyn, N. Y. 





DO YOU WANT TO REALIZE MORE for your 
entire stock and fixtures? Then sell out com- 
pletely to us, get your cash and retire; it is the 
only logical way; you can profit from our many 
years’ experience in the jewelry market by re- 
ceiving our appraisement quickly and accurately; 
all correspondence kept in strictest confidence; 
ship your dead or surplus stock to us, express 
collect and realize the cash by return mail; re- 
member that you are under no obligation to keep 
the check if it is not satisfactory; but others 
have been satisfied, so no doubt, you will be too; 
bank and trade references furnished upon request; 
wire or write today to have our representative 
call on you, or send in that surplus goods and 
receive your cash. Gordon Bros., 333 Washington 
St., Boston, Mass. 





DO YOU WANT CASH? | am the man 
to do business with, quickly and hon- 
orably; | bought out some of the largest 
jewelry stores in the United States, 
including George E. Homer of Boston, 
forty years established, over $200,000 
stock; Leo Slonim of Plainfield, N. J., 
$60,000 stock; Case Jewelry Store, 
Jackson, Michigan, fifty years estab- 
lished; Ex-Mayor Midlan of Rome, 
N. Y.; Churchill of Amsterdam, N. Y., 
and dozens of others, too numerous 
to mention; wire or write at once If 
you mean business; | will come at 
once. Gordon & Posner, successors to 
J. M. Gordon, 603 Province Building, 
Boston, Mass. 





FOR SALE OR LEASE, jewelry department in 
Ohio town of 45,000 population, now doing busi- 
ness in credit clothing store. For particulars 
address “K., 7552,” care Jewelers’ Circular. 








Wanted to Purchase. 
5c. a word; minimum charge, $1.25 








WANTED, GOOD STREET CLOCK; state make, 
price and all particulars. Address “E., 7538,” 
care Jewelers’ Circular. 





WANTED, Oriana sterling flatware, Whit- 
ing Manufacturing Co. What have you 
in stock? Ernsting Company, San 
Diego, Calif. 








Wateh Work for the Trade. 
5c. a word; minimum charge, $1.25 








RELIABLE WATCH REPAIRING on_ small 
Swiss watches; prompt service, reasonable prices, 
Charles A. Reher, 614 State Theatre Bldg., Pitts- 
burgh, Pa. 





EXPERT WATCH REPAIRING for the trade, 
all makes and grades; reasonable prices, prompt 
service. G. Hurtubise, 35 East Wacker Drive, 
Chicago, Illinois. 





WATCH REPAIRING FOR THE TRADE; eff- 
cient and —* service; 30 years’ experience; 
reference, - J. Lampert & Sons. C. Priver, 
114 Fulton St., New York. 





GUARANTEED WATCH’ REPAIRING, all 
makes; price list free on request; 25 years’ 
bench experience. L. Hoffer, 109 Southern Ohio 
Bank Building, Cincinnati, Ohio. 





WATCHMAKER TO THE TRADE, fine work- 
manship, established over 30 years, can take care 
of two or_three more accounts. A. Wagener, 
8855 81st Road, Glendale, Long Island. 





BETTER WATCH WORK; reasonable prices; 
American, Swiss, all grades; work guaranteed; 
estimates furnished if desired; prompt service. 
Rudolph Co., 29 E. Madison St., Chicago, Ill. 





WATCHMAKER FOR TRADE; mail orders 
promptly taken care of; 20 years’ experience; 
have bench space in large jewelry store; eight 
day service; estimates cheerfully given. 
Strohmeir, Adam St., Baldwin, L. I., N. Y. 





CHRONOMETERS, REPEATERS, complicated 
watches, or all kinds of watch work done or 
parts of any watch duplicated; work guaranteed; 
estimates given; 45 years’ experience. J. z; Soly, 
— Indiana Ave., Chicago, Ill. Phone Calumet 











Co Get. 


5c. a word; minimum charge, $1.25 








DESK ROOM AND DISPLAY SPACE, suit- 
able for manufacturer’s agent or diamond deal- 
ers. Room 808 Heyworth Bldg., Chicago, IIl. 





(Special notices continued on page 132) 
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TO LET—Continued. WATCHMAKERS! If you want to earn_higher 

wages investigate, “Rules and Practice for Ad- 
justing Watches” and ‘Practical Balance and 
Hairspring Work’; send for free circulars. 
Walter Kleinlein, Waltham, Mass. 





WINDOW SPACE, good light, suitable for 
diamond setter, designer or watch repairer. 


D. Shain, Room 501, 71 Nassau St., New York. e 
Medical 
DESIRABLE PRIVATE OFFICE in Chicago's Ophthalmology 
best building for jewelry industry. Apply Son 
‘, Prins, Columbus Memorial Building, Chicago, e 
? Fill Your Wants ||» 4:22 xs», uv. s10 


pages, with 32 illustrations. 














VERY DESIRABLE PRIVATE OFFICE or desk Chapter I, comprising 80 
room, suitable for manufacturer’s agent; posses- BY TELLING THEM : 

sion at once. Room 1601, 15 Maiden Lane, New pages, is devoted to the anat- 

aiaed For 5 cents a word you can solve many of omy of the eye and especially 


the ocular nervous system. 





your problems—obtain help, sell your store, 


VANDERBILT BUILDING, private room, with . . 
ge ee or wnfatuteeed: rent $25; suit- sell your stock, rent your store or space, Price, $5.00 
sondage —. ST ite eee manufac- obtain a partner, get capital, buy stock or 
York. tools—everything needing publicity. 


The Optical Publishing Co. 
11 John St., New York 





° 
FOR RENT IN ROCHESTER, credit jewelry | Advertise Here on These Pages 
store, 14-year lease, established money-making 
stand wonderful on oad credit as 
conflicting interests forces selling or sub-letting. ’ ? ILA g 5 
Address “B., 7532,” care Jewelers’ Circular. Tae Jeweters’ Cmcuiar reaches the 
people you like to do business with. 





FOR RENT, modern steam heated lofts 
and stores, 102 Canal and 26 Forsythe 
St., suitable for light or heavy manu- 
facturing. B. Gitter, Orchard 2798, New 
York. — a 











| 
































Practical Course in Adjusting 


a review of the laws governing the motion of the balance and balance spring 
in watches and chronometers, and application of the principles 
deduced therefrom in the correction of variations of rate 
arising from want of isochronism, change of position 
and variation of temperature. 


Elucidated and Demonstrated 


by original experimental researches in the actual problem, showing the 
causes that are operative in the variation of rate, and leading to 
correct remedies. To which have been added chapters on 


HOW TO MAKE A BALANCE ARBOR WITH MODERN APPLI- 
ANCES; HOW TO CLEAN A WATCH PROPERLY; AND, THE 
LEVER ESCAPEMENT—SOME CURRENT DEFECTS IN IT AND 
HOW TO REMEDY THEM. 


By THEO. GRIBI 
Price $1.50 











THE JEWELERS’ CIRCULAR PUB. CO. 
11 John St., New York 
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YOU CAN’T RUB OUT 


THE FACTS! 


BUT YOU CAN 


PROVE THE PUDDING! 


You can’t rub out the outstanding fact that 


HAND AUCTION SALES 


Have been invariably successful, and successful, not only in 
the large amount of cash quickly raised from your stock, but 
also from the point of view of the jeweler’s present and future 


financial welfare. THE FACTS 


.eeeee Lhat your goods are profitably sold. 

.seee That thousands of dollars are quickly realized without loss to you of either money or prestige. 

..eee That you are advised and helped in every way, by one who, because of a long experience adjusting the financial 
ills of his thousands of clients is able to give you the kind of help that will mean to you a Hopeful Prospect of 
Future Prosperity. ; 


paeoe A Dignified Auction Sale that will bring to your store hundreds of new customers who will become permanent 
patrons of your store. 


YOU CAN PROVE THE PUDDING 


By investigating the record of Hand Sales—the actual facts and figures are an illuminating record of unequalled success 
in the field of auctioneering. 


We must stand or fall upon that record. The customers whom we have served; the wholesale jewelers who know us 
intimately; the banks and trust companies, and the U. S. and Canadian Courts who have placed in our hands estates 
for liquidation; these can furnish the evidence upon which you must decide who is best fitted by character, by experi- 
ence and by proved ability to conduct your sale. 


THERE IS NO GUESS WORK 


About Hand methods—every move is tounded on many years ot successful practice, tested and proved in the school of 
experience. 


The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubt the Largest Selling Record of Any Auctioneer in America! 




















Square Deal Miller, Detroit, Mich. Henry Healy, Brooklyn, New York City. Estate Chas. Hartdegen, Newark, N. J. 

Estate O. L. Haskins, Saratoga Gecings, N. Y. . J. W. Nichols, Uniontown, Pa. Carl Mayer Co., Austin, Texas. 

Jos. Reininger Estate, Haston, Pa., for Easton R. 8S. & J. D. Paterson, Pt. Huron, Mich. Narcisse Beaudry, Montreal, Canada. 
Trust Co., Bxecutors. August Jacobs, Quincy, Ill. ‘BE. J. Sheer, ter, N. Y. 

A. C. Thomas Jewelry Co., Wheeling, West Va. Harvey Fritz, Oil City, Pa. Green-Joyce Co., Columbus, 0. 

¥. W. Hoffman Eetate, Albany, New York Chambers & Stewart, Mt. Clemens, Mich. Geo. Kapp, Toledo, 0. 

David Goldman, Milwaukee, Wis. H. J. Bridger, Brooklyn, N. Y. W. A. Sturgeon Co., Detroit, Mich. 

J. Chas. Ernst, Charleston, West Va. Estate of & Goodman, New Haven, Conn. L. W. Vilsack, Pittsburgh, Pa. 

Kranich Bros., York, Pa. Hasbrook China Co., Columbus, 0. H. J. Lohmiller, Escanaba, Mich 

Davis & Freeman, Atlanta, Ga. H. J. Shupp, Wilkes-Barre, Pa. Wentz & Price, Sharon, Pa. 

Hadley B. Dodge, Lynn, Mass. A. E. Seidel, Pittsburgh, Bast Liberty. Pa. R. J. 8. Roehm, Detroit, Mich. 

Stelfox Co., Austin, Texas. F. C. Kaekel, Prop., Werner Jewelry Store, William Frasier, Durham, N. O. 

GO. EB. Wheelock & Co., Peoria, Ill. Grand Rapids, Mich. Geo. W. Feldman, Franklin, Pa. 

The Fred Brodegaard Oo., Omaha, Neb Welte & Wieting, Peoria, Il. Philip Present, Rochester, N. Y. 

J. M. & W. Westwater, Columbus, 0. B. C. Wettengel’s Gem, Cincinnati, 0. Emil H. Leffert, Council Bluffs, Iowa. 

Duhme Jewelry Co., Cincinnati, 0. Holts, Incorporated, 4 sales, Newark, Paterson, CC. J. Hueg, Jersey City, N. J. 

Freidberg’s, Detroit, Mich. New Brunswick. and Plainfield, N. J. Taylor Chapin, Oneida, N. Y 

A. Thoma & Sons, Piqua, Ohio. J. D. Wood & Co., Lancaster, Pa. Castelberg’s, Chester 


Kingsbacher Bros., Pittsburgh, Pa. Desboullons, Savannah. Georgia. Henricksen Jewelry Oo., Duluth, Minn. 
Investigate the Record, the Character, the Financial Responsibility of the man to whom you 
entrust not only your stock but your reputation as well. 


Be sure he is the kind of man you wish behind your counter, the type you can safely 





















introduce to your friends and customers—one to whom you can trust your reputation 
SEND TO-DAY and business welfare. 

FOR THE It tells of the methods that have made “HAND SALES” so invariably success- 
“HANDBOOK ON AUCTIONS” ful. It gives facts and figures it is essential you should know before deciding 
IT’S YOURS FOR THE ASKING who shall conduct your sale. Every statement in this interesting book is based 

upon facts and every statement can be proved by the written word of reputable 





jewelers. SEND FOR IT TODAY. 
My Associate Auctioneer in all sales is Mr. Chas. J. Wilbur—an Auctioneer of Great Talent. 


To all Jewelers, no matter how large or small their stocks, the Hand services and methods are 
available! WRITE ME TODAY! DO IT NOW! 


“America’s Leading Jewelry Auctioneer” 


Telephone: 5 | A M E S L. H A N D Cable Address: 


Certlandt 6496 14 Maiden Lane, New York “HANDSALE” New Yerk 
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Notice of Removal 


On and after May Ist we will be 
located at 


182 Broadway 


Telephone Cortlandt 1156 








Entrance, 2 John Street 


The W. Green Electric Co. 


Makers of Polishing Motors, Dust Collectors, Plating Dynamos and Motor Gene- 
rators, ““SAL-HYDE” ELECTRO-PLATING SALTS and General Plating 
Equipment. 

The general jewelry trade will be interested to know 
that the W. Green Electric Co. will move to new quar- 
ters, 182 Broadway, corner John St., New York, where 
new premises are being fitted up exclusively as a show- 
room for the exhibition of polishing, buffing and grinding 
motors, electro-plating machines and generator sets, and 
the “Sal-Hyde” electroplating salts. At the new show- 
rooms will be displayed all machines and plants in active 
working conditions and in all sizes. A special depart- 
ment will be devoted to demonstrating and teaching the 
trade without any charge the correct methods of electro- 
plating in gold, silver, platinum, copper and nickel. The 
trade is cordially invited to visit the new headquarters. 
The concern is about to issue a new, concise and con- 
densed catalog, No. E-97, showing all the features em- 
bodied in the line, which may be had gratis by writing 
to the W. Green Electric Co. 








Non Tarnishing 
Flannel 


FOR THE 
Silverware, Jewelry, Cut Glass and 


Box Trades 
All Colors 


M. J. MACK CO., Inc. 


8 East 12th St. New York 


= 














Restringing — and _ Repairing 
PEARLS - - BEADS - - NOVELTIES 


24 Hour Service 25c ond =5e a String 
Special Prices for Quantity Work 


LA VIE PEARL CoO. | 
65 NASSAU ST. NEW YORK 

















SEND US YOUR SPECIAL ORDERS FOR FHS 
<> VEMS-BAD ue 
ene iepaLs Ges 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 32 E. 22d St., New York 





















































THE BUYERS’ DIRECTORY 























| 





N 


: 





Spyco SMELTING REFININGCO: 
MINNEAPOLIS 


SERVING 
THE ENTIRE 
COUNTRY 


Promptness inmaking 
returns,coupled with 
efficient mail service 
enables us to have checks 
reach any point in the | 
United States within 

twenty-four to thirty- 





Six hours after receipt 
of shipment. 


Returns are not only | 





prompt, but accurate. 
Send us o shipment today. 


ol SOUTH THIRD STREET 


MINNESOTA 


























Limp Cloth, 3x6%. Over 300 pages. 

Classified—first, as to Product, and then the 
Manufacturer’s, Importer’s or Jobber’s name and 
address, geographically arranged. 

A recognized standard and indispensable hand- 
book for all buyers of Jewelry, kindred lines and 
supplies. 





Price, $1.00 





The Jewelers’ Circular Publishing Company 
11 John Street New York 
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_ <a © ee Ot TY 2 
eer TYLER & FEINBERG 
: 836 Marquette“Building CHICACO 


It costs no more to obtain the services of Tyler & Feinberg, two 
reputable auctioneers than one man. Our original ideas on adver- 
tising disposes of goods wished sold. Our methods are clean and 
honest, which insures protection. 


Ability 


Write For Our Proposition—It Guarantees 


A few clients for reference, hundreds of others 
Keller & Sons, . K. Clauer, South Bend, Ind. 
: Clint, Snyder, New Castle, Pa. 1 
- Thomas J. Dale, Kenosha, Wis. 
: C. M. Parker, Dansville, N. Y. 
\ Fessler & Demmel, Waterloo, Iowa 
Phone Claud Wheeler, Columbia, Mo. 
State 7804 


Cable 
Auction Chicago 


Appleton, Wis. 











L. D. Clapham, Columbia City, Ind. 
Max Aarons, Savannah, Ga. 
Calhoune Company, Nashville, Tenn. 
Finkelstein, Columbia, 8. C. 


= Memphis, Tenn. 

Kerr, Panama City, Canal Zone 

3 i Wallace, St. Catherines, Canada 
Her & Ulbrich, Bloomington, Ill 














AV AY The Leading Auctioneer 


WARREN H. BROKAW for the Jewelry Trade 


Do you need an auction sale of the modern kind, conducted by men of 
wide experience in this line, who are gentlemen? 








Your own goods sold, your high class stock, especially diamonds, sold at 
better than cost. Your good name and standing safely guarded. Your sale 
conducted in such a manner that it will be a pleasure to you and your cus- 
tomers. No red flag used. Sales conducted personally, with associate Mr. 
Robert Tewell, high class Jewelry Auctioneer. 











References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 






If you want the best results, write or wire. 




















JAMES E. CURRAN, The Jewelers’ Sales Promoter 


If for any reason! you want to turn your stock of fine Diamonds, Watches 
and Jewelry into cash, get in touch with an expert in his line. I have sold 
some of the finest stores in the country in such a manner that both the buy- 
ing public and the jeweler were more than satisfied. 








Your good reputation always protected. 
References from hundreds of retail Jewelers; also wholesalers and banks. 











Write, Wire, phone or see 


JAMES E. CURRAN 


c/o Hotel Metropole 





The Jewelers’ Auctioneer Cincinnati, O. 



























C & G Watch Co., Inc. 


1452 Broadway New York, N. Y. 


The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 








IMPORTERS OF 


“The Better Watch” 














The Lion Safety Pin Clutch Co. 





Pat, Feb, 20, 1917 20 W. 22nd St., New York pat, May 25, 1920 








“Quality Above All’ Write for samples and prices 
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O indicate the immediate causes which have 

: throttled the jewelry business during the past few 

months would require pages in this magazine, 
New Merchandise, new enthusiasm, a livening up of 
the business with an auction will help to check the pres- 
ent trend of business depression. 

Since 1921, I have raised over Two and a Half Million 
Dollars for my clients in actual cash results. 

During the year of 1926 the actual cash results of my 
sales amounted to over One Million Dollars. 

Feagans & Co. and Wright Campbell Ginder will 
attest to this the largest cash results. ever obtained in 
the history of jewelry auctioneering. Pieces valued at 
fifty thousand dollars were sold at auction the same as 
smaller articles. 

These sales were attended by not only the elite of 
California but the world’s greatest moving picture 
celebrities. 

When selecting an auctioneer remember that I have to my 
credit the largest cash results ever obtained by any auctioneer 
in America for the same number of sales. Ask each and every 
candidate for your sale to furnish you with a list of their last 
fifty auction sales showing their actual cash amounts raised. 
Compare it with my record then make your own deductions. 

With four and five auctioneers employed on the two above 
sales, the records show that Thomas J. Faussett topped their 
cash sales by many thousand dollars. 


Remember.—It’s the forceful, spirited style of salesmanship, coupled with quick, 
decisive descriptions and the art of keeping the spirit of natural auetion ever 
present during the life of a sale that enables Faussett to get bigger returns 


ina? H th her ioneers. 
America S Foremost Jewelry Auctioneer pire ane cg What I have done for others I can do for you. 


THOMAS J.FAUSSETT, Howell, Mich. 











There’s Buried Treasures Mr. Jeweler: 











Right in Your Own Store Wien commis <a 
consult a competent, reliable | 
In your’ store there are live Auctioneer, one of experi- | 
Gollare buried away in mer- ence in the trade, who knows 
chandise including old goods > Sn a 
that can be converted into jewelry and all of its kindred 
soni $5 D lines. | 
a — ne Write or wire GREGORY | 
an more - . | 
cording to the size and loca- for date and his latest prop- 
-pnesie sage Aaa osition. Large and small 
Let Me Prove to You stocks receive the same con- 
how it can be done just like ; : : 
aaee te maipdo of tther scientious consideration. 
jewelers. GREGORY personally conducts all sales with 
If You Want to Reduce a high class assistant. 


’ ait f M 
| sad soa A sary alma Correspondence Confidential 


Your greatest May and — ° 
selling opportunities are here 
sist: || AE, GREGORY, Auctioneer 


F ditions. 
4 I Conducted a Sale Recently 312 So. 5th Ave. Maywood, Il]. Phone Maywood 852R 


= / For one of the largest firms 
+e in the country, a store as 
. ing over forty- people. et 
The Wizard of the Hammer — tell you about it. 


Wire or write today for particulars Ohe Buyers r Directory 


of my Sales Plans. No obligations whatever. 


CHAS. A. HUBBARD Price, $1.00 


AUCTIONEER 
180 N. Wabash Ave. CHICAGO, ILL. The Jewelers’ Circular Pub. Co., New York 


One or more assistants when required. 
























































Sterling (suv) (O 
WALLACE ‘Lesser e ier 


Good Selling GIFT COMBINATIONS 


Furnished inthe varied and beautiful Wallace Dresser Silver designs shown in our new D-26 Catalogue. If youhave not 
already received one, write for copy of this catalogue and a set of the newand unusual dealer helps which are furnished 
you free,and whichapply only to the Wallace Dresser Silver designs you may now be carrying or wish to put in stock. 


> oc, N 
2 Set, © oN 
rect E asemble adison 
} ight} 





[e19) 59 a Men S 3 
INO 199 


Jo. | 


Ne “Plece ¢ 
y Set, + ( 
Club beet pattern ny 
( 


Ip 
Piccadil|y a Ser, 


Pattern 





ne ee Eee 
Military 2-piece Compact Set, No. 400-52 
Mode" pattern 


Set. Military 3-prece Compact Set, 

hit 1 u 
Good Ha ee No. 400 4° Peerage” pattern 

Boy $55, 149 pare Pattern 
Oo 


R. WALLACE & SONS MFG. CO. = Silversmiths a WALLINGFORD, CONN. 


NEW YORK. 411 Fifth Ave. CHICAGO:.10 So.Wabash Ave. PHILADELPHIA: 1204 Chestnut St. SAN FRANCISCO: 140 Geary St. 

















COMMUNITY PIATE 




















1927 ONEIDA COMMUNITY, LTD. 


villiant Lumineus Dhoon | 
LAJTING 


la ROSVENOR SQUARE, in the heart of Mayfair—where baronets and earls 
SS and duchesses live elbow to elbow, thick as the ca of charaters in an English 


play—is no smarter, no more brilliant, than the pattern of Community Plate 


named after it... A design full of charm, full of the feel of richness... A 





The GROSVENOR Tea Set is one of the most notable developments : , . ilies aes , ae 

= ers 
of the modern craze for serving-pieces of silver... Teapot, sugar desig n that ts P referred in houses of distintiion—a desig n that ini tself confe ; 
bowl, and creamer, in the finest plate, $70.00... The tray is $22.00 distinétion ... at $35.25 for a service for six... At your jeweler’s... now: 


* ONEIDA COMMUNITY : LIMITED * 


This two-color advertisement will appear in back cover magazine positions, 
aiding the growing popularity of this artistic design of Community Plate. 
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